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America’s fastest selling 
stove and utility 


Asbes} 
os 
withstand King 


Patented, safety ring 350°}, _~ to 
ea 


“Kant-Kut-Korners"’ 

"= Ideal also for hang- 

‘ing Aristo-mast as 
wall protectors. 





WA , 

Abiisto-meeadl POM Uy 

A divisio n of PHOENIX TABLE MAT CO. ( 

1718 E. 75th Street . Chicago 49, Ill. 
Dvutrrbeted in Canada by 





STERLING INDUSTRIES . en Un ee eee 












Rad'DievalZ 


Your Biggest Profit Line 
with 40% or more discount and 
because they sell faster ! 


No. 10 A little gem just 
5” long — 1" wide. Per 
fect for close work 


No. 40 7” handle 
Famous 1'4" carbon 
steel double blade 


Red Devil makes the best scrapers 

in the world and advertises them 

to 10 million potential customers 

regularly in Better Homes and Gar- 

dens Popular Science. Popular Me- 
«chanics Farm public ations and many 
. other Magazines, 

This creates a big demand for Red 
Devil Scrapers..A demand that will 
mean a bigger turnover—more profits 
with 40% or more discount~when 
you sell Red Devil-—the world’s num- 
ber one scraper, 


| Extra easy storing. All Red 
/ Devil wood scrapers have hole 
drilled in handle for hanging 


a 


really big 
4 sellers 


»* 


No. 50 Finest spade type 
wood sraper. 9 overall 
length. 2%" double blade 


No. ¥ Sandpoper Holder. Trigger control gives 
instant release of sandpaper. This holder mokes 
good sanding jobs quick and easy. (No. 9A has 
sponge rubber base for added resiliency and give 





and these specialties 


: Wg) 


C$i-~Cerbide blade 

lasts 100 times longer No 68-—Piste!l grip is 
reversible—qgives odded 
power and comfort 


Red Devil Super-Sharp high carbon stee! 


blades are reversible and replaceable without ) ers ea 
tools or trouble. Blades are available plain ) : 


r al 


Ne 13 Famous Red 


Ze ‘ > j > ncit : j ¢* é nad : . h 
Ol errate d ind give you a le d . il alin . | BLADE which fleshes DANGER when open a ; 
; = , Devil Jak-Nife screper 


profits when you stock them Locks, outemetically, open and closed 
No 14 Super ieng 


R ‘ 5) uf TT hendle 14° overall 


Irvington TI, U.S.A 
World's Largest eo eda ” Painters and Glaziers’ Tools Since 1872. 





ATKINS 


Hardware Week Special 


ATKINS 


MAR wWAaE Wt 


SPECIAL! 
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Thess saws are Atkins 
Silver Steel quality —featuring 
the patented Atkins Pistol Grip 
Handle ...a guarantee of 
positive blade control during 


the cutting action. 


HARDWARE AGE, JANUARY 5, 1956 


> ) | : : , i 
4 \ : S | wet gael gat! gal 
\ Wh eee DD o> | 
et a | 
| j \\ \ ad Med bons | 
a \ py , 
ey 
\ \ \ \ } ms 
—« -: m= teed 


A SPECIAL ASSORTMENT 
OF STANDARD ITEMS 


Priced ta Sell! 


ATKINS No. 36 NEST-OF-SAWS 


ATKINS No. 39 10° KEYHOLE SAWS 


3 
3 
3 ATKINS No. 37 12” COMPASS SAWS 
3 


ATKINS No. 38 12° COMPASS SAWS 





12 saws— with Caunt 








can nl $9211 Naw $] 932 
sane. peas $3435 Now $23% 





1—Number 39 . Saw, for cutting 
keyholes, frets and other close inside work 


2. Number 47 2. (on Pass Saw, made 1o 
stand the strain of cutting sharp curves and easy 


sawing in small holes 


3 Number 38 12 ( Ompass Saw, for plumb 


ers and ele ricians; made for rough, heavy work 


4 Number 36 Nest-of-Saws, com bination of 
Keyhole, Con pass and Metal Cutting Blodes 


leet 


“s 


ATKINS SAW DIVISION 


BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA 













estival Specia 


‘> A 
jae 

=» 
price. Not a stripped-down coffeemaker, : — 
but a special model of the famous, fast- <— | en 
selling Coffeematic with every one of its — 
quality features. Stock up on this unbeatable 
value at its unbeatable price! 

















For extra sales in the first quarter, Universal offers 
this terrific Coffleematic value at an irresistible 






For a Limited Time Only 


— ee 


Md with ‘the Flavor-Selector q | | FESTIVAL SPECIAL 


A $26°5 value! 3 9 5 —o 











Only... 


N' a ¥ ASV — ‘4 
’ STOCK UP and TIE INY 


4 


 yam-packed days of / 


advertising to how y 
| you SE | Solid Copper, Chrome plated—not Aluminum 


( —_. TOmwery 15 \ ... With all the famous COFFEEMATIC FEATURES 


wer 
( _sarunoay fY tv yt Febrvery 2) f 

























81 


/febrveotl 


Ol/ Ja 
march issue, OS cut — a 
FAMILY cm »rvary 23 \ a age > 4 ; \ 
aren * ° ‘ ~‘ .) . —_ ; . 
COURS y) - | | 
\ + More ; ' 
march 16 issve, © 3 e | 
art — - 
Lo ua March 20 


April 3 issue, © FLAVOR-SELECTOR REDI-LITE HEAT SENTINEL 
mcCALt'S 21 





April issue - ial Ads ( Cold-Water Pump + Non-Drip Spout + Fast-Starting Action « Coffeematic Styling 
. Big NewsPp 
7” / ‘os in 33 Key ! Markets ~ GET YOUR ORDER IN NOW! ...the supply is limited 


YY ~~ —— 


"€rything points to the BIG Sees 





LANDERS, FRARY &2 CLARK, NEW BRITAIN, CONN 
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WINDOW VENTILATOR 


MADE TO RETAIL AT 


$3.49 





Blue 


- | YOU GET 


gives fresh | a4 4448 i 
leshion | ; ‘ i D ' G05 Og Profit 


’ rr 


PATENTED MIRACLE AIR BAFFLES DO THE TRICK 


NATIONALLY ADVERTISED FOR FAST TURNOVER 





CHECK THESE YEAR-’ROUND SALES FEATURES ; FRIEND to clean, fresh air! 


e No Breakage, no returns! . 

e Aluminum long lasting .. . lightweight! FOE to dust, soot, rain, snow, 
e Cannot rust or warp! -—_—_— 

e Sunlight, yet offers complete privacy! ; : 

e Foam rubber gaskets assure perfect fit! insects, drafts +» ever pollen! 
. 

= 


A wanted item every month of the vear' 


Perfect for every window in home or office! ; 
AVAILABLE IN 2 CONVENIENT SIZES _ s | I 


ere gright, colorful package hits 

i ’ (tan » 
No. 834 18° to 44° retail @ $4.49* , tL? se new high in sales appeal At- 
No. #42 22° to 42” retail @ $5.98* = ' 
‘* Slightly higher in the West.) | tractive Back of box has die- 





cut window to show product. 


Y gig , 
FREE counter — IT'S A DEAL! 
shipped ready | | | 
set UP : — 


1 FREE — Buy 12, Pay for 11! 
ne | Order from your 
Individually packaged. Packed | ™ S— jobber or wholesaler 
12 wo a ‘buy-appeal” display car % 


ue hel eae den ato Eee ORDER FROM , 
unit ready to show and sell! ALL Aspenuopes UF 

YOUR JOBBER Joday: 
GENEROUS PROFIT MARGIN! ieneennnt cette cen can, cole edema 
IMMEDIATE SHIPMENTS! iit 


of special factory-to-you introductory offer. 
Order direct from factory for limited time only. 


Or Write for Additional Information to: 


—y Ee SOLU). ¥ i © eeote) t-te) - 7 balel. 


ESTABLISHED 1913 
Ventilator Division, 1616 Walnut Street, Miliiclelolelilie me, 
FACTORY: Lansdale, Pennsylvania 
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Just Among Ourselves 


Informal Editorial Comments 





By W. A. Phair 


« o 
N —_ . 
New Year’s resolutions for a dealer 
LYeWw ars resolmuvulonls TOF a dealer... 

I will keep my mind ever open to new ideas. As times change, s0 must my way 
of doing business change. Only by keeping constantly abreast of new merchan 
dising ideas can | hope to continue to operate my store at a profit 

I will devote more attention to selling merchandise and less time to trying to 
work out extra discounts in my buying 

I will concentrate on improving my turnover rate by making use of a good 
stock control system, thus reducing outs and promptly getting rid of low movers, 

I will install a good bookkeeping system so that | will know all the time how 
my store is doing. 

I will concentrate my purchases with fewer wholesalers and will demand better 
service from the distributors that get my busines 

I will spend some time each week helping my salespeople become better sales 
men. I will hold regular sales training meetings 

I will seta good example for my employees in my own appearance and be havior 
in the store. 

I will stop protecting my “pet’’ departments and make every department stand 
on its own feet, or throw it out. 

I will set aside at least three percent of my sales as a promotion budget and 
will use this full amount to build traffic and sale 

| will enter into only those promotions which | can back up to the utmost if 
| mail out consumer broadsides or catalogs, | will be certain that ample Locks 
of featured items are on hand and that the store and fixtures are arranged to 
tie into the promotion. 

. I believe there is a great future to the hardware busines and | will concen 


trate on using modern merchandising methods to meet and beat m: competition 


Resolutions for a store employee oo 


| will make certain that my appearance is neat every day, and that my clothe 
are clean and my hair brushed 


(Continued on page &) 
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Just Among Ourselves 


informal editorial comments 


| will greet every customer with a smile, regardiess of his or her attitude 
I will improve my selling ability by increasing my Knowledge of the product 
| sell 
. ‘ 
i will keep my department clean and well stocked at all times 
i will treat the merchandise, the store fixtures and other facilities as thougn 
they were my own, because this equipment enables me to earn my sala! 
| will avoid taking exces ive time off for lunch or coffee break in lairne 
to the bo 
| will give my bo my tull iovaity and give him a Tull mea re of} ervic 
every day . 


I believe that selling is a profession that demands skill and constant practice 


I will do my best to be a good salesman 





Pots and pans... 





Among the more significant changes in the retail hardware trade in the post 
War Yea! has been the growing importance of the housewares department 
From a status of a port and pans” section, housewares ha developed into a 


major hardware store department and a primary source of store traffic and profit 











| 


However, too many nousewares departments in hardware tore are til 





operated in a slipshod fashion and the full potentials of the section are not being 


realized. One of the difficulties in setting up an efficient housewares operation 






is the influence of stvile and obsolescence on housewares ales. an element 


not present in most hardware store lin 


























Hecause we are convinced that a strong housewares department can contribute 
to better over-all store success, Hardware Age has been publishing for some 
yeu! an annual Houseware Merchandi ivig (,uide This Guide } de igned LO 
focus attention on modern merchandising methods as applied to housewares to 
help dealers realize greater profits from housewares. This Guide has been wide! 


used by dealers to Mmmnprove their housewares department opera bog) 


The 1956 Housewares Merchandising Guide is presented in this issue, begin 
ninv on paye 79 Thi year's Guide places special emphasis on turnover a ia 
key to making more money in housewares You will find many useful sugges 
tions in these pages for improving your turnover and yout pront We recom 
mend it to your careful study. We also suggest that you have each of your sales 
people read it it will give them many ideas for improving the way they handle 


their day to day ob ‘T he (,uide would he roe ideal subrect TO! iA tore ‘ales 





training meeting 








There is much useful information in the puapes of this Guide ihe good you 


| 


yet out of if will depend Lippon how carefuls You afuds if . nat ip 1) 
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Three Fast=Moving 
Monay-Makers from 








EVERY SEASON’S 
et A SELLING SEASON 
Cet FOR THESE 
~~" ‘THREE QUALITY LINES 


knees 
— and Here's why! Customers recognize 
=< : legs! ¥ \ quality when they see these 
ty ~*~ houseware items in your store. 
Vf (nally What's more, they recognize the 
y ‘\ brand name because they've seen 
MET: i-TOP it in sO many leading magazines 
through the years. Reasons 


famous Cream City Met-L-lop 
IRONING TABLES enough to assure you far more 



















> > 
. _ 
* (Guaranteed by 





Plenty of 
room for 





Last word in comfort for the house- sales... much more profit, 

wife. Model C-690 provides sit- For more information on how you 
down ironing ...more knee room. can set sales records with these 
Famous doubie-top construction, famous items, write, wire or phone 

sparkling decorator colors. G.P. & F. today. 


MET-L-TOP Ironing Tables are Pre-Sold in Leading Women’s Service Magazines 





GALVANIZED 
WARE 


Cream City makes over 





75 different galvanized 
products. A complete 


line... all popular sizes 





... hot dipped and sheet 


MET-L TOP 

PADS and COVERS 
Made right... to fit tight. Yes, they fit snug and 
tight on all standard 54-inch tables. Sel! the table 


—and get pad and cover sales, too. Attractively 
boxed as pad and cover sét, or table cover only. 


metal items Ihere « al 








ways a ready market, 
and your customers value 
the better construction 


and quality they get 








from Cream City 





See the complete Cream City line at the 


HOUSEWARES SHOW 


BOOTHS 411-413-415 
NAVY PIER + CHICAGO - JAN. 19-26 
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NEWS and Views 








By Washington Bureau of 


5-Year Boom Is Forecast For 
Farm Electrical Merchandise 


American farmers will spend about $1 billion on 
lights and house wiring in the next five years, the 
U. S. Census Bureau estimates 

At present 9 out of 10 farms have electricity in 
some form but in many instances wiring is limited 
or inadequate. The bureau's survey indicates that a 
major program of electrical expansion is due on the 
country’s farms 

In addition to creating a strong market for electri 
cal equipment, the survey indicates a growing farm 
market for electrically operated milking equipment, 
pumps, and other moters and machines to perform 
farm tasks 

It also spells a strong farm market for refrigera 
tors, freezers, television sets, electric range and 
other appliances. 

Farmers now face another i0 percent drop in in 
come in 1956 while prices of equipment and produ: 
tion expenses generally rise ut proposals for the 
Federal government to spend time and money to help 
out the farmers could offset the natural economi dip 
now in sight 


OUTLOOK VV ith fhe farm probl LL NHOaOp 
img up aa one of fhe major iaaues in the Coming 
election campaign, it's a good bet that Con 
UTreaa wil act to put more mone yin farmer 4 
pocketa. That means hetter business for rural 


hardware dealers 


Dealer Profits Squeezed If 
Rails Get Freight Increase 


Another pressure on the profit-cost Squeeze = As 
confront dealers this spring if the Interstate (om 
merce Commission ROCs along with a request trom 
the nation’s railroads for a 7 percent across-the-board 
rate booat 

The rate increase would net about $500 million a 
year paid by distributors and dealers. In some case 
the increases could be passed on to consumers This 
would reduce buying power 

Because freight rates are set on the bulk of a ship 
ment and the size of an order, a percentage increase 


10 





HARDWARE AGE 


vill not affect all stores or all merchandise equally 
Some of the increased price may have to be absorbed 
by dealers. 


In addition to the direct cost of a freight rate nike, 
an increase raises all the cost of manufacturing and 
distribution, from the raw material to the finished 
yoods. Inventory costs of manufacturers, wholesale: 

and retailers all rise, so a shipping cost increase tend 


> 


a percentage markup a 


to pyramid as each level add 
if ' inventory costs 


OU TLOON 


and costlwey) equipment fai) fhevw rate request 


liailrvoad hiame higher wage 


MCC. in view of vatlroadsa low earning mr ore 


J 


cent UCAS ; pneclined / 


fj grant fing higher 





rates 


Now’s The Time To Begin Asking 
For Federal Tax Reductions 


Businessmen who would like some tax relief thi 
year (who wouldn't) should start hollering pretty) 
ult k. They'll find some 


stampede to cut taxes 


ympathy in the election-year 
Congress isn't going to kick a tax cut around tot 
hape of the budget can be 
The best bet right now 1s 


everal months until the 
more closely calculated 
that the lawmakers, when they get down to tax cut 
ting business, will first pa out tax plums to the 
“little guy” by increasing the exemption from the 
present $600 to $700 per person, and maybe a 5 pet 
cent cut in all tax rate This would cost the govern 
ment about $4 billion a yea 

Sen. Barry M. Goldwater, R., Ariz., a retailer him 
elt Coldwate Departme mt store, Phoenix : favol 
yviving businesses earning between $5000 and $25,000 
a year a tax break, rather than big corporations and 
well-to-do individual 

lie points out that unrealistic tax rates are forcing 


, ’ 


many merchant Oo merye to irvive, thus reducing 


( ompet ition 


Ol TLOOk here Th by ple niy of aft 
i 4 mpt in add pecia amendme nfi2z fo any ta 
hill when ¢ OndgrTeCRa farts dé hating far cui 
1 strong drive by amall busine men could he 
imreaatul the yea? 





f ontinued on page 148) 
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You sell for. . . $15.76 
Your cost .... $9.84 


Your mark-up 65.92 00% 


For a limited time 


Individual “biister’’ cards 
for self-selling display on your 
perforated board or counter trays 


Assortment of 4 each HANDY® ('5 tnch 
blade) in 6, 8 and 10 feet and 2 MIGHTY 
HANDY (*; inch blade) 10 feet. These are 
the regular high-quality K&E Tapes. In com- 
pact carton weighing 4 lbs. 2 ozs. 


KEUFFEL & ESSER CO. A FEW WAYS THE CARDS CAN BE DISPLAYED 


HOBOKEN, N. J. 


’ 








HARDWARE AGE, JANUARY 5, 1956 il 












x n 


; CC 
tig | Lime le 


+ Aemreee® “eee 









Lawn Spreader 
With 


are ;¢ 





nylon axle bearings that 


’ “Weert Pere ive 





es 
# 






jistant to corrosive action 







of fertilizer and lime, the Mode! 
‘No. 80 lawn spreader has a stain 
less steel valve, also corrosion re 





sistant, and a spreading width of 






‘pry 


27 in. Feed control is simply op 





erated and spreader capacity is 2] 


ib of eed, BO Ib of 





commercial 











fertilizer Paint job is a two-tone 
' + i 4 ‘ 
< hree to a stock box, and retails 
“= \ 
we for $2.15 each complete, including 
teel sanding attachment with rub- 
ber pad and one piece of close- 
~ - rain andpapel Huds Mf a. (0, 
: for more data circle No. 2 on postcard, p. 149 





Forged Iron Mail Box 


Capable of holding large maga 
























zines or small packages, this ranch 


type forged iron mall box weigh 


6 ib, measures 16 in. in length, 9 in 
box comes 


high and 4'4 in. deep. 





in two finishes, both rust-resistant 


(‘olonial dull black and Colonia! 


green and white Spreaders ar 
individually pane ked in corrugated white: each has a solid polished 
, brass trim Mail is enclosed in 

cartons and shipping weight is 56 
box to prevent wetting or wrin- 


hy Qhiiio Machine Product | rie 


For more data circle Neo. | on peosteard, p. 149 


Scraper-Sander 


Merchandized on Cardoseils, thi 
combination scraping and 


sanding tool, the red knob No, C86, 


paint 


with a 2e-in. double 


biade to 


is equipped 


edge, high carbon steel 


scrape paint and a special sanding 
takes a 2'.x9 
from a 


Tool | 


units ol 


attachment, which 





in. strip of sandpaper cut 
9x10 in. 
Cardosell in 


standard sheet 


packed ofl 


12 





Packed two to a 
gift-wrapped for 


Kiing master 


carton, box 1s 


use 48 an all-year-round present 
for brides and other new home 
owners. List price is $12.95 each. 


Mekinine U Mia (0 


For more data circle No. 3 on postcard, p. 149 


Cylindrical Locks 
Developed for use In office build 


ins, houses, notels, 


tores, 


apartment 
theatres, 


w ¢ hools, ho pitals, 


restaurants and factories. where 


On king devices are subjected Lo 


heavy use, the 5400 series of pin 
key-in-the- 


knob Lype ¢ viindrical locks consists 


tumbler, neavs duty, 


of a series of basic locks, each for 


} 


a different function wcKks are 





- 


a | 





aVallabie in loul different KnOv de- 


igns, four different accessory 


trims, and seven standard finishes, 
thus permitting use in all styles of 
Lock functions 


front and 


bulldings include 


exterior jock fol rear 


dootl othice iiM hk ‘toreroom locks, 
hotel 


ite ks. aqormitory iocKs, com 


municating suite locks; and privacy 
locks for lavatories. Design of the 


hasic lock case 


lon KS it} the 9400 42TICS, 


identical for all 


which per- 
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Want more information on these 
products ? Then use free post 
card on page 149 


In hardware merchandise... 





riit all Knobs and trim to be in 


terchangeable; dealers can thus 


make up their own design combina 
tion Y als Loch A hia) sini an: Loi 
Ya ‘ c\ Tow vie Via f 


For more data circle No. 4 on postcard, p. 149 


Garden Duster 
Wi iyhing 


yarden duster ha a ollie filling La 


ib, the Pestmastet 


, ' +, " 
pacity ./] powdel ith ie rt ae COVE) 


: ia “t s ‘oa 





ania ‘ aris di) rows “vl 
%-ft. fine dust stream with one 
; : ciie ‘} ee) ‘ | a aa) 
y type lten rust-proof 
rrié { | | TMaL | ed for 
qagusting roses, garde! nursery 
and ered neds, insect pe | ontrol 
and eed contre }) I mith 
vf 
For more data circle No. 5 on posteard, p. 149 


24-In. Rotary Mower 


Mode! 24 SPA, a hea duty, 24 

! mowel powered Db a 
; i} ise fora ' Tipe itie if : lé it if¢ 
ri t) ? ’ ry they Tet qu @? 

(poe Vio Yt] ' : (yrie piece 
etio! ift cutter bar with re 

ve} ryie cutting ecjye recessed 

rye ’ permit close trimming 
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inc! ided a 


ment \ ridiny itt ria a) al 
tached to mows? rr, while nm) cle yned 
fo. j | (7) or Tate voll ¢*¢) i] ' 

parks and cemeteries, and on i 


yrouna in j ‘fi Vf 


For more data circle No. 6 on Dp fcard, wp i 


Automotive Sander 


(I nd ny ’ 
nop yuraye na ey ‘ 

Ti i Vi i } ried T¢)) } 
brushing use, th yhiweignt i] 
1) automotive ander ma ii a) 

isnpended overnead Irom a balances 
reel and ised a Hr ACTA atic 
Side handie may be mounted eithe 


mthe right or on the lett side f 


maximum Manewlveranpii 


iis sande pecification re 
pact qu abrasive discs moto 
\c  / tT) ’y> to 60 evel voltage 
11S 230 V also available tres 
peed 1200 rom oad peed 
2,920 rpm ; bearing Nneay aut 
precision ball: and, dimension 
Continued on page 146 


countel merchandise , 





TO HELP YOU 








NEW DISPLAYS 
AND OTHER DEALER 
Sak ne Wiehe 2 


Pliers Grip Display 
ordering 3 doz 
jlastic plier yrips, a 


offered 
vhs hr) protec | Wol key 4” 


mands, are ai piayed if) a biue, yel- 
vy and white counter unit which 
hold 6H replaceable grips in three 


erent vA (arton identifies 
od te iti ioe and 


whi n 





‘ ’ rié ) jb’ i, rye ’ ‘ ; . 
: 7 ‘7 Ati ’ i ’ 
j Ti} eS et rt | pil i ire 
; t, : ’ ' if 
, ; I Ifigi tfiti rEie*ty a vrip 
na 20 lor the large inese size 
iH pra ! i it] | ey Ti } tne 


marke? }? A f baol ‘ £ 


Por more data circle Nea on peoetcard p 149 


Pruner Selling Kit 
Three unit packages for faat 


-fliiny pl ifie’l iter ninve peer) if} 


f online dl ‘iri page 1 ¢,f) 

















ALL RETAIL 
STORE 


SALES 


965 | 
NOV. | (Un- 
1954 me adjusted) 


(in billions) 





Dealers, Wholesalers Warned By FTC That import 


oO be i 


HARDWARE BUSI NE 






'4 





SS? 




























> Retail Store Sales Up 7.4% In November 
>» FTC Warns On Marking Of Imported Goods 


>» Budget Sales Climb Slows Down In Oct. 





Goods’ Origins Must Be Marked and Advertised 


Trade Commission 


The Federal 
is warning wholesalers and mer 
chants to be sure that any im 
ported goods they offer for sale 
are marked in such a way that the 
customer has a reasonable oppor 
tunity to discover that they are 
not manufactured in this country 

The Federal 
warning consumers to be on thei 


agency also is 
guard. A growing number of com 
plaints on imported goods has been 
received in Washington 

The problem of marking for 
eign-made goods is increasing as 
the volume of imported goods en 
tering this country continues to 
increase under relaxed trade ba) 
riers 

TC Says if has received some 
complaints of imported tools and 
being sold with 


other hardware 


out adequate marking, as well as 


appliances and other merchan 
dise 
Rules governing marking of im- 
ported items are complicated, but 
anyone selling imports is required 
to abide by them. 
(Complaints have been received 


from retailers who unknowingly, 


14 


imperted goods from 


Complaints have been 


purchased 

wholesalers 
received from consumers as well 
iowed, 


These rules must be fv! 


in general, by anyone handling 


(Continued on page 186) 


October Credit Rise is 
Smallest Since February 


(Consumer instalment credit 


climbed to a new all-time high in 
October, but the month-to-month 
increase was the smallest since 
Federal 
Board announces 

In October, consumer 
ment credit rose by $264 million 
to reach $26.963 billion, 


the ninth straight month in which 


February, the Reserve 


instal 
marking 


it reached new peaks 
A rise of $166 million in auto 
credit brought this cate 
$14.095 billion in out- 
standing debt at the end of Oc- 
tober 


mobile 
yory to 


Total consumer debt. which in 
cludes non-instalment and instal 
ment credit, 


640 billion 





increased $347 mil- 
lion in October to a total of $34.- 





November Store Sales 
Exceed $15 Billion 


Total sales of retail stores in 
were $15.6 billion, re- 
ports the U. 8. Dept. of Commerce 

Of this total, the hardware, 
lumber, farm equipment, and 
building materials group did $1, 


November 


149 million. This represents an in- 
Crease of over 5.5 percent above 
the $1,089 figure of a year ago in 
November 

The total volume of $15.603 bil 
lion represents an increase of 7.4 
over $14.533 


November last year. 


percent billion in 

October sales in the hardware, 
lumber, building materials, and 
farm equipment group $1.281 mil- 
lion, or 11.5 percent greater than 


November. 1955 


Domestic Water System 
Shipments Down 23 Pct 


Domestic water systems manu 
facturers shipped 61,186 units in 
October, valued at $6.1 
the Department of Commerce re 
ports, 

This is a decline of 23 


imber of systems 


million, 


percent 
from the n 
shipped in September 
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PaC 


R-150 Merchandiser 
The Secret of 


Higher-Profit 


Mathematics 





Any dealer can sell one pai of 
pliers a month or l2a year The 
R.-150 stocks 2 pliers giving a turn 
over of six times a year. The same 


with othe, popviar iternvs 








because: 


o Arract® 
prrentio” 


if you can turn some tools 6 times 
a year and others at least 3 times a 
year you ll average at teast 4 turn 


overs @ year on this stock 


An WAY Vou heure it che IR 1SO Merchandtset Vi iil multipl Vou 


pt rif You Il vet faster turnovel fic Te ised Vi Pud se salt plu 
convenient. easy stock control. This new PAC. Merchandiser tea 

Ihe retail valve of these tools i 
tures Ketter Lool Arrangement. kas turning ball-bearing stand $350 786. Four turnovers a year 
mcreased plier section and more tools at eye level. All of this on eans $1,403.12 per year in total 
in eye-catching point-of-sale display that is only 28 wide, The 





Ix SO 1s ae igned to fit compacth ind profitabl bfites Af} hardware 


fare lL} mice I adaptabl for countel ii é i ith a stand f a “le 
(32) 

START MAKING MORE TOOL PROFITS TODAY! Send for com RS, 

plete information on the PAC R-150 Merchandiser. It could be che fe 


P.C Tool Company |/P.zC. A 


’ 
’ 


P&C Offices: Dept. A-10 « Box 5926 « PORTLAND 22, OREGON 


also 3900 Wesley Terrace, Schiller Park, Ilinois Your profit on $1,403.12 is 33 
percent That . $467 4/7 ao year of 
P&C ...the best tools money can buy this PAC R-150 Merchandise 
HARDWAKE AGE, JANLARY 5, 1956 15 





FOR PROFIT-MINDED DEALERS 











increase sales from 14% to 76% 


You Can Look to for Leadership Reports from thousands of dealers conducting ‘Tool-Up ‘Time last 
year ...in all sections of the U.S state that this promotion 
helped to boost sales of lawn, garden and farm tools from 14% 


to (6% or extra profits vive you? business this spring ton 
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iv’s LO ol-u time. acain 


Free kit adds excitement 





to your lawn and garden 


tool merchandising : a “= 


Circle No. 15 on Quick Check Card Page 148 


Tool-Up ‘Time, the largest manufacturer 
produced, packaged promotion in the industry, 





is ready to stimulate sales of lawn, garden and 
farm tools for ‘True ‘Temper dealers. 


my 
WZ 

‘The 1956 kit contains more than 30 colorful 

display pieces, plus personalized traffic-building 

ideas that worl It features exe iting, new 

display s that help ingle the cash register 
Kecause our supply was exhausted early in 

1954 and 1955, we urge you to order your kits 


—, 


today ... for delivery the middle of January 
It’s worth several dollars. but it’s vours 
FREE if you act promptly. 


RY) 


‘True ‘Temper’s greatly expanded national ad 


8 ae 


1 oN 


vertising campaign will send customers into 





your store... looking for ‘True ‘Temper quality 
tools. If you’re one of the thousands of dealers 
that bought an M-64 Merchandising Unit last 
year, ask your ‘True ‘Temper salesman about 
the refill units available. Also, ask about the New G-44 Garden Tool Merchandiser, 
new G-44 Merchandiser featuring shears, includes 44 tools, 271 different types. 
yrass- and weed-cutting tools. Both of these Base measures 16” x 21”. Eye level 


sign provides space for prices 








portable garden centers produce profits that 
will amaze you. 





ads will say.-- 


-page af 
18,000,000 full- pag dware store 


"T'S TOOL-UP TIME at your har 
en ws ‘ae SELL THIS ee 


BIG Merchandiser, 


includes 64 tools, 38 dif. 















' 
MARKET: ferent types. Mobile stand 
requires only six square 
ORDER feet floor space 
YOUR FREE 






KIT TODAY! 
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ITE—THE GREAT 
oot dD, 
4 TACKLEMASTER” 


/Z 





K. LANCASTER, JK. 


V 
“| heve slweyt wanted ® tackle ben lerge 
enough held everyihing and ‘My 
Buddy Tacklemester fille the 
ave enough trey compart: 
4 fiys bet the 
*My Tecklemaster” as of} ef thie 
Ciher beret 1 heve se" de not heve the 
the bottom put the bulky 
the *My 


oor reels but 
Buddy Teckiemester fille a5 pill.” 
‘The other bmper re with the ‘My 
Raddy Tacklemaster i oven iheugh 
lenty of ree™- i ke bight 

iden of ®@ ree 


my 
; t 


Aw cash bh 


y. | ancaster yr 


NOW SELL ‘EM THE ONLY 
TACKLE BOX BIG ENOUGH 


TO TAKE ALL THEIR GEAR! 


What a 
way !? 
y to sell up! Almost every fishe 
rman \ 
0. 2ZOOG 


needs 
oe Beda poy box and her 
The Rehan deit nog My Buddy TACKLEMASTER. 
Sened fone aneraproe not four but six parti- 
and plugs an c enough for all the spinne 
tines «antler te will ever need. And ee 
caaaeeiiadiiie st ag box bottom can nine 
seine dan dail pels, rods, and bulky tackle De. 
x ate Cote gato arge size, the My Buddy T ‘ 
emely nt t{—— constructed of ! 
finish “ty 


— 


Uuyyr 


‘ ALLUET EE | 


> 


IT 


gt 


caster, Jr. 
fishe 
~ ren who fishes year round. N 
sional b ai 
ut the type fisherman who b 
vys a 


lot of fishing tackle 


? Bg, 

ALL? ~mh A 

py lBevhdy TACKLEMASTER : 

20 Y/ ~e a : | p 

One in arn ~ x 10% inches : = 
Aluminum eight each box & V. Ib 
with baked-on metalli /2 $. L The Werld * Lorgest 
ic enamel finish ook for the My 8B mMaavtocturer 
’ Falls City Lines at A —_— and ; of | 
kie Bore* } 
Rooms 768 y GA show. Y. 
one 767. we buckets 


—_ 
+. ha 


Minne 


oe TP eae CITY DIVISION 
GE CO., INC., P. O. BOX 1859, LO 
. , UISVILLE, KY 


« 









can have a 


green 
thumb 























NEW TRANSPARENT 
“TRY-ON”’ PACKAGE* 


Alluringly displays womens ga\ ? 
’ , ; = 

olored (;reen ihumb vidgve 

Phicy lie eqtil f il enable CuStLOmMe! 


Lé sippy Piove mi to vA hut prevents 
lis rewmotdi Poorri package Keep 
love potiessiy clean and neat! 
pia kaved until sold 


* Potent applied for 

















green thumb garden gloves 
in new soil-proof ‘‘try on’’ package 


98c retail... $3.92 sure profit per dozen 


Phe on yarden gloves with a gr en thumb, pre-sold b eal 
national swivert! ing (reer Phumb walk olf counter it # live protit 
lhere no vi ‘ Ke therm \é er all tight ri got writ thy re wort 
With pertect (aT fort ind Puaranteed to outweat iT) other 4 wroe| e of 
Ptibaaar pories Lt} washabie. too 

Green Thumb display boxes are real space-savet take on neh MEN'S GREEN THUMBS, in) non soiling men 
f counter width te ell a dozen Yc glove it $4.92 profit t | Prepare color, now paired with new tag and boxed 
| / prin, ry le! ind (Order C,reel! i} irril) Srey , asf , ales with re : (| D ad ’ 


\ 


Edmont MANUFACTURING COMPANY, COSHOCTON, OHIO %(‘*..%, 


For other fast-selling Edmont gloves, see next page 





of ® 
EDMONT’S girl friday 
REPLACES RUBBER GLOVES: Gorgeous colors and pack- 


aging draw women to these new knit-lined plastic 
gloves, New “try-on” package lets customer feel their 


softness and try their fit 
without ever removing from 
package. Knit-lining keeps 
hands cool in hot water; plas- 
tic coating resists grease, de- 


epmonr’s PAINT PUSHERS 


FOR “DO-IT-YOURSELF” WEAR: These plastic-treated, 
rainbow colored gloves repel paint, give a comfortable 
non-slip grip on brushes and cans, are washable and 


color-fast. A bargain, too — 
one pair guaranteed to out- 
wear 4 pairs ordinary canvas 
gloves. Two sizes (Med. & 
Large) fit all women and 





tergents, snags, tears; far out- nt most men. Order solid or as- 

wears rubber. Boxed ‘4 doz. gr gn? sorted dozens. Display in 

in two sizes and colors, solid 6* your Paint Department. 

or assorted. ev 
$1.29 pair, mrt 
$5.16 profit per dozen 


79 pair, MFT 
$3.16 profit per dozen 


ett 
oe 
i a R 


= _— 4 ; 


No. 908 “THUMBS UP’’ 
Black reinforced neoprene 


No. 62 ‘‘GRAB-IT’’ 
Non-skid natural rubber coated 


No. 303 “MONKEY GRIP’ 
Tops in plastic work gloves 
Higgest selling liquid proot work gl 
if Neok neoprene Outing resist 
shag abrasion. grease. acids and « 
th far outwears ordinary neo 
Available in two tully coated »« 
No. YOR, knitwrist, and No YI 


iv" gauntiet 


Order Edmont gloves from your wholesaler. They are the world's largest selling coated fabric gloves 


























“Gardeners have been getting back 


_—_ 


‘ 


Ame 
aan 
iis 


to earth with 


QO. Ames Co. quality tools have been a by- 
word with gardeners since 1774. ‘The long 
tradition of scrupulous attention to qual- 
ity has made O. Ames the respected line it 
is today. Backed by national advertising 
with its millions of sales impressions the 
Ames line 
wili move and keep moving in your store. 

Timely 


long-established top quality 


/ promotions and pre-tested sales 





0. AMES COMPANY 


PARKERSBURG, WEST VIRGINIA 
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for 1830 years” 


aids link you and the Ames line to today’s 
ever-expanding army of gardeners and do- 
it-yourself handymen. ‘The products are 
backed by a firm guarantee on workman- 
ship and materials. There is no better 
line available anywhere. 

Look into Ames today. Just fill out the 
enclosed coupon or write to the O. Ames 
Parkersburg, W. Va. 


Co., Tool Division. 


O. Ames Company 
Tool Division 
Parkersburg, W. Va. 


Send me additional information on your line of farm, 
floral and garden tools 


NAME 
STREET 


CITY STATE 


21 





-Chof Camp Stove 


safe + easy * simple » compact 
NO PUMPS:*NO PRIMING-NO GENERATORS 


Genuine Stainless Steel Combustion Chamber That Burns Blue-White 
Flame Hotter Than Alcohol, Kerosene Or Regular Gasoline 


3-IN-1 SELF-CONTAINED 
FIELD KITCHEN 
(Deluxe Model) 


The complete unit (6” x 5”) consists of 
compact 3-in-] self-contained field kitchen 
with stove and two heavy gage aluminum 
cooking utensils of one quart and | '2 
pint capacities with plated spring steel con- 


toured handles. Gross weight is 2 Ibs. 


IDEAL FOR CAMPING, HIKING, 
HUNTING, FISHING, BOATING, 
PICNICING OR EMERGENCY 
HOUSEHOLD COOKING 


Here is the ideal complete field kitchen 
with the greatest safety features ever de- 
signed. Compact, lightweight and fool- 
proof, Safety-Chef cannot explode, pre- 
sents no fire hazards due to tipping or spill- 
ing and produces boiling water in five 


minutes 


Safety-Chef has durable stainless steel inner 
combustion chamber that requires no clean 
ing, no wicks, no repairs or adjustments of 


any kind. Safety-Chef will last for years. 


HUNTING FISHING CAMPING HOUSEHOLD 


is the Safest Camp Stove ever to hit the Market - STOCK IT! 
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Sensation of the Year! 
Saafety-Chof, is 100% Fool-Proof 


NO VALVES-NO JETS* NO WICKS 


Safety-Chef Uses the Safest Fuel Ever Produced @ So Safe It Can Be Shipped Parcel Post! 





Photo shows Safety-Chef in action 


vtensils and enclosures. Contoured 


See the 


BIG VOLUME PLUS SALES ITEM! 


oe at VULCAN ‘Fire Starters’’ are ideal for 
a all kindling barbecues, outdoor and indoor 
charcoal fires, camp fires, etc 

Made of solid fuel, VULCAN “Fire 
Starters are safer, more economical, 
cleaner. Burn solid, non-explosive, do 
not liquefy or spread. Odorless 






Bog NO 


48 Starters to a Box — Retails for 48¢ 


You ll Be Backed By A Powerful Advertising and 
Sales Promotion Campaign Reaching Over 164 


Million Trade and Consumer Readers 


Be a Safety-Chef Jobber 
or Dealer. Mail today! 


HARDWARE AGE. JANUARY 5, 1956 


a ome 


You |i 
tained 


Ch, 
OW 


5-9. at 


Yes — it can be shipped parcel post, be 
lieve it or not! Originally developed for 
US Navy emergency sea-woater distillers 
and overseas aircraft emergency kits, the 
Safety-Chef fuel is a patented solid product 
that produces blue-white, carbon-free, odor 
less flame with a greater heat output than 


aiconhol, kerosene or regquiar gasoline 


More amazing, Safety-Chef fuel does not 
meit, run or spill and produces 3,46) BTUs 
per unit. It is supplied in hermetically sealed 
containers holding 2.54 ounces of fuel that 
will burn approximately | hour and 1/2 
minutes. (Retail price per container of 
fuel 25¢.) 


Dual-purpose pans serve as cooking 


spring 


-Chef Exhibit at 


steel! handles facilitate use 


the NSGA Show in Chicago 


Safety Chef 4 in. self-con 


kitchen in action at the NSGA 
ry ¢ nicago at the Motel Morrison. Fel 


No 69. You ll want to add this 


fast-moving money-maker to your line immedi 


ately 


on this 


the show 


_ 


iss this Opportunity to cash in 


best seller. If you cant attend 


contact your jobber. Orders will be 


filled on a first-come, first-served basis « ny 


SAFETY-CHEF DIVISION 
The Vulcan Rad 
775 Capitol Ave 


Jobber 


Mor aa 


_ompany 


‘ 
,lree?! 


Hartford 46. Conn 


tied in becoming a Salety ( hef 


Dealer Please have your repretentative ca 


ior e State 
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Come see our ae 
NEW ITEMS] sstit0eg 


WINDOW 3 Complete Lines of 
AY THE NAT'L. HOUSEWARES SHELF PLANT BOXES 


SHOW © WAVY PIER, CHICAGO “7 
SPACE 380 
Not'l. Garden Supply Shows 
BOOTHS 103-104 
F 






















PLANT 
— KIT 
January 24 - 26 Chicago LORAL PLANTERS 
BOOTH 112 


February 7-9 New York 








Ay pis 
ei 










Sub- irrigating AFRICAN 
Gal vonized VIOLET TRAYS & 
PLANT BOXES | SEED STARTERS 






5 Different Models C 


PLANT 
STANDS 


Promotionally Priced 












ALL ALUMINUM 
Plant or Flower 


BOXES 


'" 4 popular sizes 
Stucco Pattern 












Finish 


ALCOa 








Wrought Iron. 


M 
ALUMINUM | FERNERY 


Bird Bath: 

































+ i Economy 
Wrought mab mle . 



















Wall Mount ses i : HOSE 
Detachable eta 
HOSE FLOWER || > HANGER 
REEL BOX 

STAND 














Gorden of Household 


TOOL HOLDER 










“ 
4 
4 
(4 
SA 


2 FINISHES ® 2 SIZES 


LOOK! 


NEW CATALOG 






Famous | Jiffy 


HOSE 









All Steel 


WATERING CAN >i 
Push-Type 


HOSE REEL | Pp a XJ eee 




































' ic fe for 

~~ BOUQUET SS ee on oe 

Multi-Purpose HOLDER ‘Mustrated. Contains over $0 prome 

ORNAMENTAL tienal items. ‘Send for your copy 
BRACKETS Now! 




















Est. . 1903 





CARLISLE MANUFACTURING COMPANY, INC 
‘FO9-135 MEEKER AVE. NEWARK 5. N. J. 


Through your wholesale distributor or write direct. 
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portable water coolers 


witTH THE NEW 


-SPARKLEEN* 


liner 





K 


WATER: BOY | ‘ Keeps water sparkling clean 
Portable coole re. & ... keeps coffee, lemonade 
| and other beverages odor-free, 
taste-free 


Non-Toxic coating approved 
by the Food and Drug 


Administration. 
NOTE THESE IMPORTANT Here's the modern way to keep drinking water sparkling 
CONSTRUCTION FEATURES pure and refreshingly cool! Deluxe WATER BOY 


portable coolers now feature the amazing new SPARK- 


—~_>—_ Riveted Handle LhEEN liner that is absolutely ho}; loxtc, odor and 
taste [ree 

Double Locked As _— . 

. ; ec e — 


po “— Fully Enclosed What's more, WATER BOYS are big, rugged, built 

NL cove to take abuse on construction and logging work, in 
oil fields, warehouses, service trucks—everywhere men 
work. Ideal for hunters and fishermen, too. 











Latra Large 
A pace for 


-—> ry PY MR .-_4___.- Stock and feature these versatile water coolers In 
popular 2, 3, 5 and 10 gallon sizes, they're made of 

gated rote ae fA , quality materials throughout and carry the famous 
SUSFERIESS OS DeLuxe name. Point out the “‘extras’’ they'll build 





to Must or Leak 


extra sales and extra profits for you! 





Bra Nickel 


Piated vi 


Recessed faucet 





_ \ 














tatra Vee Non Mowable 


inset support 5 














Ba Hi VE TER WN 


THE SCHLUETER MFG. CO. ° 2T. LOUIS 7 


HARDWARE AGE. JANLARY 5, 1956 25 





Easy profits for you! 4th big year! 


SIMONIZ GARDEN SPECIAL 
E SEEDS 95¢ 


You never'seed such 
brofits! Sales bloom 
every spring with 
this Simoniz Offer! 


ie 


Get these easy profits! Last spring sales zoom 




















ed to an all-time high. This spring they'll go 
even higher — backed by this hard-hitting pro 
gram of advertising: 


Network TV: 
“THE BIG STORY” 


Local TV: 
TOP LOCAL PROGRAMS 
Spot TV: 
AROUND THE CLOCK COMMERCIALS 








Spot Radio: 
BEAMED AT YOUR CUSTOMERS 


Sunday Magazine Sections: 
BIG 4-COLOR ADS 


At Your Store: 
SALES-TESTED DISPLAY PIECES — 
IN FULL COLOR 


Stock, feature, display the colorful seed pack 


PACKS VAUGHAN'S + SEEDS of Simoniz Non-Scuff Floor Wax. Self-display- 


~ ing! Nothing for you to do but 
‘7 WATCH YOUR PROFITS GROW! 


ew 
SIMONIZ:= FLOOR WAX 


Now Fortified with Hard Lustre Simolite 





j 
j 
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NEW! RONSON ANNOUNCES 


in handy 





FIR : FUEL! 


FIRST BIG BRAND NAME IN THE FAST Pai 
GROWING MULTIMILLION DOLLAR dj’) 
LIGHTING FUEL MARKET! 


kxclusive Spill-Proof 
Switch-Spout 

Makes Fire-starting 
Faster... Lasier! 












> Competitively priced for PROFIT! 


(59c retail per 16 oz. can) 


>» Backed by Big National 
Advertising ! 


>» In handy 
display cartons 
of 12! 





LEAF AND 


FASTEST WAY TO 
START OUTDOOR 


BARBECUES! 


Each year more Americanslearntoenjoyout- instantly! May be used all year ‘round 


fireplaces, leaf and trash fires! Lights easily lighting fuel held! 


maker of the world’s greatest lighters! 
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switch-spout can! 


TRASH FIRES 


door cookouts and barbecues! Now, to tie in The important new market for outdoor fuel 
with the home-barbecue hoom we introdus © has iit tually doubled vearly for the past A 
new Konson Fire-Starter Fue]! A “natural vears' Why not play it for all its worth? 


for starting outdoor barbecues, as well as Hook up with the number one brand in the 


ORDER NEW RONSON FIRE-STARTER FUEL FROM YOUR RONSON SUPPLIER TODAY! 


































A New Line... 


4 y ¥ Special Discounts... 
PD National Sweerstae 


Simplicity Singie- 
Purpose Rotary Tilier 


This efficient rotary tiller has 2% hp engine, recoil starter 


and Lo-Tone muffler. Unbreakable, self-sharpening tines 
adjustable from 8% to 20% inches. Tine extensions avail 
able give maximum width of 29 inches. 10-inch wheels 
adjustabie from 5 to 10% inches in width. Fingertip con 
trol of idier pulley. Tubular steel adjustable handles 
Piastic hand throttle control. Low coat 


— 


powskeut ; 


Simplicity Modei!-VA Tractor 

Five norsepower engine. All-gear transmission with three 
apeeds forward pilus reverse. Automotive-type gear shift 
and speed range indicator Fully enclosed transmission 
dust-free, leak-proof, runs in oil bath. Positive, soft action 
clutch. Extra heavy construction, extra-heavy axte, sturdy 
axle housing. 100 free-wheeling. Has adjustable height 
handies and controls. Power take-off. Adjustable, utilit 
tractor 


ANEW LINE 
...to make sales easier and faster 


Simplicity 
Modei-FB Tractor 


Superb performance, 2% h garden t 
tor. Ali-gear, selective-type transn 
Si ™ peeds forward, plus revers Aut 
tive shift lever, recoll starter and | 
iffler. Heavier construction. Whites 


fic control Nandi LOO iree-whee 


I 
} 


Streamlined, protective hood. 1li-inc! 
ance fread width adjustable fro 
25) incnes j y if) nT } ens 
| (,ardaen 
bike ine 


automonrti« 


LHIUS...cczene of Attach- 
ments Availabie tor Every 
Need — tor Vear-Around 


Saies Volume 

M re ina More Pe pi 
To Ri | sure 

ati ‘ a : 


Hiding Attar 


Simplicity Model-LB Tractor 

A full-size, new garden tractor with all-gear quick-change 
transmission, 2 speeds forward, pilus reverse. 2% hp en 
gine, recoil starter, Lo-Tone muffler. It's 100 free wheel 
ing and has adjustable height handles, controls. Positive 
soft action clutch. Extra heavy, one-piece frame. Stream 
lined, protective hood. Efficient and economical 


AMERICA’S NO. 9 LINE OF GARDEN TRACTORS AND ATTACHMENTS 


SIMPLICITY MANUFACTURING COMPANY 









icit 


U.S PAT OFF 





Gimp! 


=] 





@ NATIONAL 
SWEEPSTAKES 


...lo bring customers in 





DISCOUNTS 
...lo bring you extra profits 


You can ave plenty by ordering Simplicity 
products now. Special discounts are in ettect, 
and apply whether you have handled Sim 


plicity in the past, or are a new dealer. Take 


advantage of the saving increase youl 
profit. Ask for an order blank today these 
discount Vill expire soon 


FREE NEWSPAPER AD 


Simplicity will place and pay for a newspa- 
per ad in your local area paper, listing your 
name. Dont this free advertising. Write 





f 
P/US tHOUSANDS OF DOLLARS 
OF SIMPLICITY PRODUCTS 


rou get more traffic in youl leore bec mine 


SPECIAL SPRING DATING PLAN 


Display and sell early without tying up youl 


trie Simpilicit Sweepstak«e ittract hriaore 
people it help ell all of your tine tow 
inere se nothing for conmaumers to Aor ite cot 
Du Ali they have to ado i pick up the reg 
tratior piannk af joru?r lesve signi thie is 

ind ieave it with you. Everyone ha is chance 


ithe big Simptiicity Weep 


a 

(osssessesseessesseseeesesseseseeseessesen 

ee feeeereePse#refersee#eerrere#erfteeFfee#Pnrtcee@eeee#ee@eet#efeese$e*ee#ee#ee@e#ee#e#ee#e#ee#ee#e#e#e#es 
/ 


| Send for Sign up with Simplicity NOW! 


















details today / 


Dept. HA-1, Port Washington, Wisconsin 


We are interested i: our new tine special discount free ad arnad the 
weepstake leas end more information 
mee the new line get the facts on the new 
Simplicity promotion at the National Garden 
‘ ‘ . : ‘ . t on } r)} ~ ; 
Supply Shows—Chicago, Jan. 24-26, Booth 36 —— os 
and in New York, Feb. 7-9. Booths 137 and 138 








BRUSH MAKER 


GIVES YOU MORE TO SELL 


Every kind of brush—every one the best of its kind! 
Only Empire can give you this assurance—for only the 
largest brush manufacturer can afford to give you 


top quality and superior service at consistent value-prices. 


GIVES YOU MORE TO HELP SELL 


Empire is the only complete line of household and personal brushes 

to carry the Good Housekeeping Consumer Guaranty—more commonly 
known, and with good reason, as ‘The Seal that Sells’’! 

Statistics prove that two out of three women use this famous seal as a 


purchasing guide—and buy the brand that bears it 


REF UND 
Of 
Sa * > 
~ 


& 


Guaranteed by 
Good Housekeeping 


y yy 
SPAS apvenristo WE 


VISIT EMPIRE in Chicago 


at the Housewares Show, January 19-27. Booths 955-957-959. 












EMPIRE’S 
“THRIFTY THREESOME” 
FOR HARVWARE WEEK 


We are 
















participating in 
Hardware Week 
April 12-21 





eoOMmt OWE 







DISPLAY PACKED 
ALL-PURPOSE PUSHBROOM 


NEW SPIN-WASH 
FOUNTAIN BRUSH 


—spins as it washes! 












+d 








Long lasting Tampico 





bristles ideal for Attaches to garden hose. Has 













indoor, outdoor, —_ ~~ watermatic sudsing or rinsing action 


















all-around use. Packed in and shut-off valve. Brush 
















colorful display carton. Item 


9474 


spins as it washes 












Packed 


“y doz.to 





Display boxed 












irton, shipping weight, 29 Ibs lttem 25580. Packed 













per doz. Handles packed Vv, doz. to carton 





Sel arately 
A $2.65 valve 
for only $1.98 retail. 


csninpnnoina wet aL 
I } } 














24 \bs. per doz 
Beats $6.98 


fountain brushes, 
feature for feature, 










. *» 
* Guaranteed by 
. Good Housekeeping } 
. ‘ 7 ° 


but retails for only 





DISPLAY PACKED 
QUTDOOR PUSHBROOM 








p 





igqged paimyra brist! 






tor ’ eavy outdoor 





use. Garage, rubbis! 


snow, et Pocked in ~~ é 













a 
. 









, * Guaranteed b 

eye-catching display cartor ! 
J . j piay . ’ \ beeod Housekeeping / 
_ * 4 








° 
a? 


ltem 25473. Packed > adoz.to 












carton: shipping weight 34 IDs 


per doz. Handles packed 





separately 


A $2.35 valve 
for only $1.79 retail. 















- ao Of ives ~~ 


Say ie 
# Guaranteed by © 
Goed Housebeeping 
r. - 


» ¢ 
*“ 4evrermne® e— 









All your brushes from one dependable source 


EMPIRE BRUSHES, INC. 


Port Chester, New York 


CC 


a 


V4 
/ 
J 


ee ao! 


















SEINE TWINES 
SEINE CORDS 


YOU CAN PUT YOUR 35 


VENETIAN BLIND CORD 
CONFIDENCE IN THE pe tgp 

. CLOTHES LINES 
MASON LINES 
FISHING LINES 
NYLON CASTING LINES 
STARTER ROPE 
JUMP ROPE 
MOP HEADS 
WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 
CHALK LINES 
PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 
JUTE TWINE 






































QUALITY MERCHANDISE 


START THE NEW YEAR RIGHT... 
with 






packaged clothes line 









“ane a 
< cr.ommes mar 
pi ast! | e 





KF PLASTIC 
| CLOTHES LINE 
| ART. 579 


7 ‘ 44 write 
12 





yV 









Packed 









ART. 579 


. TT ramen 
Co\or he Jute 


, ue 
cl be ncnnre 
IV 


2 y' l\low 







Pocked 172, 
9, Dd x 







2 pinr 





TT, AIDE 
SOLID 


CLOTHES 
ART. 556 


12. 50-ft hanks 




















Pockt a 






anne ted ‘ 
ally boxed ) connes 


du sh 
Indiv! These qriractive re d wh) te and blue cello 





——_—————— 

L- phane window cartons ell clothes line 

-(* ORDERS OF $50.00 OR MORE, FREIGHT wherever displayed keep the product 
PREPAID. Orders of less than $20.00 fob. Mil! clean and reduce stock losses lastic 
Lawndale, N. C., Van Nuys, Calif., Marietta, Min Clothes Line, Art. 575, wipes clean easily 
nesota, or Dalla Texas. Orders of $90.00 to and won't stretc! lasts ir definitely 
$50.00 freight allowed to $1.00 per cwt Freight Solid Braided Clothes Line, Art. 556, is a 
prepaid does not include extra charges incurred longer wearing, high quality Cotton line 
outside carrier's reqular zone of de livery easy to tie 

















Cleveland Mills Company LAWNDALE, NORTH CAROLINA 


786) Sepulveda Bivd Marietta 1104 Goasten Ave 
ESTABLISHED in 1673 Van Nuys, California Minnesota Dallas 26, Texas 
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His evenings out...bring you BIGGER PROFITS 


with QUICKEE cream 


Waterless Hand Cleaner 





A man's hands get dirty when he works.... 


but he wants them clean when he sits down to eat 




















or goes out to a show. 


QUICKEE Creamy Waterless Hand Cleaner is 
kind to hands. Gets them cleaner than clean in a 
twinkle, removes the encrusted dirt under the 


fingernails ....without water, without scrubbing 


QUICKEE dissolves and removes grease and 
grime, pitch and tar, paint and paste, leaves no 
objectionable odor. Enriched with lanolin, it 


soothes as it cleans. 


Recommend QUICKEE..... your customers 
will appreciate it. Your cash register 


will appreciate it, too. 


Don't forget QUICKEE’s 
Profit-Packed Line of GLAD RAG 
Chemically Treated Cloths 


@ FURNITURE DUST CLOTH 
@ SILVER POLISHING CLOTH 
® AUTO POLISHING CLOTH 
@® TV VIEWING SCREEN CLOTH 


Packaged in eye-catching plastic bags and 


attractive display containers. 








QUICKEE PRODUCTS INC. 


Yonkers, New York 
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CHOREMASTER 


Heavy Dut 


y 
WER 
TILLER /MO f 










Here's the new ACK 
of the outdoor power 
‘quipment field! Big, rugged 
tiller does all ground working 
jobs, is quickly switched to 21’ 
power propelled or easy-whec! 
type mower and mulcher! Tills 
up to 21” wide, 9” deep. 






























The Town & Country TILLER /MOWER 
for the Suburbanite 


Here's the ideal unit for the small and medium-sized 

yard and garden! Thousands already sold, 

saving hours of effort. Tiller does a big job in flower or 

vegetable garden; 60-second switch to 18” or 21” 

mowing or mulching. Tills up to 17” wide, 7” deep. 
- 4 


Heavy Duty GARDEN TILLER... 
power and ruggedness 


for the BIG Garden 


Single unit solves a multitude of flower or 
vegetable garden ground working tasks' [ves ° 


* FURROWS + WEEDS 

> MOMS . EDGES all jobs from seed bed preparation to “plow- 
ing under.’’ Easy to operate in the heaviest 

* AERATES » MULCHES going. Tills up to 21” wide, 9” deep. 






¢ SPADES 











Aeyai a OF THE re. | 


POPULARLY PRICED 
Top Quality 
ROTARY MOWERS 






























21° Power-Props dd 
4-cvcle 
2.75to3 HP 
Rewind Starter 











v a 
. 2» r 


is Direct Drive 
~ YY and | f Ve 4 
16to25 HP 


Rewind Starte 






(horemaster Rotary Mowers are 
loaded with quality features and priced to sell! 
lull trim design; special safety blade and cast 
housing; light weight; rugged strength: easy to 


operate (Complete price iff na pOWE! riiltive 


famous CHOREMa~sTER 
ONE WHEEL GARDEN TRACTOR we of 
With the NEW 3 HP Clinton Engine! Chee! i, =e Ny 





this new, low, low 1956 price and the unbeatable versatility that ' 
a CHOREMASTER Tractor gives! Wide range of attachment a + 


lor ground working, mowing, mulching, snow 4i é ) % 


plowing et for extra sales and profit . Only $129.95 


LIST 
} came aee 

exclusive CHOREMAS TER 

POWER MOLt VIGGER Chairs Saws 
Only Choremaster offers A double handful of easy, 
{ qg truly portabie hole dig fost cutting power im a 

ger » qc hole qo rr mute 3 wide range of models for 
| anywhere you can walk! every type of forest work! 


With 3 HP Clinton engine, 
low price $133.35 list 









Some valuable PROTECTED territories open for dealers and distributors! 
CHOREMASTER DIVISION —Weber Engineered Products, Inc., 828 Evans Street, Cincinnati 4, Ohio 


, 





J fj , 








Y Moy 


J hiwe 
lo 


“Sapna HOM 


REATEST AD DRIVE 
IN GLUE HISTORY ! 


= we bb NCE 


“a= 


emectend — 
~~ ecwanics 


Weldwood Piastic Resin Glue 
Ame ri ia ‘ f i 


Wit 


, 


resist ' 


UNITED STATES PLYWOOD CORPORATION © 55. WEST 


—_ 


Millions read about WELDWOOD® GLUES, FIRZITE* 
and SATINLAC® in Saturday Evening Post... 
Better Homes and Gardens... and 20 other top 
magazines! Inquiries pour in daily, asking us 
“Who is my nearest dealer for Weldwood Glues (or 


Firzite or Satinlac)?” Here’s how you can benefit: 


Among the thousands of PQuuiris 


irom YOOULT COW] neighborhood Wi 
prospect to youl tore if Vou | 


cCarrving dealet lhis service is FE REE! oO vel il just file 


it} iis iS a Weldwood Simply tel] US O}} 


Ahich Weldwood it (<j | “<1 De yi) VOU 


carry. and mati to Department HA 1-6 


if you're not stocking these fast-selling Weldwood Wizards... order now! 


> etl | 6New! 
Weldwood Presto Set" Glue’ 
j ! b it “A 


eee New! 


Weldwood Contact Cement' 


’ a pt? . 


Satiniac 

: } r¢ ’ 
bye 
f 


ee en, 2 ee een © 
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| LEMS ENGINE 


THE 
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ERING & MANUFACTURING CO. 
ALLIANCE, OHIO 
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ennai oe 
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THE COMPLETE Dooklp LINE... 



















Dookip INSIST ON 
GRASS SHEAR 





f 
GRASS SHEAR 





Pisaias 
yeh 


yu 





yt 
GRASS SHEAR | 





cla 


QUALITY LAWN 
‘BM TOOLS FOR EVERY NEED 








Disk LAB 
GRASS SHEAR Doo. Kip 


." 








Doo ip 
HEDGE SHEAR 








QUALITY LAWN 
TOOLS FOR EVERY NEED 

















WEEDER INSIST ON = 
Destin / 











Doo-hip 
Long Seite 2 
GRASS SHEAR 
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Diep — 
DISPLAY 


BOUND TO INCREASE SALES 











| OteMe™ Af? ENGINEERING be —ae (0. 





HARDWARE 








a real traffic booster 


EXTRA PROFITS 
from repeat sales! 


Now!...a packaged fuel specially blended 
to Coleman's specifications for maximum 
performance and efhciency. A natural 
companion seller with Coleman Gas- 
Burning appliances. A new 


repeat sales. Extensively advertised in 
Life, Look, True, the outdoor magazines 
and many other national publications, 
Assures top performance in Coleman 
Lanterns, Camp Stoves and similar appli- 


ances. Frequent sales and profits for you, 


Coleman Fuel has these sales-making features: 


® Burns Cleanly—no smoke, no soot, 


no offensive odor. 


® Contains Rust Inhibitor—for pro- 
tection against rust and corrosion in fuel 


tanks, lines, burners. 


® Special Gum Inhibitor—to resist 
clogging of generators and burners. 


Odor-—and 


green color for ready identification. 


® Pleasing “Outdoors” 


Blended Specially for Coleman “OUTING PALS” and Kindred Appliances 
| { rn rs 
(f r 


LANTERNS © 2°‘ 


CAMP 
tim STOVES 


oS Pn 
\e 
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source of 


a * aaa 
% ( hy ang 
wf sporT— Ac) Heat - Bs stow POWER 
mri MASTERS “SO MASTERS ‘\ ToRCHES /f%/ moOweERS 
| aoe { | , , aod, 
a 4 \ 4 4) a 4. 































a 


A AAAAAN 
~~ OE AS 


_— ia 


packaged in 


quart and gallon containers—each equipped with 
spout for easy pouring Bright colors tor eye-< atching, 
Packed 


sales-making display 12 quarts to case and 


4 gallons to case. 


MILLIONS OF PROSPECTS! 


Yes, millions of outdoor folks with their lanterns and 


camp stoves... power mower owners, too... will buy this 


New Coleman Fuel. Stock up. Be ready to supply them 
and get worthwhile extra profits! 


Order NOW from your wholesaler! 
THE COLEMAN COMPANY, INC, 


Wichita, Kansas 











IT’S EASY TO SELL { 
; THE POWER MOWER 


IMPORTANT 
NEW FEATURES 


| , 
® All engines pre-tested \ | 


® New recoil starter 

® EXTRAS: Trimmer 
attachment and 
leaf mulcher 
attachment also — 
available 


HENDERSON 


NOT A REEL... NOT A ROTARY 


\ yy but a revolutionary design which 


corrects all the disadvantages of both 


_ »_ 


. te < 


te Hy > sh Fed NY MN | 


y “%s 


‘Cyclo-Safe” Cutter mows everything harms no one. Cover 
All Housing fraps flying objec fs; ex pre ls them harmless 


* ompetition is mighty 
(OWCOT TrtIWwCtT toni 


and rec! type | 


why Henderso: nour | 
it on the market. Practically 
Thanks to the patente d “Cycl 


matte d vevctation n 


— 


HENDERSON MANUFACTURING CO., FISHER, ILLINOIS 
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Make your protits 





Dloom in the spring! 





NESCO INCINERATOR 


scientifically ie gned for 
safer, cleaner trash burning 


wie Nar Cles 
lw wwe 2 and 4 bushel 
capacities 


Ui nyenient ver 





THE GREATEST NAME IN HOUSEWARES! 


HARDWARE 


AGE, JANUARY 5, 











NESCO STREAK-O-STRENGTH 


Galvanized Retuse Cans 


Replace winter worn reluse 
cans with the most rugged 
ell- par ked retuse cans oF 
the « 


1956 








Feature these fast-turnover NESCO products! 
NESCO COLORBRYTE STEP-ON CANS 


Spring cleaning-minded shoppers will snap up 
these like crazy' A No. | need for home neatness, 
these new Colorbryte Step-on Cans attract women 
with their smart color and styling—sell fast be 
cause of real selling features! Hidden cover mech 
anism, smooth-working pedal. Rust-resistant 
inset pail, molded rubber collar. Three popular 
sizes: 20-qts., 16-qts., 12-qts. Colors: White, 
Yellow or Red, plus Pink and Charcoal combination 


4 
4+ 
=i 
\ . 
+. eS 


\ 






NESCO PLANT FRESH'NER 


"Successor to the sprinkling can!” 


Cet set to capitalize on the tremendous 
interest in gardening —it will be bigger 
than ever this spring! Stock and sell 
the CGiardener Approved Nesco Plant 
hresh'ner. Multicolored sprinkler heads 
catch the eye—make ‘em buy! Pistol 
grip handle with solid brass 4-way 
aprinkler heads for CONTROLLED 
spraying — narrow, wide, heavy or light 
Kugged, rust-resistant, hot dipped in 
molten zine for longer life. Available in 
three handy sizes: 6 qts 


%-qts iZ2-qts 


NES CO UNDERGROUND REFUSE CAM —SANITATION-APPROVED! 
Made of heavy gauge steel 
cloung 


ug fitting cover. lip loe 
super housing strength 15 gal. capacity 


pening and 


See Nesco at the NATIONAL HOUSEWARES SHOW 


BOOTHS 673 and 679 © Navy Pier, Chicage. Jan. 19 through Jan. 26 


Executive Offices: Granite City, Hlinois 
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YOU CAN'T MISS WITH... 7 
SevmourSmitH /£ : > 


Everybody knows the name means quality. So — NOW 


THE <$npep(@C LINE 


NEW ‘SNAP-CUT" GRASS SHEARS FAMOUS “SNAP-CUT" PRUNERS | “SNAP-CUT'’ LOPPING SHEAR 
FOR GENERAL PRUNING | FOR HEAVIER PRUNING 


a 
” | | 


a1¢ 7 | | 
No ‘/] - Outstanding +] 1.2 -—A new de luxe Snap No } 49 
“Snap-Cut” quality in with stainless steel blade and 
grass shears that cut Triplekote’’ chrome finish. Gracefully 
easily and cleaniy streamlined. Great eye appeal $3.95 


with genuine Snap 
Cut’ anvil action. Eas ly 
cuts vp to | y P branches. ideal 
Smooth action that's | as shrub pruner. So light, ladies 


, , non-tiring to the —- + use if, $5.50 
No. 5/75 hand. Favorable Lal ot \ | 


Siand-up ‘Snap price for volume » L. ep 
Cut Grass Shears sale $1.79 y ne 4 
No stooping or 5 


bending. Rolls | No 
easily on 2 large 








NEW “snNap-curt” 


rT TREE PRUNER 
119-8" — The genuine, Original 


‘Snap-Cut” pruner known to millions for | NO 1317 Has enor 
wheels you trim ) 





quality and performance, Easily cults up mous sales potential once 
to Ma branches $2.95 the home gardener under 
hand squeeze ac 
stands its usefulness. For 
tvates blades 


$4.25 és | shaping and pruning 


trees, tall vines, culling 


as you walk. Easy 








high-up lilac blossoms, 
etc. Also for prun 





NEW “SNAP-CcUT” HEDGE SHEARS apey 
0 ) -—A smaller model for the 
([P--.... ladies $2.49 


\ ing out branches 
over lawn oreas get 
ting too little sun 
| and around guilters, 

eaves, etc. 12 ft 
ae 


a . ,- > long in 2 sec 
"hig a ee | x tions. $7.25 
| | “SSS del. | } 

| 9. 019 








10. 94-9 ~As fine o hedge shear as can ) = — 

be made. Cutlery steel blades. Special oval N BA new competitive pow wees & 

shaped handles securely pinned to blodes | “Snap-Cut” with finest cutting qualities $2.00 
Locking nut keeps blades in proper cutting | Now you con sell a genuine “Snap-Cut" 


adjustment $4.25 for less than $2.00! $1.95 | 


} ; fachment 











Think now, Mr. Dealer, in terms of ‘‘Snap-Cut'’ Grass Shears, ‘Snap-Cut'’ Loppers, 
“Snap-Cut" Hedge Shears and ‘‘Snap-Cut"’ Tree Pruners in addition to ‘'Snap-Cut'’ 
Pruning Shears — one quality, the top, one great name to move them for you fast 


‘*Snap-Cut’’ means quality. 


VUationally REMEMBER: Millions know 
A duenrtised 


Ask your jobber about the 9 great 


Sey KY Seymour Smith ''Snap-Cut"’ garden tools. 
MOURYMITH SEYMOUR SMITH & SON, INC. 


2701 Main S$t., Oakville, Conn 


Soles Representatives: John 4. Graham & Co., Inc., 105 Duane St... New York 8. N.Y 
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TOP SALES STORY FOR ‘56! 


new BUCH economy spreaders give you 
sales features even expensive 








spreaders can’t match! 





National Advertising, too! 


BUCH will use the powerful Saturday Evening Post! One two- 
color half page and two quarter pages... three advertisements 
at peak selling times! And POST merchandising, too! 


NATIONALLY ADVERTISED 


g i Cc nH Lawn Care Equipment © 


IN THE SATURDAY EVENING POST 





New decorator styling! 
New precision features! 


1. New "sweep-teeding”! Provides continuous and constant 
flow of material. Whether it is fertilizer or seed, Buch's 
sweep-feed prepares the material for proper soil application, 
No dangerous overfeeding, no skips, no underfeeding. 


2. New colors! New finish! Bermuda Green and Buff devel. 
oped especially for Buch by DuPont, after consumer testing. 
And a baked-on, scratch-resistant ‘“Auto-Finish” that keeps 
colors bright and makes paint last and last. Buch is frsé in the 
lawn equipment field with such a high-quality finish! 


3. New removable agitator! Keats the corrosion problem! 
Agitator removes easily for cleaning and quick replacing. Only 
Buch provides this expensive feature on economy spreaders. 


4. direct linkage from hendie to plete! Simple, direct linkage 
nothing to get out of adjustment! Rate-of-flow setting stays 
accurate, cutoffs are quickly effective. 


5. No more guesswork... cach spreader package contains a 
flow table for all leading fertilizers and seeds. Set the Buch 
spreader at the recommended opening and the material will 
flow precisely as required. 


AND you can sell your customers all the exclusive features 
that have made Buch so successful! Square, never-clog holes! 
Finger-tip control over rate-of-spread! Buch Economy Spread- 
ers will more than hold their own against spreaders costing 
dollars more! 





AMERICA’S COMPLETE LINE OF ROLLING LAWN CARE EQUIPMENT 


— FA 


New Spreoders New Borrows 


Lawn Rellers Aerators 


a — — 


oO | 
a . 
: ° ; ~ vo, 9 () J 


Power Edger New lLewn Certs 


Buch Manufacturing Co., Elizabethtown, Pa. 





Here's the 
oscillating sprinkler 
that outsells 
all others 
by far... 


and Melnor makes everything: 


A FULL OSCILLATING SPRINKLER LINE | A COMPLETE GARDEN ACCESSORY LINE | BRAND NEW GARDEN ACCESSORY ITEMS 
All Swingin’ Spray models with life — Every wanted garden item hose nozzies, | See the amazing new Aqua-Gun hose nozzie with 
time lubricated “Perma-Sealed ° J connectors, sprinklers, Convenience items like | exclusive “green trigger —a powerhouse at only 
motor unit Starting at 6.95 ~~ | Meinor's famous Stop ‘n Flo shut-off vaive 1.50 retail plus new mender kits... chrome nozzie 








MELNOR METAL PRODUCTS CO., INC. + 10-40 45th Avenue « Long Island City 1, N. ¥. 
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SEE US AT BOOTH (206, 
MORRISON HOTEL, CHICAGO AT THE 


5 


We'll show you the Newest, Hottest 
Year-Round Profit Making Item 


GOLDEN FLAME =: 
FIRE STARTER 


ADVERTISED IN 










e Life Magazine e House Beautiful « House & Garden 
e American Home e Better Homes & Garden e Sunset 
@ Sports Illustrated @ True « Argosy e Outdoor Life 
e Field & Stream e Boy's Life 


ae es eS * THE SAFEST 


* NO FLARE-UPS a ee 


FOR ALL FIRES INDOORS AND OUTDOORS 
12 SELF-SEALING TUBES TO DISPLAY CARTON 


Retail Price 79$ 


THEY ALL NEED 
GOLDEN ae 
TO START FIRES 








ORS 5 
_ -- BARBECUE FIRES, 
 « CAMPFIRES » FIREPLACES 


‘ 


NON LIQUID 
NO FLASH UP 
NON SPILLING 


| 
- WON'T AFFECT F000 FLAVOR 

Another Profit-Making Product by 
Golden Touch Products, Inc. 


700 Harrison Ave., Boston, Mass. 
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REGULAR FULL SIZE TUBE OF 


Swif SOLDER 


«the amazing new 50/50 tin-lead solder 
| in paste form with flux combined 


CLEANS... TINS...SOLDERS IN ONE OPERATION 


j " 
We make this free introductory 
| ' 

aden 7 VW if? want 












. 















louble | 
° a: 
a 5 in | Dont i 
vv) 
, alesman to come around and tell you abou | ler 
ees | Hercules SWIF Solder. Don’t wait for your 
— ww / , , 
~ QO « ¢ mpetitor to beat you to the punch by older customer = . “a ail 
a. | | | : 
© c ' locking Swi wehore ou do. SWI Solder othe 
- dl * ) nationally advertised Dont turn ¢ 
© - I iway bere itin } i aon t know all \f NOW" by Out the ¢ i} I il I : | 
O= | da {) ’ 
= «£ 
, 7, = ! GET THE FACTS NOW | 
| ; (et thi bh bl | I 7 Wii solder ly 
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Name Pie ‘ 





Firm 
Address 
City 


Name of wholesaler 


Quality Chemicals for Home and Industry since 1915. 


( @:) HERCULES CHEMICAL CO., Inc. 


332 CANAL ST. NEW YORK 13, 
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Hasty 


Your customers 
get up to 24 
months to pay 
with 10% down 








MIDLAND 


Announces Revolutionary 
Nation-Wide 


for 





ay ae 
rom. 
hy 
WP en og 
~ a Sy, 


‘. 


| 


Midland’s new Time Payment Plan for your customers 
offers an unprecedented opportunity for you. 


But, check these great advantages and see! 
© You extend immediate credit. Your customers get up to 24 
months to pay with 10% down. 


® You moke your own credit decisions . 
credit evaluation procedures. 


© You make time payment sales almost as quickly as cash sales. 


© You get your money immediately .. . full cash balance .. . 
vpon acceptance of customer contract. 


. . following quick 


Think of it — for the first time in garden equipment his- 

tory you can compete on more than equal terms for your 

prospects’ dollars against other products and services. 

Another great benefit! Midland offers you a new Spring 

Dating Plan, too. A plan that lets you stock in mid-winter 
. with a minimum of pre-season investment. 

So don’t delay! Get the details on the Midland Time Pay- 

ment Plan and Spring Dating Plan. Both geared to sell 

“The Greatest Tiller Line Up in America.” 

SEND IN COUPON NOW! 


IN 1956 MIDLAND’S First in Financing * 
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First in Features 


FIRST in TILLERS 


>14500 





2% 4P 
ROTARY THLER [ 


Tokes 16” swath; 
end drive... no 
untilled center strip. 
"fob factory 








SUPER ROTARY 
THLLER -MOWER 


3.6 hp Unit handles 
16” tiller, 6 other 
ottachments. 


ROTARY 
THLER-MOWER 


2% hp Unit hen 
dies 10” tiller, 6 
other attachments. 


5 HP 
THLER-TRACTOR 


Unit handles heavy- 
duty 22” tiller, many | 
attachments for gar- 
) den tractor vwtility. 


5 HP 
RIDING TILLER 


Unit handles heavy 
duty 22” tiller while 
operator rides and 
relaxes, 


Hurry, ask tor Detaile/ 


Send complete information on 





plans and 5 tiller models! 


THE MIDLAND CO OEP T 
South Milwaukee, Wisconsin 
NAME 
srReer 
city lone STATE 


First in Profits... 
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IT DOMINATES! 


Absolutely nothing measures up to SWING-A-WAY 
synchro-gear drive and floating cutter move- 
ment. These exclusive SWING-A-WAY features 
work together as a coordinated team to give you 
positive, smooth cutting which adjusts instantly 
and automatically to absorb the shock 

from dented cans. This DeLuxe Model No. 507 

is still America’s largest seller and 


top value” at $2.49 list. 


*rated FIRST in quality and value by America’s 


foremost testing organization and publisher 





THERE'S A SWING-A-WAY BEST SELLER AT EVERY PRICE LEVEL 


FIRST IN SALES SwinG:AWaA BECAUSE IT'S FIRST IN VALUE? 


50 


SWING.A-WAY MANUFACTURING CO., 4100 BECK AVENUE, ST. LOUIS 16 MISSOURI 


al In Canada 


HARDWARE 





Fox Agencies, Port Credit, Ontario 


AGE. JANLARY 


Fs 
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ANOTHER 


ORIGINAL 
’ 


ty sight } 
THE NEW CARRY-ALL 
















VIRGIN POLYETHYLENE 


lote Basket 


PERFECT FOR 

e Laundry 
Bathing Baby 
Storing 
Housecleaning 


ale Mellel Joel tot 2. Pak’ 





S ky-rocket sales with 


LOMA WARE'’S fabulous 


wont break a 
new CARRY-ALL ... the most exciting 


Re a rere en noes 





Polyethylene housewares 
large size 


product ever made! 


_.. 


. HOUSEWARES 
SHOW 


JAN. 19-26 | 
DRILL HALL BOOTH) 


1160 and ~—_ 
1 a ee 
“aa 3000 W. PAFFORD STREET 


FORT WORTH, TEXAS 
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AGAIN THE 
NATIONAL HOUSEWARES EXHIBIT! 


AT THE 























Year after year, with hit after hit, Revere has ‘done it again’”’ 
to keep your sales on the “up and up’’...to keep your profits 
high...to keep selling your customers through national 


advertising —Revere Ware 1s ever the World's Finest! 
XZ 


... And now, with these new hits for '56—and especially 
with the smash hit that Revere Patio Ware has made with 
both dealers and customers—you are in a position today to 
make more profits... bigger profits...onthe Revere Ware 


line for '56 than ever before' 


Come in to see us at our booth. See the complete line 


of Revere Ware, Patio Ware, and Miniatures' 






You can create this beautiful display in your store. 





See or write us for details. 
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Mere fn 50 | 


3 NEW HITS 
FOR 56 









NEWEST HIT! 


New 5 quart Copper ( lad Stainless Steel 
Sauce Pot and Cover. with Stainless Steel 
[rivet that fits inside. It's a big new seller 


in the Revere Ware line’ 








Catalog / 1425... Retail Price $10.95 





FLASHING DISPLAY ! 


flashing 


4 VA 










bye autitul ; 

| a — ounte!l Ati 

Now avalia , y *Y 
it WES ul 

display | that y 
| nate a tails. 
non 00. © nsult your distributor for de 

200. ce 





Catalog 





Be sure to ask about the big Revere Ware ' Special Offer.” 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing ¢ ompany Division 
Rome Ne : 
»iINew York e Clinton, Illinois « Riverside California 
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heres real Jack in the Box for you with 
hese UNIVERSAL Hardware Week Specials 





ge seo eA nD. See oe ee ie Bet a at ee ae ry Frit e 
Pues eS LF i Be Ye ate) ge a ee x # ae * a ae 
—— ENT, SE AOE LO: BOLRB oe Spiteri Sh Oe Ad ee’ 2 ‘ ‘ge 8 


Regular $396 Value | Regular $425 Value 
Special IRHA price Special IRHA price 


Only $327 | Only $329 


Your customers won't 


pass this ‘buy’! 


This famous Landers 






Food Chopper sells 


They get one Universal itself with a big 





3 a Pint Vacuum Bottle at 96¢ saving! 

a regular $1.98 price— Complete with the 

cS its twin for only $1.29 same time-honored, 

te And they'll love those time-saving features: 

- “Shur-Grip’ corrugated . easy to clean, self- 

8 metal cases—elec- 7 sharpening cutters, 
tronically tested fillers extra-long handle that 
and shock absorber cuts more food with 

fs construction. every turn anda 


“ne sly tinned cast 
Boules with colorful Beneroust) 


bands. Box has IRHA 
label showing big 69¢ 
saving. Call your 

Universal distributor. 


iron body that prevents 
rust and assures 
Sanitation. 

Packaged one to a box 
bearing colortul 

IRHA label. See your 











Universal distributor. t 
See us at Chicago oe: 
Booths 207-215 : 
| 74 
Cr. A meee ee ‘ a . t 3 -c¥ ; a. / = 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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iLLERONZe introduces ole MET-L-NAMEL 


the most brilliant assortment of the World's Finest Metallic Paints 


roe Of CRAarwE eee 


auetalin 


ee ae ee 


fe the bottle... 





Each 2-0z, easy screw -cap 
CM ee 
own vivid color. 





in the most Dynamic Sales Package 
EVER DISPLAYED ON YOUR COUNTER! 











“ by 
b ( na : ( it ’ Hi ti iiat re 
Ik | MEI ' ‘ } : nu wnt hppa 
Hpeen pin tingly | ented in iabdel ana arton a ign and in t 
product itself! Ni fast-selling, low-cost ME T-L-NAMEL is the worid 
t eta ! i id) ! la ia the finest pure ! eta: 
f W ij tsiach i i White. A « omplete 
i tment |] metalizing bric-a-bra I bbvcraft, ornaments, Dracket 
| 1 ‘ ira ‘ I ny ! iA | iste ‘ j 
NEW USES ind cnina t t there il neve be anyth 
for decorative trimming, to i hnandising. Ch ee fi 
refinishing, retouching i ort ert “i } iJ t aGeia W té IO} full deta) cre 
and hobbys onwe today nm now in get your tree ME | L 
NAMEL di Dla and prott ir) tl not, fast-moving tine 


NEW PROFITS 


A brand-new market 


Ee cbgceel ILLINOIS BRONZE POWDER CO., Inc. 


2023 South Clark Street Chicago, Illinois 


World Famous Manvitacturer of 


Spray O-.Namel Brushless Paints librenze Heavy Duty Atuminun Met-l-MNamel Home Oecarateor 


in Hi-Glesse and Satin-Flat Finishes and Metallic Paints Metailtic Paints 
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PROFITS 


with 


ERECTA-SHELF 


Pre-packed Home Accessories 


SEE BOTH COMPLETE LINES...ERECTA-SHELF AND 
HAMMERED WROUGHT IRON ACCESSORIES AT 
THE NATIONAL HOUSEWARES SHOW! 


Drill Hall at Navy Pier—Booth No. 1271 


or write for illustrated brochure A’ 


METROPOLITAN WIRE GOODS CORPORATION 
Empire State Building, New York 1, N. Y. 


Exclusive New ERECTA-SHELF Corner Panel! 
Con be used as inside or outside corner! 


® Adaptable—expandable—easy to 
assemble. 


® Combine to make hundreds of home 
and office accessories, any width, 
any height! 

@ Cuts overhead 3 ways: shipping, 
handling, delivery. 


® Designed and styled in the tempo 
of the times .. . priced for quick 
turnover! 


® Matte black steel, or brass. 


Plus a complete line of distinctive 
hammered wrought iron home acces- 
sories! Solid, sturdy, and stunning! 
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Painted Daisy” is a new exciting 
pastel design in a complete line of 
COLORWARE lithographed metal 
housewares and kitchenwares. 

The remarkable hand paint simulation 
gives this popular priced line a really 
rich and expensive appearance. 
“Painted Daisy” is lithographed on 

a White Background with your choice 
of Red or Yellow trim. ‘Painted Daisy” 


is another of the profit-producing, 





consumer tested designs that have 
made NATIONAL CAN the 
recognized leader in lithographed 


metal housewares. 


Housewares Division 


NATIONAL CA 


eww ewe aT i OR 
110 E. 42nd St., New York 17, N. Y. 



















birst 
window 


even fini 


What do il 
lioht a] 1 PiTEVecirieeti \\ idow (,la- 
look for it when 


“iT ofits high degree ols 


and i) 


Window 
stand for? Why does it 
Vind whi should Vou 


label 


chp epee itt «ati @ebirery 


: , 
thie Labidequae Pennvernon ( lass 


you are buyin la 


the Pennvernon label is your uide to quality in 


uliass lt i thie vinbol ol Pennvernon . snooth 


larity md tran Peiadeiie 


lt) ipplied 


lites many other fine vi ronal qualita 


Fennvernon 


PAINTS GLASS CHEMICALS 


-PITTSBURGH 


PLATE 


To replace broken panes: 


Sell “PENNVERNON”... 


not just “window glass: 


foe) 


(, lass ( COETDD aTDY “ atits se 


, } lis ht ot i rif 


quality w indow glass 


should look for thy 


thie nm vou can 


( iitine 


thew 


bay more detatls 


’ 
TTnrniin 


isslib ance ol 


O12) {; 


! 


rit 


ye 
window olas 
write Pittsbur 
b? hort Lucpuesni Miva 





ernon because the Pittsbur 

tuto Know that vou are buyu 

it just any sheet gla \nd last 
label when you are stockin ba 


mnt it out to yout 
“ ut its heat. 
h Vlate Class ¢ 


Pittsburgh 


imdow Glass 


BRUSHES 


PLASTICS 


GLASS 


IN CANADA: CANADIAN PITTSBURGH 


FIBER GLASS 


COMPANY 


INDUSTRIES LIMITED 


ti 





i late 


tity 








WAYS TO MAKE 
REYNOLDS DO-/7-YOURSELF ALUMINUM 
MORE PROFITABLE FOR YOU! 


Keep Your Reynolds Rack Full 
—and in Full View! 








Homeowners go for Do-It-Yourself Aluminum be 
cause it makes jobs easier because one of the pre 
formed Reynolds shapes is always just what they need 
for some particular repair or maintenance job. Be sure 
your rack has the complete line— and be sure it's out 
where customers can see if 


Be Sure You're in the Profitable 
Do-it-Yourself Aluminum Business 
For Hardware Week 


You can sell Do-It-Yourself Aluminum to your cus 
tomers for an investment of less than $50. The pecial 
Store Merchandiser shown at left (1.7 square feet 
of High Profit Space) is rree with several different 
starter assortments of Do-It-Yourself Aluminum. It 
will prove quickly the money you can make with 
Reynolds Do-lt-Yourself Aluminum. If you already 
have a fast-selling Do-It-Yourself Rack in your store 
use the Store Merchandiser as a special screen ma 





terials display its a great seasonal tie-in 


Sell Nicholson Files and Reynolds 
logether—a Related Items Natural! 
Reynolds and Nicholson are working together on ads 


in 14 major consumer magazines in March and April 


to sell more of your customers on both fine product 





Because there's “a Nicholson File for every purpose 
in working with aluminum you'll sell Nicholson o1 
Black Diamond brand files to every Do-It-Yourself 
Aluminum customer 





AVA ABLT NM CANADA 


REYNOLDS po-1T-YoURSELF ALUMINUM (Seat 


Reynolds Metals Company, 2498 S. Third Street, Louisville 1, Kentucky 
See Reynolds’ new program ‘Frontier’ — Sundays on NBC-TV 
HARDWARE AGE, JANUARY 5, 1956 9 





















































NEW DEVELOPMENTS 
LIKE THESE MAKE 


Luaker WEATERS 
Big Business! 





50% of 
FLOOR 
SPACE 





The greatest oil heater de velopment 
in the last 40 year and ony Quaker 
has wu! These Quaker >pace Savers 
etand flush to the wall, save 50°, on 
floor space make all othet heaters 
old-fashioned 


Finished in be autiful Hammertone 
Beige and Silicone “Gold.” Satety 
approved by Underwriters Labora 
tories. The only oil heaters with a 


New Quaker 
9.Way Money Back Guarantee 


Heater 


Oid Fashioned 
Heater 
3 NEW MODELS: 
40,000—55, 000 — 65,000 BTU output capacities. 


Heating Division of Florence Stove Company 


assent SRR ee 
SSS {ioe 3s ae oe 
at = . %, 


MANUFACTURING CO. 
1147 Merchandise -Mart * Chicago 54, lll. 


[ sarery “COOL CABINET” 
NEW! uuvent GAS HEATERS 


Fee zt ae “eRe 
; ae fe hd fa aa ie 
% .. aes ¥ ors “ ae > 
— Si dae SS by a vF Se f 








“Air Stream (On struction! 

most advan ed construl ction if 
unvented gas 
Quake has wu! ms new design 


hye ate rs and ont) 


keeps cabinet safety COOL 

inates dang er of scor' 

or draper™ insures long 

life, greatet dependabilit) greater 
safety-— Pp! oeduces more adiant 
heat — delivers more cir 
warmth! Luxuriou ly fu 
heautiful “Cahara liletin 

lain and Silicone Gold 


4 NEW MODELS: 
4 12,000 —20,000 —30,000—40,000 BTU input 
is capacities. 


EL TP 


rare Exclusive 
Air-Steam Construction 


















DEALER SALES Up 
180% IN 1955! 
YOUR PROFITS EVEN HIGHER IN 56! 


F! 20-YEAR VENTED NEW : 















Deceralr c00t CABINET” 
GAS WALL HEATERS 


(vented or vewented) 








© AUTOMATIC GAS HEATERS 





HANGS 
ON WALL 
LIKE A 
PICTURE? 


i quires nm \s easy 


tf) it} tal «i Ire ronn Val 























neater The vreatest cle vel Dp 
nt in gas heaters in the [ast 
» Vears and only Quaker has il 


Make all other heaters old 














fashioned. Finished in beautiful 
llammertone Beige and Sill 
one ““(G,oid. Cabinet 18 extra 
"sD. extra-sale can be 
paint dt ' id I al 
room color motif. Availal 
GUARANTEED 20 YEARS © acaeialinimre ieee, 
































(nly (Quaker (,as Heat carry a 2-Way 2O0-Year C,uarantee SE 
both the advanced (Quaker Multi-Heat burner and 
j e porcelal ad t) ton imber are yuaranteed A) Z 
Cal and only Quaker gives you a fully automatic gas | ‘ 
eatet! \utomat korced-Ai Warm Floor Blower | ¢ 
Automat Minneapol tioneywell Let secatem (ontrol J 
.  i— Z 
Finished in beautiful Hammertone Beige and Silicone “Gold | me Z 
4 NEW RADIANT VENTED 4 NEW "BLUE FLAME” | Z 
MODELS: 35,000—50,000 VENTED MODELS: 35,000 ORDINARY 
65,000—80,000 BTU in- —50,000—65,000-—8,0000 HEATERS QUAKER 









put capacities. BTU input capacities. 


; $ = % by the Sisiesens Promotion see te gu ea, 
| Please direct my acerest dis 

TRADE-IN PROMOTIONS THAT —- aupeeeetaee eee ee 

nDON'T COST YOU A CENT _ 


camed possible. WRITE FOR DETAILS! 





.—  <— a oo ae 


' 
QUAKER MAN 
UFACTURING Comp 
A 
| Lae Man. *Gmenge 54 oes ange 
















G entlemen 







Non-loxic 
and Hven 
Faster Drying 


than Ever 


More Quik-Spray | 
is Sold in Paint 
| and Hardware 
Stores than-Any 
Other siti Paint | 





a \\ yal 


LACQuer® : ‘ 4 pre-sold for you in 


LIFE 


(OOD 
HOUSEKEEPING 


Se et my 


h 


——— wee eee ee ee f 


Sheffield BRONZE PAINT CORP. 
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See Markel at the 


PORTABLE, REVERSIBLE 
Chicago Housewares 


TWIN WINDOW FAN § ies" 






ONLY 


>1922 


(1500 CFM) 






FITS EVERY WINDOW 


Keach fan has 30° 
independent swivel action ... 





You'll sell these fans in April, May, June before 
the hot weather starts! They'll walk off your floor 


for use in every room in the home —at this 
SALES RECORDS § i vice 
There's nothing like them! 





They're sales record breakers' 








, Send fora SAMPLE MARKEL TWIN WINDOW FAN at this LOW 
Buffalo Retailer * i Price. ..or give this coupon to your seer ye TODAY! | 
“Over 300 sold before hot weather 10 Markel Electric Products, In 
another 300 in one week—could 145 Seneca St., Buffalo 3, New York i 
have sold hundreds more.’ Send me | MARKEL TWIN WINDOW FAN (‘Model M809-T) 
' Freight Prepaid. Inclosed is $12.97 


Miami Distributor * 


mp 
‘Many re-orders from the trade” ' Ida 


Grand Rapids Hardware Distributor * 


i a et Re | | | | 6 | 
“Ran us out of stock’ Sold out— 


needed more than we could get!” MARKEL ELECTRIC PRODUCTS, Inc. 


*Names on request! 
Founded 1920 ° BUFFALO 3. N. Y. 
Export Dept j Moore Si Neu York 4, ™ ) 
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SOUTHERN scRtiw co. 


ROUND HEAD 
STOVE 
BOLTS 


1090 
ol ee 











Sper 
he 


is 
eee ee 


OP 08K. ste 


hire ch. 





5 





pater oman. 


"EZ to C 
LABELS . . . KEYED FOR QUICK IDENTITY 


NOW Southern Screws are easier, faster 


only Southern packaging gives you “EZ 
Completely tumble-proot, Southern Screws and Bolts are identified for you three 


because 


and more securely handled, 


C'” TRIPLE-CHECK identification. 


10 


ways with our new box label 


l. By keyed color 
2. By keyed border design 
3. By keyed silhouette 


Delivered in strong, colorful, moisture and soil resistant boxes they help you 
do a selling job through attractive, eye catching shelf identification. For your 
convenience—and for profit-use screws identified with Southern’s “EZ to Co” 


label—delivered to you promptly 
Write for Lebel Key Chart and descriptive catalog. Box 13460-A 


WOOD SCREWS 
WOOD DRIVE SCREWS 
A 4 p TAPPING SC RE VS 


ROLL THREAD CARRIAGE BOLTS 


STOVE BOLTS 






SCREW COMPANY 


DOWEL SCREWS 
STATESVILLE MORTH CAROLINA 


HANGER BOLTS 


DISTRIBUTORS 
® DALLAS 


SOLD THROUGH LEADING WHOLESALE 


WAREHOUSES NEW YORK @ CHICAGO @ LOS ANGELES 
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more and more dealers 


are saying: 


Wrought Steel Butts 
Cat. 2240 


~~ rae 
rd 


0 


Huilder's Special 


(at Wo4U 


Pa 
& 


- ye tis ie 


“*A good line of hinges to handle”... that’s 
the trade’s way of saying, “We like to sell 
Griffin products”... “Griffin gives good 
service... they back up their product 
they never have and never will cut their 
quality .. . our wholesaler-supplier likes 
everything about the firm’s policy... and, 
our customers like the product.” 


Display them and you'll sell them—Griffin 
Hinges > e6 order by the carton... im any 
selections your customers want. 


NEW VISIPAKS — Order by 
the carton of individual VisiPal 
carded items 


a . ® 
Cat. ZUB197 Template Butts, Button Tips 
with permanently attached Bearings» 


“once 1899" 


MANUFACTURING CO. ERIE, PA. 
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AA GOs 







DEALERS 





who are featuring 


CAIR-LITE 


) SCREENING 


report 


Everybody, but |-veryuopy wants this modern 
Screening. AIR-LITE Fiberglas won't bulge or 
bag, rust or corrode. It’s competitively priced and 
never needs a penny’s upkeep 


ADVERTISED IN LIFE 


Powerful, full-color advs. in Lire and Better HOMES & GARDENS 
are pre-selling your customers before they set foot in your store, 
We'll supply you with the finest collection of dealer aids ever 
offered Free. See your wholesaler or clip coupon today. 



























































































































































yet FIBEROLAS 
-_ 51 CAMDEN STREET @ PATERSON 3. 
: ' 
tittttttt ' 
+ seeees . weavers of , Fiberglas 
bese eseees : 
4 beeeseee ’ 
77 ' Please Rush full information on AIR-LITE Fibergias Screening 
>< ; 
> ' 
Name 
eee? © ¢ ; 
* ttt _ 7 : 
++ +e + +44 ; 
Hittite Get this Display Rack for only , wore 
ee seeee ; 
‘ < 
$9.95 » Street 
; 
+++ . a 
tet with your purchase of 6 rolls : City Teas State 
of AirR-LiTe Fiberglas Screening. 
Cf Stores, Displays, Dispenses. : Wholesalers name - 
a 
; 
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Another Lo 
First from PRWVAZEY | 


Model 56 





Completely NEW and Different! 


_Just push the Button! 


It’s the Amazing wag 
DAZEY 7th Buin SSS IT FOLDS DOWN 
CAN OPEN ER WHEN NOT IN USE! 


SPECIAL FOR IRHA HARDWARE WEEK! 


Dazey does it again! This time with a brand-new, grand-new $498 


‘Push Button” can opener that’s ready just in time for big 


VALUE 
with Magnetic Lid-Lifter 


Hardware Week sales. Just push the button —this new 


Dazey opener folds straight down —out of the way when 


not in use. Complete with a powerful magnetic lid-lifter, 
the new “Push Button” fits any Dazey wall bracket. 
So stock up on Dazey and rack up big profits. 


See your local distributor or write us today! For 


ONLY 


& Powerful magnetic lid-lifter. 
e Super-honed, grease-sealed cutting wheel. 
e Chip-resistant, white enamel finish. 


Folds down out of way when not in use. 


DAZLY 


BOOTHS 203 & 205 St. Louis 7, Mo. 
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9 A 


Worn as MORE 
BUY APPEAL 








— - on 


... with two shelf Z| Bia. A 
spaces for all 
kinds of drying 





A bigger rack value than ever. 








Wide shelf spaces are perfect for 


drying gloves, sweaters, all wash 





ables that must dry flat. Plenty of 








hanging and storage space, too! 








*. . $ « 
te a ae 
ae 
Ret 
ae ” 


Flat Top Features That SELL! L| 








Heavily chromed steel tubing — cleans in a jiffy 


SOLD DIRECT ONLY 


with a damp cloth. 





e Plastic feet won’t mar or scrape floors. 
@ Light as a feather — lifts at a touch. 
@ Goes behind a door. 
e Compact — 2614” high, 24” long, 63/44" wide. 
Gentlemen ; 
Please ship FLAT TOP Handiracks Name 
at $2.50 each ‘packed 4 to a carton 25 Ibs.; Store Nome 
4 cartons 16 racks — 100 Ibs.) F. O. B v. /Ge 


Worcester. Please include NEW display cards 


and news mats, featuring FLAT TOP. (‘Carton 'y 
over-limit size prevents parcel post shipment diate ship Vie 
HARDWARE AGE, JANUARY 5, 1956 6% 
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America's most popular Car and 
Each washer sale will give you a 


—_" 


Cc Quix-suDpS y 


( Me C 


AIRL-A-W 


Better than ever! With new “floating action” swivel coupling 
the added improvement that makes the Quik-Suds Whirl-A-Way 
completely action free! No more hose knots and kinks! Now 
Quik-Suds Whirl-A-Way moves independently of hose! Coupling 
is leak-proof, will not loosen 


Quik-Suds Whirl-A-Way, with 100% horsehair brush that rotates 
at 1500 R.P.M. plus Hydraulic Sudser which you just PUSH for 
suds, PULL for clear rinse. No wiping necessary! Has interchange- 
able 2 and 4 foot handles, molded rubber bumper to prevent 
scratches and marring. Free 2 oz. sample of “Sparkle” with every 
Quik-Suds Whirl-A-Way 


Packed in display cartons, or mail order shipping cartons 


Trade-up with the Quik-Suds Witrea-way 


Retails for 9.95 


@ New interchangeable 3 and 6 foot handles. 3 ft. handle 
is perfect for car washing...6 ft. handle gives average 
person a 12 ft. reach in home washing 


New heavyweight rubber covered handle provides a firm, 
sure grip gives your washer lifetime protection 


New built-in precision-engineered shut-off valve gives you 

on-off water control where you want if in the handle, 

not at the faucet. Leakproof coupling hos all-important 
: rofary action 


OSROW PRODUCTS CO., INC. 
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Hlome Washers now have a repeat sale partner! 
customer for this sales-proved Liquid Detergent! 








...Double _ For You! 


> Sparkle 


Amazing new liquid detergent is now 
dressed up for bold new selling! Comes in 
an eye-catching modern-design can for easier 
shipping, stocking, selling! “Sparkle” is made 
only by Osrow, for use in all car and home 
washers! 





Contains fabulousA.N.O.—the miracle additive 
that makes “Sparkle” the only detergent that 
shines as it washes...cleans and gleams in one 
operation...leaves everything it washes 
“brighter than bright!” 





Osrow Gives You Biggest National «=o awe a roLLaR SALE! 
Ad Program in its History! (1) 12 oz. can of “Sparkle” 


which retails for 41.29 
Nationally Advertised in LIFE 


Another 12 oz. can for only 29 
Total *1.58 
and The Saturday Evening Your customers save $i on every two cans! 
But order now! Offer expires March 31, 1956 
TV COVERAGE in major areas 


Get full information on the SAVE-A- 
everywhere from coast to coast. DOLLAR SALE from your distributor! 


Se 
Ce us at the Show 


B : 
HAZEL STREET, GLEN COVE, L.4.,:N. ¥. Poth 1138 
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DISPLAY 


| 
Self-service 


























selling at its 
profit making 
best! 
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® FOR THE FIRST Time A [full stock of A complete line of LusTRE CHROME 
is fast-moving accessories in only 27” of accessories in matching designs all in 


counter space. one place for add-on-sales — repeat sales 


Colorful Sign makes shoppe) AGK ABOUT THE 2560 BONUS 
ADVERTISED IN STOP 4 BUY INTRODUCTORY OFFER 


Autoure "8 LIFE adve rtising iii 56 wall shou thi pied di play and thie 
COUTAGEe You customers fo look for if at their favorite store Mow) fore } 
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-.- YOUR TOP PROFIT MAKERS FOR 





NEW! 


eso fairlichd - exes Joel 








= ; REMOVAGLE TRAYS 
CUSTOM 4400 LINE oo pPigiie’ 


BATHROOM AND KITCHEN 
ACCESSORIES WITH 
REMOVABLE TRAYS 








Individually packaged for FAST SALES 


Now-—greater profits for you—greate 





convenience for your customers. Removable 
tray accessories makes « leaning 


a cinch—volume sales a certainty 


Designed with famous Autoyre-Fairfield 
quality and style for multiple sales, in 
durable, finger-print-free LUSTRE CHROME ! 
For maximum volume and profit 


stock this exciting new line 
with this 4460 Display Today! 





SHOW OFF your new line with this handsome self-service 4) 
\ 


splay ' 4460 


.ow available for immediate delivery 


AMERICA'S QUALITY LINE OF CLOSET ORGANIZERS! 


oi! 984 Of fuasg S. 


airlie d CLOSET ACCESSORIES (ects) 


oy . 
~~ 44 sovtenns FL 


e®PRE-GOLD BY FULL-SCALE NATIONAL 
ADVERTISING 

® PRICED FOR VOLUME SALES 4 PROFITS 

(ustomers buy what they can see 

here's a colorful display panel for counters, 

walis and windows designed to catch every 


eye! Available for immediate shipment 


’ 


Order yours toda, 


NEW COLORFUL 
DISPLAY CARDING! 
Attractive packaging 
with Dullt-in sale 


messages cut youl 





elling time and coat 


6966 i Now every Fairfield closet fixture is carded 
NEW “SHOPPER-STOPPER" DISPLAY! 


. 


fa over-the-counter sales! Anothe 





Autovre pin Kaging ny ty in-the-fleld 


SEE VOU AT THE BHOW! 
JANUARY HOUSEWARES SHOW 


Navy Pie aq 3 ' wy). 


a 


THE AUTOYRE COMPANY, OAKVILLE, CONN., U. GS. A. 





world's leading manufacturer of bathroom — kitchen closet 


‘ 


accessories A ibaidiary of EKkeo Producta 
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they're the Mut} 
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se 


LITTLE BROWN JUGS. 


& CHESTS 


\ // BEAUTIFUL 
SALES FEATURES 
ADVERTISED 


a a 


Year after year this is the line “most” 


advertised . with more radio and 


TV time more Magarine and more 
Billboard space .. . featuring Little 
Brown Jugs ond Chests than any 
competitive products on the market. 


cive you THE MOST” sates: 


What a pleasure to sell merchandise so 
beautifully designed and so ruggedly built. 
People are attracted to the smart two-tone 
color styling and the many quality features 

» SU I as extra t hii k I ily rvlas insulation 
and sparkling white por elain cit id resistant 
interiors, Chests have new easy-action 
latches and sturdy two-piece construction 
And, best of all, there are many models and sizes to 
choose from ? 


Other He mp produc ts ine lude the Vagabond Line 
of Jugs and Chests completely redesigned for 
volume merchandising. 


Order from your jobber 


Manufactured by 


HEMP AND COMPANY, INCORPORATED 


54601 MURRAY STREET 
MACOMB, ILLINOIS 


Producers of Quality Metal Products for 93 Years 
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This Guide will help you 
plan your strategy for a 
campaign to increase turnover 
for more profit 


in 1956 





HARDWARE AGE 
January 5, 1956 











Key to 1956 protits 
lurnover arithmets 
Your best customers 
Basic stocks 

burnover survey 

lhe color factor 

(,adgets spark turnoves 
tring them to your store 
Hlow to sell them 

Let them charge it 


Selling dates 
elling date 
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What has turnover got to do 


with profits in housewares ? 
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Operation 


Display takes command alter the advertising assault 
to turn curiosity seekers and browsers into 


fustomenrs, it can he vou key maneuver to bette turnover. 


Philipp Hardware Dallas Texas 


78 HARDWARE AGE. JANUARY 5, 1956 
















Viodern fixtures rive Vou maximum attention Powel 
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King-Hipskind 
Wabash ing 


v Bess moan riardware Park Ridge ih 
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MOUSEWARES MERCHANDISING GUIDE 


How to figure 


your turnover rate 


7 


Your inventory and sales show you how to improve your profits 


by increasing sales on lines that do not have enough margin 


The figuring of your rate of turnover | im \ stands for volumé 
ple There ia an equation fhnat vou can ty) tand for invento 
nyure your rate in just a few minutes The inventory figure 

furnover may be figured in terms of month tory on hand at the 
or years, in units, or dollars at cost o1 ‘tal either a month o1 
price Phe volume figure is 

You cannot mix vour bas figure ' - dguriny thie period pi j 
inventor ul 
fivure your sales on a cost price basi not or if vou ri\ 
ihe retail price base is the same a 


thie traivgnt figure 


igure your inventory at cost, then vou must 


l'sually turnover is figured in term if dol 


i your inventory 
lar retail value for a vear the formula viven 


increased over th 
below however, iiti be used tor mY t | oth Ot 
then vou subtra 
time or Dbuse pric (’ 
volume 
he it’ If the formula for ivurinyg vour rate of , 
if You! nventol 
turnovel 
has decreased over the bevinnin 


then you add the difference to 
llere are some pra tical example 
Supposing yout 


ut the beginning of the vear is $20,000 oul 


: 


for turnover ecales nl retail. during the vear vere S427 O00 
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MOUSEWARES MERCHANDISING GUIDE 


MAROWARE AGfi 


Boost turnover overnight... . 


,ater to women customers 


Put feminine appeal into your store layout. displays. selling and 


adjustment services, for women account for 80 percent of all sales 


’ | 


much do you Know about your average wife to like you 
‘wares customer? Did she come into you! and its cleantine 


by accident? Was he lured there by up a large percentaye ot 


4? ' 


e advertising!’ Or wa he looking With hou 


AV@TAVO ©) 


it paint bru n. and nuda nis i WY YOu! . , 
nouseware play volume, tne 


lhe female vende use iA wome! the obie. 


buy the majority of hou Vi } hey are fion 
linrwetls the renson yor ne vi depart 
ment now ii promt Vv aA Ti gdeaiel revulat 
unre cutleriny property ina 79 per ent of all 
liow much of the Temininge ner ween ~ 
lo houseware a play boa percent a] 

tT exterior pal 

ihe hardware store ha 


radios, mayo 
bare Local politi , Sport 


| ar: ar \ hardware 
the nation have been di ' f, . L} ba ume 


men sitting on nail keg glassware, and dec 
the housew yor te - y Wind 

shopper. She ints walis \ saG Sees Swe 

iawns, pick Out do-it 

husband, and intens 

he reads about housewares 

zine She is fashion and color conse 

hunts for bargains because she 


an inflated dollat (et Mrs. Av 
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: e are tne tning ound sul tore na mi rset] checkKiny iT 
ine rn the page and the botton ne prints r (CA rating 
Yes No 
|. Are your sidewalks clean? 
2. Is your store front lighted at night? 
3. Are display windows arttully done? 
4. Are housewares prominent in display windows? 
5. Is your store inviting from the front door? 
6b. Are aisles wide enough for uncrowded browsing? 
7. Are aisles uncluttered? 
8. Is special attention given to display ? 
9. Are displays backed up by stock? 
10. Is the stock clean? 
11. Is the stock marked clearly? 
12. Is stock ‘faced-up? 
13. Are salespeople dressed neotly, conservatively ? 
14. Can salespeople talk to women? 
15. Is your lighting adequate? 
16. Are your ads directed to women? 
17. Do you handle adjustments properly? 
juijuajod JON JO ued a oT Than mou), JO AUH Of OU, Bt 49MEUL AU] fT] 
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Charlies Brown 





Calit 


ond Sons. San Francisco 


( 4 fest of hat made ; } } @y j 
jeaned male who are Saturday carpentel 

iow much do you Know about your house 
vyvares shoppers’ mind? Will he or she buy the 
first can onener or clock that takes their fanc: 
Are they so preoccupied with other things that 
they won't notice the ale person attitude 
Will they believe your sign or advertisement 
that says, “Reduced 30 percent?” 

















accepted. 

"20 percent 
"30 percent 
“40 percent 
50 percent 


























Test your store's 


Price Claims Appeal 


reductions’ are 84 percent 


reductions’ are 55 percent 
reductions are 2! percent 
reductions’ are |! percent 


Hiow much will your customers accept on 
price statement Will they accept a price ad 
vertised at “50 percent off as readily as they 
accept a price “30 percent off?" You want to 
know, to promote prices that appeal [he 
Ketter Business Bureau of Pittsburgh and Du 
quesne University asked custome) what the 
thought of price reduction claims and here 
what they think on items of $10 or le 


Manufacturers’ list prices are almost 100 percent 


accepted 
accepted 
accepted. 
accepted 

















r , i gy ,? ’ ; ’ 
Not (ot) VOUT lite sT (i i¢ nave rhe 





imazinyvy amount ot con iITTie¢ } intellivence and 
interest in these matters the mayjorit of 
peopl vyno shop You! tore today have come 
there with something definite in mind 

Phose who come to vou tor a color nave bee! 
so percent pre old. They know what the Vil 
mn color and design If vou don't have tL. tre 
vill go elsewhere 

brand names organizations maintain that 45 
to OO percent of shoppe ooking fort randed 
wood ure presold DV «f i immer advert ripe 
one form or anothe) Ayvain, they kKne vVnat 
they want and will shop until the ry 

hie cr attitude ina I | L-KI bea yre 
of your selling staff can be a cause for tre 
Kvery contact you) tafl make Lt 
homey nu testing vround tor tuture imine 
impress a customer with a lack of prod ! 
hormatiol curtne Ol hoveniine 1 tf 
iIstomel pound elsewnere rhe noppel 
to be catered-to Revardl r now bu 

tore nm the middie of the SHturdi rus! 
rhe } ne will not if ept } | T¢ 
hast er) iles talk r al forn mat 
ne} because, I’m too b 

Women make 80 perce retall renase 
and they yreatl nfluence ry i¢ I rie rs 
bake tock of our HDusine i wome! ee jit 
in honest appraisal ina t ! nere needes 
mav well be the k« I rip) ed tur é i] 


greatly 


increased profit 
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You can vet better turnover with displays that have a seasonal theme 


7 ae Mg 
ne = A 4 ene 


Sherrod Lubbock Texas 


Van Dervoort Nardware, Lansing 
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A good basic stock is the 
foundation for building 


turnover 


HARDWARE AGE survevs show trends in basic lines and key 


items 


‘That “adage that you cant do busine Pron Onstanti ith Gispla hdvert inv, and 
an empty wagon’ is only half right You not tory control They are the ba nyrediel 
oniy have to have shelves full of merchandise for making a profit in housewares 
you must also have the rignt kind af yood ine urvey also proved tnat most naradware 

his is ¢ pecially true in selling housewares deale} have increased thel LocKk Of Notse 
(niess you are extremely cautiou you can ware And there is a trend toward narrowing 
ensils nna yoursell with filled helyve rut Lhe number of iri rrieqd rT ! ‘ 
ine wrong type of mer handise, even with ful Viare Cateyort With attend 

helves, can produce low rate of turnovel in tne lewel ortiment 

A uccessftul houseware department! musi Sale increased its! t / 
be based on the correct bast tocks to be abl nail of the 40 basic housewares rhe ed 
to fill the primary needs of the average shoppe) but 16 of the line howed me «cd n 
Without tne correct DAB ton i You Will tii pared to the pre j ( } Co) Tre t rie 
tne fastest turnover item which are the bull man ire | the type V1 ' ret Dp ‘ ! 
of yout ale And you will fail to build the discount nous bargall our! na nere] 
trate sO Vital to maintaining good imp TEL dise auction If provbabi nat rie fT 
snies | inv nha itt ted thre Lif | rhe ? 

What are the basic housewares iten regular hardware tore outiet 

A recent tudv bv H ARDWARE AGE reveal! trie here wer 4 rie tad ’ r ft) / f 
1) items table 1) that are found in 05 percent wire whicl nowed the greatest ie for 
of hardware stores. These are the proven Dasii the en) ihese a des or ‘ ey 
items tor a uccessaftul houseware department cnandising effort on r part ‘ e tre ure 
They are the items de erving the most attentior prove] iif ney 
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Table |—20 basic housewares lines 
liere rs rhe ‘4, 7 jseware rie i? edd } ‘) Fy perce 4 ‘ ! ry i rs tT? 
line DY! ‘ ne the n vaunted r agatl ‘ 1 he ire rhe 1) 


Galvanized wore 





Incandescent lamps 





Household brushes 





Step ladders 





lroning tables 





Cellulose sponges 





Electric irons 





Kitchen tools 





Cookware 





Portable electric fans 





Step-on cans 





Kitchen cutlery 





Glass ovenware 





Electric toasters 





Pressure cookers 





Flectric steam irons 





Electric mixers 





Flectric clocks 





Coffee makers 





Rubber household products 





Table 2—17 fastest selling housewares lines 


ir potentia irnover leaders for 145 ait 


Incandescent lamps 





Flectric steam irons 





Cookwore 





Galvanized ware 





Ventilating window fans 
j 





Flectric clocks 





Plastic housewares 





Portable electric fans 





lroning tables 





Coffe. makers 





Rubber household products 





Step on cans 





Giass ovenware 





Step ladders 





Household brushes 





Cellulose sponges 





Kitchen tools 
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Operation Ws Ne , Wh 


HARDWARE AGE 


HOUSEWARES MERCHANDISING GUIDE 


Victory on the turnover front 


Many dealers report better housewares turnover during the past few 


years. Most dealers expect to see a continued increase during 1956 


Lines of communication are important in a@ 
battle of any Kind, and so they are in you! 
Operation Turnover 

To know what other hardware dealers are 
doing in housewares gives you ideas on how 
you can improve your turnover rate, w hat the 
factors are that enable other dealers to build 
up the rate, and what help from suppliers will 
be most useful to you 

HARDWARE AGE sete up these line of com 
munication by asking leading hardware deale 
around the country about their experiences in 


housewares 


The big fact to flash over the communication 


lines is that the turnover rate in houseware 
has increased during the past few years That 
in What three out of every four hardware dea! 
era report 


Now, What are the major reasons for these 


increases in turnover rates’ These three out 
of four hardware dealers report 

because they put in bigver. and better, dis 
plays 


In other words, they are giving more selling 


area to hausewares. They are putting in fix 
tures for open display . More and more, house 


wares are coming out in the open onto shelve: 


rie l. s and other display ; where customers can 





uu 


see them, handle them, and vet the uryve to b 
them biyver and better display have in 
creased turnover rate Oo report seven out oO 
ten dealet 

More inventory, more lings is the next mo 
important reason 

Remember the picture circulated widely some 
years ago of a pack peddler, and the slogan to 
the effect that you cannot sel! from an empty 
wagon’? Hardware dealers know this and they 
ure filling up their stores with more good 

this second important reason ties right wu 
with the first. More hardware dealers have 
increased their inventory and that means the 
have the goods to sell right in the store 

Promotions are backed up with stock. Ther 
are fewer “outs,” fewer customers to be told 
to come back later when the item | if} stock 
More line mean tnat a yreater variety of! 
housewares now is being offered customers 
With more lines, it probable that customer 
are being upgraded. If there are two simila! 
items to select from, your sales may lean to 
wards the lower priced item but with three 
or more items stocked, you sell more of the 
higher priced lines and the bulk of your ale 
move into the middle price bracket 


More inventory and more line account for 
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HARDWARE AGI 


HOUSEWARES MERCHANDISING GUIDE 


Color sells housewares 


Watch for trend in turquoise, then gold tones and light blues 


each 


color trend Meas replacement sales as customers modernize their homes 


Will your turnover benefit from the big pro 
motional pu nh behind new, colored nouseware | 

(ntil recent years, color Was confined mainly 
to Chinese red, sunflower yellow, or green, Now 
that people are living more in their Kitchen 
nhouseware have become pre-eminent in tne colo 
cheme ol things 


bher a Ire h pol ol colo vNrewlhy And 





your housewares turnover will be affected br 






196. Tridete Oo than iti “ati ornel *yil 


lake the story of pink 


Vink emerged as a major color tactor near! 
two veal ayo It has had a rathe) long lite Dut 
isn now on the wane it was the first color to be 
promoted on a national scale 

Many stores ran full page ads, often in color 
A rich reward Wiis reaped by those whi were 
color-conseiou eariv. and taved with the tide 

A woman who read of, and wanted, pink went 
to her favorite store to buy if that dealer wa 
out, oOo completely ignorant of the presence of 
pink, she shopped elsewhere until she got pink 
Late as the color continued i importance ane 
matched het earliel pur hase with othe tnings 
You can YUCHS which store she went to first To! 
the repeat purchases 


Surveys show that turquoise will be the next 


important housewares color. [t has already e 


90) 


tablished itself 


and certain 


tance should re 
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I TL nce of 
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‘ xhibit a 


chandise 18 available i 
tand on elected item 
buy color without té 
vind i}) with il rill 
matcned and unmatcnanp 
\s a further aid to 


aches 


and the 


has died, there 


action 
prominent 
the National 


study, 


would 


at 
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MOUSEWARES MERCHANDISING GUIDE 
Gudgets can set the pace 


For higher housewares turnover 


In competing for higher turnover you can use theories proven 


in successful gadget operations as a battle map for success 


ror a real ucce Lol in the battle for The are leade} in ront Viln an averay 
higher profit, better volume, and faster turn of somewnat higher than a 40 percent margin 
ovel there are few housewares department even vhen bought in mail quantitih And 
that can top what we know as yvadyets they are leade} when it come to bullding 

but the name } misieadiny What might trathi 
ound like frills or whim are in fact basi just what | “a pvadyect? inher Val “wu time 
laple stock iti wan balanced nousewares de whet! ra potato peeler, evy peatel Cake gecgd 
partment rator, and a handful of other inexpensive cook 

They are leadey in turnover, with from 12 Inv nece ite constituted a tew bin full of 
to 66 times per year not uncommon odds and ends called the vgadyvet sectior 
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tnere lawl) neav' mport tactor, the mat 
vil | profit nsiderably more than 40 pe 
ent ihere Are if cateyort or mel nmanadise 

tn maryil | el 1 percent fhat are know! 
to TUT er Tt) ry = § o> Tirvie ’ ii ei 

(One vroup of tore the Carlisle Hard ire 
{ 4 | nevnela Via Oooked Hack mte i 
earl pure! e records and 7 ind that ndyet 
purcnase a late a n 1949 were just a fev 
hundred dollar it ost by building a huge 
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Operation We None 


HOUSEWARES MERCHANDISING GUIDE 


Advertisin 


Your heavy artillery in Operation ‘Turnover 


Hlow to attract prospects to Vour store to see your selections and 


displays so your sales people can make sales and speed up turnover 


Advertising | the hea, 
Operation Turnovel 

Advertising shells your ho 
Oo they notice your store. That 
advertising can do bring custome) 
tore After that it is 


store di pla , SiN and decoration ia) 


up (p> Vou winds 


interest, the desire to bu then vou 
ple, the Poot oldie + or vou ()yy ration 
make the sale. 
How much to pe nd on adveij TAs 
cent of sales is the base figure Add ti 
more than '» or subtract not more than 
cent to compensate for the precis« 7 
youl tore 
if you tore is in 
tract a great deal of foo affic, you might con 
sider cutting back and spending only 1 percent 
Probably vour rent, or invest 


rf vour 


atore, however, ix not on A main street meation 


on advertising 


ment in real e tate, is above avernaype 


vour rent, or investment. mav be lower than 


94 


iti} 
if there 
pending mone‘ 
ment trom Printe) 
the publishing ind 
tising ‘| know from experience 
the advert! iliy | do COMpeLiLol 
doesnt advertis« if 
me that pis ror m 
at hen fo ad 
in the month 
you! line 
If you 
bride _ oe 
market if) May, “i 
Promotions 
heen promoting ne 
ularly, you know 
hbuving art promotion and 
tapers off if you ha not gone in f 
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about 


an advertising appropriation, 


copy preparation or any of the mechanics of 


vertising. But how is your store set up to back 


up the 
y ou 
too!) 


too! iT} 


omething about the stool, how it is made, hov 


aturds 


advertising you do 


advertise some item, iet ‘av a kitchen 


You show a picture of a typical kitchen 


your ad. You tell the readers of that 


it is, now it can be used to make 


housewife tasks @asie! You suggest ou 


vite, in 


fact you urge ever 


Corti te) You! Lore and in nel money (Ti 


counter 
fan 


many 


models - 


played 


to Duy one or more of thos too! 


you back up that advertisement’ How 
LOO} do you have in tock ? Hiow many 


,’ In how many colors’ Are they di 


in yvour window’ Are the displayed 


the department? 


lo your nle@s 


tisement on stools 


(an 


customer’ 


tised in 


everyone of You! Ale 


*) 


the Bugle? Yes, we have a fine selection 


Bcrie dule. 


reade} (7 that ad ts 


people know about our adver 


peopir HnswWwe!l 


inquiry with, “Kitchen stools adve 





u 


basic rules for advertising that 


increases housewares turnover rate 


met aside 2 percent of houseware 
sales for advertising, plus or minu 
lo compensate for the situation of 
your store and your market 

Plan your promotions to take full 
advantage of seusonal event 
manufacturers’ and suppliers’ pro 
grams; and when possible six to 
eight weeks in advance 

Schedule your advertisements on a 
month-by-month basis in relation to 
advertising money 

Keep “a reserve available from you! 
total advertising money for special! 
promotions 

Be alert to cooperative advertising 
money, but do not count this as part 
of your own advertising expendi 
ture (consider it an extra 
Consider the merits of all forms of 
advertising. Get the facts on mat 
ket CoOvVeraye, and spend your mone, 
according! 

Make Sure your selections and tock 
back up your advertising; that you 
can sell what vou claim to have in 
your store 

schedule window trims, store dis 


plays, banners, talking signs, deco 


rations to support your advertising 













Housewares are on the second floor, stairway in 
the rear, and the stools are in the front on your 
right 

Or. if a customer asks about advertised kitchen 


stools does ane yet a HDiank LOO*k irom a ale per 


on that flashes the unspoken thought, “Kitchen 
tools? What stools?” If that is the case in your 
store, the trouble |} not wit! divert ng, but 
vith management that tailed to sn tne ad ?t 
every sales person 

What to advertiane ihe nouseware ine 

Lon K. the promotion Ml ey ip), and tne ad just 
ments of promotions by manufacturers, whol 
alers to your local market conditions, will giv 
vou your Key, o1 base advert ing timetabie ! 
the veal 

As the year progresses, you Can Make adju 
ments, and definitely schedule your advertising 
to reach your custome! ix to elgnt weeks anead 
of their buying 

Advertising also cleat out merchandise 
marked down and moves end-o! CasOnTi LOCK 

A dealer, for instance, came up to the end o! 
the season with 22 outdoor grill the regula 
season retail price was $16.98. The dealer tried 


“i drasti mark down, but without agi’ 
S11 he ht 
meant taking $110 less than the regular seasor! 


promo 
tion. The clearance price was 
retail price. He sold two grilles in two weeks 
Then he put on a promotion. A 2-in. ad in the 
local newspaper cost $16. The clearance price 
was set at $13.98. The $3 savings was adver! 
tised as an 18 percent close-out reduction. The 
20 grilles were sold in three days 

Let’s look at the profit angle. If those 20 
yrilles had been sold at $11.98, on the first 
clearance effort. the dealer would have taken 
in $100 less 
ing the second clearance effort, the dealer took 
a $3 markdown. or a total of $60 less than the 


than the regular season price. Dur 


regular season price, a difference of $40. That 
$40 difference was accounted for by the adver 
tisement that cost $16. In other words, the $16 
ad paid for itself and put $24 in the dealer's 


pocket 


Hiere are a few basic facts to consider about 
advertising 

The importance of advertising has been thor 
oughly proven. But remember that advertising 
does just one thing: it Drings prospects to your! 
store After that, display 4 and people do the 
selling 

Be sure Vou have the stor bh and models col 
ors and lines to back up your advertising 

Decide how much you can spend on advertis 
ing. Then figure out your program, 
month, based on your promotion ~ ef ip a 
reserve fund for emergencies oO! ror specia 
promotions Be alert to cooperative 


ing money from your suppliers 
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Operation Wi Related goods’ displays promote tie-in sales 
( and help improve turnover and volume 
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MOUSEWARES MERCHANDISING GUIDE 


Trained personnel... 


loot soldiers in ¢ )peration ‘Turnover 


Product knowledge is necessary for a high turnover rate, so 


train your employees and follow-up with a store shopper sery ce 


ile 


the 


furnover. They 


persons foot Ol 


custome! 


are oldiers youl 


Operation meet youl 


face to face. This is the point where you! pro 


motion advertising, display have done all 
they can do for that transaction. It up to the 
j4ies person to vet the customer to say “lll 
take it 7 

in the Air Force the greatest pains are taken 


lo over-train pilots in the handling of aircraft 


Years are spent in training. Rigid conduct 
codes are maintained, because the man chosen 
yoing to take off in $500,000 worth of equip 
ment lie must know all the working of the 
tremendou investment entrusted to his care 
lan't your selling force in a mila: tua 
tion? 

You bulid, buy or rent a b iiiding You work 
hard to turn it into an attractive store. You 
stock it with multi-thousands of dollars worth 
of goods. You wouldn't dream of sending an 
untrained man up in the plane. Will you trust 
your business investment to untrained or un 
qualified persons. 

lhe aim of every dealer is to e| merchan 






dise that 


will. 


[Untrained 


DY hue kK, {) 


of the 


customer. (¢ 


. ont 


Come rpiie 
personnel sel 
r through abso} 


on ‘tant 


ry 


tf 


train 


ne 


education are vital to Keep up 


merchandise, and increasing ¢ 
tial and careful training im 
sale people are going to mane 
ne on a profitable course 

A ne ilesperson put on the 
nstruction o1 ipervision ' 
to adjust to ni mob. to i ‘ 
and to meet the mublie Hein 
therefore not-confident ne 
away trom customers by nt 
know the maximum about the pi 
el] lie must know how voul 
works, how the cash registe} 
what | expected of him in da 

The first da‘ ire critical 
store pr icies to be taught, a 
ings of mecnanical equipment 
to place your new man in the 
timer who know what he 
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HARDWARI 


ire Ih} ada LO} it Veer ! rigors Lnel 

nould be spent in yvyradual specializatior he Laff 
man sme id be inteyrated into the sectior vyhere Lise 
ne Vv 0 Hie should begin te hive Vitn oO that 
tne merchandise and youl ten Where 

A re r\ of onfidence will build a he be Drool 
ear! And that confidence Vill make for a ne will 
better emp ee vr Vill de ell at the cash Ihe 
reyistet mosti' 

(pre ’ ‘ heat vo ty, tence} ney people {)y ‘ 


LTT) 


4 ‘ 
} 

’ ’ 
ricst 
i 
8 
iil 
ifiv 
nit 


pe rie’rce i} 


bITipore 
ible. 


' 








them 


iw Ure 
VeqTrnie!l 
Tne 


he ae partie ry! 


rie'ti 


eicnel 
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’ 
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poe ? 


at | 


wheres 















Test the product knowledge of your sales staff. 


Her 


OaonouwnhwN — 


© 


| oOo uri 7. ~ 


a.) — 


quiz to find out how well your custome! 


them excelien 


Which is heavier, a 22 or 18 gauge aluminurn 
Which knife would more likely be serrated. 
A customer wants an intra-red lamp, 


Q 


is polyethylene a plastic or a rubber product? 


skillet 7 


roast 


A customer wants an anodyzed aluminum saucepan 


A pressure cooker relief valve costs about $| or |0¢? 


' 


slicer 


s it heat-treated or colored / 


or 


An oscillating fan iS for extreme speed or for wide range cooling? 


A trivet 1s ag cook's too! or a surface protector / 
Glass ovenwoare usually can. 
Ponderosa pine unpainted furniture iS 
A customer 
A customer 
Which uses 


A customer 


more current. an electric heater. or an 


A customer 


clear. or knotty ? 


electric 


who wants a silent butler wants o clothes rack. 


fan 


? 


or cannot. he used on on open flame? 


wanting tole-woare should be shown ovenwore. or gifts? 


steak knite? 


would you sell ner 0g suniamp or heat lamp? 


or a cr umber ? 


Copper-bottom cookware works best on a slow. or a fast flame? 


Bug killers containing large amounts of lindane ore 


and pets? 
Good quality stainless steel goods do, or 


or 


ore 


no? 


cate 


for 


who wants log dogs wants pet supplies or fireplace equipment? 


wanting ag radiator brush wants a paint brush. or a household brust ? 


children 


do not. contain a small amount of chrome? 
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Set up a training program, get a shopper service and 


watch your turnover rate on housewares go up 


needs constant yuidance and encouragement to 
Merchandise is 
oO must product knowledge 


proyress con stantly cnanyiny 


and Training must 
be continual if sales are to keep climbing 

Hlow can you help train a salesman in prod 
uct knowledge when you may be short on time 
elf? 


him 


foil 


Turn loo e with the mers nand! t >. 


amining, handling, and using an item is the 


he | WAY to know if 


label , 


information 


Packayed product have containing an 


Almo 


what 


abundane of 
label tell - 


it's for. what it’ 


product 
what 


made of 


ever’ the merchandise } 


and how tong it | 


yuaranteed, Many manufacturers pack booklet 


and broadsides in evel dozen-carton. Man 
ust fact Layer Oo! now enold good 
ihe average product on your shelve na 


more pertinent information printed on it than 


anyone uspect very label and fact-tag | 
“ui sales talk in itself 

ldle minutes on dull da Can be well put to 
use, even by the experienced help, in building 


display and reading label i they vO alony 


Manufacture can be of vreat help in ASSIST 


inv managers to train people by sending repre 
entatives to the store for live demonstration 
in teaching a selling force how to better sel! 
ry) particulay product, the representative will 
teach them how to sell all products bette 
Keep atter your suppliet for these lively dem 
onstrationsa 

Meetings conducted by tore Manayers o} 
manufacturers agent should be held awa’ 
from the store, or at least, while the store |} 
closed here ia no other wav to get the needed 
concentration. Since such meetings are usualls 
on employees’ time, provide refreshment O1 
whole meals, with games or prizes as the lure 
for a 100 percent turn-out 

(,et down to bu ine last lon t let meet 


ings become social gathering 


{ reate a lively mood hy Open cise USS1OT ASk 


for opinions or sugyestions. Get everyone in 
Ler sted if} the meeting o that thev’'ll leave 
with much more product know ledge than the’ 
had when they arrived 

liow can you be sure if yout training method 


is working to satisfaction) 


Service the best means of defi 


shopping is 


evaluating hov if 


riite i\ 


your training im 









refe! > Lo 


| nis 


proves customer service cus 


tomer shoppers who shop your store and pre 


pare a detailed report on each transaction and 


on the person who made it. The report is then 
rated and discussed with the person who was 
hopped 

The reports are useful to the store as an 
appraisal of the sales performance by indi 


viduals, and as a stimulant to sales people LO 


do Pa | hetter job Shoppe! report provide a 


basis for improved training 


The small expense of some ftorm of} snopping 
service ay lead to yreat savings D pointing 
out obvious flaw in your oryvanization, and 


Keeping ales people on thei Toe 


There are several ways to handle a shopping 


program 


l. Service shopping may be done by a pro 


fessional oryanization Rate ror tne ervice 


ure based Oqi the number Oy] employe t and tne 


amount of shopping to be made iti at month 
A trained shopper } ent to the store to make 
purchases After the buying done, the 


hopper makes report passed on 


sions of service prod it Knowledye and ovel 
all conditions 

2. service hopping may also be aon ny 
shoppe! selected by the manayver from amor! 
tore custome! The are trained and t 
igned by the manage! Payment orke? 
out either bv credit in the tore or Casi 

. service shopping may be done by membe! 
of various women's club Payment for tl 
ervice is usually to the club treasul 

Once a shopper become Known to al 

oul employees he} al if i Warrie empl ct 
will put onan act wv heneve} thre ee ne} cltit 


an nonest appraisal is impossible to get Whe} 
using local people as shoppe! be sure to have 
them avoid being a d'theult custome} Tt 
often the tip-off that the custome) i shoppe! 
A follow-up to shopping report 1 must 
Without action the report have little value 


If reports show a lack of product knowledge 


i 


steps can be taken to remedy this lf certa 

HTCAS OF displays are ill kept one ny the re 
port to the person respon ible |} usually al 
that is necessary. Your employees will kno 
the shopping service reports to be fairly reason 
able because they are impartial and unbiases 
The shopper gets paid the same ymout 


\A hether she praises (>) condemns 
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Make it easy to buy in vour store and be competitive by offering 


credit terms and watch vour housewares sales volume go 


‘_redl ellinyg | ir Ke promotion i! pera 
tion turnover to increa pront Ir house 

re department 

Make eC“ to b i} ore lake the 
edge off of istomer indecisior Let your cu 
tomers |! the higher priced tine Let them bu 
as mucl Lr int to bu lake the pre re 
off their thinking abe no Lrie ire yoing tl 
pay tor elr purel Let then charg: 
ind tne pti mare 

budget terms and charge account re moder! 
nercnand ng technique You competitiol 

é cred ! Host 4 nd speed up! I 
You can 

NO | naradware na i} tTraditiona / 
Opel ited i casn DA I it nouseware | ‘ 
re different Hou eware Lie are made 
yetting the customer to desire the merchandis: 
not to ft mere lé io ‘ i need ae f ire 
eed i] . elling approach Houseware 
nrive on promotion 

It take a iot of thing to make the His 
redit « ches many a transaction. Advert i 
attract tomers to vour store Window trin 
and store displays create interest and the desi: 
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needed a replacement and tyre ey) in otner nhelids nave peen notav 


bought for cash, Detroit would be a ghost cil i? HDuncning of} mia purcnas¢ On aet Ui 
Vi; j lerie iMigoni and radio a] Hr (pit) iyi ee pa ment pial 
Most every family has a charge account ne Your banker may | redit pla 
or more department stores not ant to Use Apital to hnance 
Your customers are quite familiar with credit elling. Progr © DANKETS Maye e| yo 
ney KO ‘ now tw make Out Appiici Liol 14 Lo! den t*] l¢ LHKS f ‘’] trie nana li | 
credit ‘The \ KNOW now to handie thei per se Cnaryve acc th deterred pay tiric nt aces i 
finances to make the paymen! instaiment ale ihe dealer pa » Heres 
Another gauge of the extent wit nicen yout open accounts and 6 percent on deterred 
istomers are familiar with credit is a report b to the bank tor the ervics In turn ne 
the National Foundation for Cor mer “redit yets nis mone immediats and nas no crea 
The aie of durable good ; ich) a Piormie f i} ecolection ¢ APOCTisée 
nisning i itomobile : appliance et apout The credit itualie I] ip) Ln 
$24.9 billion a year. For every 10 of these dollai (redit selling is a proven wi: to sper 
pent, 7 are on instaiment payment plat And ovel Retaile) nm man lime nave proved ti! 
tnat doe not include all the malley purchase ( ustome! accept credit a horn 
made on monthly or deferred payment chary buving, and like it 
account ( redit elling provide an adequate ret 


[he foundation also reports ther rend te money used to finance credit sales, t! 
promote 30-60-90 day term hi trend fa peeded up turnover. Or, bank funds can be used 
Heer most ¢' ident if} tne ciotning neid | ne ce hinance credit iif 
foundation points out that deferred payment It all ada ip to the fact that credit | 
mignt work out very well in the hardware held cepted way of doing busine ind avaliable 
tj ty) ivi¢ hing matiles Lik Ket item intoa ton petal to increnseé f | ri it 


e 2 ways to increase housewares sales with credit e 













t dpi yi Ot monthly charade accowujtl i hi rhe You Can Tike nHavVanLaAWe 7 (ne rere 


basic torm of consumer credit in retail tore charge account by offering to open account 
Open charg accounts are convenient tol ou and custome! in yvour nelignbe rnood If thes: 
our customers for purchases of relativel mi tome}! nave charye account piate Vitn ae 
Amount usually those financed b cour Lom ment Lore i our cn these plat 


















thei incornne 





merchandise fit nto thi basi bank 


rorm of consumer credit Virt Hil f ery item in check Vill (otil (ie reat vpuUreaA 
your department could be handled, financially, on reference Vill give . ine on Who a 
an open account by most of your custome! nven an account 
the Vroupiny of a tew item would not extend A New ng and I Dpitiy centel nan 
accounts beyond a reasonable limit dealer | ies cards of credit to everyone 
Open charge account CHnCOoOUTAY LTTiy) é {j the «ae veiopment around f tere i hy cit 
repeat sale ment is his natural market lhe dealer fi 
Mant hou eware custome} nop bore an thie f nome ownel ré PoOmMsibie peopl 
quently hey want to see what nev Whe Progr ive banks in some communiti i 
thes ee some line they want. or that v d make credit ervice ti | dealel The bank chec} Lr 
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yift, they want to bu it immediatel applicant and if acnaryve account piat 
hat | where the charge account clinch trie den 


: ; : : : 
hic these custome! ire not timited to tne ticket lhe bank take over the ticket, and 
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Operation Wiley} 
. ( 
— Merchandising 


HOUSEWARES MERCHANDISING GUIDE 











Special Days, Weeks, Months Offer Opportunity 





Selling Days—4 Saturdays 





















é ; > i ee oe oe New Yeor: Day 
vwiver?t } mond heqgronce f More 
A ’ ’ Ps ferr fic? (qe f cqe J , r? ! 2 J a 5 46 7 } Odorless Decoration Week 
‘ey , } 6 910311 12 13 14 2-31 Jackson Day 
‘ j (Tie fecyiees ey NG f Le) me , C : 
, , 15 16 17 16 «19 20 ai 19 Robert E. Lee's Birthday 
i ¢ j Ke ng rriink if ‘eo 22 23 24 25 26 27 26 


30 Feb 4 Nationa! Table Tennis WV eek 












25 Selling Days 4 Saturdays 

















7 : | FEBRUARY 
aael. Ah Y bhyy AL ; ny ; 4.17 Boy Scout Weert 
rrrict ‘} met , ; rye } ’ m sa. ’ : Ree 
jay “ pron 4 Per 10.20 Nationally Advertised Brands 

fiirem Pe 4 ie met ryt ; 4 lry , ! 2 3 4 
ri Ro Meene sl med wa ai $67 8 91011 weiaey 

$5 weg Y ew thentites 12 13 14 15 16 17 18 12 Abraham Lincoln's Birthday 

j kates, and winter qear 19 20 21 22 23 24 25 14 Valentine's Day 












George Washington's Birthday 








Selling Dea ¥% — 5 Sat iraays 





4] Nationa! rFiome morover en? 


Month 

































































fee ry ’ rey, i/ rove ; 
, ri =“ 2 S : : o 1-31 Spring Clean-Up 
7 i? ' vs” 11 1213 1419 16 17 \1-17 Girl Scout Week 
; j Ts » Py gay fyi ; ; ri , 
oy 18 19 20 21 22 23 24 17 St. Patrick's Day 
25 26 27 286 29 30 31 24-31 Let's Play Ball Week 
P ; j 
‘ } ; fie / : ° . ‘i ve 4 ah v . } L 25 Selling Vays 4 Sat iraays 
fost ' , SMTWYT fF S | Easter sunday 
' : } j ‘ j 7 53 4 5 4 7 i i0 National riobby Mont? 
| i iT | 6 9 10 11 12 13 14 8-15 National Mode! Building Week 
ii , ; , , Mirirne 15 16 17 18 19 20 2) 127-21 Hordware W eek 
4 22 23 24 25 26 27 28 16 23 Nationa Do it.-To irselt Week 
29 30 22-28 National Garden Weet 
MAY 26 Selling Days—4 Saturdays 
S Mm T ad T F s ‘| Not ona Ry j eanin } MA ner 
} ; P j ? 4 4 5 ' ij Nationa! W oter Syste wr A hy 
Cy ; / j 6 7 8 9 10 1} 1? iZ-'9 Lets Go f «Ff nq 
i, j ; j | { ' 13 14 15 16 7 18 ly ; 4 Mother Jay 
20 21 22 23 24 25 26 : 
' 10 Memoria Day 
27 28 29 30 3} 
al , y 7 Ki V JUNE 26 Selling Days—5 Saturdays 
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30 Portable Radio Month 





4 ik ; ; ; . ? ; JeHersor Davis Birthday 
ress be } supplir Zee eee a 9-16 Let's Play Golf 
‘ 4 ‘ a erercy . ‘ ‘ ‘ ry F )S¢ 10 1 12 13 14 15 16 ij 20 4 rt Ci iD Como 


wore ! top-of-stove ete ae 17 18 19 20 21 22 23 
24 25 26 27 28 29 30 
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/ Fathers Day 
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Ideas Aid Operation Turnover 


For Promotional Tie-Ins, Locally and Nationally, 























) JULY 
f 
) ) ) 5S MA Tw YT F 5 275 Yelling Vays-——4 Saturdays 
a | 7 _—— 12346856 9% 1-31 Picnie Month 
j 4 7 10 11 12 13 V4 4 independence Vay 
15 16 17 18 19 20 21 
272-28 National Farm Satet W eet 
22 23 24 25 26 27 28 : anes 
29 30 3) 
t th, AUGUST 
é ry ] 5S MM T Ww T f Ss 
j td j j 27 Se ng Vays 4 2aturdays 
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a I ? ry Jay 
tort merchand rok 4 } 5 6 FJ 8 910 11 
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ve SEPTEMBER 
| 25 ‘ 1G ) iy 5 2eturdays 
T F 
5S MT W S 1.30 United Community Campaig 
; rey? 7 | j ! ’ 7 Old S4 \ve Koundup 
) | : . » @-8- 6 24 Speer eas 
| 91011 12 13 14 15 , ’ 
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16 17 18 19 20 21 22 20.29 Home Fashion Time 
23 24 25 26 27 28 29 23.29 National Doq Weel 
30 
OCTOBER 
o-oo 8 B.. f } y Day yturday 
— ; et 4 ; 
123 4 5 6 ’ 
7 @ 91011 12 13 }-13 Fire Prevention Week 
14 15 16 17 18 19 20 2 Columbus Day 
21 22 23 24 25 26 2/7 4 


28 29 30 3! 
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The best display | ' 
yest display is cleanliness and orderly stocks 


simon Hardware. Oakland. Cal 
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BLACK MODERN «in. 


KEYED TO TODAY 
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7E HOSTESS A Pit 








nf (YUNA W WU CAL-DAK 


work-saver for every home indoors or outd 











The perfect gift for showers, weddings, annivet 


. a « 
Cal-Dak quality construction — (7? 
Exclusive tray patterns by the famous designer, Freda Diamond 


pri at as re Ls 5 ee ae ae ee ~ 2 En ir ae 
=} ; Cukd ta ig . eS a — a 4 RS : Res 2 = 


® . 


; 
| »° 
‘> your 
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ITEM NO) ASO) 


Cig Sige TRAY TABLE 


3” 


PM OWN ’ 
HOSTESS CARI 

 higk oe thle | ' 
t i ru ‘ Cle n 
plastic caste i: ed 
port i ltubular piace 
is | forage. Indi hua 
I ‘ I ! rf) tf 


; / / 
CAL DAK < MG f/CQM4«M 161 





S {t's . 14 aT j re ; y | j , 
fy Ait ; 

a 25 nigt ’ ‘ fie ‘ enee 

>. f »? 7 ; } a e '*" 7 iy ’ ’ 





hold fis won't scratel 
LIGHT-TO-HANDLE EASY ENTERTAINING 
o eiedcts ally we tect (6 Hula lee 
frame with Dbliock booked « ime ' 
’ sé Ronderized ' ‘ 


Pattern No. 440—‘‘Laced Fk lowes 


Pies? Z rips ed 


| and / iowr ff floes 


, we |! at Ny 2 ® All 


| " ferns te ' for row pact sforage 
: ¢ J 
- “ 


; 


= 


y+ 


“= / mie eqs ¢ ved ? 
bs 
oy | 4¥ : J toy eye appeal set tien ly tre ght 
A 4 
| U } by - \ 
n. 
~ wr 
sy 
’ 


LY PROMOTION AIDS 


® Newspaper Mats, Suggested Layouts 


EASY STORAGE BARBECUES ®@ Glossy Photographs 


* Kepro Proots, Electros 


Houo /Fonury 0 Tuy Table 


THREE FACTORIES TO SERVI 





Pattern No 470 (‘ollector ltem 


Ol) Bi re heeadina ii ta Prorte lna e f | f 








FLORENTINE BRASS «in: 





§ 00 


ye MAY TABLE SET 


Ah 


Nt) 


rive piece i} King we tra 
tabie ina Lorage ic) 
Vacked one set to a deluxe gift 
cartot hipping wt, 1m 
ibhree deluxe cartoyl to } 
’ ’ 

— ee 990 
iTEM NO RRA 

HOSTESS CART 

y hig rey ible King dA 
Liay ru f biactk 
pinastic caste bs im Ti ! 
ive Indiv if nacked in de 
luxe gift carton. Shipping wt 
iO th Phree «ce ixe Carto} Zz 
protective hin 


Ling dP ie LAP 


tj niwt I i mite ad 7 , 
’ c 
hula teel frame. I is fla ‘ ; ‘ 
: Se , \ < Sy 
Packed t ! t cartol i j .-% ‘ad 
& = > 4 
Lt nv s/7 ’ ’ ; ’ AF sayy \ ‘ 
9! 
? ) 
EASY ENTERTAINING 
as, j 
CA AK iddé Je j 
L.-O 64444 4 COM 4 Sees ’ al 
20% x 16 King Size tray holds Pattern No. 460 bila Varbl 
ao full meal Pattern No 430 (,olden Fruit 
25 high tables fit over knees 


, ; ’ ‘ 
Alcohol! and stain resistant tray finish . rie i . ei 
,» ‘ | \ ‘y { ‘; 

Plesatic coated spring steel tray clips (exes pet “ay ay I ery ‘ 4 

hoid fiom won?t se ratch ? criepni ? 7 Té l¢ j i rift 
Ye electrically weided tubular stee! cart I “uiie a i\ ror ” Tf 
frames Ronderized fer ruat prooting , rh NS owt » 4 ‘ . , 
brass plated and finished with crystal 7 : 

Pil ; r¢ ~ Tt | 

clear baked enamel tor lasting 


protection 


Plastic tipped teble legs curved fo: 


eye appeal! se? firmly straight 


down on floor 


All items fold for compact storage 





Promotion aids to help yow sell 





TReRePr FA ’ wits Ti ryt 








noah hn, 
KA 


3 = Z 
VY) Fae ae < 


LIGHT-TO-HANDLE 


Pottern No 
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EASY STORAGE 


Pattern No 


460 


430 



























item No, 449 








Blase j Varhle 
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CRESCENT UNIVERSAL PLIER. 


There "s @ | | D27, 7° only, 


CRESCENT SLIP-JOINT PLIER 


> for every job! 





MoToR KIT COMBINATION PLIER. 
G25, 5”. Also in 
6, 8B and 10° sizes. 









CeeTeeCo COMBINATION PLIER. 
1125, 5". Also in G6, 8 
and 10° sizes 
CRESCENT THIN STRAIGHT NOSE 
PLIER. L26, 6G". Also in 5, 8 and 


10” sizes and with side cutters. 


CRESCENT THIN BENT NOSE PLIER. 
}26, 6" only, 


@ Crescent offers a wi le selection of 
stvies and SIZCS IT) this widely used 


plier type. All are drop-forged from HARDWARE DEALERS every 


where AtTé bic te asitiv there (ool 
sules with Crescent Displ y panels 


Designed tor w ill, Counter, table 


special analysis steel and finished in 
bright plate [hey have sharply milled 


cil window display they can bye 
; 


tcc ch. « omfortable h indle . and smooth 


Lise with arious mounting ti» 
working porns ‘Bit point bolt and nut tures. Ask your jobber for details 


are turned from solid bat stec] and 








case hardened. You simply can't find 


he {tcl pie rs anvwhet 


CRESCENT TOOLS — 






“ ‘ 
: Sign OA lhe Grtisan 
Ph yf | — ra Symntbol of Earellenee 


C resce ' : 


CRESCENT TOOL COMP 


wre 


ANY, JAMESTOWN, NEW YOR XK 
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1956 Chicago 


Housewares Show 
To Draw Reeord 
10,000 Buyers 


Chicago will ayain be the house- 
wares center of the world from 
Jan. 19 through Jan. 26 when 
more than 10,000 buyers shop the 
24th National Housewares Manu 
facturer’s exhibits at Navy Pier 
and the adjacent drill hall 

Open from 9 to 5 o’clock daily, 
excepting Sunday, Jan Ze and 
closing at 2 the last day. the show 


has 625 exhibitors. 10282 booths. 





The following i: 
Drill Hall, Chicago 


HARDWARE AGE assumes 


compan name hows 


Abco Metal Product 
Ace Products (0 («509 


Ade-O-Matie C.1087 


Rootn No. 


‘oon 
tit { AL 


i<a ; | 
reasons for the rapid growth and 
pop irit Ol f isé é tne 
manutacturer nimsell 
He pric r nore ifidad TT re 
empna on bette juality prod- 
ict tyie and yeneral g ad 1 te," 
he continued lhe buyer wt it 
tends our exnibit will see the big 
gest election of housewares evel! 
assembied and tne be lality 
products ever pr iced 0 tne in 
gust 
and over 25,000 different product lw nmuttie vill 
to offer buyers from the United Wain run betwer the Pi ind 
States, (anada, and abroad aowt mn note it lo-n Le in 
The overflow of manufacturers Lerva Foo nd aril CONCES- 
eayer to participate in the exhibit bOT Will operate as betore ery 
is handied in the drill hall di ing hot meal anawicne and 
rectiy adjacent to the Pier, and Neveraype ime 
the Ind pe ndent Houseware oP. An alphabe t ) tiny orf @) 
hibitor ine On everal floors of nibitors, and their bootn numbers, 
the Morrison Hotel in Chicago’ howing at Navy Pier and the 
Loop. drill hall follow 
7 . ' ‘ . . 
National Housewares Show Exhibitors 
a complete alphabetical listing of exhibitor the Pi 
While every attempt wa made to make it compli p 
no responsibility for omissions or erro Boldface typ le 
uu where to locate the advertisement f y ev ’ 
Booth No. Booth No. 
Aluminum Goods Mfg. Co 156 American lack ¢ t ('-97% 
Aluminum Houseware American Wi eld & 
_orp LOLS Sper ty % 477 
Aluminum Specialty Ce 772 Amerline, D f Ar 


Aids for Good Housekeeping O75 
Aladdin Industries, Ine 491 
Alladin Plastics, Inc 1012 
Allied Basket Co 1034 


All Luminum Products, Ine 973 
Allura Products, Inc... Divs 
of Blossom Mfg. Co 167 


Aluminum Cooking Utensil 
Co., Ine 715 


Alvin Sales Corp 115] 
American Casserole & 

specialty Co., In (-103835 
American Family Scale Co 103] 
American Gas Machine Co., 

Div. of Queen Stove 

Works 1234 
American Sponge & 

Chamois Co., In 1155 





HARDWARE 


Molded Products Co ('-54] 


Arr 7: , {) 1256 
see advertisement on page 2! 

Ame Shower Curtain 
Irie 480 


Appliance Corporation of 

America 1133 
Aristo rat f “’ { ¢ HA» 
Arlington Mfg. Co 


ti (i, 


( ontinued on page 114} 
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Oxwall’s 3 Hardware Week Specials! 


e Oxwall’s tools stand up to rugged use, 
their durability and dependable service make them 
life-long “friends,” continually recommended to others. 












e Each Oxwall set is a modern, functional design, 
compact and space saving, with eye-catching 
colors that really sell! 


e Self-selling packaging — 
created for impulse selling. 


=B8010—A PYRAMID OF SCREW-DRIVERS' 


A dazzling assortment of 96 Popular Sized Screwdrivers with an tye 
Catching Display. Plastic handies are shockproof, non-intlammabie and 
unbreakabie, blades of extra strong hardened and tempered too! steel 





8 each 

%,% 6 Heavy duty Diade gi 3 Cabinet blade 
. i Square mechanic bDiade “a3 Hecess #1 Diade 
~ 26 Mechanic blade “413% Pocket 5. D. biade 
~ a4 Mechanic blade ,n ly Stubby Diade 
“ne Cabinet Diade ‘4241 Stubby Recess #2 biade 
xn 6 Cabinet biade y, 1 6 insulated Diade 

| Val . 

tee ~~ Value en PK FA WT ASST 
eaier UGS a a vrs ee 
1 Asst 9 Ibs 


All to Retail at 19c ea. 


76102—6 PIECE INTERCHANGEABLE SCREWDRIVER SET WITH FLEXIBLE 
SHAFT SLADEFeaturing New Open Faced Kit--Guaranteed hardened 





tempered too! steel blades #6102 
| Flexible shaft blade \," x 5% | Cabinet blade We 4 
Mer hanic biade Va | 4 ] Cabinet biade “ I 4 
| Recess #2 blade Ve a4 | Plastic handle with aluminum 
New Clear Front Open Faced Kit screw chuck 
Regular Retail $1.49 PK 07 WT DZ 
Special Retail $1.00 ; “33; Ih 
Dealer Cost $7.80 dz. ‘ew ve 


390611 PIECE SOCKET SET IN TRANSPARENT BOX 

Accurately broached sockets made of speciai analysis too! steel, and 

nickel plated for extra durability. Underwriters approved piastic handie 

; shockproof, unbreakable and non inflammable. Attractive transparent 

display for greater sales appeal 

| Flat reversible ratchet handie 

| Flexible shaft driver 2'4° x 4% 
; vw" 4 


B Sockets, %4, 42, “4. Sa» Me. 481 Br? 
| Extension bar, 3’, 
Reguiar Retail $2.59 ea PK 17 WT 07 


Special Retail $1.98 ea — 
Dealers Cost $15.00 dz 6 Ibs 


There's more for you in the Oxwall line! OXWALL TOOL C0 LTD 
s . 


ee it al) absolutely FREE in Oxwall’s compiete 
64-page catalog! To get yours now write 978 BROADWAY . NEW YORK 10. NEW YORK 


MANUF IN UGTA 
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AMERICAN 


AND 


OLD FAITHFUL 


MARKING 
CRAYONS . 


Famous tor versatility, AMERICAN and 
OLD FAITHFUL marking Crayons help 
solve your customer's work program in 
from hot 


every stage of production 


steel to raw lumber there's a special 


marker to fit « very speciti identifi 


cation need 


WHEN MARKING COUNTS— 
COUNT ON 
OLD FAITHFUL! 


THE AMERICAN 


CRAYON COMPANY 
SANDUSKY. OHIO 
WEW YORK 










































































































































Housewares Show Exhibitors 





Booth No. 


Arnel|l-Plastron, Ine 40% 
Arnold, Inc., S. M. 
Artbeck { orp 117 
Artcraft Wire Works 
Artistic Wire Products Co 
Artioom Carpet Co., In 
Chemical Products Di) 


Artseam Co., Ine 294 
Artwire Creations, In 330 
Arvin Industries, In 173 


Asquith Associates, In x | 
Associated Products 

Mfg. Co 1213 
Works, In 530 


Steel 


At lanta Stove 


Atlas Tool & Mfg. Co ((-517 
Auerbach & Co., T. H | Baty’ 
Automatic Controls Corp...C-1056 
Automatic Wire Goods Mfg 
( 0., Irie 17% 
Autoyre Co 360 
See advertisement on pages 72-73 
B 
. W. Molded Plastics 980 
Babcock & Preuss 20 
badger Basket Co L022 
Bailey Mfg. Corp US9 
ballonoff Metal Products 
Co B12 
far-B-Bow!] 1°60 
tates Art Creations, Ine 704 
Beacon Plastics Corp 16% 
Beacon Wax Co Ss) 
teh & Co., Ine 6353 
Bellaire Enamel Co 674 
Benjamin & Medwin, In 849 
jerkeley Industrie 9S ] 
Berns Mfg. Corp 196 
fersted Mfg. Div., MeGravw 
Kliectric Co 186 
Metter Houseware Co (*.1005 
big Bo, Mig ( O., Ir 572 


Meet us at booth 769 


When your feet get tired; 
make a 
just talk busi- 
HARDWARE AGE invites 
booth, No 
Navy Pier, to 


yourself of its facilities. 


when you want to 
phone call, or 
Ness, 
you to drop by its 


769. on avail 


PRP PPE LELEPLELOLELLELAEPELE LEGO OOSA 


PPP PPLE PPP PLEPLGLLELELLLEPPLOOLLEPY 


HARDWARE 


Booth No. 


tirmingham Stove & Range 


Co : MZ 
sissell Carpet Sweeper Co 656 
Blisscraft of Hollywood L009 
Block & Co 309 


Block, J. & | 44% 
block & Sons, 
Blossom Mfg. Co., Ine 163 
Kbogene, In 1114 


bokel & O0., Li , HH 327 

See advertisement on page i173 
Konlev Product {0 910 
Bonny Products Co 1282 
Boonton Moiding {6 155 
Borg-Erickson Corp 245 
Bostwick Laboratories, In O04 


branchell Co 1143 


Brearley Co 267 
riddell, Inc., Chas. D 464 
bridgeport brass Co 1050 
brown, Ine., John Clark 445 
See advertisement on page 126 
bromwell Wire Goods (C- (°-457 
bruce Co., BE. L 392 

buckeye Co., Div. of Mardi! 
yian Corp 440 
ie irlington basket Co bdo 
ie ine Vibrocrafters. In LOOX 
Burns Mfg. Co., Ine 699 
I} irroughs Mtg (orp ( 920 
Bbuxbaum LO X76 

‘ 
( 

Cadie Chemical Products, 
In 153 
Cal-Dak Co ( -1021 
See advertisement on pages 107-108 
Camfield Mfg. Co 37 
(apitol Products Co 96 ] 
(ardinal China Co 1029 
(‘arlisle Mfge. Co.. Ine “2 f) 
See advertisement on page 24 
(ampro (Co 990 
Carlson Products, In 1159 
(asco Products Corp 299 


itlery ¢ 


(ase & pons ¢ 





hag ci 50] 
. en I kEnterpri eS, Irn 1163 
Century Plastic Products, In ORR 
Certified Home Product 969 
( nattanooga Roval Co MRD 


See advertisement on page ice 
1219 


Continued on page iit! 


(‘helsea Product . ime 
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“Hottest Sales Spot 


... increases traffic for extra 
sales of other merchandise 


B-605$ Si og-pr 07 polyelny ene LAUNDRY BASKET 
sate to everything if touches. Moided 


sl igelale tlanged rem OLA ’ ' pe riorated tor 


New Sales Treats 


FOR MORE CUSTOMERS 












Thrifty value and guaranteed’ UNBREAK ABLE 
service make a counter of nationally adver- 
tised Lustro-Ware a favored shopping spol. 
unequalled for consistent high volume sales 
Feature these new staples the sensational 
laundry basket, drain rays, dish pans, plus 


175 other guaranteed “rigid” and “flexible” 





Lustro-Ware household necessities, and your 





< ’ < }{ ’ 
CS.14D5 normal housewares volume can be J 10 Oo 









C.100 
times greater at higher than average profits 
Order Lustro-Ware trom your supplier and say 
‘ “no § sbstitutions, please ” Also x for 
handy tast-check order torm and FRET 
advertising aids. 
L435 of purl 
7 i vy 
Wee 
1-95 B.7S ¢ = | / 
2 a. | 
L.105$ . é } 
x PLASTIC HOUSEWARES am 4.) 
, , 9 oA ; y oie ' ' ‘ fe y iy a frinutor ofr write oe ‘yn — mA 
“gn j 
COLUMBUS PLASTIC PRODUCTS. INC.. COLUMBUS, OHIO (© Guaranteed by ¥ TSS by-'4 
(USA i Co | Good Mousohooping Lmtritiia trtmiaté ft I 
Guecrenteed by WORLD'S LARGEST manvfacturer of plastic housewares | AE hooves an 12 OF “FLEXIBLE” and “RIGID” PLASTICS iA Vv 


See What's New at NATIONAL HOUSEWARES SHOW — Booths 9764-66-68 
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The “1” Line That Offers More 
for Today's Selling Needs 


a f e¢ 
MPI F Tt Ni ia one line Ss Tih your ever y need one order 


one shipment, one invoice from your Eagle Jobber saves time 


and reduc es handling costs 


, 


LOW ¢ OS! tagle 4 plants basically produce all materials keep 


ing cosTs down and allowing you @a greater profit margin r 
















A COMPLETE ELECTRICAL DEP'T 
IN A SMALL SPACE 


Dae (Cae WORSE HON wc 
| a ad , 


4» 





"Junior 


ELECTRICAL 
TREASURE 
CHEST 


{ at No Deis 








Self-Selling FREE 
Permanent Merch 


andiser 


with 24 Every Day Electrical 
Household Necessities 


thing Electrical For 


The Home 





Every 


; iced @}@" 

‘ ‘ popu'se pr <7 

nt of 24 fost ’ ion totalin 29) 

fe oss rime _ © ry fuses to exter s1ons , ith de 

4 4p) 
trical SUPP ee PACKED in METAL GisPin ts clerks 
nit ALREADY ‘ bed for | ustomers' an 
ns ofr ver er’ tly ma ice markings 


pri 


‘ aa e 


d tor , 
Spa e s Pp vided ’ by 
Ww de 1? Deep 28 r 9 


or write us Todey! 


‘ a 
Gauge fee ‘ 


‘ ; 
‘ our jobber for de o . 
ee yV 








EFFECTIVE MERCHANDISING Eagle products are 


‘ . smartly packaged for quicker sales. and clearly marked 
’ | , 
ELEMENTS X yy 
QD fer easy shelf identi? c ation 
f/ 
v 


QUALITY for over 35 years tagle has been identified 


as the quality electrical device line, at competitive prices 





SOLD THROUGH 
WHOLESALERS 
ONLY 






EAGLE ELECTRIC MANUFACTURING CO., INC. 


NG ISLAND CITY 1} * NEW YORK 


‘Perfection (2 not aa récccdeut 





Housewares Show Exhibitors 





( nemex ¢f 


Booth 


(lean Home Products. In 


{ jub \! rT! 


bifl 


fT) Product { 


f onn, Hall. Marx { ‘).. 
Pla Lit Div 


{ omark 
{ ole ras ‘ 
(olonial { 


Ware { {) 


( ool f ratt 


( olorite }? I; 


I re 


( olumbian 


Stamping 


Ir 


opper & Bras 


“VhaMMeiny rf 


( ©.. Ine 


(olumbu Pia Lie Product 


tit 


See advertisement 


(_omtort Line . [ri 


{ ontinental!l 


( ontinental!l 


fan Co 


scale Corl D 


(oopet ‘| hermometert {0 


(orbin,. Ine 


R. H 


(orcoran Mfg. (: 


Corning Gla 


{ ory Corp 


(oughian Co 


W ork 


{y 


) 


Damar Products. In 


; 7 
Dapol Plast 


Datom { «9 


‘ 


[re 
Irn 


Davie Molding ts Hari 


Davi Mfg 


Dazey ( orp 
Dennis Mit 


Departmen 


, 


{ 


hy Industris 


are be ONO 


Deshler Broom Facto) ly 
Detecto Scal Ilr 

Diehl Mfg. © 
Diepenbrock & Reige) 
Domestic Industries ¢ 
Dominion Elect: Cor} 


HARDWARE 


(ontinued on 


AGE, JANUARY 


pa 


No. 


xi) 


G4 


on page 113 


per 
hs hs 0D 


~ 1() 


See advertisement on page 16! 


567 
1259 


64% 


110% 


29) 
| af 5 
lift 
1956 









SclZ MORE NEW SANDERS 
at Full MARK-UP @eyree 
BY RENTING EM! Weer 


This SYNCRQ Sender lll 
— aa : 1 
» oe. ; 














JUST TEAR OFF ONE SHEET soreness 
FOR EACH DAILY RENTAL FEE... » 


BeAand 


FIRST DAY'S FEE 
REDUCES PRICE 1o...D 





SECOND TODAY'S BARGAIN 
RENTAL FEE 

REDUCES $355 
PRICE TO... wana ¥ $3995 

















ropar's pancain 








THIRD DAY'S | af Cuatr Fer oey.s 
$ ow RENTAL FEE | symcee Coerensrion, WNNOte, wrceieee, Fi. Crk 
ce sane OOM REDUCES IT TO... ‘iene 6 pee 


——y 
One al 






T 


195 WHICH OF OVER “22 DIFFERENT SANDER BRANDS, 


VAG Anns, 


S199 CAN | SELL AT A FULL DEALER MARK-UP? 


TODAY'S pARGAIN 


2 Tet 
agar 

ga OV —_7 : ; | 

niw sand 95 e mater , wit) ‘ , gag ‘ 7 , sf i f nwanKe] 

ys aTionatt® 33 L rie il ley iT ' >? ‘ ‘ ; ’ ru i< rit i} | 


aoventisen » 


Here’s Your Answer To Today’s Problem: 



















‘ i de ‘i Pad steed ‘ fi / an 
with WHY Because Synero Ab) Mult Vi 



















' ‘RGA ‘MAYBE 5 MORE TOMORROW , 
‘Nn AIN EIGHTH DAY’S 
TODAY'S BARG RENTAL FEE 
‘Ss TODAY'S BARGAI REDUCES 





4 


PRICE OF NEW 
900 TO THIS... 


You Still Make Your 
Full Mark-Up! 





5|\ $3? 


NEW SANDER GUARANT ct 


NATIONALLY ; $3995 


‘25%? 


NEW SANDER GUARANTEE 


NATIONALLY $399 
ADVERTISED AT 















OTHER SYNCRO MONEY-MAKERS ... 
Vionl Sell Cioubla Sell 





MODEL 504 
YNCR we Tt T ION oro} MODEL 2500 , 
FINISH SANDER mons 208 we’ r apeoer 
Reta iG SAW - J1G SAW 
SAWS AND SANDERS $19.95 wete 





$24.95 Mowe 559.95 
SYNCRO CORPORATION ; DEPT. 19-16 , OXFORD, MICHIGAN, U.S.A. 
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Bie albthe. p . ae CBee 
, sm, ae m 
j 
: 


YOU'LL FIND 


Ming Magee 


IN THE BIG, BEAUTIFUL 





It FO 


LINE OF 








BARBECUES 
AND ACCESSORIES 


TO 







10 MODELS 
RETAIL FROM 
$1095 TO $9995 


BOOTHS 
996-998 


NATIONAL HOUSEWARES EXHIBIT 
NAVY PIER @ CHICAGO 








* TOTE 
* ALUMINUM 
* ALL-PURPOSE 


-TABLES 
CAMP STOOLS 
METAL SHELVES 


* PAPER DISPENSERS 


WItERLALE 


os Ww WEBSTER 


HOT PRANN 


Maniificla deg 


AVENUE 


glompany 


CHICAGO 14 rLLIN OTS 








Housewares Show Exhibitors 

Booth No. 
Dy I, 45 
1D) hill Par} < 10 
Du-A Mi 6 
UVubofl 112 
Du] i Mfg. ¢ yd 
1) ront de en ( 

, I bho 
1) t Corp 16 | 
) Mfg. Ce Ine WD 
Wustmaster Corp yf) 
Du-W [ri 1179 

I 
4 
I ern Meta Produ 

Corp 1042 
loa 1) Mfg. ¢ 95 
Kediund (s [rn 

Se advertisement on page I1*@ 
eh / LO 940) 
I) Prod l {4 104 
Klecti tear Nadia 

(orp iz 
Keim Ja Metal Prod ts ( 942 
kembee Meta Prod I [ri 11¢0 
ht Mtg. | 119 
hen Pore iin kknamel Cr 

lr (*.1040 
Ime) n kiect Mfg (0 O50 
Kmpire Brushes, Ine 955 

See advertisements on pages 30-31 
Eemson Products Corp 37 
lust Cor 1142 
hl rite I ‘ "hf, 
hey Cory bob 
IKenterprise Aluminum | iY 
Interprise D Silex (x 4 
htt nyer ( Vi 10 
Kveredy ¢ X60 
Fale Products ¢ viz 
Farber, It 5s. W 129 
Farber & SI n, ii 1025 
Fasco Industries, In ay 
lederal Enameling & Stamp 

ri} cs Z 7 
bed ral loo! { Ory i494 
Feemster Co., W. R H1s 
Ferry-Morse See 12] 
Filray Corp 1134 
ist Plasti ( hal 1157 


HARDWARE AGI 


» JANLARY 5, 


1956 


Rooth No. 


rletche name ' {00 
See advertisement on page i17 


Flexi-Mat Corp lloz 









I é Mfg ‘ (2 
ma I in “464 
ft resh nd-Alre ' 2, | THE PLE ° 
{ ¢))} f ry 74 CHER CNAME: COMPany Behind this door 


on exciting 


new development 


i! promises 

|! @ near revolutien 

in the demand for 

popular priced 


cookwore 


(,ardaen it Carey) Laborato 








rie LZoZ 
(sara ly ( -445 
(,arner and ¢ 108 
(Jem Ine 1217 
(,eneral Klectric | mall 

\pphance D 720) 
(,eneral Floorcraft, | ( -44% 
(,enera cing Machine 

( l} oS 
¢ tile { («fh ] 


FHI PFPA AELEPE PEELE ELELGAELAEGECeE 


You're welcome 





You're veicome to make 
e of the phone hich we 
will nave irk 6OOUT booth, NO 
169 Navy Pie You're also 
welcome t} Mul comfort 


able chal 


PHP PALE LAELELEPEEELEBLELCB PRE PEBEPEBE#S 


(;ibraitar He | Prod 

te ¢ G20 
(,iipert € 4 , f 1x4 
(;ilton Mfg. ¢ 49 
(sit Molding ¢ ry 49 
Glamorene In 111+ 
Glamur Product L1G3 
Glidden Co LOO 

SALES OFFICES 

(,olide! tar Pe hn Mfg. ¢ 


MERCHANDISE 
[rie 614 MART 
CHICAGO 54, 











( 5d : ’ ? { | ; Ff ’ 
, ILLINOIS 

(,osnen t¢( hurn * Ladde ° 

ime G9 | 200 

FIFTH AVENUE 
Goshen Mfg. | ly 1253 NEW YORK 10, 
NY 
{y ing ‘ i] 
(rotnan i! I ly { } 
Gray (C¢ 1G40 
i‘ ontinued on page iin THE FLETCHER ENAMEL COMPANY ‘ DUNBAR. WEST VIRGINIA 
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You don’t lift 
a finger 

.. except to 

ring up sales - 
































— vA ij + J > 
t 
Nothing quite like the attention this 
Bassick caste display been getting 





from the “do-it-yourself” audience 
Small wonder, too! It gives a customer 
many ideas tor protecting floors and 
making furniture portable with 
Hassick Casters 

loday, 10.000 hardware stores are 
using this display. With Bassick adver- 
tising reaching 4'2 million readers in 
the Saturday Lvenine Post alone, it 
pays to feature these nationally adver- 
tised products 

if you haven { ordered the Bassic k's 
HD-10 display, put it on your want 
list and check yout Hassich jobber 


Bassick casters you need to cash in on 
this profitable fast-moving market. 
, 
( onn. /n Canada 
Pi a 
Belleville, Ont 

. 
ol = 
: | 
AS ifOST 


td 


Bassick 


A DIVISION OF 








Seems WOR HERS OF LALTCOL )«=©6@ARERE CAITR. OO BOT 


118 





And he can supply vou with all the 


lit Bassick COMPANY, Bridgeport 2, 





Housewares Show Exhibitors 





Booth No. 


(reat States Corp 170 
(riffith Laboratories, In 40] 
(riswold Mfg. Co 403 
(,ustin-Kramer (Ce LOZ 


HO Pv House Furni hing 


(o., Ine 164 
Haddon Product lr 517 
Hall f hina {0 445 
Hamilton Beach Co., Div 

Scovill Mfg. Co 157 
Hamilton Glass Co., Ine 404 
Hamilton Import Corp 1255 
Hamilton Mfg. Corp 367 
Hamilton Metal Products 

(6. RGR 
Hampden Specialty Prod 

ucts Ine 1237 
Hancock ¢ orp 1167 
Handy-Andy, Specialty Co., 

Irv TOD 
Handy Things Mfg. Co 248 
Hankscraft Co 756 
Hanson Scale Co 189 
Hardesty Quittner, In R93 
HARDWARE AGE 769 
Harris Hub Co 12233 
Hart Product (-453 
Harvell Mfg. Corp C-977 
Harvey Mfg. Co (°-976 
Harville Rose Service 1130 
Heller & Sons, Morris 156 
Heller Hostess-Ware, In 444 
Herculean Appliance Co 14s 
Herman's Novelty Mfg. Co 328 
Herold Products Co., In 1174 
Hertzberg & Son, Inc., H 661 
Hieyman Glass Co., Ine BH4 


AAA AAAAAA AA AA AAA bh hdd ddd 


Hiousewares Breakfast 


A Texas breakfast, spon 
sored by the Texas House- 
wares Club of Dallas, will be 
held at the Sherman Hote! 
on Saturday, Jan. 21, at 
7:30 a.m. The breakfast will 
feature a speaker and “Texas 
style fun and frolic,” say: 
E. M. O'Connor, Jr., secretary 


of the organization 


CLEP PELE PLELEPEOBL ELE LEPELEPELELELEE 
























How You Can 


INCREASE 
PROFITS 5% 








By ordering tacks, nails, staples, 


glides and related items from 
one supplier, your Atlas whole- 
saler, you have one order, uniform 
delivery, one bill and one check. 


CONCENTRATE 


ON ATLAS 








Ask your Atlas wholesaler to show 
you the thousands of items in the 
Atlas line. Let him show you 
how you can offer your customers 
the quality they know and trust... 
and how you can increase profits 
5% or more by depending on a 
single source of supply. 
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tems 






“emeet 


” 
> 


Since 1810 yy, ~ ra 
l TACK 
At asS corp. 
PAIRHAVEN, MASS. © HENDERSON, KY. 


Makers of the largest voriety 
of tecks and nails in the world 


Housewares Show Exhibitors 





Rooth No. 


Tri QQg 


Hiutzle) Mtg t « Sly 


[dea! i 
Imperia Knife A mciatedqd 


{ ‘) . iti { ih 
Indussa Cory 117% 
Ingraham (*¢ I 1033 


Inland Mtg [)) (,eneral 
Moto) { orp 








International Molded Pla 
, LO 
Lie lr AL KESTER 
International Oil Burner C 114 RADIO 
SOLDER 
Internat nal Silver ¢ ys 
lona Mfg. (i ods 
lronees (©) 1038 
Irvin W 785 
| 
J 
-P Boil , t 1) _ Soldering 
Roto-B (ory ! | SALTS V 
ica 1202 Be wre 
Jeannette (Gla i ¢ sD 
let-() Mat. Lie 114% 
Jiffy Enterprises, In TAs 


Johnson & Son, Ine 1211 Los 

Johnston Corp., Gaston LOGS  \ ‘S , 

Jones & Laughlin Stee! NS 
(orp., Container Div ol NS 


zy 
/// 


Kamenstet! [rie Vi 529 





f gsreriniiie dA on page 
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Your solder 
Sales Via 
the Do-tt- 
Yourselt 
Boom! 


AOIER 
SULDER 


The Fine Complete Solder Line 


SOLDER 185 A ALES ‘ATURAL FOR THI 


—_————-—- -~  —_— —_— a ee 


—— =” 








DO-IT-YOURSELF MARKET ¢ per ialiV il 


i nave tne « np lit-make 
| ‘ Zz idle) lire ' ; | ‘ | 
} I pil etl | trie hand 1-1 
14 i‘) fied manual 


a. i to cust é Write 
_— Kester today for a ppl I 
t ! @ lite ture 


KESTER SOLDER COMPANY 


4707 Ws ght weed Avenue 
9q@6 9 a6 

Newark 5, New Jersey 

Brantford, Canada 


AAI) 


1i% 


























































CHOICE for Quality the World Over 
for 70 Years 


The nationally advertised profit line with yeady 
(ustomer acceptance Leader in design, engvineer- 


ing and pertormance 


Many Styles and Sizes 
SMITH JIM DANDY Cart Sprayer 


ma, King of 
pr } 
' rif } | 
: Det : 
if ; ‘ 
ries ; 
eT t) if 
‘ 








qj 
f 
f 

SMITH 

RITESIZE Sprayer 

. rie ladle (rid) ‘ | ’ 

we igetit fJperuate ein 

ft oll proot Piceme ena 

ime td) eT ad OL) ; 

Kround and eCovet 

il i Aa pet iatiie i ZF 

ton IP Tame } | | 

SMITH 

STREAMLINED BLIZZARD Sprayer 

World i ' 

' . ' iti ‘ tj 

prayer olid 

pipeet tarnnK 

hun 1) pmarre 

i trons 

nal ba* Me | 

lhewl OTA Me ijt blights Peoopeuint sot 

itis ime ! 


SMITH SPEEDEX Garden & Tree Sprayer 








Rolld bra double action pump , rt 
Dicom with bucket etrainer Throw oO 1 
it rf pray ot fitie Pan rite f 
Tri friteal «ft ittrmctive dispin ira 
SMITH E-Z 5 Gal. Knapsack Sprayer 
rinest KNA] 
prayet 
| tie’ * 
ff i for 
| a fi | 
; ’ a7 
Pump 
ey ‘ ) 
I nig 
en 
it) ' 
’ 
~ —_— ~t 


: rik rit | 
PRICES ALLOW ATTRACTIVE MARK.UP 











D. B. SMITH & CO. 


426 Mein $t., Utice 2, N.Y 
“Origineters of Sprayers” 
Cenedion Rep. G. t. Cohoon 
1265 Stenley $¢., Montreal 2. Canade 


Send 4 










for 





Ceteleg 
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Housewares Show Exhibitors 





Booth No. 


Kamkap, In GRO 
Kaplan & Sons, Ine 
J0 epn A TO9 


Karmax Corp. 1244 
Karoff Originals Ltd 566 
Keller Mfg. Co., H. V. 765 
Kellogg Brush Mfg. Co 364 


See advertisement on page 194 


1110 


Kentley ¢ orp HOO 


Ke nro ¢ orp 


Kenwood Ceramics Div. of 


Shawnee Pottery Co 1210 
Kesco Mfg. Co L154 
Keystone Silver, Ine C-316 
Kidde Mfg. Co., Ine xO 


Kimberly-Clark Corp., Sub- 


sidiary, Munising Paper 

{ {j 9D] 
Kirk's Ltd L180 
Kisco Co.. Ine 384 


klectri House- 
Hobart Mfg 
Co 193 


KitchenAid 


WHoAares Diy 


Kleinert Rubber Co., I 
Knape & Vogt Mfg. Co. 221 
Knapp-Monarch Co | 64x 
Knickerbocker Metal Guild, 

le 117 


Korii Ker bor Ke} Rubbe (0 13. 
Kord Mfg. Co., Ine 956 
Kordite Corp G9?) 


Industries 197 


See advertisement on page I*9 


L, 


kK romex 


La Belle Silver Co 107 
Laitner Brush Co 512 
Lakeside Mfg. Ine 1123 
Landers, Frary & Clark 207 


See advertisements on pages 4-54-65 


Lasko Metal Products, Ine 532 
La j Biower (0 541 


See advertisement on page 127 


Lawson Co... F. H 22% 


PPP LOL PEOPLE LLLP PLEPELEPLE LLL LLLLe 


Meet us at booth 769 
When 


when vou 


your feet get tired: 


want to make a 
phone call, or just talk busi- 
ness, HARDWARE AGE invites 
you to drop by its booth, No 
Navy 


vourself of its facilities. 


i6ov, on Pier, to avail 


PPE PLEPLELELELE PE LOCELPPELOPOLEOODOR: 


HARDWARE 





Booth No. 


Leiner & Co., Geo. $ 6%] 
Leipzig Co., A 32 
Leipzig & Lipp lt (-5135 
Le John Mfg. Ce { -1024 
Levitz, Harry 433 
Levy Sons, | TRY 
Lewis Steel Products Corp. 350 
Libert Electric Co., Ine 616 
Lifetime Cutlery Corp (-1013 
Lincoln Metal Product 

(orp 120) 
Lisk Sa ory Corp ZUU0 
Loeb, Inc., Ben > H95 
Loma Plast Lr 1160 


See advertisement on page yi 


Lorch ws * ()., Li , HH 14] 


Loroman Co QO 
Luce Mfg. Co (-1016 
Lux Clock Mfg. Co., Ine D345 


See advertisement on page 16% 


Mi Ke Li 


Mtg. Co., Ine 135 
Magicolot C0 Llo6 
Magia Product 1215 
Majestic Silver Co 992 
Mande Ville & King {oO K2b 
Manning-Bowman Div., Me 

(,raw I leg Trleé («@ 1X6 


Marke! electri Prod icts, 
lr 1205 


See advertisement on page 64 


7 
‘Va 


Mtg (‘o., Ine SO 
Mfv. Co 840 
1OLo 


Marlun 
Marshallan 
Martin Rubber Co., In 
Marvin Mfg. Co., W 
Mastercrafters 
dio Co C-972 
Master Metal Products, Inc 144 
Mastur Mfg. Co 901 
Mayer Co., Inc., William F 417 
Maynard Mfg. Co ('-449 
Maywood Ff 1216 
Meleor, In 1175 
Mell-Hoffmann Mfg. Co 996 


See advertisement on page 116 

Mi ritoT Meta! Prod if 7 ("a , 
Ir 124% 
See advertisement on page 46 
Merit Creations, In o19 
Merit Ienterpr! ‘ in 929 
Metal Box Co., Ltd 
Metalcraft 
Metaloid ( N24 
Metal Ware | orp bbs 


irniture C.« 


- 


Continued on page 122) 
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Sporting Goods Dealers, Make Your Plans Now 


ro Visit These TRYQN SPECIAL EXHIBITS 


GREEN ROOM, HOTEL HAMILTON, FEBRUARY 5TH TO 9TH 
During the N.S.G.A. Convention in Chicago 






Whatever if sporting ¢ ods needs. try LRYON first! 
More t in | PAR S cieet I large | iding ri I 
’ j iJ ; ' ; ; . : sities ; “y J 
KINGFISHER Fishing Tackle meets the exacting needs and | SE ay ogi ergs 
yi of 7 et t 1 complete line featuring all 
| : ef FISHING TACKLE 
the newest as well as the staple ite: for all fresh and 
tabl 

| ’ fi) , | ‘ factes p rif tow k ik SPOOR | 
Lehi ‘ ‘ / ia vi (j na . t 
Concentrat urchases to TRYON 1 - 

' hare nad ral to. 1 


These TRYON representatives will be your hosts 


Ward WV Mag ‘ Re. Muah. . 


F f) W W T yy Yy 0) N 815-819 ARCH STREET 
« e « PHILADELPHIA 5, PA. 


ESTABLISHED 1811 


EASY " EXTRA | Khopac EASY-WRAP’ 


SELLS-ON-SIGHT to ev 








4a . 4a we iting pipe t syle ; i those yviehinge " 
= , , + 7 ; ‘ } ; To ; 
(‘Do-it yourself” trend one dealt ~. 
/ ‘ j »y j j warer pipes ‘ ; 
mouise iten ? y 406 they buy! 
OFI } Easy Wrap 4 ne mae ised if) fj handy 
} P lorty a play rior fret feli« five vas Pie ‘ 
RAE TON A RIB Be 
ise f Cw We nose ~ ra Fact fart 
‘ rte 


—— 
- 
~— 
nN 
~ 
- 
> tens 
- 
— 
+ 
a a 


Khopac 


“EASY-WRAP”’ ss 
Glass Fibre Insulation 
and Vapor Sealing Tape . 





} Stops Pipe Sweating 
\ —> Insulates Hot Water Pipes 


{—~.  O 


. = > Helps Prevent Pipe Freezing SEND TRIAL ORDER Ty 
stock WW 7 Posy. W re 
ig ee Room Appearance 


RHOPAC, INC. 


3427 Cleveland Avenue Skokie tllinois 


Sells Fast! Applies Easy! Pyramids Sales/ 


OO I ee 





——. at eames —-- ie oo et — ~~ 


— —s~ 
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THEY SELL ON SIGHT TO YOUR 
"DO-IT-YOURSELF" CUSTOMERS! 


Here 


steady profits and repeat sales, with 


a profitable item that brings 










Tet $OU4aet COONTE 
MATES CmePlet LEGS 



















out a heavy investment on your part. 
Kmpire Wrought Lron Legs are priced 

right —and have the angle corner that 
ASSURES proper leg positioning by 


your customers, It’s a big selling fea- 





ture! Quick delivery on all sizes. 


A SMALL STOCK SETS YOU UP — WRITE NOW 
FOR FULL INFORMATION AND PRICES 


a 









1815 S$. WABASH, CHICAGO 16, ILL. 
| Manufa leer af Distion hiwe Ht umaghd le Owindwre 
; av 
Va 
; _ 


i, 
(‘ROYAL CHEF 


2-Cry-Ce 
Line for 1956 
Portable grills from $4.95 to $300 Retail 












WIDE PRICE RANGE 


to let you sell every cook-out prospect! 


GREAT SMOKY 


Smoke-cook ing models 


SUPER-COMPLETE LINE 


@ac lusive models 


35 


Here ore a tew 


new, designer styled 








SEE YOU AT THE SHOW |! 
SPACE 1119.A. Merchandise Mart 
Lhicago, jan 9 19 
SPACt 885 BH]. Navy Prer—Housewares Show 
ian 19 76 


Furniture Show 


tye ap 





RCY.10 
$14 > test 


Exclusive de 





FOR FULL INFORMATION. send this ad and 


your letterhead to 


CHATTANOOGA ROYAL COMPANY 
CHATTANOOGA 6, TENNESSEE 


110 tmoke 
cooking Drazver 
with MWIK.FLIK 
grid adjustment 
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Housewares Show Exhibitors 





Metropolitan Wire Goods 


{ orp 
Meyer of 


Midwest 
Mimat 


Mode! naye 


Product 
Modern ¢ 

Ine 
Modglin 


arpet 


alifornia, Ff 
Meyer & Sons, Inc., W 

M 
Products, 


oOwer 


( orp 
Irn 


Aluminum 


Een Irn 


Booth 


~ VA eepe!l { 


‘ 


Moore Ename ling & Mig ‘ 


Moull Mf¢ 


M itil 

('o.. 
M iIrpny 
Mystic Fi 


iny 


Nappe-smith 


x . 
Ya ati 


Wood 


Tri 


ATT) 


{ orp 


Produ 


Phoenix i 


f orp 
‘ 
lard Mfg. ¢ 


Mtg ‘ 


Sponge c 


» 


No. 


1271 


AAA AAAA AAA AAA AAA AAA AA A bea 


You're welcome 


You're welcome 
ise of the phone 
vill have in our b 
169, Nav Pie) ) 
velcome to tI 
able chair 


Tria nKeé 
I} VV ¢ 

Ny 
‘ alist 
miort 


AA AAAAAAAAAA AA AAA AAA AA ted 


Val (>! 
' i] ia 
criinvie { 


— 
Neveo W 
I ri 

vf 
New Yor! 
f Tri 


HARDWARI 


Tt r)} { ‘ 


an Corp 
advertin«e 


/ ~ | 


(peri Siig ri’ 


00d Product 


oduct t 


| iT? Del ‘\ 


me 


ni 


on page 


Ma 


advertisement 


{ 


AGE, JANUARY 5, 


lecv 


1 Aa0 


26] 


on page 44 


1956 








































Booth 


Nicro Stainless Steel Prod 

icts Co 624 
Norris-Thermador Corp 937 
Northern Electric ©: 984 
Nu-Color Corp. of America 1279 
NuTone, In 660 


Nvlonge Corp 


() 


)-Cedar Corp 912 


a 


-Cel-Q,. Division (General! 
Mills. Ine ( AOD 


Oneida Ltd 1106 
Orman Co., Leonard (-516 
Osrow Products Co [rie 1138 
See advertisements on pages 70-7! 
Oster Mfg. Co., John 944 
Ox Fibre Brush Co ait 1s] 
Oxford Metal! Spinning toO.. 
li Tele 


PrP. B. R. Mfg. | 126% 
Palace Metal Prod ! Lo 1285 
Para Mfg. Co., In T45 
Parker-Gaine (*.1029 
Parke! Mig. Cs alele 
Parker Metal Decorating Co (iit. 
Parrish Co., J. Shepherd 133 
Patent Novelt t 4 ne 


Pearl-Wick Corp TAG 


Peerle (orp pod 
Peerle Mfg. Cor 95 
Pennsyvivania Engineering 

{ 41 
Peoria Meta po Lit or 741 


Pete) lamping § bLod 
Piaitzgraff P 309 
Phoe) Dahle Vi ( i4 
Pitteburgh ¢ e & Chemical 

Co 1270 


Plast (on lated Indu 

trie Lids 
Plastic Mfy f 16 
Plastra _orp J35 
Plaut & Lederma) TR2 
Pollard ' frank lL, f 160 


f ontinue d on page 124 
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TAYLOR CHAIN 
MERCHANDISERS 


Speed Self-service 


a) 


a 


, 


i TAYLOR CHAIN SALES MAKER 





‘sy ;" % “ 
; ’ . a. 
’ ‘ y_% Pav Sve 
Fai ’ : i \ ae Sy 
va 5 a. pr hd 
¥e* ner *. er «¥ 
= > . - 


Sales!.... 





( ustamenrs steé }? riehe up mal serve 


themselves trom this handy | avian 


(hain Sales Makes 





it 5, a we lalle ss. 





sash and bright chain department in i 
Holds seven reels (occupr ‘ 
square feet of floor space. Put 

work 


self scrvice pron maker td) 


; stores and see what it will do tor 
BBB AND PROOF COIL CHAIN 
| IN HANDY METAL TAY-PAILS 
| Proot ( oil ind ists ( hain thee 
volume items sell even taster, easis 








ftidcavte protitat ly iti rhe se handy 
metal lay Vail cqantainers | ay 
braii« make chain handling CAsvict (rewute eive ‘ 
rays display: induce ‘ ists ‘ fay ‘ ‘ 
e ~ (rer) elve j ' la le when Cimipty mave ria 
a é naa < " l the } © and ta 
"" 5. G. TAYLOR CHAIN CO Hammond, tnd Pittsburgh Pa 
' , t 
‘4 . 
see eeeeeeeeneeee seeeee: 


Taytor Mane 


Contact your nearest 
A GREAT NAME IN 


jobber for all types of... 















STOCK EM... 
DISPLAY "EM. 
AND YOU'LL SELL ‘Ey). 


‘ 




















POST 


No. 
20 1-N.E. 




















There never was a bet- 
ter time to sell Klein 
pliers—to the proftes- 
sional workman... to 
do-it-yourself shoppers. 
They both want qual- 
ity tools that fit the job. 

All Klein pliers are 
made of finest tool steel 
~—precision fitted— 
individually tested. 
Topsio quality since 
1857." Keep a repre- 
sentative stock always 


on hand. You'll sell em! 











Write for your 
free copy of the 
Ne. 203 A/lein Pocket 
lool Guide 
loday! 











DISTRIBUTED 
THROUGH JOBBERS 


Foreign Distributor: 
international Standard 
Electric Corp., New York 


2 KLEIN 2 


“ AGO 4 

























Pomerantz. Ine... Julie 


Por table 


Pretty 


rrogre 


Housewares Show Exhibitors 





Booth No. 


Poloron Products, I rie 








P . 
Pools. 


Kliectri 





Vostiey, Inc., John EF 
Premier Mfg. Co 


ye ini Supply (0 


Products, Ine 


Prizer-Painter Stove Work 


Ire 


PMrocto} tiectris { ‘) 


Vroion Plastics 


Pro in) 
| 


(Jueen Mfg. Co 


I 


Ran burg ¢ ()., l rie , Harpe! J 

Kansom Brush Co 

Khedmon Sons & Co., W. ¢ 

Reed & Barton 

Retlecto Letters. Ine 

Regal Ware, In 

Regent Cutlery Co 

Regina (orp 

Reliable Metal Novelty Co., 
Ine 

Renuzit Home Products Co 

Republi Molding Corp 

Revere Copper & Bra Lr 


Kkome Mtg. Co. Div 


See advertisements on pages 


hteyman Mig (oO., Lr 
hhodes, In M. H 
hich lr 


Ri nmond ¢ edat Wo! ks Mty 
{ orp 

Ritz nthal # John 

Rival Mig { i 

Liobbin W Myer ¥ Tri : ran 
Division 


Roberts { Opidoriia Hou . 


hobeson (utierv Co lyri 
Robeson Rochester ¢ orp ‘ 
Robinson Knife Co. of 

Spi liye \ if ‘ ) 


lioward Bb { 
Richbilt Mity («@ f 


1129 


(590) 


O13 


1124 


x7 


{) lnKe} strete ric} { ‘) 
hee advertisements on pages 60-196 
Quality Molding Co C 


LO0O4 


204 


46D 


if ontinue d on page 125) 
























R2660 DOOR STOP 








R6660 
COAT AND 
HAT HOOK 





MACHINE POLISHED 
BRASS HARDWARE 


St 


Through every step of manufac- 
ture up to and including the final 
polishing operation, SAFE quality 
standards are rigidly maintained. 
Tops in quality, competitively 
priced, SAFE Builders’ Hardwore 
offers the style you want in the 
material and finish you need. 


Write for FREE Catalog giving com- 
plete details on our extensive line. 


Order from your jobber 








PADLOCK and HARDWARE CO. 








SS 





LANCASTER, PA 





HARDWARE AGE, JANUARY 5, 1956 





















PLASTIC GARDEN HOSE 2.2 SPRINKLERS 4: 1956 
y GERIN G , “PIONEERS IN MODERN PLASTICS FOR OVER 30 YEARS 


a 





3-TUBE SPRINKLER 

The Ultimate in a Plastic Sprinkier! 
LUSTROUS GREEN OPAQUE 
100°, Virgin Vi lasti 
ae inyl Plastic No. 905 - 25 #4. 'gths 
Sprinkles upward over a wide area No. 91 "s ed eee we dng 
Reversible for use as soaker X 10 Pes Piaak ive, Ws 28 Lbs. 
Coupled both ends for adding lengths 
Removable end cap for easy Pee 
Fully guaranteed in writing 


LAWN SOAKER-SPRINKLER 


A Proven Sales Leader! 
LUSTROUS GREEN OPAQUE 
100°/. Virgin Vinyl Plastic 
Seamless single tube construction 
Gently soaks and sprinkles simultaneously 
Easy to use. Flips into any position 
Fully guaranteed in writing 


No. 302 - 20 ft. I'gths. 10 Per Carton Sh'p. Wt. 4 Lhe 
No. 305 - 25 ft. I'gths. 10 Per Carton Sh'p. Wt. 5 Lb 
No. 310 - 50 ft. I'gths. 10 Per Carton Sh'p, Wt. 8 Lb 





Sold thu HERCULEAN APPLIANCE COMPANY, ''50 Broadway New Yor 














nEW 1956 LINE of PLASTIC GARDEN HOSE and SPRINKLERS . 
y GE ‘ ING 


4 












heuthe se age 
helhau Hose 










ECONOMY 
GREEN OR RED OPAQUE 


































PROMOTIONAL BO ser srager suet tee SUPERFINE 
BLACK 100% Durable Vinyl Plastic CLEAR GREEN TRANSPARENT 
High quality at low price! Ribbed round design Top quality priced to sell! 
100% Durable Vinyl Plastic “Carded space saver" coil 100% Virgin Vinyl Plastic 
Ribbed meen desi i Fitted with 1’:" all brass couplings Smooth round design 
"Space Saver” pe 5 year octane in writing “Carded space saver" coil 
Fitted with Jet all brass couplings Ne. 205 7 25 FT. LENGTHS GREEN Fitted with rt all brass couplings 
Per Carton Sh’p. Wt. 34 Lbs. 5 year guarantee in writing 
5 year guarantee in writing No. 210 - 50 FT LENGTHS GREEN 
No. 215 - "25 FT, LENGTHS RED met rn 
Per Carton Sh We. 42 7 
Ne. 110 - 50 FT. LENGTHS a 1S Per Carton Sh'p. Wi, 34 Lbs No. 510 . 50 FT. LENGTHS ” 
10 Per Carton Sh'p. We. 46 Lhe Ne. 220 . 50 FT. LENGTHS RED 10 Per Carton Sh'p. Wt. 40 Lhe 


10 Per Carton Sh'p. Wt. 43 Los. 





IMPERIAL 


LUSTROUS GREEN OR RED OPAQUE 
Fitted with '/\4" all brass couplings. 








DELUXE SUPERFINE 5 Year guarantee in writing. SUBURBAN HEAVY bury tA" 
pe =" TRANSPARENT Ne. 225 . 25 FT. GREEN DELUXE LUSTROUS GREEN OPAQUE 
r moaxer 18 Per Carton Shp. We. 42 Lbs r ' 
AP ; Ne. 230 . 50 FT. GREEN DELUXE mooty ugged’ 
100% Virgin Vinyl Plastic 10 Per Carton Sh'p. Wt. 43 Lbs 100% Durable Vinyl Plastic 
Ne. 235 - 25 FT. RED DELUXE ; 
Smooth round design 9 Bag aang nage ag Smooth round design. 
Colorful pkg. with sturdy backing board Ne. 240 . 50 FT. RED DELUXE Colorful pkg. with sturdy backing boar: 
Fitted with vs" all brass couplings me gen ent ana Coe Fitted with '/2"' all brass couplings 
5 year guarantee in writing oy: ; 10 Magy he, 
er Carton Sh'p. We. 32 Lbs year guarantee in writing 
No, 515 . 26 FT, LENGTHS sadhana 9 ty torn — Ray sy Ne. 705 - 25 FT. LENGTHS 
18 Per Carton Sh'p. We, 41 Los. Ne. 255 . 25 FT. RED COILS 18 Per Carton Sh'p. We. 71 Lbs 
Ne, 520 - 50 FT. LENGTHS 1S Per Certom Sh'p. We. 32 Lb: Ne. 710 . 50 FT. LENGTHS 
10 Per Carton Sip, Wi, 42 Lbs. No. 260 . 60 FT. RED COILS 10 Per Carton Sh'p. Wt. 75 Lbs. 


10 Per Carton Sh'p. Wt. 40 Lbs 









Printed in U 





GERING ‘ 


PRODUCTS INC. @. 


: KENILWORTH NJ 


THE PLANT BEHIND THE PRODUCT MAKES THE DIFFERENCE 











Housewares Show Exhibitors 





Hooth No. 






Robinson sponge { «) brie x 4h 
























Rox neste! { HT} («@ Irie Bib 





Rogers Plastic Cory ( -461 
Rona Plastic (orp ( -1020 


Roval Chrome Housewares 


[nie BT eb 

) tubon, Ine 2505 
Russakoyv ( ompany of 

America Is] 


j 7 
— > 




























wa Fad 
J Sabino, Antonio T 1263 
Salmanson & (o.. Ine 449 
Salton Mfg. Co., In (-1009 
Sanitary Receiver Co., Ine 744 
Sani-Wax Co Rah 
Sanjo Utility Mfg. Co., Ine 1156 
Schiller & Asmus. In 47 
Schlueter Mfg. Co 696 
See advertisement on page 25 | 
Schroeder & Tremayne, In: 521 
Schumacher Co., F. EF 1xo 
a . ’ at 
Scranton Lace Co 
Div. Scranton Showers 1245 \ 
Seal Sac. Ine IRS 
Selfix Products Co 1112 
Sessions (‘lock ( o 1) 
Seth Thomas Clocks (-525 
seymour Tool & Enginee 
ing Co., Ine C-533 
Sheridan Silver Co.. In 960 
Sherwin-Williams Co bog 
Shetland Co ('-104] 
' Signal Electric Division 
. ~ King Seele { ()) ) L105 { 
= Silex Co 151] 4. N lage! 
fn" Silver (Chamberlin (€: 146 1 0 sé ° 
Skalny Basket Co., L 970 74 lk b tbin 
‘ . ‘ Lt OC So q 
Slip Seal Co 1146 : ’ 
: y 
See advertisement on page iil SPECIAL COMPOSITION : \y “0 t| t St i 
son-Chief Electrics, Ine R15 RUBBER found only on “a U as $ ee ® 
CHICAGO's SILENT FLASH 
Oar Spaulding Industries. Ine 1Y6] ovtwears stee! Bigger wheels ' No question about it! The SILENT 
moke skating faster Noe | 
Speciality Steel & Wire less! Shock absorbing! FLASH is Americas top performing 
Products ( orp G97 : roller skate! Jumbo rubber tires outlast 
@ tir ' , steel absorb shock and skate with 
Sperti Faraday, De : . 
I . Ay, a0 pe! « magic eas and effortless speed Noiseless 
Hewitt Electric Dis 249 _ 4 ” 


skating —indoors on rainy days or on side 


Stainless \\ are ¢ OoOmpan' (it © 4 = ‘ey % \A ilkes le s like putting wings on your feet! 
America Gg s ’ me A 


The SILENT FLASH is made only by the 








St, * | f THE MIGHTY CHANNEL ARCH 

Stanley-Oliver Mfg. ¢ B84 CHICAGO’ s exclusive ‘Chen great name in skates for over 40 years 

steam-O-Matic Corp 14% nel Arch = is strange eneven te 
svupoor? over 200 pounds 

Stellad bre dict Tri | |}? ] j another proof of CHICAGO $9 
ruggedness SILENT FLASH 

sterling Pia tie { < 1O4%6 . chassis is the same as the fa 

; ans mous FLYING SCOUT show 

Stern, A. WV 271 Roller Skate Company 

Continued on page 126 a —————————— 4456 West Lake St., Chicago 24, Illinois 
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PEG BOARDS 
Plus 


Kenberry Gadgets 
== MORE SALES 


herbert 


fehl A ’ 





PEG BOARD 


DEAL 


16” ¥ 24" 


6” PRODUCT 
HOOKS 


SO...Kenberry now supplies 
a variety of PEG BOARD 
DISPLAYS that will sell for 
you. 


Use next to no counter space, yet sell 10 to 
20 @Gadgets on a 16" « 24" board, or up to 
40 Gadgets on a 24° « 24" board. Kenberry 
Gadgets and Peg Board Displays are oa 
natural profit making combination. We sup 
ply boords complete with dispensing arms 
and mounting fittings with assortments of 
Kenberry Gadgets. Write for information or 
ask your jobber 


At CHICAGO—See the 
8 New Kenberry Gadgets! 


Each one designed to fill a market need 
each smartly designed, colorfully carded 


GIANT BARBECUE TONGS 


i% long Tongs for both barbecue ond kitchen 
* vse oa big year round item 


STAINLESS BARBECUE SKEWERS 


16° length heavy flattened Barbecue Skewers 
S&S with authentic Armenian “twist 


BARBECUE SET 


Spectocular 10'/,''s 17" ilustrated card with 
® Giant Tongs and 4 Barbecue Skewers 


DUPLEX BROOM ‘nh TOOL HOLDER 


instant? action non-slip grip on rubber covered 
® hooks. Holds two brooms or tools 


SPRING CLIP BROOM HOLDER 


pape unit heavy spring clip with screw at 
®@ tached for easy installatio: 


KITCHEN MECHANIC GADGET 
6 This ‘mechani: goes most anything A can 
© tey, bottle opener, tumbler cap lifter, rim 
can opene: And it sharpens 
your knives 
FRUIT JAR LIFTER TONGS 
The safest, easiest to use, best looking fruit 
@ jar lifter you have ever seer 
NEW FORK ‘n SPOON TONGS 


Re-designed Chromium Fork ‘9 Spoon Teng: 
© 84," length Good looting, good and urefu’ 


screw driver 


See us at Chicage Housewores 
Show, Navy Plier - Booths 446-447 


JOHN CLARK BROWN i«¢ 


ONE MONTOCOMERY ST 


BELLEVILLE ONY p  NOREpaoe 








Housewares Show Exhibitors 





Booth No. 
Stern-Brown, Inc 700 
Stetson China (Co 599 
Stix Products, Inc. 167 
Sunbeam Corp C-828 
Sunlite Corp 114 
Superior Klectric Products 
Corp 285 
Superior Fireplace Co 1267 
Superior Plastics, Inc 529 
Supreme Products, Inc. 1120 
Sutton Corp., O. A. 772 
Swing-A-Way Mfg. Co 177 


Bee advertisement on page 5° 


T 
Taplin Mfg. Co. 571 
See advertisement on page 197 


Taylor Instrument 


Companies 169 
Tel Tru Mfg. Co. 434 
Textile Mills Co 256 
Thermometer Corp. of 

America 1238 


Thompson Corp., George > RY2 


CHO PPPE PELE E PELE PLEPEELELEEEELELEBE 


You’re welcome 


You're welcome to make 
use of the phone which we 
will have in our booth, No 
769, Navy Pier. 


welcome to try our comfort- 


You're also 


able chairs 


AA A A Ahh el 


Thurnauer Co., Inc., G. M 20% 
Tipon Corp 1150 
Tip Top Brush Co., Inc 1171 
Toastmaster Products Div., 
McGraw Electric Co 124 
Toastswell Co 372 


Toledo Guild Products, Im 1016 


Transparent Specialties 


Corp ('-529 
Tricolator Mfg. Co 38] 
Trimble, Ine 1144 
Trio Mills Mfg. Corp 23 
Tri-State Plastic Molding 

Co., Ine (-969 
Tropic-Aire Inuc., subsidiary, 

McGraw Electric Co 186 
Tuco Work Shops, Inc 971 
Turner & Seymour Mfg. Co 300 
Tu-Way Products Co 270 
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Sell the 
fastest-selling 


home freezing 
container 


VAPOCAN 
SALES UP 987 

















3 POPULAR SIZES 
Quart — 1'2 Pint Pint 
Same lid fits all 3! 











Biggest promotion 
37,000,000 advertising messages 


in 4 national magazines 





Nation-wide publicity 
TV + RADIO « MAGAZINES « NEWSPAPERS 


Point-of-sole material. FREE store 


banners, booklets, envelope stuff 
ers and shopper stopper floor 


merchandisers 


oli your distributor write 


CONTAINER CORPORATION OF AMERICA 
1301 W. 35th Si Chicago 9 if 













Housewares Show Exhibitors 





Booth No. 


7 


Ullman Co., In 919 
Union Steel Products (es 176 
(nited Plastic Corp 1113 
United States Electric Mfg 

(orp 268 
United States Stamping Co 141 
United Wire Goods Mfg 

Co., Ine 763 
Utica Cutlery Co ("-96% 

V 
Vaughan Mfg. Co 1226 
Vermillion Co., Ine., W. R 444 
Victor Products Corp 93] 
Victory Mfg. Co 152 
Vivitex Corp 465 
Vogue Mfg. Co 173 
Vollman & Sons, Ine., S 954 
Vollrath Co 180 
Voos Co H22 
W 

Wagner Mfg. Co 636 
Wagner Mfg. Co., E. R 220 


Wallace & Sons Mfg. Co., R 196 
Wallkill Machine Works, Ine 509 


Waring Products Corp 127 
Washburn Co 260 
Washington Forge, Ine 172 
Washington Steel Products. 

Ine R24 
Weber Bros. Metal Works 1233 
Wecolite Co 917 
Weinman Bros., Ine (°-452 
Weiss & Klau 930 
Welch Co., W. W G45 
Welmaid Products In TO] 
West Bend Aluminum Co 665 


Westclox. Diy . ,enera! 


Time Corp (’-512 
Western Wood Ine 1116 
Westinghouse Electric Corp 212 
Wheeling Corrugating (: 216 
White Studio sD 
Wickford Product 1127 
Wilmart Product (ory Loo 
Wilshire Mfg. Co 520 


f ontinued ori Parke 178) 
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_. . THE FAN DESIGNED FOR THE FUTURE 


It's here NOW . . . the smart, practical, eye-catching fan that will 
set the pace for 1956. It's the fan with EVERY practical feature 
your customers want SAF-T-EYE" Lamp, tells when the power 
is on. . . Three Speed Breeze Control Automatic Built-in 
Thermostat Electrical Reverse all grouped together in a 
recessed black and gold control panel. And you have four luscious 
DECORATOR colors to offer first time in ANY fan. This 20 inch 
All-purpose “Ultra Twenty’’ has spacer panels included. It's just 
one of the many ALL NEW LAU Fans for 1956 


See Your Sales Representative or Write Us 
Today for Information on the Full Line 


r ——— a —— 


Steve Allen will Sell Lav Fans for you! 


again for 1956... . Lau will be on the 
NBC network, coast to coast to sell 
more fans for YOU! 


tenight 
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Tarnation, Zeke 


——— 


| now all we 


} need is a | 








.. two years 
.they could 
buy a D-P sealer—and 89 years 


| Yes, even in 1867. 


after Appomattox. 


later it’s still the best! Today’s 
| D-P putties and caulking, glaz- | 
ing, and sealing compounds are 
going into jobs where they'll be 
‘inthe year 2045 
Specify D-P, order D-P 


| holding tight 
| you'll be giad you did. Catalogs 


ew 


—_ 


on reavest 


i 


' DP 

| g 

The Comptete Line 

' CAULKING COMPOUNDS 
CARTRIDGES & GUNS 


} = GLAZING COMPOUNDS 
| SEALING COMPOUNDS | 
PUTTIES + MASTICS | 
| GLAZING STRIP | 
ROPE CAULK 


Preterred thy Millions 


D-P products 
advertised 
Grit, Momecroftt 











are nationally 
in fam ly Mandyman. 








home Cratteman. 
s Building Man 
vGl. Mecheni«a illustrated, Poeouler 
Mechanics, Popular Science, etc 


Meuse Beautify! 


insis?y ON O.F SEsyY Since i667 


OP a4S6 


DICKS-PONTIUS 


THE BOICKS-PONTIUS COMPANY 
S307 HMuberviile Ave... Devter 3. Ohie 
Tes. « Ceceatur, Ge, 


Aitexsanedria. Va Oattaes 
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| Housewares Show Exhibitors 


Booth No. 





Wilson Specialties Co., In 462 
Wisconsin Aluminum 

Foundry Co., Ine 415 
Wiss & Sons Co., J 977 
Wolfe of Sheboygan 1125 
Wolff Products Co KOO 
Woodpecker Woodware, Div 

of Burns-Strauss, Inc 579 
Wooster Rubber Co KOG 
Worcester Felt Pad Corp 75] 
World-Best, Ine. 1274 
Worldsbest Industries, Ine 710 

y 

Young Co., J. H (°-102% 





L 


Booth No. 
Zachman and (o 5 
Zeen Chemical Corp 323 
Zenith Meta! Products Co GR5 
Zim Mfg. Co 252 


SHOES LPPPO PELE BPLE PPPOE PBPELOLLLLELEAGe 


Meet us at booth 769 
When 


when 


feet tired: 


want to 


yet 
make a 


your 
Vou 
phone call, or just talk busi- 
HARDWARE AGE invites 
its booth, No 
Pier, to 


facilities 


ness, 
you to drop by 
Navy 
yourself of its 


769. on avail 


Ae ne ee ed 





Sig Display Builds Floor Covering Profits 


+... ig 


& 2g 





Many fost Movil 


g porters ofr iinole 


this disp gy ser the sfoage ror a qa 


Floor covering volume is on the 
Weise & Kuhlmann, 
Inc., in Lester Prairie, Minn., be- 
the stocks of 
linoleum rugs, yard goods and tile 
offered. A large of the 
basement of the floor and 
basement store is given to show 
ing linoleum rugs, a variet, of lin 
oleum, rubber and plastic tiles and 


increase at 


cause of extensive 
section 


three 


materials for their installation 
The 


firm does good volume in 








= 
i! —3 Ww Ww 
~ - we >We & 
~~ j ao . ll x ae 
ww - 


teal? ncse Wag filie floor coverings ir 


jeportment 


the 


do-it-yourself fan, and with the in 


floor covering materials with 
linoleum me 
Buckholz 


installation of 


dividuals wanting 


chanics service sruce 


directs sales and 


floor coverings. 
The department does floor cov 
ering installation work for schools 


and other institutions as well as 


for private home owners. Floor 


coverings are displayed 12 months 
the 


of the vear in basement 
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An Open Letter About 
Your Future in the 
Power Mower Business 


<< . - 
The power mower business has a \ 
terrific future ahead of it but \ 


there are storm warnings ahead ; 





With 250 manufacturers in the 


HANDI-PAK power meer td the com 


facts of life are that the ranks will 

































Use Mansfield’s new sturdy corrugated cartons — attractively 
printed in dual colors to step up your profit potentials 
Chock full of eye appeal for point of purchase display disers aiming at a solid future are 


be thinned. The smart merchan 


The new “HANDI-PAK” is a big hit with Mansfield Dealers changing to a line with al) these 
In this deal you get 6 individually boxed No. 09 Ballcocks 





qualifications. Mow Master 20.1: elt Pi 
in a shipping carton. There is also the standard pack of pelled, with exclusive Dua 
274 individually boxed No OY Ballicocks to a shipping Chain Drive. selis at a sug 
esate: ii t oft oniy $149 ’ 

carton. Also available in bulk packing not boxed) 24 to A reliable manufacturer with jested lis nly 


(her modeis right Owl 


a shipper. 

















sound resources. Mow Master phage. B coemenien 
V@ S8imiiari' attract 
MANSFIELD No. 09 BALLCOCK rotaries and M pwamatic reeis are : ea 1 full mate : 
MAKE MANSFIELD Combining features not found in built by Pr pp ilsion En jine UU r} 


YOUR CHOICE 


There are no better values to 


higher priced fittings—quality a subsidiary of Food Machinery and Chemical Corp., in 
rkmansh throughout. Po 

“er ‘a ——e ” anew enlarged 34 acre facility, the most modern in the 

be had larly priced 


industry 





pe ere A complete line you can sell to the whole market 


‘ top. middie and bottom. Mow Master and Mowamati: 
, mowers range from 18 to 21 in., from the most deluxe to 


the most mpetitive model each designed for fast turn 


iVeT no cats an | 1098 {to cl itter inventory 








3 Attractive prices with profit-making discounts. om 
pare 


? M Pe Master and Mowamati« Pricing discount 





structures, dating program-—-its geared for steady prolits 


Ne. 03 
HEAVY DUTY 4 Premium quality. With unsurpassed research and 
BALLCOCK production facilities Mow Masters and Mowamatics 








leliver the superior performance that builds consumer! 





— prelerence 
— 
eee 
® os ' | 
—_ er s F 5 Aggressive merchandising. Propulsion gives you 
4 ; 
: national advertising in such magazines as The Post 
RED BRASS FLOOR FLANGES jetter Homes and Gardens, Good Housekeeping, and 
Town Journal factory paid advertising in your market 
powerlul coop advertising program sparking 
point ol sale material, literature and direct mail 








If you want @ line thafs really geared to help you sell 





. =) 


you want Mow Master~.-Mowamatic. Get set for a big 








LIQUID CONTROL VALVE 


eal 


CLOSET SPUDS 


year and many more like it--send the coupon now 





Mow-Master —~ Mowamatic 


GO with , TROPULSION ENGINE CORP 


Wisconsin 


( } eck with y sur 7 ivorite jobber or write | ease rush al! letails m the 
MOW-MASTER Mowllestes — Slewamete line 


BRASS DIVISION 


MANSFIELD SANITARY POTTERY, INC. 7,476 


| 

GROW 7 Address 
133 First St. Perrysville, Ohio 
| 





| 

| SEND COUPON TODAY! 
| : 
| 


Name 


ity ylate 
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Help yourself to tax benefits 


ke dito : note hs (he ral ImClone fay lime Lx nere Cdgain 
La f year we helped Mou wilh article: on tag henents jor 
hye ifity erie vi unde? hie vida lnternal Revenue code Phe 
article were written bu J Ix Lasse) & Co el known 


firm of tax ddviser 


Hardu are Ade is dowmg if again rh uveaor W ¢ asked the 
Lasser organization to review the taa ifuation Here 1 
fhe frat article The econd article. on reporting iwmcome 
fares. mill be published mm fhe next wee of Hardware Lae 
oy Howard Elin Your tax year has probably ended The events that determined 
Portner your 1955 tax liability have already occurred 
| K Lasser & Co There is little you can do about that tax now except to figure and 


New Yor pay if jut there is no better time to be thinking about how to keep 
your next year’s tax bill down than when you are paying the prior 
vears tax 

Tax planning is a year ‘round task and you cannot start too soon 
And you have to continue to be tax conscious all vear 
Here, then, are some things vou should remember a you proceed 


in your business operations during 1956 


Time the sales of your business property to get full capital gains 
or ordinary losse The law gives a special tax advantage to property 
used in a business and held for more than six month 

Sales of property ata profit yive you capital WAIT ales at a loss 


give you an ordinary loss deduction instead of a limited capital loss 


But to get this break you have to watch how you sell in the same veal 


several pieces of property some priced at a profit and others at a 
loss Here's why 
rf the total gains are greater than the total! losses, vou then treat 


the net gain as a capital gain 


If the losses are yreater, the net | treated @ an ordinary loss 


Timing is important in selling property 


In computing total vains and losses, you must add in any gain or 
losses or involuntary conversions throug! eizure, destruction, o1 
fire) of property in this category or of any |ike asset held for more 
than six months 

So to get the full benefit of these rules you have to be careful with 
timing vou business property sales 

Do not sell depreciable business pre pertis one at a gain and the 
other at a loss in the same yea! ine profitabl ale is taxed at 2b 
percen' The loss sale in anothet ent Tull mequctivie Mut | 
both are made in the same vear, one offsets thi tne ind a ¥v gd Gea 


the tax saving may be lost 
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a) 

Plan to save your tax money in 1956 by watching 

how you handle depreciation, salanes, contributions, 

sale of property to get the most benefits 
if you are abi to buy a new machine or piece of equipment do not 
automatically think in terms of trading in your old ones it may or 

may not be the best course trom a tax viewpoint 

f onside! Ltn iT iIation Vi i Vant to Duy «A new truck costing 


SO000 You have an old truck that now has a book value (after deprec! 


ition allowed of $1500 but which is only worth $1000 if you trade — 
t in for the ne truck you will have to pay an additional $4000 
You yet no deductibie ios fo) the So00 difference pnetween your unre 


covered $1500 book value of the old truck and the $1000 you are 


’ 


allowed for it on the trade-in ihe $500 loss is not completels 


Vasted [or tax purpose it } true Your basis for depreciation of thi ‘\ 
new truck is $5500 the 34000 you pay plus the $1500 book value oft 


( 
tne old truck but ou can recover that additional $500 only over the “()MUPAN' t? 
YU ALPANY 


Mi/+4 4) 


iseful life of the new truck W SOR | Wb 
r £2 hl 4 4 4 


Why not sell instead of trading trucks? 





Instead of trading in the old truck ippose you sold it for $1000 
You would have an immediate deductible to of S500 ihis is afl 
ordinar’ if because the truck 1} aepre iInbie property i} edd in Voul 
business and can be applied to reduce our every day income Hy 


adding > 1000 to the SLOO0 proceed from the ale of the old truck. VOU 
Can Du tne new truck Tor so0V00 Voing it this way, you get an 


immediate $500 deduction and depreciate 35000 over the life of the 


What if i) d truck | vorth $2000 in today’s market if you 
trade it it ou have to pay an additional $3000 to get the $5000 truck 
ine fact that ou are allowed $500 more for the truck than your book 
Value doe not vive you a taxabie gail You! $500 actual Vain i 
reflected in your basis for the new truck Instead of $5000, it is 34500 
Hy trading in you avoided an immediate capital gain and sacrificed 
ome depreciation deduction [his may or may not be the best way for 
you to handle the deal —... 


It may be worth it t ou to take the capital gain (by selling the the, uy 
old truck ratner tna trading it in and pay a 25 percent Tax on tre a a i 
gain and then vet a higher depreciation deduction on the new machine ] 9751 1 7 ee 

é ww y ¥ 
By using accelerated depres lation you can recover a good part of tne Yh , Ky Wi a 
, 4i¢5, ; oars ? . ie : P tha 4 : 4 ‘ ‘ "? ‘ “ 4) hy 
«it {ij ; fig) DAS1S AVAILIADIL ny PeCOMRNIZINY ne Vain if) a LOW Yeu! ' and ie 
as an offset against ordinary income—taxable at 52 percent (for cor i ad at 


porations Carninivy more than $25,000 he, 


4 . 

,, j ; 

When might you not use one of the rapid depreciation methods like A \ wZ, Wf 
| = 7 


the declining-balance method” \ Vi 
’ 
ror example, a maii corporation nas a steady income of about 
$225,000 a yeal if it elects a rapid depreciation method on new addi 
tions, It increases its current adeductions Dut pays a penalty in reduced 
( (7 ? ’ a late ‘ 
re t ef ag Tne elec? ’ t ¥ ’ ower it , , 
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Help yourself to tax benefits 





continued 


Tax planning is a year ‘round task 


well below the $25,000 amount but in the later years, its income may 
go over that figure because of reduced deductions To the extent 
income exceeds $25,000, it pays the full corporate tax (47 percent in 
the future) against a 30 percent rate if income was kept at the 


$25,000 leve}l 
So carefully consider your election before using one of the rapid 
depreciation method in your case, you May want to preserve higher 


depreciation for future years 


When you improve your leased property, make sure you get back 
the cost of improvement through depreciation deductions You can 
usually depreciate the cost of an improvement over the period of its 
life. But say the term of your lease is shorter than the life of the 
improvement In this case, you can depreciate the cost over the term 
of your lease 

There may be one exception to this rule if you have an option to 
renew your lease. Then you may have to depreciate the cost ove! 
the original lease and the period of the possible renewal term. But 
in any event, make sure you take depreciation deductions 

don't make repairs at the same time you improve property If it 
is necessary to do both at the same time, be certain the repairs are 
treated separately Keep accurate records to indicate the exact 


cost of repairs. When repairs are part of a general plan of improve 


ment, rehabilitation, or enlargement, they may not be deductible. 


have to be a dealer to use 
Even if 


method, you can use it 


You do not method 
report your regular sales 


either 


the instalment sales 


of reporting income you do not 


on the instalment when 


rea! 
property or when you have a casual sale of personal property for more 
than $1000 
collection. 


Kut 


you sell 
This allows you to spread the income over the years of 


note: You use the instalment method for these types of sales 


only if in the year of sale you get no more than 30 percent of the 
sales price; or no payments are received 
_ 7 ” 


Salaries to an officer-stockholder must not be disguised profit pay 
The 
corporations must be prepared to show 


outse—or thev may be disallowed 


courts 
that executives’ salaries are 
not really dividends being paid out in a deductible form 


say that closely held 


For example, in one case, a company had two good years. So it lifted 
the salaries of its executive-stockholders by over 60 percent. Then 


(Continued on page 134) 


(~ 
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be tax conscious all vear 
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EATRA FINE. 
EXTRA SMOOTH... 
EXTRA QUALITY 


3 generations of Quality 
Brush Manufacturing 
DAVID LINZER 


& SONS, INC. 
Sl tie) moe (a: 
NEW YORK 3, N.Y. 


represented in 48 states 
contact area salesman 


a INZER 





AGE, JANLARY 











Here is a Bristle and Oxhair Mixture designed to 
satisfy the most discriminating master craftsman 
For enameling and sash, these tools are unequaled 
in cutting razor sharp edges and controlled paint 
application. Quality is equal to the finest Chinese 
bristle. Each brush is hand-cupped and assembled 
with great care. A magnificent jewel of a brush 


available in many sizes of each style illustrated 


































































at the CHICAGO 
HOUSEWARES SHOW 


You'll see wonderful new 
sets like these: 







No. 9060 
Combinetion Steak 
Knife and Slicing Knife set 


Ne. 9205 
Deluxe Steok 
Knife Set 


.. . Burns Specialties like this 





No. $C-105 
Potate Cutter 
french Fried 





Write for complete new catalogs of 
Burns Sets and Open Stock Items. 


BURNS has the complete 
line... steak sets, kitch- 
en sets, open stock. . 


soos O99 


at the Chicago Show 


BURNS Mig. co. Syracuse, N.Y. 





Husiness fell off, but there was no 
cutbeck ‘| he 


claimed that the salaries were “‘un- 


salary Treasury 


reasonabie’ in view of the com- 
pany s profit 


deductible. 


picture and so non- 
The company won out oniv be- 


cause it could prove the reason- 


ableness of the compensation by 
comparing its executives’ pay with 
the salaries 


paid by similar com- 


panies and showing an executive 


shortage in the industrs 


Bargain on bonuses 


To avoid this problem when set- 
ting executive pay in a fluctuating 
closely held business, use the profit- 
sharing bar- 


bonus arrangement 


gained for at arm’s length, 


vided 


pro- 
also that there are several 
nonrelated stockholders involved in 
the same arrangement. You can set 
maximum amounts 
plan. This 
vives a fair degree of flexibility. 
When you cut back salaries, con- 
sider 


minimum and 


due under the bonus 


what you paid in previous 


years A current deduction in the 
salaries of 
reflect 


ness of the “high” salaries during 


stockholder-employees 


may upon the reasonable- 


the prior years. Those years may 
still be opened and subjected to an 
that 
the executives are now performing 


audit. But if you can show: 
less duties; working less hours: or 
the company’s sales and net income 
have decreased reductions 
might not affect allowances in the 
audit of prior years 


salary 


Watch out for this problem when 
you continue to pay salaries to em- 
ployees while they are in the ser- 
vice. You may have a “reasonable 
compensation” case on your hands 
and you may lose a deduction for 
the salaries 

For example, in a recent case, a 
court disallowed part of the salary 
going to two employees in the ser- 
vice. Payments of salaries or 
bonuses were not required to as- 
sure their return to the business. 
Both were stockholders and sons of 
the controlling stockholder. But in 
another case, a salary paid to a 
president and sole stockholder of a 


company was held reasonable 


even 
though paid while he was in the 
LU. S. Navy. He showed that he 


spent a great deal of his off-duty 
hours with the company. 


Remember: compensation which 


inreasonable is sub 
Although the 
deduct the un- 


is neid to be 
ject to a double tax 
corporation cannot 
reasonable amount, tne employee 
must report it as income. 


And, too, high salaries paid off- 


cer-stockholders can make them 
liable for their corporation's tax. 
Thi problem arose in a_ recent 


Case The Treasury tried to hold 
two officer-stockholders with their 
after they 


corporation's tax long 


had left the company. The govern- 
ment claimed that if the corpora- 
made in- 


tion is insolvent or is 


payment of excessive 
salaries, the officer-stockholder is 


a transferee to the extent 


solvent by 


liable a> 
his salary was unreasonable 

But tax liability was avoided be- 
cause the company was solvent in 
the vears the unreasonable salaries 
were paid. When the company was 
insolvent, the court found that the 
salaries paid were not unreason- 


able. If they 
the officers would have been liable 


were unreasonable, 


for the tax 
debt 


incorporate 


Don’t set up too much 


financing when you 


This is consider 


something to 
when organizing a corporation. 
Because of the advantages of bond 
financing, you may want to set up 
a “thin corporation, - that 1s, a cor- 
poration that has a nominal stock 
investment and an excessive amount 
of horrowed funds ston K- 
holders in the form of bonds, notes, 
etc 

In a “thin corporation” case, you 
that the  stock- 


he considered as 


from 


run the risk 
holder loans may 
capital contributions, especially 
where the ratio of debt to capital 
is excessive 

Should a hold that 
really a contribution to 


court your 
loan was 
capitai, you run the risk that 

The indebtedness might be 
treated as stock 

Interest payments might be 
called dividends 

rf all or 


paid out of earnings, 


part of the debt was 
the payments 
might be taxed as dividend dis- 
tributions, and 
The corporation might not be 
able to deduct the interest paid 


Consider outside financing which 


can be guaranteed by the stock- 
holders This approach is often 
HARDWARE AGE, JANUARY 5, 1956 








FIBERGLAS 
INSECT SCREENING 
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FREE 


consumer 
offer! 


Your customers get 


first mdollar be wortn freeatl 





Th. y send the « oupons 


to Chicopee § IBERGLAS 
ee SCREENING 


For further information contact your wholesaler or write to: 





CHICOPEE MILLS, INC.. Lumite Division, 47 Worth Street, New York 13, New York IMOCI 
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Here is the toughest, longest 
lasting, best buy starter cord for 
small gasoline engines, lawn 
mowers, pumps and outboards. 
ing Cotton 100% Nylon 
arter Cord resists wear and 
rasion and it’s unaffected by 
bid, mildew, oil, gasoline, 


4 starter cords on a colorful 
tic bubble perforated dis- 


hang it up for a 
ny or separate for bin 


pbber for details. 


otfon CORDAGE 
J 









stockholder 
There should be no difficulty 


detjts 


debt 
with 
guaranteed by stockholders, 
if they essential to the 
ness And it still gets 


a debt interest 


pette! tnan 


are Dusl- 
one ad- 
Vantayve of deduc- 
Lions 

[In addition, outside financing 
may insure a business bad debt de 
duction on loans to youl 
if you 


up collateral! 


company 
yuarantee payment or put 
and the corporation 


fails and is liquidated 
debt 
you have to make good on the gua! 
What if the 


corporation is not liquidated when 


you get a 


HNusines bad deduction when 


antee or collateral. 
you make payment? Then you only 


yet ra nonvusiness bad debt de 
auction 


. . > 
hiave 


your charitable 


your own corporation pay 
contributions in 
tead of paying you dividends. Fo 
%* L000 


example, say you are to get 


in dividends if you got the divi 


made a charitable 
with it, 


advantage jut if 


dend and con 


tribution you get no tax 

your 
$1000, it can re 
$520 If you are 


a controlling stockholder you might 


COMpany 
contributed the 
duce its tax by 
well choose this method to greatly, 
increase the charities’ 
still 
to your controlled company 
the charity can get $1000 


receipts and 
leave a much smaller net cost 

liere 
And the 
net cost to your company is only 
S4R0 

© * * 
You get a capital gain when you 


lease A 


est of a business lessee is depreci 


sell youl leasehold inter 


able property used in a trade or 


business. So a lessee gets capital 


gain if he assigns his lease for 


consideration to a third party. 
This is a “sale or exchange” and if 
the lease has been held for more 
than six months, the gain is taxed 
at no more than 25 percent he 


same rule applies when you sur 


render your lease to the landlord 
* . > 

You can avoid the tax on gain 

arising from an involuntary con 


You 


conversion when your property is 


version have an involuntary 
Destroved, or 

Stolen. or 
Seized or condemned by the gov 
ernment 


You owe no tax on 


proceeds of the conversion Ko for 


yains if the 











































































tne acquisition Of similar or reiated 


property. But you must get the new 


property within one year after the 
end of the 
any gain on the involuntary conver 
But 


place the property) 


year in which you get 


sion what if you cannot re 


within the time 


required? You can then ask the 


‘Treasury to give you additional! 
time 

When you get money award o! 
insurance proceed lor converted 


property, to get the tax break, you 


must make an election in order to 


postpone gain. You do this by ex 


cluding the gain that would be 
taxed from your tax return. If you 
do not make the election in you! 
original tax return, you can make 
it later in a refund claim—filed 


within the period the converted 


property may be replaced 
But note this well 


fer ae he fully 
The reason: This gives 


You may pr 
taxed on the gain 
you a high 


er cost basis for the replacement 
property for a possible later sale 
And this also gives you a highe: 
basis for depres lation 

Note. LOO (,ain on conversion o 
property held for sale, like inven 


tory, give ordinary income not 


capital gain. Sometimes there is a 
both kinds of prop 


Then tne vain 1s apportioned 


conversion of 
erty 
If the conversion is directly into 


similar property, ou have no 
choice but to avoid the tax on the 
gain 

kor example, your store is taken 
eminent do 


another store from 


by a city by right of 


main. You get 
the cits 


of the old one. You have no taxed 


worth more than your cost 


gain 


Here is 
ness bad debt to a 
had detht 


‘Transfer the debt 


how to turn a nonbus! 


fully deductible 
business 
before it goes 
bad—-to a corporation you control 


A bad debt 


tion is alwa\ it 


claimed DV a corpora 
had debt 


corporation 


pusine 
allowed a 
to deduct the full amount of 
that went bad. ‘The 


One case 
note 
notes had been 
transferred to it by its controlling 
stockholder had 


notes from a second corporation LO 


who yotten the 


which he had loaned mone‘ The 
court said that the advance to the 
second corporation Was a true ioan 


and not a capital investment 
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SUPPLEX GARDEN HOSE 
TIRE CORD 
REINFORCED 








Won’t split, burst or break even if left in 
hot sun under full water pressure for days 


Surveys show more than half of all gar- 
den hose troubles (and returns) are 
caused by bursting. Supplex stops all 
that. Now you can hove satisfied cus- 








&» 
TRIPLE TUBE FLEXIBLE SPRINKLER® 


Sells 4 to | over any other 
eet Better + Vs more coverage All virgin 
vinyl for longer life Fiush-out coupling 
Packed on Reel + Rolis up and rolls out with the 
greatest of ease Assures longer wear 
No. 1000—50 ff. $5.98 with ree! 


covers 1000 a4. ft 
Ne. 600—25 fF. $3.96 with reel 








tomers, less ‘return headaches” and bet- 
ter hose sales with Supplex tire cord re- 
inforced garden hose. Ask your jobber 
Remember, in watering equipment 


RDO AENN does it best 


Other SUPPLEX products—far ahead of the field 









FLEXIBLE SPRAY-SOAKER 


Not a sprinkler Not a seeper 


Does things neither of these can do 
Scientifically designed openings, spray upward 
only, from end to end in narrow pattern, for 
deep watering of Foundation Plantings, Garden 
Rows, etc. Lay it out and leave it. Will not rot, 
rust or mildew 


No. 500-50 ft. $3.29 
Ne. 800-100 fr. $5.98 





No. SPE-S56 “SPECIAL” 
50 ft. $6.49 

25 %.$3.95 75% $9.50 

Customers can see the reinforcement through 

heavy transparent virgin vinyl outer protec 

tive jacket. Reattachable couplings. five 

year guarantee 





No. STD-546 “STANDARD” 
50 f+. $8.95 » 
25% $5.15 75 #. $13.25. with reel 


ira ler jacnet f opaque virgin vinyl 





No. 5856 %” “LARGE BORE” 
50 f*.$12.98 25% $750 
No. 3456 %" 50 ft. $15.98 
25 f+ $9.30 
Big volume water delivery — for homes of 
professional needs tatra rugged construc 


tion with tough virgin vinyl outer protective 
jacket. Reattachable couplings. Ten year 
guarantee 

al — 


SUPPLEX COMPANY Garwood, N. 4. 


Division of American Hard Rubber Company 


sCeot t nomy | For jed at Retail 





“ECONOMY” GARDEN HOSE 


Your “leader” to 


being in store trattic 
The only non-reinforced suppiex Garden Hose 
But made of high quality, virgin, transparent 
viny!. Reattachable Couplings five year guar 
antee. An excellent “budget” buy 
No. ECO-56—50 ft. $3.98 
25. $2.49 


© The Triple Tube Sprinkier is patentee under U §. Patent 42,621,075 and other patents covering multiple tube flexible sprinkiers 
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Top New Product Of The Year! 


It's metal in putty form 


and in a special tube! 


(BURD vo -it-voursetr 
PLASTIC 


ALUMINUM 


: \‘e 


SPECIAL 5‘ oz 
APPLICATOR TUBE 


SEALS * SOLDERS © REPAIRS 


Applied Cold © Easy To Use 
Hardens Into Metal 











No tools, heat, or flame 
Adheres to metal, 


Not affected by oil, water, gasoline, 





Guaranteed shelf life. 








WORKS WONDERS ON HOME, 
, BOAT AND SHOP REPAIRS 


is the amazing new metal 
putty form that is being pub- 


zines and newspapers. It's pack.- 
aged and priced to 
maximum profit. 








Every display features a sample ap- 
Celortul window streamer 
enclosed with each 


Plastic Aluminum Solvent is available 


- ORDER FROM YOUR JOBBER - 
CHEMICAL CO 

















ashington 
NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





(Continued from page 10) 


Excise Tax Collections Up 
As Sales Continue to Gain 

Government from ex 
1954 


Increased 


revenues 
cise taxes rose in spite of the 


reductions because of 


wale . of 


taxable goods, latest fig 


ures from the Internal Revenue 
Service show 

Total manufacturers’ excise tax 
collections amounted to $2,876,377 
000 in the 
June 30, compared with $2,689,377, 
000 for the preceding 12 months 

Selected manufacturers’ 
were 


fiscal year ended last 


excises 
cut an average of almost 10 
pet on April 31, 1954. Retail excise 
taxes, all of which were cut 10 pet 
dropped to $292, 
from $438. 


at the same time, 
145,000 in fiseal 1955, 
332,000 in fiscal 1954 

Tax collections in the two years 
sporting goods (cut from 
15 pet to 10 pet), $8,112,000 in fis 
and $8,140,000 in fiscal 
1954; fishing rods, creels, ete. (not 
reduced in 1954), $5,347,000 in 
1955. and $4,625,000 in 1954: fire 
arms, shells, ete. (not reduced 
$12,401,000 in 1955, and $10,266, 
000 in 1954: electric, vas, and oi} 
appliances (cut from 10 pet to 5 
pet), $50,859,000 in 1955, and $97, 
415.000 in 1954: and radio and tel 
vision sets (not reduced), $18,673, 
000 in 1955, and $35,390,000 in 
1954 

Total tax collections in fiscal 1955 


included : 


cal 1955, 


dipped $3.6 billion below the pre 
to $66.2 billion 
Drop was blamed by 


ceding fiscal vear, 
revenue offi- 
cials on repeal of the excess profits 
tax; reduced corporate profits in 
1954; and 
personal and excise tax rates 


calendar reduction in 


Standard Measure Studied 
As Aid to Prepackaging 


A recommended standard mea 


sure for full-container quantities 
of machine, carriage, and lag bolts, 
and case quantities of nuts, to aid 


prepackaging has been drafted by 


manufacturers of the products and 
published by the U.S 
of Commerce 


Department 


The packaging recommendation 
lists quantity and weight for 
tandard sizes of machine, carriage, 
and lag bolts and nuts 

Copies of the publication, Simpl 
fied Practice Recommendation R 60- 


rr 


oo, are from the Super 


Washing 


available 
intendent of Documents, 
ton 25. D. C., for 104 each 


Good Weather to Push 
Heaters, Snow Shovels 

Sales of cold weather merchan 
dise—heaters, snow shovels, and 
sleds——will be good for the next 
few weeks if the U. S. Weather 
latest 30-day weather 
forecast is accurate 


Bureau's 


According to the Bureau, out- 


look is for below-normal tempera- 


tures, except in the Southwest and 
Gulf Coast states. Coldest tem 
peratures are expected in the 


Northern Plains states 

Snowfall will be than 
northern third of the 
nation from the Great Lakes west- 
ward to the Pacific, and about nor 
rest of the country 


heavier 
usual in the 


mal in the 


Government Will Expand 
Survey on Population 


More and better information on 
population trends and consumer in 
come will be provided by the U.S. 
Census Bureau this year when an 
expansion of its current popula 
tion survey series is completed. 

The survey collects information 
on employment and unemployment, 
education, 


school enrollment and 


growth in number of households 
and families, and personal and 
family income 

The series will be expanded to 
increase the number of households 
interviewed each month and the 
number of cities and rural areas 
included in the canvass 


Resume reading on page 11) 
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deep inside, you know why 


LAWN-BOY 











is first in power-mower sales 


Deep below LAWN-BOY’'S beautiful exterior lies the “know 
why” engineering that makes LAWN-BOY the finest power 
mower on the market. 


For example, LAWN-BOY engineers had a dual purpose 
in inventing stagyered wheels: not only to achieve the “no 
scalping” feature (which the look-alike mowers promptly 
copied) but also to enhance LAWN-BOY’S cutting power 
through creating the front discharge chute. Engineering 
from the inside out gave LAWN-BOY an exterior beauty 
with a firm reason wu hy, a beauty born of functional excel 
lence and ultra-modern styling. 


The ability to make a superior lawn-cutting machine 
(with the good looks to match) has kept LAWN-BOY ‘way 
ahead in the power-mower field. This “know-why” design 
of LAWN-BOY, this overwhelming buy-appeal, can open 
your door to unprecedented profits this year. There are 
four great LAWN-BOY models for 1956. Be sure you order 
enough, early enough. 


LAWN-BOY 


Lamar, Missouri 

Division of Outboard, Marine & Mfg. Co. 

Makers of dohagan ay: Fvinrude Ovtioard Motors 
In Canada: LAWN-BOY, Peterborough, Ontario 
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Helping you sell the beautiful LAWN-BOY 


a massive spring promotion! 


rik IN WITH THIS: Backing up the biggest magazine 
s- ite I, 
li i" ys I li. te 
~~ [Sambal 
Steve Allen ¢ ) will sell LAWN-BOY twice a week 
a 


from April 16 to July 19 on his famous NBC-TYV net 


ad program in LAWN-BOY history, 


work show “Tonight.” For your own direct-mail and 
point-of-sale tie-in, your LAWN-BOY jobber-salesman 
has the hardest-hitting, most eye-stopping mailers 


“~P? @ee 


i 
~~ we 
o“e oat ” wate ; 


and ‘tore displays / ae you ve 
lly <I 


ever seen. GET READY FOR SPRING with the LAWN-BOY 





sales program and, to make the program pay 


off for you, get plenty of ‘56 LAWN-Roys! 











a rere rrr eee 


NORWOOD, MASS. 
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aiid 


hy ee L Ou 


and all the 32 Service Lnit Operators 
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National Events 


Industrial Supply Convention, May Volunteer Bldg., Atlanta, bk. L. Pugh, 
21-23, at Atlantic City. Attendance secretary-treasure! 
restricted to members. Sponsored 
by American Supply & Machinery National Housewares & Home Appli- 
Manufacturers Assn., W. B. Thomas, ance Show, July 9-13, at Conven 
liunter-Thomas Associates, 2130 tion Hall. Atlantic City Sponsored 
Keith Bidg., Cleveland 15, business by the National Housewares Manu 


manager; the National Industrial facturers Assn., 1140 Merchandise 
Distributor’s Asean., 1900 Arch St., Mart, Chicago 54; A. W. Budden 
Philadelphia Robert ©. Fernley, berg, executive secretary 


executive secretary; The Southern 


Industrial Distributo: Assn., 712 National Retail Hardware Assn. Con- 
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Rt impact shock with 
Hill Hickory Handles! 


the words ‘‘impact shock’’ tingle with mean. 


ing. Absorption of impact shock is a must in 
axe handles, and greatest absorption is found in 
hickory, Hill Hickory, handles — 


butt cuts of fast-growth hickory along Tennes- 


carved from 
see's legendary Highland Rim. 


ASK THE 
AROUND A HILL HICKORY HANDLE 
ask him about its resiliency to impact shock. 
Then tell everybody who comes to buy a handle. 
You'll sell lots of Hill Hickory handles that way. 


Write today for all the facts and the name of your 


nearest Hill Hickory jobber 





TOOL HANDLES 


HOLTHOUSE & HARTUP, 


WAYNESBORO 


HARDWARE 


a 


INC. 


TENNESSEE 
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TO THE MAN WHO SWINGS AN AXE ALL DAY... 

















| external lever 


| Cuts 


MAN WHO WRAPS HIS HANDS. 


| gt shut, 


| hole~and you're all set for shorter blade 








STAR 
HACKSAW 
FRAMES 


Colorful Functional 
Design 





: T enite handle Long- 
wearing rustproof crackle finish 
sirmilar to that found on most 


expensive office machines Every 
frame complete with 12-inch 
Star Unbreakablé Spe- 
cial Flexible 15-tooth blade. 


ypenuinhe 


Tenite handle Smooth, 
easy to-clean, high gloss, rust. 


proof finish for lifetime protes 


tion. Comes complete with 12. 
inch Star “Moly High Speed 
ls-tooth blade, that outlasts 


standard blades 10-to-l, 





\ ee : \ 


— — 


~the most rigid construction known No 
or other side projection, 


‘ loser to work 


> 


cam-action lever- 
lock automatically tensions blade cor 
rectly. Flip it open, blade's released Snap 
blade'’s locked i 
change from 10-inch to i2 
release the lever, lift it out 
slide bar forward, snap lev 


tension To 
inch blades, 
of tension ber 
er into second 


—— \ 


\ | 
— mold 
ed right around the } 
stee! back for greatest zy 
strength. Comfortable, . “y 
attractive, easily wiped clean 
No. 20 


Completes the Star Frame Line 


— 








aa 


Long a favorite with mechen 
able pistol grip frar 
easy blade change 


, 
a, this gun metal finish adjust sve 


we with lever for lock blade teaturé 


Mehers of Hand and Power 
Hachesw Biedes = fiemet 


’ ' ' ' Mela ant Mend Catling Band 
CLEMSON BROS., Inc. Sow Biedes ond _ 
MIDDLETOWN, N.Y, U.S.A lawa Mach-nes 




















New kit 





Lower prices 





Ht 604 Junior 
Key Kit 


Now Allen key kits pack 
more value and new sales 
appeal. 

Keys furnished in our 
key kits have a high luster 
coating — rust resistant — 
better looking — makes size 
markings easier to read. 

Six different sets, fur- 
nished in attractive new red 
plastic trimmed envelopes 
are now available at leading 
Industrial Distributors and 
Hardware Jobbers. 

Write us for descriptive 
bulletin C38, and the name 
of your nearby supplier. 


a LAL ia oe ee ll ae a 





U 


ALLEN 
AEYS 


New bright finish 





ALLEN 


MANUFACTURING COMPANY 


S.A 





Ee en eRe IR 





vention, July 22-26, at the Roya! 
York Hotel, Toronto. National Re 
tail Hardware Assn., 964 N. Penn 
syivania i hi dianapolis 4. 

(,00ds Convention 
5-9, at Hotel Morri 


Spon ored by the Na 


National Sporting 
and Show, bk e@hy 


BOT, (ni ayo 


tional! sporting (,00d8 Assn., 716 
N tush St... Chicago 1! Addres 


pace to Robert 


tant NSGA se« 


reque | for exyrninit 
J Young phere i, a 


retary 


Housewares Show, 
Pier, Chicago 
Sponsored by National Housewares 
Manufacture! Ass! 1140 Mer 
Mart, Chicago 54; A. W 


secretary 


National Winter 
Jan. 19-26. at Navy 


chandise 

KHuddenberyv. executive 
Toy Fair, The American, March 5-14 
York 
Hote} NO@wW 
McAlpin; permanen' 
Fifth Ave. and 
Horatio ID (iar) 
Mfrs U.S.A., Ine 
New York 10 


Temporary exhibits 
Yorker & Sheraton 
exhibits, 200 
1107 Broadway 
ecretary, Tos 
00 Fifth Ave.. 


if New 


Regional Events 


Ace Hardware Corp. Annual Conven 
Hilton Hotel, 
Chicago, Jan. 30 - Feb l, Arthur 
Megr., 2355 
(hicago * 


tion at the Conrad 
Krausman, Convention 
S flue | liana Ave 


Bigelow and Dowse Co., Annual Show 
Jan Ze. Needham Height 
04. Ma 


O and 4] 


Coast-to-Coast Stores, Annual Con 
vention A ICxhibit eb. 5 5. if 
Minneapolis; 20 Main St., S.E., 


Minneapolis 14 


Cotter & Co. Annual Convention and 
Merchandis« how reb., 19-21, at 
headquarters, 365 E. Ih 


(hicago 11 


company 


ridi st 


Decatur & Hopkins Co., Dealer's Show, 
Feb. 19, 20, 21 and 22, at 93 Berke 


lev St... Boston 16 


lrade Show, 
ponsored py 


astern Garden Supply 
Feb. 7, at New 
Garden Supply Merchandiser Maga 
taltimore 1 


, 
Yor) 


zine. 1901 St. Paul St 

Gift Shows: Washington, D. C., Hote! 
Willard. Jan. 8-11. Chicago, LaSalle 
Hotel and the Palmer House, Feb 
5-15. New York, Hotel New Yorke: 
and N. Y. Trade Show Bldg., 35t} 
St. & &th Ave., Feb. 26-March 
Boston, Hotel Statler, March 5-9 
Philadelphia, Hote! Benjamin Frank 
lin, March 18-2] Little 
Manage ment, 220 Fifth New 
York | 


George F. 
Ave.. 


Bartlett & Co. Sr 


Hibbard, Spencer, 
Convention of 


Annual! Merchandise 
Auburn and True Value As 


cociate 


Dealer Jan. 15-1% Advance Pee! 
tration, Jan 1D; also open nouse 
Meetings start Jan. lt Exhibit in 


company’s warehouse, E.vanston, Ill 


Home Furnishing Accessories Show, 
Jat 2-27, at N Y lrade Snow 
Bidyg ‘5th St & Stl Ave New 
Yor (,eorge I Little Manage 
ment, 220 Fifth Ave New Y 
Janney, Semple, Hill & Co. Annual / 
Retailer (‘onference Jat i~1 1. | 
at Calhoun Beach Hotel, Minn 
apoll | 


Kelley - How - Thomson Co. Dealer 
Merchandise 


n Duluth 


at 


Show. Jan 


Lamp Industry Methods & Materials 
Show, April 22-24, at 
Yorke New Yor 
Management, 220 Fiftl 
York |] 


Hiote!l New 
(,eorge | little 


A Yt Né vw 


Lamp Show, Jan. 22-27, at Hotel New 
Yorker and N. Y. Trade Show Blidg.., 
45th St. & Rth Ave.. York 

Vanagement, 220 


*Y ork | 


; 
New 
George fF. Littl 


Fifth Ave New 


Marshall Wells o., Annual Congre 
Feb 13-15 Hote 
Minneapo! & Feb, 27-29, Colum 
bia Athletic Club, Portland, Ore 


Leamil vlor 


Midwest Garden Supply Trade Show, 
Jan. 24-26, at International Amphi 
theatre Hall, 
Spon S Ipply Me 

1901 St. Paul 


kK xposition (hicago 
ored by Garde 
chandiser Magazine 
St., Baltimore 1% 


VMoore-Handley Hardware Co., Mer 
Mart Dealer Meetings Jan 


cnandise 


16-14, at jirmingnam Mobile and 
Na my if 
New England Hardware Dealers 


Assn., Feb. 20-22. Exhibit at Hotel 
Statie: ana lat { orp ( adet Arn 


ory; ession and hotel headquar 
te? liotel Statler Boston ae if 
MachHard 185 Dartmouth St I 
Lol Lf 


New England Housewares Show, Ff eb 


19-22, at the Parker House, Boston 
ke xhibit nt Parke Hiou ‘ Hugh It 
ftoone. Show Committee Chal 


Northern Wholesale Hardware Co., 
44th annual convention. Feb ‘j | 
at ROS N. W. Glisan St.. Portlay 
J, Ure 


Qur Own Hardware Co... stockholde) 


meeting and mercnandise ex! t 
rel | LD. nT company. offices ‘ | 
N. rd St., Minneap: 

Southern Hardware Convention of 


Wholesale 


American 


the Souther: Hardware 


A aan A tne Hardware 


HARDWARE AGE, JANUARY 5, 1956 
















































show ’em this plier... 






















“ TO 4 CHAPEPION De AR ME . 
bs ; PAU = 
mbapyiitt - PE aeed = . - 


Me 4ie CHAN ye OCK 


A sale is in the making ever, 


time your customers “heft” a 


For a longer profit per sale...SELL QUALITY Channellock 420 plier. The reason? 

o} / vy), VA a4 4 y No other plier does so many) jobs 

4B / ‘ P Ms Ad / so well. It grips any shape... of 

OUp 4, / A A y f Af eri} 

y/ rg Uf y fj / f any size (“%*" thru 1%”)... with 
VA Vig Gl>fbhf. I | a 

; id ) ii a grip like a pipe wrench. This all 

SELL THE COMPLETE CHANNELLOCK LINE ‘round usefulness is the reason why 


more and more householders . 
as well as mechanic Ss... Want and 
buy Channellock 420. So make the 
Channellock line your pher line 
and let the Channellock 420 lead 


the way to greater profits for you. 





creates customer 








CHAMPION DeEARMENT TOOL COMPANY 


ee. 2. eee a. © oe ee | 2S ee 
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Mfrs. Assn., April 15-18, at Hotel 
New Orleans. SWHA 
managing director, T. W. McAl 


roosevelt 


Fla.; AHMA secretary, Arthur L 
Faubel. 242 Madison Ave., New 
Y ork li 


Supplee-Biddle-Steltz Co., 15th Mer 
chandise Fair, Feb. 13-16, at 3rd & 
H inting Park A ve... Philadelphia 


A SURE-FIRE W ~ er —— ge 
art, Feb. 6-10, In San Francisco 
SALES COMBINATION! aE M 


ameron Ball, Gen yr., Laoo 
‘) 
, 


Famous NORCROSS Market St., San Francisco 


GARDEN GROWER State Events 





\labama Retail Hardware Assn., feb 
19-21, in Montgomery. Show and 
convention in State Coliseum, Mont 
yomery. KF. (Chuck) Giles, 409 
N. 23rd St., Birmingham 3. 


Arkansas Retail Hardware = Assn., 
Feb, 12-13. Sessions and exhibit at 
Robinson Auditorium; hotel head 
quarters, Marion Hotel, Little Rock 
J. Wayne Tisdale, 908 Rector Bldg.., 
Little Rock. 


California Retail Hardware Asen., 
Feb. 12-15, at Fairmount Hotel, San 
Francisco. Kreuger B. Jacobson, 





mee { —s =“ Mulches Weeds Ai W eastern Merchandise Mart, 
@* e de < to ore versatile on . : . ‘ 
conan Pct ve bn eel — _ Ljo0 Market mt , San I rancisco 4 
lG-ineh revolving reel with saw-tooth , : 
carbon eteel blades Double-edge weeding Carolinas Hardware Assn., Feb. 21-23 
knife, adjustable for depth, S-prong de Seasions and exhibit at Radio Cen 
tachahle cultivator Shovel attachment , 
lawn mower handle, adjustable tor height ler, hotel headquarters, Hotel Char 
Attractively finished lotte, Charlotte, N. C. D. W. Laws, 
SELL THE COMPLETE NORCROSS LINE 118 East Fourth St., Charlotte 2 
* Cultivators (1, 3, 4, 5 prong) * Weeders 
* Asporaqus Knife * Full Line of Forks Connecticut Hardware Assn., Feb. 8, 
at Bridgeport. Sessions and head 
C. S$. NORCROSS & SONS CO. ; nh oe eer 
Suchactt. titlecls quarters at Stratfield Hotel, Bridge 
port. Ned Russell, Harris Hard 
if your jobber cannot “ ’ ware, Southport, Conn. 





supply, write direct 


Florida & Georgia Retail Hardware 
Assn., March 4-6, Joint conventions, 
show and merchandise’ exhibit 
Hotel headquarters, George Wash 
ington Hotel, Jacksonville, Fla 
W. W. Howell, P. O. Box 183, Way 
cross, Ga 

Illinois Retail Hardware Assn., Feb 
21-23, at Sherman Hotel, Chicago 
William F, Ewert, 1194 Merchan 
dise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan 
24-26 Sessions and exhibit at 
Murat Temple; hotel headquarters 
The Sheraton Lincoln, Indianapolis 
W. J. Sheely, 964 N. Pennsylvania 
St., Indianapolis 4 


Intermountain Assn. Hardware & Im- 
plement Dealers, Jan. 22-24. Ex 
) hibit at Elks Club; hotel headqua: 


OTE Thay Chelan Tools | "a ere — a — ve 
Since 1891 €eKs, GUA ontinenta ANK 


Bidg.. Boise 
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lister, #14 Metcalf Bidg., Orlando, 


lowa Retail Hardware Assn... feb. 
7-10. Exhibit at Veterans Memorial! 


{uditorium; se8810N8 and hotel 
neadaquarters Hotel Savery, Des 
Voine Philip ad Jacobson Mason 
( 3? 


Kentucky Retail Hardware Asesn., 
Jan 31-Feb. 2 Sessions, exhibit 
and hotel headquarters, Hotel Ken- 
tucky, Louisville. Edward Keiley, 

1 Republi sldg., Louisville 


Louisiana Retail Hardware Assn., 
March 11-12, Hotel Roosevelt, New 
Oriean David O. Mansfield, P. O. 
Box 1696, Jackson 5, Miss 


Massachusetts Hardware Distribu- 
tors, Inc. Dealer convention, Jan 
ll; annual Spring & Summer Show, 
Jat 15 jothn events § at Hotel 


(Continental, Cambridge. 


Michigan Retail Hardware Assn., Feb 
13-15. Civie Auditorium and Hotel 
Pantlind, Grand Rapids. Harold W. 
Schumacher, Michigan National 


Tower, Lansing & 


Minnesota Ketail Hardware Assn., 
Jan. 24-26. Exhibit at Municipal 
Auditorium, Minneapolis. Meetings 
and hotel headquarters, Hotel 
Leamington, Minneapolis. C. J. 
Christopher, 2110 Nicollet Ave 
Minneapolis 4 


Mississippi Retail Hardware Aassn., 
Feb 5-6. Convention and trade show 
at Heidelberg Hotel, Jackson. D. O. 
Mansfield, P. O. Box 1696, Jack- 


(oT) 7 


Missouri Retail Hardware Assn., Feb. 
14-16, at Hotel Jefferson, St. Louis. 
Harry Scherer, 1189 Arcade Blidg., 
812 Olive St., St. Louis. 


Mountain States Hardware & Imple- 
ment Assn., Jan 24-26. Sessions 
and hotel headquarters at Hotel 
Cosmopolitan, Denver. Francis W. 
Reich, 1233 Spruce St., Boulder, 


{ 010 


Nebraska Ketail Hardware Aassn., 
Feb. 14-16. Exhibit and sessions at 
Omaha Auditorium; hotel headquar 
ters, Fontelle Hotel, Omana. C. A. 
McCoy, 325 Insurance Blidg., Lin 


coin & 


North Dakota Retail Hardware Assn., 
Jan 17-18. Sessions and exhibit at 
City Auditorium; hotel headquar- 
ters, The Leland-Parker, Minot 
Miss FE. J. MeGrann, 54% Broad 


way, Fargo 


Western Retail Implement & Hard- 
ware Assn., Jan. 16-18. Sessions 
and exhibit at Municipal Audi 
torium; hote| headquarters, Hotel 
President, Kansas City, Mo. W. J. 


Shaw, 3915 Main St., Kansas City 2. 
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Py’ 
- 


FDS TURNOVER 
LDS SALES 














One of the 10 displays available to hang 
on merchandiser. These are designed 


to hang also on perforated wallboard 











Holds 8 displays—delights 
cusiomers promotes sales. 

















table for floor Of 
swse@quires only 
fee! 
a 





Actually a hand tool department tor the 
progressive hardware d@mler-——the only revolving 





display featuring popul@r priced tools, exclusively. 


In keeping with the modern trend of self-service—invites 
the customer to pick ang pay. 


4 


Shows 167 fast moving, mechanical service tools for shop and home 












Gives recommended se 
description of each tool 


ing prices for tools with number and full 


Colorful, compelling 
aluminum finished, wel 
identification” 


stallic blue, perforated board background and 
ed wire framework, with blue and yellow 


Compact, complet@*aig pually low price. Write today for 


full particular $.super salesman to selling 
“s, - 


THE 
3001 East 








_ 
> 
7° 
£ _ 
: “4 
e- ** é 


Over 60 years expertence in manufacturing yuaranteed quality tools 





WHAT'S NEW 





® For more information 
on these products and 
services use free post 
card on page 149. 


(Continued from page 13} 
17 in. length, 7 in 
height. Standard 
nished with 7 in. 


width, and 6 in 
equipment ful 
rubber backing 
pad, pack of five assorted abrasive 
discs, eyebolt for overhead suspen 
sion, side handle, wrench, and 15- 
ft cord with plug and ground; a 
cup wire which screws on sander 
spindle is available at a slight extra 
Mall Tool Co 


Vor more data circle No. 4 on postcard, p. 149 


cost 


Viny! Garden Hose 
Called yarden 

of transparent, virgin vinyl in rich 

in 25 and 50 ft. 


Economy, a hose 


green is packed 


TRANSPARENT 
GREEN 





coils and has reattachable coup- 
lings, which permit tightening, or 
removal and replacement to repair 
Hose 
Mach hose has 
which 
features and 


accidental damage. carries 
a O-year guarantee. 
colorful con- 
detail 
retail 
$2.69, and 50 ft. at 


Supplex Corp. 


package-card 
tains sales 
about the guarantee 
for: 25 ft., 
$3.08 


Por more data circle No. 9 on postcard, p. 149 


Coils 


Screen Assembly Kit 


Designed for the large replace- 
ment market, the Homeshield win- 
dow screen assembly kit is de- 
signed for home owners wishing to 
their screens. Re- 
quirements for all standard screen 
sizes are met with a few kit sizes: 


in-between sizes for full and half 


assemble own 


146 


screens are also possible, thus elim- 


inating special-order problems. Kit 


comes complete with aluminum 
frame sections, Fiberglass screen 
cloth, corner locks, installation 


hardware, and a miter box. Screens 
are lightweight, stain-proof, rust- 


proof, and do not need painting 


Two types of floor merchandisers 
are offered free with introductory 
orders, in addition to other dealer 
sales aids. American Screen Prod 
u¢la Co 


Vor more data circle No. 10 on postcard, p. 149 


Double Pocket Door Unit 


A double pocket door unit, No. 
12008, for double pocket doors iti 
room entrances and closets, has 
been announced; it features two of 
1200 pocket 


'-frames and the 1202 coupling set 


the improved door 
Double pocket doors disappear into 
separate wall pockets when opened, 
entrance; 


clearing the 


completely 








in wardrobes, they provide walk-in 
accessibility the full width of the 
doorway. Sterling Hardware Mfg. 
Co. 


For more data circle Ne. 11 on peosteard, p. 149 


Anti-Moth Tablets 


A small, triangular tablet, placed 
in a small dish on a closet floor and 
lit with a match, destroys moths 





in Various stages of growth: moth 


larvae, flying and crawling adult 
moths, moth worms and carpet bee- 
tles. Moth Cloud 


a white cloud 


tablets give off 
that engulfs closet 
and its contents: there is no flame 


and no fire hazard, and no tell-tale 


odor remains on clothes. Moth- 
killer, which is registered with 
LU. S. Dept. of Agriculture, is non- 


retails at $1 for 25 


C‘ontinental Chemiste Corp. 


staining and 
tablet “ 


For more data circle No. 12 on posteard, p. 149 


Colored Brush Handles 


A line of matching brushes with 
plastic handles molded in a modern 
blue and 


yellow, 


design feature 





Handles are of Styrene and 
in wheat design, plus grooves, pro- 


pink. 


vide for firmer grip; to avoid use 
hanging 
Handles 


of hanging ring, a hole 
was put through groove 
are available in various s1zes for 
different 


low and 


brushes, which have yel- 
pink for kitchens, bath- 
room and other household brushes, 
and blue for bottle brushes. All 
brushes are available as open 
stock. Ox Fibre Brush Co., Ine. 


For more data circle No. 13 on postcard, p. 149 


10-In. Circular Saw 


A saw for builders and small 
woodworking shops is offered as a 
model tilting 10-in. 
( this obso- 
letes the firm’s 10-in. tilting table 
Saw cuts stock up to 3% 


in., weighs just over 200 lb, and is 


bench arbor 


circular saw product 


Saw. 


operated by a 1 hp motor; model is 
with the 

jointer recently  intro- 
Price is $149.95 (slightly 
higher west of the Rockies.) Delta 
Power Tool Div., Rockwell Mfg. Co. 


For more data circle No. 14 eon posteard, p. 149 


adaptable for use 6-in. 


long-bed 
duced 


(Continued on page 148) 
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Weslock still leads as a style originator 
with Sf NRAY the newest and most 
beautiful creation in matching desien 


residential locksets and cabinet hardware. 


The secret is in the ingenious inverted 
cone design which reflects gleaming 
rays of light from any angle, and because 
the hand never touches the reflecting 


surtace the brilliance will last forever. 





Matching - SUNRAY Cabinet Knobs and Pulls 





WESTERN LOCK MFG. CO. 


Manutacturers of Weslock Residential Locksets and Building Hardware 







GENERAL OFFICES: 211 NORTH MADISON AVENUE, LOS ANGELES 4, CALIFORNIA . FACTORY: HUNTINGTON PARK, CALIFORNIA 









WHAT’S NEW 





information 
on these products and 
services use free post 
card on page 149. 


® For more 


Garden Tool Promotion 


A complete, new program fo: 


dealers to enable them to put on a 
Spring lawn and garden tool pro 
(allied the 


‘Tool-f Dp (elebration,” the 


motion is available free 


Promo 


tion features a store kit containing 


colorful hanging mobile designs, 


ledge banners, garden tool booklets 


ad mats, TV scripts, etc. Promo 
tion is designed to be put on at 
with the 


; 


bloom, it’s 


dealer's convenience, 


theme, “when 


tulips 





Tool-Up Time.” Experience shows 
sales can be increased 14 to 76 pet 
cent by use of this program. Tru 
Temper Corp, 


Por more data circle No. 15 on postcard, p. 149 


Crystal Door Knobs 


Usable for a single important 


door, or for complete interiors, 


Luxury Crystal door knobs are 






A 
cH 
4 





handmade and come in 2 and 2% 


in. knob diameters. Knobs are of- 
fered in bubble and clear designs 


with 


brass and chromium 


trim 


finishes: solid brass rosettes 


Threaded for use with regular 
tubular-type latches. List prices: 
approximately $9.50 for bubble de 
sign, and $7 for clear. Tegco Div.. 
Metallon Products, Ine 


Vor more data circle No. 16 on postcard, p. 149 


8-In. Ventilator 


For built-in wall or ceiling in 
‘tallation, an &-in. ventilator has 
been designed for use in kitchens 
laundry 4, Dathrooms or re 

Ventilator has quiet 


pressure-type blades, shallow hous 


room 


reation rooms 


standard 34,xk in 


ing for a 
furnace duct, a mirror-finish grill! 
which may be removed for servi 
ing and cleaning of fan unit. and 


a heavy-duty motor. Optional a 


cessories include a rectangular wall 


cap for wall discharge and a 
weather-proof roof cap de 


iyned to 


permit installation for arving 


pitch of roof. Fan delivers 700 ecu 
ft. of air per minute and is guar 
yrill 


separately trom 


anteed for 5 yrs. Fan and 
ection are priced 
fan housing and accessorie List 
price of fan and grill section com 
bined with fan housing is $23.75 
The Emerson Electric Mfa. Co 


For more data circle No. 17 on posteard p. 149 


Outdoor Camp Stove 


An outdoor explosion-proof camp 
which has 


stove, no tank, pump, 


e . 


@. 





yenerator, valves, jets or wick, re 


quires no priming oO 


pre-heating 
This 


patented fuel that 


and cannot stove 


explode 
burns a solid 
does not melt, run o1 spill, and pro 
duces a blue-white, odorless, cat 
bon-free flame. Deluxe model! con- 


of a 3S8-in-l self-contained, 


sists 





compact field kitchen that provides 
stove and two heavy-gage alum! 
num cooking utensils of 1 qt. and 
l’/2 pt 


AS @Tit iosure for atove 


capacities; utensils double 
when not in 
use. Total weight is approximately 


2 Ib Fuel is 
holding 2.54 oz. each: 


supplied iT) sealed 
containers 
they burn about 72 min 
of fuel’s safety features, stove can 
up nor explode from tip 
kicking ruel 


and na 


not flare 


piny or 
retails at 


accidental! 

25¢ per unit, 
heen approved for parcel post «a 
livery Deluxe stove retalis tap 
$7 | 


Vulcan Kiadiator (0 


model at $5.95 


standard 


For more data circle No. 18 on postcard, p. 14% 


Ventilating Outfits 
Klectri 
buildings of all type 


ventilation 
commercial 
and industrial buildings, and tor 
shops and smal! ftactories, 1s pro 
Kleen-Aire 
outfits Fan units come complete 


r itter 


ventilating 


vided ny 


with no-draft damper, 
weatherhood and overload cut-out 
switch. Motor and fan are matche d 
to deliver full rated capacity, and 
hoth are mounted on rigid frame 
for smooth performance. Fan unit 


operate on 110-120 volt AC current 





only. Ventilating outfits are avall 
able in 10- and 16-in. sizes. H. D 


Hudson Mfa. Co 


For more data circle No. 19 on postcard, p. 149 


Self-Sealing Threshold 


Made of vinvl and aluminun 


this self-sealing threshold nut 
out drafts. rain, nov ind d 
Threshold extrusion 18s. of! extra 


heavy aluminum and the replace 

able vinyl seal bonded te the 
base Individual packaged n 
colorful cartons designed to en 


(Continued on page 152} 
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at it is... How it works 
® Each issue brings you dozens of descriptions of new products. new dis- 
plays, etc., in the “Whats New columns. You more of these in 
HARDWARE AGE than in any other magazine. 
& W he ry you want more tree inforrn arTion on any of these procucts, simply ) 
mark a circle aground the same number on the post card as appears | 
it under the individual item description. 
i | 
i } Drop the post card in the mail box. No postage is needed. You will | 
quickly receive, tree, cc., piete details on the product from the manufac | 
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SERVES EVERY THICKNESS OF DOOR... 
EASY TO INSTALL! 


The imtrerior sliding door has WOT) popular cic ¢ iaim for ifs convenience and space 
saving features. Each door glides into its own recessed por ket instead of s WING 


ing out into the room like the conventional hinged variety of door 


Hangers are made in two popular styles, the No. 185 2-wheel, adjustable type, 
and the No. 182 single-wheei design. Large Nylon wheels | % inches in diameter 
carry the door load with ease, and 
require fewer revolutions in operation. 


Never need lubrication. 


Track is 16 gavge Stee!l, Hot Gal vanized 
and is furnished in 44, 56, 60 and 68 
inch lengths. Track tits ever y door 


thickness. 


. 2 

i 

Our new catalog 

No. 26 now being 
mailed to our 

dealers. There is 

@ copy reserved 

for you. No. 185 Sliding Door Hanger | 
Adjustable View showing complete assembly of No. 182 








MANUFACTURING COMPANY. ‘lina 
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,..t0 sell 


ANCHOR 
snaps! 


Why? Look at the market you have! 
Hardly a customer comes into your 
store who hasn't some use for ANCHOR 
SNAPS. They're handy wherever 
rope, leather, or chain needs a quick- 
hitching device. Hundreds of uses 
on farms, ranches, on boats, and in 
the home. They even use ‘em as 
belt attachments for key chains! 





“isplay Box No. 1 contains the most 
popular swivel and open-eye sizes 
Just give them a prominent spot 
on your counter, and your selling job 
is done. Order from your jobber today, 


1 contains: 


5037 Open Swivel Eye Snaps 
437 Swivel Eye Snaps 

231 Open tye Snaps 

225 Swivel tye Snaps 


NORTH & JUDD 


MANUFACTURING COMPANY 


Displey Bex Ne. 
27 desz., *'', No 
2 dor., Va’, No 
1 dost., *', No 
\ dot., *', No 


NEW BRITAIN Ea Basa) CONNECTICUT 
ve 


New « ‘ t 
&. 
' 


MAKERS OF ANCHOR BRAND HARDWARE PRODUCTS 


152 




















/ 
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‘Continued from page \4i 


SELF-SEALING 
THRESHOLD 





No. 107-37 x3°s 


No. 103.33 «3% 


courage impulse buying; carton in 


clude fasteners and instructions 
for installation by prote sional 
hulider or home ownel linited 


lnduatrie Ine 


For more data circle No. 20 on posteard, p. 149 


Grass, Hedge Shears 
Added tj the Doo Klip 
the DK 202 super grass 


features 


line of 
iaw qT} tool 


neal hollow 


polished, 
yround blade 
UK 

high 
which 


Ot high carbon atee! 


and the 005 hedge shear has 


poll hed, carbon steel scal 
feed 


inte { utting edge pro 


blades 


other shrub 


oped 


hedge o1 


yressivel) Lawn shear operates 


with ea up-and-down motion and 


na hort } iti stroke Hiedye 
hear is 21 in. long, with an &' 
in. cutting stroke Lewis Kkngrg 


Via (0 


For more data circle Neo 


and 


Zi on postcard, p. 149 


Refrigerator-Freezer 


ld and 18 cu ft 
| dere Ke} 


retrigerator 


Avatiable in both 
t re Double 
household 


freezer has 


models, COT 


bination 
retrigerator unit in the 
upper half and the food freezer in 


the lower half of the unit Kach 


of the new appliances Carries a 
three-year $200 paid-up food spoll 
age warrants Model 99RF, the 
large} nit, stands 67°. in. high, 
is 32 in. wide and 31%, in. deep; 
the 14 cu ft model, 86RF, has simi 
lat dimensions except that the 


Double Deckers 
defrost; meat tray o! 


holds 


depth is 5 in. less 


automatically 


polystyrene plastt approx! 


se eS 





mateivy 9 Ib of meat and lift out 
ror @a ncce and cleaning: alhg 


dized aluminum sheives giide out 
on nvyion role ' A Duttet Keeper 
maintains a 50-60 degree Hutter 


ror 
24-eyyg keeper, a 


temperature, ready spreading ; 


and there are a 


cneese Keeper, 1 ice ¢ ube trays, and 
i snack bar ol left over©r foods 
Model 99RF has suggested retail 
price of! $699.95, and the smaller 
model retail for $599.95 The 


Vautag f ‘j 


For more data circle No. 22 on postcard, p. 149 


Screw Driver Attachment 
larger, drills, the 


itomath creyv arivel attach 





ment drive all slotted o1 Phillip 
head creyv ip to 6 I6 in. diame 
ter into any kind of wood. Simple 
to insert and easy to operate, this 
attachment helps speed Up as 
embly operation This Cummins 


.O. lob’ attachment comes complete 
with 


creyv 


slotted screw 
nit: price ia 
Vira. Co 


bit and Phillips 


$4.95 John 


fjate) 


For more data circle No. 23 on postcard, p. 149 


Trash Burners 


‘wo trash burners of new de 


ign are made of corrosion-resist 
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SATIN COPPER AND 
EBONY BLACK 


Now Amerock’s popular Con- 
temporary Cabinet Hardware is 
available in rich satin copper fin- 
ish with ebony black accents. 

Warm and friendly, this new 
finish ties in with the trend to- 
ward copper appliances and ac- 
cessories that is spreading from 
the kitchen to every room in 
the home. 

Identify your store with 
Amerock’s national advertising 
by ordering Deal No. 5510 now. 





Ansihe 
frat G 
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SOMERS Ss 











Se eee ee ”" 


DISPLAY SIZE 11° x 13°...SHOWN \% ACTUAL SIZE ABOVE 


PICTURE FRAME DISPLAY 
FREE with purchase of 
INTRODUCTORY STOCK 


No. S510 DEAL LIST FRICE $43.20 





Nad preity Pa . ’ ‘ Retail 


Ask your Amerock Wholesaler 


AMERICAN CABINET HARDWARE CORP., ROCKFORD, ILL. 








EXTRA 
EXTRA 


Yes! You'll discover extra quality features 
in White Mountain's sensational 1956 line 
of extra-heavy steel kitchen cabinets! Extra 
quality because White Mountain's construc 
tion, design and hardware is found normally 
only in cabinets selling at twice the price 
You easily make “extra” sales 
profits! 








“extra” 





‘ 


: 


WV 30 
WHITE MOUNTAIN WALL AND BASE CABINETS 

No wonder dealers like to sell the complete 
White Mountain line! For White Mountain 
kitchen cabinets outstanding features in 
clude: rigid, all-steel construction . . . fin 
ished in Hi-Bate enamel rounded 
radius silent-closing doors lined with “Punch 


board’ rubber bumpers silent 
viny! roller catches modern, recessed 
handles with chrome pulls phosphetized 


for rust resistance 
of sizes 


, and complete range 





WHITE MOUNTAIN “ROLLO’ CABINET 
1 out of 10 housewives want this cabinet 
that rolls easily from place to place 
handy in the kitchen ideal in living 
rooms and dens pertect as a bar 
available in Arctic-white and choice selec 
tion of decorators colors. 





WHITE MOUNTAIN DISPLAY STAND 
The most effective way to introduce White 
Mountain ktitchen cabinets to your customers 
Proved successful in over 300 retail stores 
occupies only 72 inches of floor space! 








Write for tolder containing 
complete information, in 
=) cluding special offer of sales 
producin White Movuwntein 
Dispiey Stend 





THE MAINE MANUFACTURING COMPANY 


NASHUA N 4 


' TABLISHMET a7 4 





TO HELP YOU SELL 





information 
on these products and 
services use free post 
card on page 149. 


® For more 





ing, heavy-gage aluminized steel 
with solid sides, plus tops that keep 
Draft 


arrangement, in addition to radiant 


refuse dry and help burning 


heat, assist in providing more com 
plete, faster burning of refuse and 
with a minimum of smoke; flying 
embers or minimized 
Both burn 


with 17 In 


sparks are 
because of solid sides 
high 
diameters and 2'.-bushel 


ers are 30 In. 
Capaci 
Lies Heavy duty burnel nas sug 
$12.95, the 
standard unit is $9.95. The Bohem 
(oO, 


yested retail price of 


For more data circle No. 24 on posteard, p. 149 


Plastic Hose Mender 

For repairing worn or damaged 
plastic hose, the Replaceable plastic 
hose mender is designed for '» and 
7/16 in. hose and is all brass and 


rustproof. Mender has a machined 


—_- 


insert tube and locking bands with 





knurled 
When 
discarded, mender may be 
Mender 
package, 


machine-cut threads and 
sections for easier handling 
nose ls 
removed for further use. 
comes in self-service 
which has 


detailed and illustrated 
instructions for hose repair. L. R. 
Nelson Mta C'o.. Ine 


For more data circle No. 25 on postcard, p. 149 


Garden Tool Line 
To be offered for the 


in Spring, 1956, a line of 


first time 
garden 
tools 


called Trump Deluxe are 


made in l6-gage, cold-rolled stee! 
Line consists of 2 trowels (illus 


trated), 2 


for Ks with short 


transplanters, and <¢ 
handles; a weed 
cutter, a cultivator, and a row cul 
with 
dies Too! 


metal heads 


tivator medium-length han 
made in England, have 
baked (jt) 


yreen enamel and tips of most too! 


finished if} 





are of bright, polished steel! Hard 
wood handl are finished with a 
Cleal lacg Cl Tool! are priced Lo 
sell at yy to ye New line of 
Trump long handle tool is also 
available: 4 garden rakes, 2 garden 


hoes, a Dutch hoe and a lawn rake 
Trump Deluxe tools are an addi 


tion to the line of Trump too! 


which continue in the Zo to 2%Y¢4 
retail price rang lnimal Trap 
[a-. Os lmerica 


For more dota circle No. 26 on postcard, p. 149 


Rolling Door Hardware 

| wo tra k types of rolling doo! 
hardware are offered: the first has 
a built-in plaster ground, thus pet 
mitting the laying of Sheetrock or 
pia ter to the edge of track fol 


installation: second type 


’ 
gold 


comes with a built-in facia striy 


which eliminates the need for a 


Valance or trim in ftront oI track 
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[ : , HARDWARE STORE 
| Seat Sellers iu Millions « CUSTOMERS! 
ATTACH FIXTURES — WHERE YOU WANT THEM 
— IN ANY MATERIAL 


in BRICK — TILE — 
PLASTER — CEMENT 





Fixes any size screw 
into any shape of hole. 






AS EASY TO USE 


<< THE AS TO SELL! 
SN 2 SENSATION OF THE | goatee wots. 
\] HARDWARE SHOW! | Tipped “Rotary Bir 


are faster, easier and 
— with overwhelming acceptance — PHILPLUG cleaner 
156A JUNIOR CARTON | 


Will fix approx. 50 Anchoring Compound opens up an entirely new 


























screws. Retail $%e customer-profit building field for hardware mer- 
Comes in smart Display : 2.MOISTEN PHIL.- 
Merchandiser 24 pkgs chants. Every home and apartment can use it. It has PLUG with water 
these amazing sales-clinching advantages: ead call tetmaee 
HOLDS FULL WEIGHT IMMEDIATELY palms to form plug 

no drying period necessary. 

ACCURACY OF HOLE NOT IMPORTANT | J.INSERT IN HOLE 
fills any size hole, screw need not be | and ram home with 


| blunt end of Ram. 
mer-Reamer [in 


FORMS FIRM THREAD — screws may be pkg.) 


dead center. 


T Tin — i fi 
a oe a removed and replaced at once. 


PROTECTS SCREWS FROM CORROSION | 4 
, . | PIERCE exact lo 
screws will not rust even in damp walls. | cation of screw with 
IMMUNE TO WATER, STEAM, FIRE, | ‘herp end of Rem- 
COLD, VIBRATION, VERMIN. for use —— 
in damp cellars, steamy baths, on boats, | 
indoors and out. 


WORKS EQUALLY WELL WITH NAILS | ond alien Senn 


ately or later. 








158 TIN — will fix approx, = GET YOUR SHARE OF THIS NEW BUSINESS: | 
ORDER FROM YOUR JOBBER OR DIRECT 









New E agland 


CARBIDE-TIPPED 


IDE 
emma «+ HOME-MA . KNIFE SHARPENER 














For Drilling Holes ‘ee to 6" in 
diameter in TILE + BRICK + CON- 
CRETE - PLASTER or ANY KIND 
OF MASONRY. 


The world's only Complete Line of all- 
purpose Masonry Bits. CYCLO-TWIST 
and CYCLO-CORE Rotary Type — 
THUNDER-TWIST and THUNDER. 
CORE Hammer Type. This one line is 
all you need to stock to win every sale 

- and build steady repeat business 





An established best seller! 
Puts a razor-sharp edge on 
any knife, regular, hollow ground 
| stainless steel — just like that! Nothing 

to rust or get out of order. Comes in 
Ea Alil-mete sit kitchen decorator colors. Sells it 
| — a « self — in this FREE! merchandiser - 
ALAODIN supplied FREE with the purchase of 
yerneves only 2 Dozen Sharpeners. Order from 











from their performance! Broads se sau tahibapaer oo aieaed 
C/E £OR CATALOG SHEET _— and 6 
SHOWING COUNTER DISPLAYS SUPPLIED eep 


FREE WITH THE PURCHASE OF BITS. THEY STOP! — LOOK! — aad BUY! 


ENGLAND CARBIDE FOOL CO., INC. 





Manufacturers of the Worlds Only Complete Line of Carbide-Tipped Masonry Bits 
BROOKLINE $s 7 ° a ee oe oe i a 
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FREEZER PAPERS 
SHELF PAPERS 
BAKING CUPS 
DUSTING PAPERS 
PIE TAPES 
WAXED PAPERS 
GIFT WRAPPING 





Ask your distributor _aeiin 
y ‘ —_ rue KVP 


. ~ 
or write for samples ‘ me KVP 
Vp’ Kalamazoo, Michigan 








and prices 
















SUPPLEX 


SPRAY-SOAKER 


not a sprinkler 


An improv d scientific me thod for deep wa D 0 0 K 4 E A S E | 
tering foundation plantings, garden rows, et WORLD'S Biuayl SELLING 
Sprays aerated water evenly ....from end ta HOME STICK LUBRICANT 


end in a narrow pattern, Will not rot, rust, 

or mildew can be left in place all year For doors. niet aaa? windows. 
round. Keattachable couplings. Fiush-out Zippers and 101 other things 
end cap that stick or squeak! In two 


nationally advertised sizes: 15 
and 49c. With free display hox 


Ivery house can use at least 150 ft. A must 


lor your watering equipment department 


for steady sales and good profit 


AMERICAN GREASE STICK CO. 


. Muskegon, Mich. 
does i heal Manvutlacturers of 
’ cele Oe Fr te Graph ted Lock 
Ve Fivid 4-078. 3% AMERICAN 
he 
Lreooucts | @ 


See compicte Suppicx line on page 137 


SUPPLEX COMPANY , Garwood, N. J. 


Division of American Heard Rubber Company 


Vripless O 4 os 79 Bein 
rT Stream con 
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WHAT'S NEW 



































® For more information 
on these products and 
services use free post 
card on page 149. 





Both Ly pe avaliable for **% to ; 
ini and | te , iT} Dy PpASSINY 
doo! Doo} can be taken fron 
both tracks for painting or clean 
Ing without removing the hangers 
but are “anti-jump’ while in opera 
tion; doors of popular thicknesses 
are centered-balanced: and track 
have self-cleaning “V"’ grooves for 


catching dust and are made from 
neavy high-tempered aluminum 
Hianygers are avallabl with silent, 
smooth-running nvion wheels 
which are compl telv sealed to keep 
out dirt. Track and hangers will 
hold up to 100 |b, and hangers for 
both front and back doors are the 
ame Wa inaton Steel Products 


For more data circle No. 27 on postcard p. 149 


Copper Bottom Cookware 


len tove-to-table stainless steel. 
coppel bottom utensils for outdoor 
and indool COOKI! Vy feature an oval 
ad ivn and ma ry ised for ery, 
rmivy a f I |. ! N é 
designed oO} tne t) qd toward 





Ci ny he Hkcer ire prod 
cts include aucepan-skiliet 
large and igi} gee] OVail Car 
serole arge and small ha 

casserole iarve and ma 
round gridadtl gril and three 
large, medium and small ize yf 
long-handled round chet killets 

Vapor eal covers fit tightiy to 
keep steam in Deep oval cas 
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serolie and oval sauce pani skillet are 
illustrated rice ratnves ror 10 
items are from $9.95 to $14.95 


Kkeo Prod ict f # 


For more data circle No. 28 on postcard, p. 14% 


mere iaa a Tools 





Half-Surface Hinges 


Available iT} all populia®r finishes. 
or to ecustomel specifications, a 


new line of half-surface hinges is 


avaliable Hinge na bevelled edge 


™ 

















' 
: 
: 
; 
; 
“4 
wv Wood r) itl A. f ountersit » No 1525 
a ey 


()? doo} lent a. improve appeal ° = 
ew improve ; 
Ance, | made iyi “All IZes, Irom 2 
to 5 in.. and can be used on eithel e ° e 
right- or left-hand doors. Finishes WHIRGE If is = what if does 
include: prime coat, brignt brass, 
dull brass, bright r dull bronze, 
nickel, ZAitie and Cnrome (,riufiin 


Mra. ( Screw-Mate No. 1525 — Com Screw-Mate Counterbore No. 
—— ) ) 1524 — Does everything 





nit mion WoO rill i] | oOuntey Pe GESE v) 
For more data circie No. 29 on posteard, p. 149 1c and int Nao for 
p lov 1 it oT if fay 1 | : te sf a) ( it) 
pilot hole ind nank Carance iff a >| . ca. retail 
Metal Primer Spray countersinks and always stops at Plug Cutter No. 1523 — Plug 
[tes if nerftect plus for 
. ' » oi P j wth . ’ ; ie 
| ‘ | LAad tly trie rigi UC) . j ; ’ Zz ' ’ i” . 
eq Zz prepare pnre Tyrie HI if vi ‘ Ji “ iff 
, @ /S¢. 2 dig i/ @ S| > €a +5450 ind ~s qi $4.2‘ 
’ ; ' - | ; +} ; } 4 
laces Tor final peat OF OLN@er COA 
ings, zine chromate prime! pra 
may be used in auto re DAlr nop pram | 
7 
and manutacturing lant ui i. 
: 4 
bondi M4 ipe 1 | i | t il (j > ae © 





badidy 


" tiijl | 
a Mit f : 






Set 1525 


I oy! 
package Of 5 poy 
msnoyv ; td € ; i } re 

Y) Show -h ti re ! 4h and 

tio! on pack of ird. 3 ie if , | | [| Oot ise ms Tres 
. 














diy sf. rime CHPOmMATE 
| METAL 


i Peart 


Your wholesoler has Screw-Mates 
ow Ask fim ebout them Write 
Stanley Tools, 381 Elim Street, New 
Britain. Conn. for free Screw-Mote 
foiders for your mailings — we'll 
imprint as you direct 
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1956 


Orders have just been pleced for 















































Woter Master's complete adver. 
tising program for 1966. Once 
again we hove substantially en 
larged its scope: more space the 
entiwe year round in lecal news 
papers from coast to coast, and 
several more top-notch national 


maqatines have been added to the 
schedule 

As alwoys, every one of these ods 
will direct customers to your store 


we know you will continue to 
enioy a brisk demand for Water 
Master. America's number | tank 
ball 


WATER 
MASTER 


The Hardware Man's 


TOILET TANK BALL 
America’s Largest Seller 


with this TRANSPARENT 


ABA C 


® EYE-APPEALING 
® BUY-APPEALING 
© PREPRICED 2 FOR 15¢ 





Step up unit sales with the self-serv- 
ice “Can't-Miss’ 2 PAC. This con- 
venient, transparent package is a 











proven, “sure-fire” traffic stopper. 


McGILL METAL PRODUCTS CO 










2 2 Be. oene 


Been. gene 











WHAT'S NEW 








® For more information 
on these products and 
services use free post 
card on page 149. 


bolts and small parts to which 
enamel would not adhere without a 
primer. This zine chromate may 
be sprayed onto any bare metal 
quickly and evenly. Comes in one 
color, interior green, may be used 
by do-it-yourselfers working with 


metal, and is packaged in 12-02 


aerosol cans to list at $1.95 a can 


A } ylon, ln 


For more data circle No. 30 on posteard, p. 14% 
. 
Locksets in Color 
Seven different “400” line lock 
set color combinations are now of 





modern 


with 


fered to harmonize 


home Combinations avail- 


black, 


aluminum. 


decor 


able are: brass and bronze 


black, 


chrome 


bronze and 
black, aluminum 
bronze. aluminum and black, 


solid black. Awikset Locks, Inc 


Per more data circle Neo 


and 
and and 
and 


31 on postcard, p. 149 


18-inch Electric Mower 
Quiet and economical to run, the 

18-in. 

type mower is both a mower and a 


President electric trimme! 


trimmer that will edge flower beds, 
and trim around trees and close to 
building foundations without scar 
ring Switch is located in cord near 
handle. Unit has hp single phase, 
60 cycle, 110 volt a.c. capacitor-type 
and equipped with 


motor. comes 


1Nn0-ft eord. Mower has 


Austem- 


pered tool stee! cutting blade that 
lifts grass its it 


wheels set inside cutting swath for 


and ¢ evenly ; 
clean trimming and have self-lubri- 
cated bearings and semi-pneumatic 
tires. Handle folds upright for ease 


in storing Cutting neight is ad- 


raising lowering 
Leaf mulcher is offered 
All bolted 
points are reinforced to bear stress 


Suggested $KY 95 


justed by and 


wheels. 


7 
as 


a2n accessory 


mounting 


dealer price 


Western Tool & Stamping Co 
For more data circle No. 32 on posteard, p. 149 
Coffee Maker Special 

To launch the 1956 electric 
nousewares ales promotion pro 


\\ f aT i) 
| ! | 


a? 


ae 
@? 
| erg] 


Vrain, the Universal &- up 





Festiva! 


Sper ial Coffeematic will be offered 
Feature include flavor selector, 
redi-lite, cold water pump, heat 
entinel, non-drip spout, and pure 


construction 
will retail at $21.95 for 
Frary & 


Coppel chrome finish 


( offeemati« 
a limited time. Landers, 
(‘lari 

No 149 


For more data circle 13 on posteard, p 


Electric Polisher 


(Called the Shuvalay, this electri 


shoe and furniture polisher fits in 
the hand and has two round 
bristle . brushes—one for either 
brown or black shoes In order to 
polish furniture, a rubber pad, 


lambs wool and adaptor may be ob 
tained For office, home or profes 
sional use. Suggested retail price 
$19.82 Portable ERlectru Tools, Ine. 


’ 





For more data circle No. 34 on postcard, p. 149 
(Resume reading on page 13) 
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the TWA PAECO story 
of Z> YEARS 


it began with an idea, a pair of scissors and a corner 
stone of Quality. It has become three plants in the 
United States and one in Canada employing 1,500 people 
and manufacturing over 200 different products. Through 
prosperity, depression, world wars and back to pros 
perity, the cornerstone remains firm. We have never 
deviated from the one standard of ‘Top Quality which 
our customers everywhere have come to expect. That's 
the ‘Tapat« o Story in a nutshell 





To the jobbers and dealers who have been and are 
now handling ‘lapatco, we say ““Thank you’’. ‘To those 
who we know will be joining us soon, we say “Welcome 
Aboard —the best years are ahead” 


THE AMERICAN PAD & TEXTILE CO. 
Greenfield, Obie * Fairfield, Calif. ¢ New Orleans, Le. ¢ Trenton, N. J. 
in Coneda: Tepatce, lid., Mageg, Quebec 
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Symbol of Quality 
for 


(5) 6 07.4 i te 


You can't buy better...» 
to save your lite. 








TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 











, DEPENDABLE — 































TURNBUCKLES 


ALL SIZES ~ ALL METALS 


(Continued from page 13) 


troduced; each is a complete retail 


Drop forged by men who selling kit Par kages contain prod- 
really know how to put 
the strength in hardware 
where strength and de 


pendability count most. 


Catalog “H-56” shows the 
full W-C line of drop 
forged wire rope sockets, 
connecting links, thim 
bies, eye bolts, ring bolts 
and turnbuckles — as well 
as the famous WC cast 
iron pulleys and count 
less other industrial 
hardware items. 


ucts, display material, store banner 
and prune! catalogs Package A 
(illustrated contains eight 8A 
DuraCut one-hand pruners, four 
nS WuraShear one-hand pruners, 


and three 138 In-B-Tween pruners; 





Send for your copy of 
WC Catalog “H-56". 





WILCOX-CRITTENDEN 


Division, North & Judd Manutfacturing Co. 
77 SOUTH MAIN ST., MIDDLETOWN, CONN, 














pratt kage also has one wooden met! 





chandiser for featuring the Dura 
Shear and DuraCut pruners, plus 
ounter display for the In-B 1 ween 
pruner. Package Bb has three 15S 
in-b-Tween pruners, plus counte! 
ad) play card and other aids Pack 
age (© contains six 138 In-B-Tween 
pruners and promotional materia! 
Hi. kk Porte Ine 


for more data circle Ne. 35 on postcard, p. 149 


Travel Alarm Display 
Featuring the Sentinel Way 
farer travel alarm, Display Deal 


No. 197 ineludes theft-resist card 





} 
in color and foul HiATITS one eacn 





with blue red, tan and pigskin 


SELL THE 
COMPLETE 





cases. Clock has golden color lu 





GAS HEATER line Het 


8 Fully Vented Heaters 
vily , i OVER 


















15.000 BTU to 8! BTU ye 9 aaa “oni 50 YEARS 
23 Unvented Heaters “4 HEATER 
EXPERIENCE 


i( BIU te § »>BIU 








Mf 


MARTIN STAMPING & STOVE CO., Huntsville, Ala. 










HARDWARE AGE, JANLARY 5, 1956 




















We holds the SECRET 
of Better Living 
DISPLAY 
No 2000 
14° high by 9° wide 


Another Great 





Cooper 


PROMOTION! 


Here’s another Promotional Display by 
with all the sure lire qualith 
tional No. 1500 ¢ Oppel 
setting daily chit 


Cooper 
Or ¢ ooper's Senisa 
Promotion which is still 


record 
This new offer featur 
mometers It includ “a ai play 
samples of each of four 
the original 
Thermometer, 


one dozen Kitchen Ther 
howling actual 
thermometers. There's 
unbreakable Roast Meat 
an Oven Thermometer, a Refrig 
erator hr reeze r [Thermometer and the unmatched 
Candy, Jelly and Deep Fat Thermom 
eter in unbreakable. rusties 


al] metal. 


{ (HOC T 
metal! 
The whole promotion is packed in one 
: than } pounds. 


Dealers make their full 40% profit on this promotion 


nipping 


Carton weighing ie 


HERE'S WHAT YOU GET: Retell Price 
it No. 100 Roast Meat 

Thermometers @ $2.25 $9.00 
1 No. 24 Oven Thermometers a 1.00 1.00 
2 No. 25 Refrigerator 

Thermometers a 1.00 2.00 
2 No. 22 Candy, Jelly, Deep 

Fat Thermometers @ 2.50 5.00 


$20.00 
No. 2000 Display NO 


See us in Booths No 


340 and 842 at the 
Nat'l Housewares Show, Navy Pier, Chicago 


THE COOPER THERMOMETER CO. 
107 Main Streeet Pequabuck, Conn 
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Padlocks 


Heres the best White Tape rule valve 
ever offered. Die cast case 


No. BO6W Made in 6 


heavily 


chrome plated 


ft, 8 ft., and 10 ft., lengths 
‘yy 
| wr 
wa >». 
— 
- 
A real buy in 50 and 100 ft White 


Tapes in beautiful and durable teath 
No. 506WL 50 ft. No. 
1UO ft 


eretie cases 


SIOWL 





cc - 









No. 718 Utility Knife Fine 
ruggr d five extra bDiaodes 
er at 7/5 


quality 
mn handle 


a fast repeal 


r» 


RR RRS A me 

















Walsco Chain Door Guard 
with weided steel links Each 


No. 203 


chromate 


on ditplay card 


Oorass or bi ight 
finish 


WALSCO 

PADLOCKS 
Every size for every 
purpose. These low 
priced locks are most 
popular in carded as 


soriments 


Send for 
complete catalog. 


THE WATERBURY LOCK & SPECIALTY CO. 


MILFORD, CONN. 
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TO HELP YOU SELL 












minous dial and hands, measures 
o'/4 if} high and a4 in. wide, ha 
AQ hour movement, and Yenuine 
leather case. Wayfarer retails for 
$5.95. The bk. Ingraham Co 
For more data circle No. 36 on postcard, p. 149 
Tube Color System 
Providing the means for produ: 
ing 1586 calibrated colors, this Tub 








YOUR PRODUCT IS YOUR MOLD 


System of Calibrated Colors « 

ist Of £26 orant and © DAases 
two eacn in Lyt all Flowing Fat, 
Vitralite Enamel Eyyshell and 
(ellu-Tone Satin. To assist deale 
in merchandising the new tube 
tem, a chip rack shows both the 
three standard base colors and 186 
CAI brated COO! . obtainable by tne 


addition of colorants. Pratt & Lam 


hert, Ine 
For more data circle Neo. 47 


on postcard, p. 149 


Peg-Board Counter Unit 


Fitting into a 2 sq ft area, a 
new Peg-Board counter dispense) 
has 12 bins for displaying best 
selling item Fach fixture !} 
identified by picture, name, num 
ber and price to encourage self 
service selling, and for ease in 
stocking and reordering. Six Peg 
Board panels are stored, and slide 


*+ Displays 
4% Packages 
> Protects 











ctr 
ii 








penser base (_pright section of 
a Dense! features complet tock 
of bubble cards. customer litera 
ture and the new Junk Jars; space 
has been made for a “fixture of 
the month.” The B. B. Butler Mfg 
Co... Ine 
For more data circle No. 38 on postcard, p. 149 
Hose Accessory Display 
Quickly et ip by one person 
tn) display pack of Green Spot 
nose Acce crit COrrit itl a snmp 
ping carton from which the bin 


te A functional pac kage with proven retail sales increase up to 200% by ac tual survey 


A thin film of tough plastic is formed over your product and seals itself to printed and 


coated cardboard. 


Two girls can package up to 40, 000 small items in eight hours 


Abbott “skin-pack” process is the cheapest method of display packaging known. 


Process is protected by pending U.S. patents 


No tooling costa — your product is your mold 
Without obligation, send us a few samples of 
your product. We will package them and return 
ihegn to you promptly 

Theft ratio is leas then ever before when you 
product is allached to a cardboard back 
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ABBOTT PLASTIC 








HM 


NEW DIE PRESS 


Afler packaging many Memes on & master card- 
board, Abbott's Die Press will serve to cut 
them apart using simple stee! rule dies 


Poeumatic operated compound toegies insure 
fast operation and « 14" daylight opening for 
eane of loading 


MACHINE CORP. 


Sales Offices: 6322 North Clark Street - Chicago 26, Illinois 





HARDWARE 
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Reach 
new sales 


records 
with 


COs 


stools! 


@ A balanced assortment of Cosco models 








... to suit the needs and tastes of every 
customer. That’s your key to expanded stool 
sales and profits! Now, more than ever, Cosco 
is the leadership line . . . out-advertising, 
out-promoting and out-selling all competitors 
put together. And now, more than ever, Cosco 
is the quality Jine... with chromium-plated 
tubular steel legs on even the lowest-priced 
models ! Order a complete assortment now! 
You'll discover, as thousands of enthusiastic 
dealers already have, that “‘Cosco sells quality 
. and quality sells Cosco!”’ 


HAMILTON MANUFACTURING CORPORATION « COLUMBUS, INDIANA 





New Co-op Ad Pian! Now COSCO will pay half of your 
local COSCO newspaper advertising bill, up to 600 
lines a month. Write today for full details! 














a Im | 
——# 
uf , | 
+ H ; 


4-A Step 3-G Kitchen 5-D Bath 
Stool Stool Stool 
$9.95° $10.95° $4.95° 
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3-H Counter 


$14 95° 














2-B Kitchen 
Stool 


c .* 
$5.45 








MODEL 4-M 
STEP STOOL 
Retail list price 


$13.95 * 


west, ang GOD, 


Go ahead! 


LOSE TO. 


The Leadership 
Line of Metal 
Household Furniture! 


Feature 


163 








TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 149. 


are slipped out jacking, with 
sales copy, is green and gold; 
sprinklers are set on either side of! 
display Useful for counter o1 
window, unit helps build Impul « 
sales Secoviul Mfg. Co 


For mere data circle No. 39 on posteard, p. 149 


Garden Merchandiser 
Occupying 2 sq ft, this Allenco 
(Cash-Cart merchandiser for lawn 
and garden supplies may be used 
in windows, on the floor or on 
counters Promotional! package 
features an assortment of sprin 
kiers and hose accessories, includ 
ing the merchandiser, newspaper 
advertising and tie-in promotional 


. } 

ncluded in the material. Supple 
| d, is available 

iri nt. trimmed in red, 18 AValiav 


pon req ue ? A j Loe hi f Ine 
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Packaging for Rope 


| VO pacKaye nave peen ci 
veloped to neip ncrease rope ule 
Manila rope is now in measure 
marked eif-dispensing cartons, 





and supe! Tuff Manila rope 






ex fe, (et 4 . oi | , “i ‘4 ’ l ry | ‘ : 
a” = ier ; AVALIADK iti 4) ; ‘ ‘ i] ; r : ij * 
- a he a ae 4 , . 
“OD dae a wrapped packag Manila rope 
leature markel evel 1() tt 
, " at ~ ; if ‘ 7" bmw ; ‘ 
material STATE ACCS Ori com yhich te nere rope id he 
iti dit ided pin vhicn tit rite’) if fot ae red engtn ay at 
chandise} Window and countet 
displays, booklets and mat ads ar 
wluded vit! hangeable rics 
mcimMaed Lt Cnhanyean | 


label a I) Lilé 4 Mia if 
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Catalog Supplement 
Illustrated with both photo 
yraphs and line drawings, a sup 
plement to Catalog No. 54 (pub 
lished in April, 1954) includes all 
products added to the line since 
that catalog was issued. Full de 


tails On VAaATIOUSs keys and locks are 





Screen Good Sales Are More Profitable With 


Misa 












Bf it) 
rt? Higeaes 1 
f EpprES Tt iti beets 
Pry eit Pegg bee 240284 beet : 
PoP pee tn) 
esr eh 
33 beaetsg ery 
: 
t : 


ae a ) 


lod 








ONE-SOURCE 
BUYING! 


Mliminate duplication and complications by depend. 
ing on Schumacher for all your screen good require- 


’ 
ments. 


Only Schumacher makes the famous “Reddy-Loe” adjustable 
window sereen with the important safety factor that means so 
much to your customers plus the outstanding metal rail wood end 
extension sereen. And Sehumacher’s screen doors or combina- 
tion doors in both wood and aluminum are made with the same 
skill and craftsmanship that have made Schumacher and quality 
synonymous during the past sixty-five vears 


(ret set for the big screen-good selling season that’s coming up. 


Write or call us today. You ll be sales ahead if you do! 
THE F. E. SCHUMACHER COMPANY, Hartville, Ohio 
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proximately 25 ib In weight are in 
diameters of ‘4, 5/16, %%, % and 
“ in., and are called Junior Coils 
Fon elf-service, the Supel Tuff 


rope comes in > pop lat side 


vA 
2» and ‘% In and in 4 popular 
units of different diameters and 
lot sizes; Unit 1 is assorted 50-ft 


colls in each of the three diame 


ters; Unit 2 is In. in 5 doz 
lots; Unit 3. is .-In. diamete) 
with 2') doz. packages; and Unit 
1 has | doz. ‘Ye-in. diameter 50 
ft coils The Thomas Jackson & 
Son Co 


For more data circle No. 412 on posteard, p. 149% 


Spinning Line Package 
Kach individ lal pinniny line 


, 


Spool is CU Om-wound W Lf eorrec' 


lenyth of ine per ti ‘ = fit fixed 


spool reels. Merchandised from a 
counte! display in color holding 12 
spools, the Fitzit Pal ifTered 
three spinning line (;host braided 
c.. 
new 


FiTZiT 





monofilament. 1 Imnpol ed mono 
filament, and Flexcast limp mons 
filament Newton Line Co 


For more data circle No. 43 on posteard, p. 119 


Clock Promotions 
(arrying the selling message, a 


revolving lampshade spotlights two 


me, a 


, ¢ Qtrewent Hwy 
) 50 ee ee 
7 . @ ~y * 


~ eet ne 











HARDWARE AGE, JANLARY 5, 1956 





~EEVWIaaa Tools 











Tape rules from 75‘ to *2% 
with a Free Magna View Box 


(PAT. PENDING) 


The Stanley Line of tape rules is all new 10 models in 3 
styles, priced from 75¢ to $2.89 retail . and every rule is indi 
vidually pac ked in the sensational Magna View box 

Every one of your customers who buys a Stanley Rule gets 
one of these plastic boxes with the magnifying lens lid as a free 
extra...and youre selling the best in tape rules fine tools 
from The Tool Box of the World 





The ‘Big’ Rules The “1200 Line” 


This display packaging shows and sells the rules and points up 
the big, free extra, too! All four 1200 and both 3600 rules come 
in these individual pouches for easy display. The new 
Pacemaker Rules come 6 of a size in a snappy display carton 
with lots of selling art and copy. 


Your wholesaler has Stanley Tape 


Rulesnow. See himright away. Fora 
free fact-tull folder, write Stanley Ss | A N q F VY 
Tools, 381 Elm Street, New Britain. 


Conn. Ask for rule folder T 201. 






































































TO HELP YOU SELL 








® For more information 
on these products and 
services use free post 
card on page 149. 


(lock of Tomorrow units ina light 
motion display (No. 540 which 
is free to dealers with two white 
and two black Clock of Tomorrow 
models free with one white and 
one biack Clock of Tomorrow is an 
easy-to-set-up merchandiser (Ag 
sortment NO 920 W eatclor 
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Folding Rule Promotion 


A special 2 doz. unit display car 


ton is now available when dealer 
buys 2 doz. rules, half All Amer 
ian and the balance Columbia. 
With this deal he receives, without 
cost, six Atlantic 6-ft. white tape 
rules with chrome case that may be 








num floor 








attention 





full 


write for 


mation today! 


The greatest 
threshold improvement 
in 25 years! 


Colorful, eye-catching alumi- 
display compels 
becomes a whole 
new threshold department ! 
Holds 48 thresholds, yet 
takes only 2° by 2° of 
floor space! Its yours 
free from your jobber 
and the DURAflex Co 


infor- 


retailed 


contains 





phe 


to! 


regular 


NN {) Z 9 


rules: 


nit 


each. | 


marking 


[init No. 25F contains inside mark 
ing rule Finish is white only. 
Promotion runs in January, Feb 
ruary and March, 1956. kagle Rule 
Ufyg. Corp 


For more ad 


ata circle 


No. 45 on postcard, p. 149 


1956 Fan Catalog 


Featuring a line of window 
without 


with 
tne 


tg othe 


and 


and 


addition 


mode] . 


NEW DURA//ox DISPLAY 
é 


.» OPENS THE DOOR TO 
FASTER THRESHOLD SALES! 


fan 
button 
buttons 


push 
of push 
the 1956 Air King 














fan catalog includes a variety of 
fan sucn a mobile, all-p irpose, 
floor circulators, dehumidifier 

pedestal air circulators heaters, 
atti fans commercial exhaust 
fans, and louvers and nutters 
Bern Mia. ¢ OTD 


For more data circle No. 46 on postcard 


Display for Roasters 


Offered free of charge, thi 
play card for R twell roast 
designed § te hnelip promot 
around ciif fara I orig 
and black to contrast with 

\ 


pp 





DURA/lex 


.»eAmerica’s most 


advanced threshold! 


Durable aluminum base, flexible 


vinyl arch provide positive 


sealing ...hugs floor and door 
blocks out rain, snow, dust, draft, 


DURAflex Thresholds 
DURAflex floor displays will win 


insects! in 


customers, influence sales as no 


other threshold can! 


Write to 


| os DURA//ox = 
7 


3275 N.W. 37th STREET 


MIAMI! FLORIDA 
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NEW PRICES 
NOW IN EFFECT! 


. ~Buy Now! _ 


FULL PROFIT at Fair Trade minimum 
on LARVEX and LARVEX PARA 














Fair Trade List Py 
LARVEX Minimum Retail Per Doze. 
Super-Larvex Finger-tip Spray $1.39 $16.68 
Pint 89 10.68 
Combination 1.39 16.68 
Quart 1.39 16.68 
“2 Gallon 2.29 27.48 
1 Gallon 3.39 40.68 Goes twice 
Sprayer (Push Type) 1.39 16.68 





LARVEX PARA 








NUGGETS & CrYstais meno itn 

PARA I Lb. $ .89 $10.68 
2% Lbs. 1.89 22.68 

MOTH 5 Lbs. 2.99 35.88 
CRYSTALS Vaporizer .B9 10.68 
by | Refill 64 7.68 














10) rC ' ‘ig wot LARVEX and LARVEX PARA are backed by heavy adver 
Good nomena Oy ape «0o* "ising and fast lurnover. high profits 


“, vtorens _ — ao’ 


/ 
Order from your Wholecaler TODAY: 


Cash in on these profit-boosting OT MS saiivalbadl 
LARVEX DIVISION 







500 Jersey Avenue, New Brunswick, N. J. 
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° of 4 Square Squirt Uelnor Metal 
TO HELP YOU SELL — —- nag | Sidiiieat ) o.. Am 
n bright green and yellow with 


row Por more data circle '\é if on postcard, p. 149 
New Displays and Other 


a white picKet fence tront, pack 


Deal ca) Hel aying for the Square Squirt sprin 
edgier oaies eips kier is designed for counter im ° . 
ss light cigens.ohy wee Maren Hammer and Nail Guide | 
pla Design is similar to firm’s To aid in quick determination of 
tandard style for hose nozzles, the proper penny-size nails for 
brilliant porcelain enameled plastic hose mender kit and othe! 
roaster mounted on die-cut tabs products Packayve is available t 
(ard is suitable for both window dealers at no cost with every ordet 


and ecountet display, which Currie 
roaster to show explanatory recip 
label Bletche? Knamel (0 
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Fishing Lines Catalog 


Six products highlight the 1956 
lishing Lines Catalog No yf} 





which has 10 illustrated pages and 
full information Miller Hollow 
fly lines, Sensation fly lines, Magi 
raid lines, Hot-Stretch fishing 
lines, W-40 monofilament, and 


each job, thi ew nail guide (11 
lustrated nov the number of 
nails per pound in the size selected 
cron fishing lines are featured in and describes best application for 
the catalog Weatern Fishing Line 
(0 


each. Reverse ide tells which ham 
mie? ae elect tor various nouse 


hold and other On Available at 


Por more data circle No. 48 on posteard, p. 149 










DELUXE EQUIPMENT 
Complete with display brackets 
and peg panel backs FOR ONLY 


$7 3800 


HERE ARE THE FOREMOST IN STYLE—BEST QUALITY AND CONSTRUCTION 
EXCEPTIONALLY BEAUTIFUL—EMBODYING THE BEST FEATURES 
DESIGNED TO DISPLAY MORE MERCHANDISE 


A I 
FIELD TESTED, APPROVED BY MERCHANDISING EXPERTS 


* AS A NUMBER ONE SALES PRODUCER 
rs - q q b r WRITE FOR FOLDER NO. IJA W. C. HELLER & CO.. MONTPELIER. OHIO 
GIVES You MorRE For rour MONE Y 
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BIGGEST FIXTURE 
VALUE AT LOWER COST 


























the lO), » ’ try cle ti ’ ’ tril 


Trion eitner ! r¢ ‘ Ora un Vv f 
away fst ng Mig. ¢ 
For more data circle No H on postcard, p. 149 


Grand Central Station clocks, 
eyed by millions of 
travelers in New York City 






Door Closer Display 


With a minimum « 


LO nit a aen Trator-ad 








Famous manufacturer of Timers for America’s lead- 

ing appliances, and over 20 million alarm clocks 

Cash-in on the fame of the Lux “Time Reminder Line’ 
the line that builds volume sales. 





“RIVIERA’ TRAVEL CLOCK 


Lux exclusive! Slide-open, safe-to pack 


abl thout chara ates stvlish design. Richly vrained Arabian 

rT nd demonstrat purpos Ostrich tinish with polishe d gold trim 

Dis) ' _— 1 fram mb > hour alarm luminous numerals 

nd door. and com ; ete with Retail $9.95 (Plus Fed. Tax) 

chrome handle nd n nted doo! 

close! ()ver-all siz lOxl2Z*o in 

S. Parker Hardware Mfg. Corp 

For more data circle No. 51 on posteard, p. 149 ELECTRIC “DATE MINDER’ CLOCK 
Tells time, day, dat automaticalls 
Wide ranye of color selection. Attractivels 

Float Display Deal packaged singly or “double-sell 


teamed with famous Lux Minute Minder 
Retail $9.95 (Plus bed. Tay 


An assortment of popular sizes 
ol tandarad Snap On and Off fish 


ing floats are offered for the 1956 





NO LUBA, 


eason in Displa Deal 


which includes a free molded - de 


sign eountel dispia' ine compli te LONG RING MINUTE MINDER 4 
deal includes 15 di floats, in , é, 
- SO famous its hecome al household word. 2 
assorted q manritie OT r pop ilar ! 
to 60 minute “time reminder’ setting 

41zes ranging trom . to 2 in 

a sure-to-be-heard ring. White with red nu 
diameters all float nave the pat 


rr : merals. Retail $4.95 (No Tax) | 5 
ented E-Z-Wrap Cap. Transparent _ 
over keeps stock in display clean, 


and it may be tocked from the 


rear Dia jfon Rai {0 





PLUS FAST SELLING SPRING WOUND 


For more data circle No ton postcard, p. 149 
ALARMS AND MERCHANDISING AIDS 
Ask your distributor for a look of lus 5 
Rodenticide Display quality products and big profit story 
In red, yellow, black and white 
this lith yrapned metal case di 
| i I ? | 7 ‘ rive ; f 
coe ae 12 1 DEPARTMENT HA 


THE LUX CLOCK MFG. CO., INC. 


WATERBURY 20, CONNECTICUT 
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| LAWN = GARDEN BUFFET 





With the most 
sprinkiers and 
ALLENCO answers requests for 
an ali-in-l merchandising package 
It's called the Cash-Cart Promo 
tion, featuring the above all-pul 
pose 2-square-foot display plus a 
complete promotional program 
(including local advertising in 


line of 
“ACCOCBSOTICS 


complete 
hose 


your town) with a $100 List as 
sortment of best-sellers! It can 
boost your traffic, highlight your 
whole Summer ‘Tool dept cut 
handling costs and INCREASE 
SALES. Order “Allenco Cash-Cart 
Deal” trom your jobber! now of! 
write, including his name, to 
W. D. Allen Mfg. Co., Chicago 6 


Feoaom 507]. 





CARTON 
ASSORTED 
NIPPLES 





25's and 100's—!/,"" to Sizes 
Write for Catalog 
PITTSBURGH NIPPLE WORKS, INC. 
1455 Spring Garden Ave. Pittsburgh 12, Pa 

4H 











EDUCATIONAL TOYS 
and HOBBY KITS 


for boys and girls from 1 to 16 and ap 
Woedburning Sets, Tool Chests, Boot Bulider 
Sets, Toy Lawnmowers Metal and Wooden High 
Chairs ~¢ Chairs, lroning Boards, Pull 
Toys, “beh Pre-School Toys, Sand Decorat- 
ing Sets, Work Benches, Toy Cast-iron Cook 
stoves and accessories. 


SEND FOR FREE CATALOG 
AMERICAN TOY & FURNITURE CO., INC. 


6130 North Clerk $7., Chicago 24, Iii. 





TO HELP YOU SELL 











STAINLESS STEEL 





FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


* Sheet Metal Serews © fork Serews © ferews 
© Set Gerews © Weed Gerews © Nuts W ore, ete 
© Olaes 3 AN Drilled Fillieter Wends 
Prompt deliweries on email or lorge ou 
Write fer cometete dotaviatine catalog 


| STAR STAINLESS SCREW CO. 


>. Little Falls 4.2300 


O=e 649 Union Bive 
— 















Telephone 
Paterson 2. Ni 


New York ‘phone: Wisconsin 7.9041 





® For more information 
on these products and 
services use free post 
card on page 149. 


fo wipe owt 


fvery Single Rat snd Mowsd 


7 ik3-2-] 


on your property 





breaks 
ship- 


and 


play is 15 in. across 
self-container for 


Ine. 


52 on posteard, p. 149 


down as 
piny. d (‘on CO., 


For more data circle Neo 


Garden Tools Promotion 
long handle 
Thumb tools are offered in a spe 
package to 


Four dozen (Creen 


Clal demon- 
strate the 
and garden tools from a mass wall 


promotion 


merchandising of lawn 


display. Package has a selection of 


18 of the most popular patterns of 
rakes, hoes, 


shovels 


yarden spades, 





- 
and lawn tools. Package is deliv- 
ered prepaid at $4.72 below regu- 


& Hoe Co. 


For more data circle Neo. 53 on posteard, p. 149 


lar cost inion Fork 


Balicock Packaging 

with shelf-appeal in 
plumbing tank trim has been 
given a new departure in packag- 


Designed 
mind. 












(onst! icted of 
ballcocks 


ing, corrugated 


hoard. cartons for are 
Six individ- 


ually boxed ballcocks are packed in 


printed in dual colors 


an economy special shipping Car- 
ton. Mansfield Sanitary Pottery, 
Inc. 


For more data circle No. 54 on postcard p. 149 





NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





Steel Storage Cabinets 


These steel storage cabinets are 


designed for safe storage and ac 


cessibilitvy of inventory records, 


account books ledgers, order 
forms, mailing lists and office sup 
plies Cabinets are adaptable to 
various needs, having adjustable 
shelves that can be placed as close 
as 4 in. apart; up to 16 shelves 


may be placed in the standard 


6'%-ft cabinet, but four shelves are 
usually furnished Four general 
types of cabinet are available: 
double-door model, 6% ft high; 
single-door, similar to double-door; 
desk-high cabinets for use In 
offices, with top for added desk 
Space, and counter high cabinets 





1956 
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for use as service counter and with 

































built-in lockable storage space. 
Standard colors are green or gray 
Standard Pressed Steel Co. 


For more data circle No. 55 on posteard, p. 149 


Merchandising Unit 

Usable for any line in any depart- 
ment, this king-size Econ-O-F lex 
71KS self-serve, self-selection mer 
chandiser requires 18% sq ft of 
floor area and provides nearly 60 


PRECISION 
MADE OF 


ALUMINUM 


sq ft of selling space. Unit has 24 
all-metal shelves and frame is dou- 


ble slotted On hoth sides at ] inh. $ aS 
intervals, allowing individual 30 in. Vel WOr 


shelf adjustability. Suitable for 
soft goods, hard lines, smallwares, 

toys, gifts and specialties. Mer- of ‘these 

chandiser is designed to allow cus- 


“4 bottle caps sold already! 


Very likely these Slip-Seal Lifetime boule caps are already on your stor: 





control sheets. Stores throughout the nation sell them by the millions. The rea 
son, of course, is that Slip Scal caps re ally re-seal. (* Retail price 25¢.) 


BS lie 


oe me: 


display these 
other Slip-Seal 
profit-makers, too! 



















Not gadge (SOF poimiimit ks, but 


needed and wanted and fé ‘hil 





products. This is the reason 


Saves soap 


| 

SOAP | 

fome ty see rods on it} er side your store can make good maney 

' * n sf sailing on ype: | side on the fast turning Slip-Seal ling 3 for 25¢ @ soar mare 

in. signholder, at $117.50 each net AUTOMATIC JIGGER ~ 

F.0.B.; 4 units, $112.50 each ne . ) PIRONING BOARD COVER HOLDER 
insert . 





kK () BR. Reflector-Hardware Corp. 
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cork end 
in bottle. 


POURS a 9 

Adjustable Storage Rack ps romney me 3¢ 
A tire and wheel rack, made of 
teel and holding ip to 1.300 Ib at 


ye ML Th) TS, 98¢ 


( NN 
IRONING BOARDS 


ABSOLUTELY FINEST QUALITY HOLDER 


NO-NAIL wince: 


















nue 7 a: Ke-usable Over | mite ) | 
f ? nO 
Mile | pak CAN = 100,000,000 | ste | a" 
ie OPENER Sold) | f= / 
. = for “‘key-type” 8 for 25c “4 

cans 6b for 19¢ | 


rr , = 
YAP 


ft 
ss 


peer ae 


254 











aq free! 


i wrile for 


| ey we eT tr 
eee oe 
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v 


Better PIPE TOOLS 





Reversible Ratchet STOCKS 
and Adjustable DIES 


baceptionatly 
lies ited, 


conventent where space is 


thie stock cimplifies pipe threading 


clase te walle, in corners and wherever eper 


sting room te restricted, With adjustable dice 
over or under size threads) is 


an ideal where valwee and fittings are 


being tnetealled of matntained 


“ARMSTRONG HHS.” Adjustable Dies are 






of Special Vanadium Teel Steel, have “backed 

off” teeth, correct eutting angle, ample chip 

clearance and correct throat 

angie lhey start and cut easily 

? held their sharpness and “epin”™ 

Write ter of pipe witheut jamming of 
Cateteg | tearing threads«. 


fhe teel Hetder Peepte 
56214 W ARMSTRONG AVENUE + CHICAGO 30. ih 


ARMSTRONG BROS. TOOL CO. 


















“ECONOMY” 
50 ft. only $3.98 


25 ft. only $2.69 
Transparent Virgin Vinyi—in a rich green eye 
catching color 
Reattachable Couplings ~the only low-priced hose 
with this important feature 


5- Year Guarantee — an outstanding sales point 
in this price range 











Here's your traffic-bulider in garden supplies 
Ask your Supplex jobber for full details. 


1936. For 


wetering equipment see ed on page 13/7 


Feature ‘Sepples in complete line of 


Supples 











SUPPLEX CORPORATION, 











NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





each rack level, is available for the 
torayve of tires, small colis of wire 
teel strapping and other circulal 
tems Kack Pro ides LO] orde} 

LAC} ny of Various Hulk material 

which are acces ibe . TACKS Nay we 
moved about for user's convenience 
Sheives and supporting rails are aad 


justabdie neignt OT) yA in. Cente! 


to accommodate different izes of 
materials hack are 48 in wide 
and 13 in 
neignts ailable: 7 ft, 364% in 
and 9 ft, 3% in. The Frick 
lagher Mtfa. Co 


deep, and two standard 
are wva\ , 
(,al 
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Special Wrapping Paper 


An amu lfiy design consisting ol} 
free-hand drawings of tools and 
miling fix-it men is featured on 


Mister 


na ina 


which 
imprinting de 


IxXil Wrapping papel 
id ialized 
hardware deal 


igned ior use wvy 


printed in green ink 





on tan colored paper, or poppy red 
on @& dCGark orange Roll tin’ 
avVallabie in two weights of pape 
in varying widths from 1b to 36 
in.. In 1600-ft. rolls Large square 
pace | avaliable fo pel onalized 
imprinting ip to three lines 
CODY, pl is trademark without an’ 
additional charge. Minimum ot 
ders are for six rolls, but they may 
be siti combination Oy] Vidtn 
Kirchheimer Bros. Co 
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Resume reading on page 4} 



































2 .ume & Aitwoon 


Kerosene 


for Lamps 

Incubators 

Brooders 
Water Heaters 


[rume & A\twooo 


MANUFACTURING COMPANY 
THOMASTON, CONNECTICUT 


Automatically keeps i5-inch hole 
in ice to 50° below sero. Ther 
mostat control, 600 watts, aver 
' age cost only 2 cents a day 
ar Buy only one Rhinehart de-icer 2 
[ ’ in your lifetime alii parts are 
repiaceabie tor easy servicing 
4 SEND CHECK OR MONEY ORDER 
MONEY BACK GUARANTEE—Oniy $14.95 


RHINEHART CO. 1199 POLK ST. FORT WAYNE. IND 








Bewildered ?? 


then read.... 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 





easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 
This helpful 
in each issue 
is another reason why 
HARDWARE AGE is 
the No.1 choice of hard- 


ware dealers through. 


dealers. 
feature 









out the nation. 
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-WISSOTAS> 


Top Quality 
TOOL and SICKLE GRINDERS 
and Abrasive Grinding Wheels! 


1? S 






NEW! ELECTRIC 
TOOL GRINDER 


“3 
* HEAVY DUTY ‘ 
HP. or 1/3 H.P 
Motor 


* CHISEL GRINDING 
ATTACHMENT _ina- 
cluded. 


* EASY ACCESS to 


front of wheels 
* BALL BEARING 


Model £1 6G Alse Model ft f 
ed 
ALL NEW! ae / 
SICKLE / ) 
GRINDER \ in 
’ a a | 
* FASTER, SAFER. more accurate! / 
* REQUIRES NO CLAMPING 
or reciamping of each 
section ‘| ; 
* SHARPENS 7 FT. SECTION : 
in 5 minutes ‘| mm ry | 
+ LOW PRICE | ” 
: 
(pom : } FORAGE 
| iy HARVESTER BLADE 
SHARPENER 


* Also sharpens Mowing 
Machine Sections, En- 


; 


Ves 


FT silage Knives and other 
»s) tools 
' << 


* Harvester and Ensilage 





A Ay Knife Grinding Attach 
af ment also sold sepa- 
pt rately to fit most con- 

I for7 ventional bench grind- 
¥ y, ers 
Model BK ft] 


A FULL LINE OF BELT DRIVEN SICKLE AND TOOL GRINDERS! 







GRINDERS fulfill the 
part jiar sstomer sft the right 


need ’ 


WISSOTA 
your most 


a) 
Model M\48 


WISSOTA'’S 
’ itly Vitrified 
ABHASIVE WHEELS 
and SICKLE CONES 


hbalaneed t) 
’ rmiy meade 
Accurately 






HAND \ “fete Tests 
OPERATED \ 
TOOL AND \ 

SICKLE 


GRINDERS 


w write today for deserigt 
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GIVE A“ROKER” BOOST 





Te) '¢: 


BOKER tools are as finely made as BOKER 








cutlery. BOKER’s trademark stamped on 
them is a guarantee of quality, workman- 
ship and performance. BOF ER tools are 


made of special analysis, chrome vanadium 


stee!. They're load-tested, diamond tested 


and accurately mas hined trom 


stee| i§ 


for hardness 
forged until final pol- 
kind of 
They look qual- 


the time the 


ishing. In short, they're the tools 


your customers will go for 


ity They feel quality 


They are qualityl 


~~ 


— 



















-2735C — 7” ~- 10%6” - 

124" sizes 

Heavy t af Pattern 
ps f curves we 1S 
straigt nes. Other patterns and 
sizes ) availiable 

£6507 10” size 

Patented Groove-Grip 5 00 


ui istabie P 
Wrench € arin t © } yf 4a 
ribs and grooves 


men and elect ar 


maintenance | 


SPECIALIZED 
PLIERS FOR THE 





12” sizes 


FLECTRONIC Chrome piated iinian pecia 
siloy steel thf Wrench, Ex 

MANUFACTURER ceptionally song 
eS’ '@37 Sos ‘ st the Navy 
Pier jan '% Zé 


Wy, > 
“sry foo ean 6 i 


HM. BOKER & CO., INC. 
Established 1637 
101 Owane 


Mew York 7, WY. 





KakKKKKKSK 


Read it in 





HARDWARE 


NEWS OF 





HARDWARE AGE FOR 





A. Lee Shapleigh Il, Elected President of 
Shapleigh Hardware; Other Officers Named 


A. Lee Shapleigh, Il, has 
been elected president and 
assistant director of the 
Shapleigh Hardware  Co., 
wholesalers of St. Louis, Mo 

At the same time it wa 
announced that ufficient 
shares of the company stor he 
had heen tendered so that 
financial interest in the com 
pany has heen transferred 
to Harold C. Schott and A 
sociates of Cleveland (Se« 
HARDWARE AGE, Dec. 22, p 
67.). 

It was also announced that 
the following officers have 
heen elected Raymond D 
Ashman chairman of the 
hoard; A. Wessel Shapleigh, 
vice-chairman of the board 
G. Edwin Poindexter, execu 
tive vice-president and trea 
surer; and W. F. Barne 
secretary. A new board of 
director Wi aliso elected 
consisting of Raymond D 
Ashman, Harrison O. Ash, 
Carroll E. Gunnin, G. Edwin 
Poindexter, Harold C. Schott. 
A. Wessel Shapleigh and A 
lee Shapleigh, II 

Mr. Ashman is the retired 
senior partner of Ernst and 
Ernat, Cleveland, Ohio. M1 
Ash is president of Alumi 
num Industries Co., Cinein 
nati, Ohio. Mr. Gunnin is 
vice-president of the Boat 
men's National Bank of St 
Louis, Mo Mr Schott is 
president of Curti: Mfg 
Company, St Louis Mo., 
with other interests in Cleve 
land, Ohio 

All other officers will con 
tinue to function in the same 
positions as previously, the 
company announced 

At its annual meeting of 
salesmen, the company ad 
vised the salesmen that it 
expects us to “move forward 
with an ageressive program 
of improvement of custome: 





174 


Schott in the purchase of the 
tock of Shapleigh Hardware 


Montgomery & Crawford 
Elects W. M. Walker 





W. M. WALKER 


Montgomery & (‘raw ford ¢ Bea 


Wholesalers Establish 
Catalog Standards 


recommendations 


recommendat ions 


plify the production 
for wholesalers 


logs. Recommendations cove! 
type faces, illustrations most 
suitable for catalog use, page 
size, arrangement of copy, 
et 

Use of the standards pre 
sented in this booklet 1s ex 
pected to reduce the cost of 
catalog preparation and 
maintenance by the whole 
saler and to reduce time and 
expense in a manufacture! 
advertising department by 
eliminating waste and un 
usable copy and illustrations 

Use of the standards DY 
manufacturers in preparing 
pre seT Copy for catalogs 
would make it possible for 
wholesalers to prepare page 
by simply clipping and pa 
ing the material supplied by 
manufacturer 

The standards were pre 


pared by the association's 


(committee on Catalog Style 
Recommendations, consisting 
of R. F. Beeker, Ohio Valley 
liardware (o., chairman: 
trace Hayden, Dunham, Cat 
rigan & Hayden Co., and 
Wm. Geo. Steltz, Jr., Sup 
plee-Biddle-Steltz Co 


Stuart M. Jones Elected 
To New Vice-Presidency 


Stuart M. Jones, forme! 
vice president if} charge of 


ales, has been elected vice 





the oy TS ga 






Witenes 


4 
oe 
aie ae a 


STULART M. JONES 





pre ident OT tne Neu York 
Wire Cloth (o., York. Va 
He assumes full re Pponsi- 


’ 


bility for all operations of 


the firm’s wire products bus 


Lhicsas 


Marshall-Wells Names 
New Merchandise Head 
Arthur C. Nodine has been 
named vice-president and 
yeneral merchandise man 


aver of United States branch 





ARTHUR C. NODINE 


operati iT) Ol Vial nal Wells 


(o.. Wholesale! of Duluth, 
Minn 

Herbert J tichards, for 
meriy a istant saies man 


aver ot} Zenith Machine Co., 
Duluth ippilance man ifac 
turer and a Marshall Wells 

ibsidiary, will be new man 
aver of the firm’s head office 
major appliance division. He 
had been with Zenith 25 
years 

Leonard M. King, with the 
Coolerator Co. for 25 years, 
and formerly administrative 
assistant of that Duluth firm, 
is new sales manager of Zen 
ith Machine Co 

Mr. Nodine, who will su 
pervise procurement of some 


Continued on page 178) 


E. B. Morley, Jr., Moves 
To Branch At Detroit 


E. B. Morley, Jr., has been 
transferred in the Morley 
Brothers organization from 
the home office of this hard 
ware wholesaler in Saginaw, 
Mich., to the Detroit branch. 

He will be special assis 
tant to G. J. Bentley, De- 
troit branch manager. 

Willis J. Billmeier is the 
assistant branch manager at 
Detroit 
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W. P. Gillespie Joins 
Fayette R. Plumb Co. 


Appointment of Wil 
(;illespie 


llam ? 
us sales 


of ayet te Rk 


manavel 


Ine , 


Diss 
| iump, 





FRANK L. CAMPBELL 
Delta File Works, Inc., and 
Graham Rotary File & Tool 


Corp., has been announced 
by Frank L (ampbell, ex 
ecutive vice - pre ident of 
Fayette R. Plumb, Inc., the 





WILLIAM P 


GILLESPIE 


parent company The ap 
pointment | effective Janu 
ary 1. All three companies 
are located in VPhilade pnhia 
Pa 

In his new position Mr 
Gillespie will be responsible 
for the sales activities of the 
three companies 

Mr. Gillespie was formerly 
sales manager of the hard 
ware and tool divisior of 
the Henry Disston Division 
of H. K. Porter Co., In He 
tarted with Disston as a 


hardware missionary man 1¥ 


Years avo, al d na erved iti 


HARDWARE AGE, JANUARY 


Hie be 
sales manager of the 
tool division in 1950 
and the hardware division in 


1952 


Various capacities 


Came 


power 


Supplee-Biddle-Steltz 
Buys Auto Supply Firm 
siddle 


Philadelphia hardware whole 


Supplee 


saler, has purchased certain 
assets of Philadelphia Whole 
Distributors. 
cording to an 
by Wm (,e0 
dent of the 
sale firm 
Philadelphia Wholesale 
Distributors will be 


saie Inc.. ar 
announcement 
Steitz. 


naraware 


presi 
whole 


absorbed 


into a new firm to be known 
as Independ nce Distribu 
tol Ine I) new firm will 
be operated as a separate 


ubsidiary of Supplee-Biddle 
Steltz Co. It 
supplies 


will handle auto 
and equipment, floor 
coverings and electrical ap 
pllances, 

\ portion of the sales force 
of Philadelphia Wholesale 
Distributors will be employed 
Dy Trice pendence 1)j 


4. Ine 


tripu 
tor 


Spiegel, O'Neil Elected 
Masback Vice-Presidents 


Kdwin R Mashack, Jr.. 
president of Masback Ine., 
New York City hardware 
wholesaler, has announced 





PHIL SPIEGEL 
the recent election of Phil 
Spiegel and James B. O'Neil 


as vice-presidents 


: 


( ontinued on page 116) 
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Ace Hardware Opens Bismarck, N.D. Store; 
James Hardware Adds Eighth Ohio Store 


Biemarck, N. D 
of the 


Hardware was heid re 


(;rand 
opening YO000 aq ft 
Ace 


centiy with free turkeys, co 


logne, organ music, coffee 
and donuts, and prizes for 
children as featured event 
Radio commercia direct 
from the store, and a 4 pape 
newspaper section helped to 
bring a capacity crowd. Over 
20,000 items are stocked on 
self-service type fixture The 
store is another in the chain 
of Ace Hardware Corp., Chi 
cago, Ill 

Wooater, Ohi James 
Hardware ha opened its 
eighth self-service tore in 
Ohio. at the Wooste! Shop 
ping Cente! The tore | 


open 9 to Y daily with do-it 


yourself merchandise’ fea 


tured. All wome! hoppers 
were given a vase during the 
opening day 

Kiphrata, Wash Vr. and 


Mrs Arthut 
opened their hy 


} 
Boy " 


irdw 


recenti' 


mare Tore 


at the corner of First NW 
and A St with door prize 
as part of the event Heavy 
nows did not deter a capa 
ity crowd 

Sunbury, fa Fisher 
Brothers Hardware ware 
nouse Was recent! com 
pletely wiped-out by fire at 


New Columbia 


(Continued on page 1H4 


Stratton-Warren Opens 
First Branch Warehouse 


Stratton Warren liard 


ware ©o., wholesaler at Mem 
phis, Tenn., opened its firat 
branch warehouse this week 
if} Jackson, Mis 

An open house will be held 
Feb. 5 and 6 and the ware 
house will be written up In 
a special section of a Jack 
on newspapel 

The branch serves central! 
and outhern Mississipp!, 
eastern Louisiana and west 
erni labama 


Joe Weil Hardware Moves To Larger Quarters 





loe Weil re 


(,oodsa atore at new 


South Park 


the 


entiy opened rhe Jer Weil binrdware and 
ind larwe: 


hopping ( 


porting 

: 
quarte ra on | exington thivd ifi 
enter ‘ orpus ‘ hriati lexas 
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... the greatest name in 
power lawn mowers 


Why? Because COOPER has 
been building power lawn 
mowing equipment since 1926 
.. + built them better than all 
others! The name COOPER 
signifies quality ... outstand- 
ing engineering design 
precision manufacturing... un- 
questionable periorm- 
ance on America’s 
finest lawns! 


























































When you sell COOPER mowers, you're 
selling a complete line of power mowing 
equipment! Whether your customer 
owns a 60’ lot or a country estate, 
there is a COOPER mower to meet his 
lawn mowing needs. There are sizes 
from 18’’ to 65’... reel type “Klip- 
pers’, rotary type “Cyclo-Mo’'s” ... 
Edgers and Trimmers...and big “Im- 
perials’ from 27’ to 65’ with 
riding sulkies! There is more 
profit in COOPER mowers. 
COOPER mowers sell fast and 
STAY SOLD. 


Write or wire for literature 
and complete information 
about the big COOPER 
power mower line TODAY! 


COMING SOON! 


the New seit Propsiien CYCIO-Mo” Rotary! 





CLOSER - MAximuM ») (NO “ 
SAFETY SCALPING 





ewe om ree SE Dee meee a 


MFG. CO. 
787-789 South First Avenue 
MARSHALLTOWN, IOWA 





News of the Trade 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Moto-Mower a former Chicago salesman, 
nie ' | 
‘| ne Moto Vowel! i} i be dnt tne Mi A = L. M. 
, Strottman, who was a New 
troit Harvester Co ict ae. 
York office sales representa 
mond ind., ha appointed 


nead tne Cincinnati of 


Stanley Works 


ljona ( i? ()ve! trom and 
David K. Tilton have been 


named Als representative 





# 


OVERSTROM 


DONALD E-. 





J. THOMAS O'SHELL 


two new Hie representa 
tive in a tepped ip Alt 
Cum paipn, 

Jack Wright, formerly of 


Firestone Tire and Rubbe 





(‘o., covers Louisiana, Arkan DAVID K. TILTON 
Ad, Alabama, and wester | 
Tennessee Stanley Tool Div., the Stan 
|. Thomas O’Shell has ‘¢y Works, New Britain, 
; Cor 
western New York, wester! : 
Overatra snl: 
Pennsylvania, and West Vii Mt verstrom replace 


He wa with Free Joel Molchan in the Kansa 

Missouri, Colorado, and Wy 
oming territor’s Vii Vio 
Formica Co. han has become a product 
Cincin line manage! 

Vr. Tilton will cover Min 
nesota, Wisconsin and Upper 
Peninsular of Michigan. He 
succeeds Rodman W. Chan 


herlain. Jr... who has becom«é 


ririia 


fewing Machine Co 


The Formica Co 
nati, Ohio, in line with « 
tablishment of a network of 
division offices, has made a 
number of sal and mana 
yerial changes and appoint 
ments. ve | product iine manayvetl 


J. A. Healy, former Chi 


CAPO office manave!l hecame 


Diamond Calk Horseshoe 


eastern division Ale man KLimer R. Lueder ha heer 
ayet T | Fagen } tne named territory alesman for 
central division ales man Diamond Calk Horseshoe Co 
ager 1) th, Mint 

BR R Allen, Milwaukee Formerly with Ace Hard 
manager, replaces Mr. Healy ware Corp., he covers | 
at Chicago. H. K. Gladfelter, nois and Indiana 
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at NEW ror ‘56 


GARDEN HOSE 


~ 


~ 


i - < , 
~ ‘ ™ ' 
> j 
- ~Tee , 
re + 


‘APEX! 


SUPERLITE 












VISIT US AT 


NATIONAL INDEPENDENT 
HOUSEWARES EXHIBIT 


JANUARY 19-26 


MORRISON HOTEL, CHICAGO ° ROOMS 587-588 


a 













NEW 
COILING @ 


J 


A NEW 


PROGRAM 


.. . plus complete range of colors, sizes 


- a 


Apex has been, for many years, a prime 


producer of vil y| plastic con pounds 


The uniform quality of Apex vinyl plastic 
hose . the result of close laboratory control 
which assures full diameters and full wall 


thick Mmess 


Apex hose will withstand all accepted burst 


fests. If is non-Kink« qg lightwe ght, resistant 
to abrasion, water and oil. It is fitted with 
non-rusting full f iW, heavy duty brass 


UV) 


APEX TIRE & RUBBER CO. 


S CENTRAL A 


PAWITUucwmweyYT e 


Ac.h. JANLARY 5S. 1956 





—s 
>... “ao 


nae - 
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MERCHANDISING 








ISLAND 

















Q 
. 


Bes 


=> 
a 
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MAGIC... or MERIT ? 


No mystery about the sales success of 
the RUGG-ed line. Rugg mowers stand 
on their own wheels when it comes to 





quality and features customers want most 
. for they are features that give more 
for mower money. 


Why not investigate the pront-possibil 
ity of adding Rugg to your line today? 
You ll find your profit chart will fare far 
better tomorrow 


ROTARY * REEL® HAND 


Call your jobber / —™ 
for the complete 





story. Or write 
direct to the 
E. T. RUGG CO 


THE E. T. RUGG COMPANY 


Newark, Ohio . Manufacturers since 1883 





look at this 


EVANS 


the biggest SELF-SELLING 


EXTRAS 


ever offered 


Every single tape packed in an ir- 
resistible crystal-clear plastic util- 
ity case! PLUS~—rich metal-edge 
carton that is a display in itself! 
And in each “White-Tape’— more 
quality extras than in any tape at 
any price! Yet Evans “White- 
Tapes” still start at a sensible 
$3.49 list price 


EVANS Pocket “WHITE-TAPES” 
6,8, 10 andNOW Excluscucly 





ZTLL-O-N- 


Another outstanding EVANS EXTRA! Each EVANS 


Pocket “White-Tape” 


in clear Tenite utility case 


l-dozen assortment carton becomes a counter display 


Inside 


a special display for one each 6, 8, and 10 ft 


tapes, and three extra display cards for individual tapes 


&) so26 
1 


RULE CO. 


450-416 TRUMBULL ST., ELIZABETH, WJ. 








Harold F. Nunn Named 
Assistant General Mar. 
Harold F. Nunn 


named assistant 
Henry 


has been 
general 


manager, Disston 





HAROLD F. NUNN 


Div., H. K. Porter Co., Inc 


Philadelphia, Pa. 


Mr. Nunn joined Porte 
eurlier this year as assistant 
to the executive vice-pres) 


dent, ( R Dobsor 


Toy Association Elects 
Officers, Board For 1956 


Gilbert G Southwick 
Childhood Interests, Inc., Ro 
selle Park, N. J., was elected 
president of the Toy Manu 
facturers of the U.S.A., In 


at the 309th annual meeting 
held in New York ¢ ity Dec 
5-6 
He succeeded Sam G. Go 

Halsam Products Co., Chi 
cago. Silas M. Ford, Sifo 
(.. Bt Paul, Minn., and 
Abraham Swedlin, Gund 
Mfy. Co., New York City, 


are vice-presidents 
Charles B 

Esquire Novelty 
City, N. J., is 
Glaser, Revell, Inc.., 
Calif., 18 assistant 
Horatio D. Clark 
secretary 


Gainsburgh, 
Co., Jersey 
treasurer and 
Lewis H 
Venice, 
treasurer 


was reelected 


Dealer Show To Be Held 
By Kelley-How-Thomson 


("0 : 


17 
Wii 


Kelley How-Thomson 
hardware 
hold its 


enow in 


wholesaler, 
first 

Duluth, 

month 80 


merchand) ‘© 
Minn 


may View 


next 
dealers 
new merchandise, talk 
merchandl 
motion and 


wholesaler’s 


their ing and 


plans, Visit tne 


warehouse 


The show will be held on 
Jan 30, 31 and Feb. 1 from 
10:30 a.m. to 5 p.m The 
show will be in the former 


Flame restaurant building on 


HARD 


News of the Trade- 





the Lake 
front. More than 26.000 aq ft 
of exhibit he used 
to display 100 
lines. Some &0 factory repre 


Superior water- 
space Wiiil 
more than 
ecentatives will be at the snow 
Lo demonstrate Tneir ines 


and talk over merchandising 
Kells y 


Thomson will have a 


HNOOotLn 


| 
pians WIth deaiers 
hiow 
eClA! nardware 


merchandising 


Spiegel, O'Neil Elected 
Masback Vice-Presidents 


(Continued trom page 175) 

Phil Spiegel started with 
Masback in 1935 as a stock 
clerk and worked through 
Various departments until he 
became dealer sales manayer! 
in 194%. He will head up the 


companys dealer sales divi 


LOT) 





JAMES B 


O'NEILL 


James B 


: 
1946, 


O'Neil started in 
worked in 
until he 
the purchasing 


and Variou 


departments became 


a member of 


department in 1938. He later 
erved a “ buyer of many 
of the company: line and 
became merchandis¢ man 
ager in Jan., 1954. He will 
ipervise activities of the 


purchasing department 


Marshall-Wells Names 


New Merchandise Head 

(Continued trom page 174) 
$40,000,000 worth of met! 
chandise annually, was mer 


handising manager at Gim 
York. He 
ously was associated 
Abraham Straus of Brook- 
lyn, Lit Brothers of Phila 
delphia and Kaufmann De 
partment Stores, Pittsburgh 

Mr. Richards will 
nate production of Zenith 
appliances for all Marshal! 
Wells branches in the United 
States and Canada 

Mi King will be 


of nationa .Aie ro! 


bel’s New previ 


with 


coord) 


in charge 
Zenit h 
ARTE 
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TRIM- "GUARD 


protects 
adjoining 


surfaces 





Trim-Guard is a feather light tool 
(nat make pe ainting quick r and 
easier Protes vindow glas Ss. 
walls and other adjoining surfaces 
while painting along narrow edges 


of windov frame rY ld nvs ofr 
yvoodwork. Keeps paint where it 
he] nev Lares nvenient handle 
keeps hands from tiring. Trim 
(,uard nacked tv lozen in 
al making carton \ pr ven 

() from your wholesaler. 





PLASTER. STIK ove hairline cracks quickly, easily 





The favorite of 
millions of home. Other LEONARD 
v1 for filling 
nasty hair products include 
om plas- CRAK-SEAI 
sar PAINTER'S PAL 

| ' Alwawes 
ready 1 e Self- el] ing display carto PASTE-BAK | 
hold ne doz | vet take | -- PIPE.SEAL 
( inter nace An excellent profit iten 











SOLD THROUGH QUALIFIED WHOLESALERS 


THE LEONARD COMPANY 


DEPT. B, 506 THIRD STREET + DES MOINES, IOWA 





7 cutters for ‘4° to 6 pipe. 














Heavy-Duty Pipe Cutter 


“WOODRUFF KEYS = tata built — a — warp or break 
= aiways tracks pertectly ‘amou Ritnptio 
* MACHINE KEYS = thin-blade or heavy-duty cutter wheel ot tool 
* MACHINE RACK stee| = easily — throug nhoan oe | Nat 
cutter tactory-testes t pay you to LOCK iti ‘*| 

* TAPER PINS RiGoiO cutters order today 


“COTTER PINS | “Special wheels available for stainless steel and cast iron. 
“SPECIAL PARTS | 


i 

| 

and other Stanho products | 
Bulk or Packaged | 





‘h 
For fast easy pipe 


cutting in tight places, 
at Pei Cail 
4-wheel cutters 


==> > 





WRITE for CATALOG 
) and PRICES 


TANGARD 


ssw HORSE NAIL CORP 


NEW BRI 11ON PA 


vile Pipe Tools 





The Ridge Tool Company, Elyria, Ohio, U.S.A. 
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bono’ whal YOu Gel: 


» Q@FREE NEW 
“Selling Tree’ Display 





@ Stocks & Displays 
20 tools 


@ Only 17° high, 
18 wide. 
12 deep 


@ Wrought iron 
style metal 
construction 


AT LESS THAN REGULAR PRICE... 


this popular assortment of Edlund tools: 


6 Edlund Top-Off Jar Openers 

5 Edlund ‘49-er Tu-Way Openers | 
6 Edlund Junior Can Openers 
3 Edlund +2 Egg Beaters 








2 2 2s 2 2 =. = ......2 2:8 & 










Limited Time! Limited Quantity! 


Mere s a housewares Gepartment in a 
Tistel) Meeratae lhese famous nario ally releh ad JAdL 1 1, 


Edlur Gg Rit her Tools 


7 tileets sight relate. , 

this free NEHA approved s 

agupiay rock Makes ture J 
y be seen. Oniy one 


‘om 1¢ a,ma ai*ll a ) 
EDLUND COMPANY, INC. 


> us in Chicago Booth 438 
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News of the Trade 
Ace Hardware Opens At Bismarck, N. D. 


7 en 
of f “it 
ae ve id ge / rd y al ae 
a * ra a ye ae J * a ; 
jj Pe 4 $ - # ae a Pit, ot y 4 
P - Yes . a an “a 4 
g : ew F, Og pa a wy oe 
am a Ae * ed 4 * a. « “/ * ee 
Big ao fs See PO a: a 
OG ge te gig (wea 
‘ 4 
7 ” 
v » 
x 
olf 
° 






» 


: . ‘ 
liardwar-e ‘ orp., ( hica 4 i recently opened a MUU 
at] i? branch at HMismarck ~N i) vf Wepapel ana raqgcio 
ertisiny yrought larwe crowds to the event 


GE Housewares Price Southern Association °56 
Structure Changed Meeting At Palm Beach 


(,eneral Klectri (0 re Il hie i-year meeting ol 
duced retall price on many he Southern Industrial Dis 
ite 1 rif no ‘ eware proa if 1 1} i iLO! \ - lat Offi VA ii] Ue 


ip to 6V percent on January at the Biltmore Hotel, Paim 


through reduction in tra beac Kia. on Jan. 18-20 
mitional Prd marvin fo hers Wiii ne Husiness 
trie mantutacturet aisti j meeting for member only, 
Lor and deaiel and an open meeting where 

Diatrmbution roat mist anufacturers may call on 
be realistically lower, com triputo} to discuss rela 
pany official point out, to Hip) 
meet demands of ma mal 


keting Bahder Named Manager 


Advantage claimed for Lrnold W. Bahder has bee! 
the new pol Y are a broad ippomtled fie ieveiopment 
ening of Lne market for Aver, erectric nousewares 
then hou (ware prod icts. ] Lande! , | rary & 
increased ale volume ip nt “ark, New Britain, f_Lonn 
ie@nst io percent in the next lie W it domestic Ailes and 
five yea added ipport to lising manager of 
fair trade enforcement ex ' 


New England Builders Hardware Club Officers 





\t the last meeting of the New E.neland Builders Hardware 


{ lub ofhcers were electe 1 for iv 6 Shown above left to 
right, 1). ¢ MacMillan, AH. biawley Hardware Co., vice 
president > | Dhompson LV. Davies lhompson orp 
president, Robert Joachim. Stanley Works. treasurer: R \ 
Bullard, Kenneth H. Bullard Co., secretary 
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ne& VY 


magnetic 
power 
latch 


only ao lint 


MOST POWERFUL 
YET LOWEST PRICED 

















* Unconditionally quaranteed 


* Powerful 10 Ib. holding force keeps screen, sliding, closet 
and every type of cabinet or locker door in home, plant, office 
or store firmly closed even if warped or sagging 


* Fast, foolproof patented (pending) self aligning installation. 


* Exclusive pivot-cushion action 


+‘ Lasts indefinitely—no working parts to get out of order 


Write for full details today. 


H E P P N E R SALES COMPANY 


Round Lake, Illinois 
SPECIALISTS IN MAGNETIC DEVICES 


- : 
- | - 
: ‘ ’ 
; ; 
a | 


WRIGHT? 





FLAT WIRE SELVAGE 





WRIGHTWELD HARDWARE CLOTH is a 


major advance. 


Hard drawn wire in place of 
the customary annealed wire gives added 
strength, rigidity and uniformity of meshes. 
By the Wright weaving process the flat wire 
selvages are tightly welded to each filler wire, 
resulting in even, 


accurate width. Heavily 


galvanized after weaving. 


CG. F. WRIGHT STEEL & WIRE CO. 


WORCESTER © MASS. 
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VWe 


Super 





Trade-Mark 


KIT WITH TOOL AND TERMINALS 














STRIPS 
INSULATION 
FROM WIRE 


ay, 


SHEARS 
BOLTS 











REPAIRS 
BROKEN WIRES 
SAFELY & EASILY 


SUPER CHAMP tool ay on 












attractive box. The Ay : . 
insylahon we an be repa \s ouRsgoltr or 
lape A &: Se ional job do Ryn oo } electrica 
\: PAYS or wh not ou can cul 5 
ae At sBes 5 oe length a out damage tq he 
ig bee ~ T.¥ ots—newsp ads no : 
SS pe rh he — attractive “i 
and Tg -* lie the saan oe 
fou Il "¢ eqD Ae terminals gad nn ay) asily from the 
_ awa punter Displ« - ybBer can wpply you 
S56 og»: 
A) = Ma Prefete, Ire 


Hardware Division 
100 Paszton Street Harrisburg, Penna 


SEND ME INFORMATION 





Terminal Assortment 


€ ounter Displo y 

















News of the Trade 


NEWS OF 
MANUFACTURERS AGENTS 


Chicago Die Casting 
Two new sales agencies 
have been named to repre 
sent Chicago Die Casting 
Mfg. Co., Chicago, Ill 
Raymond RKeben, 18! 


DRI-ALL 
dish drainer 


“The Homemaker’s Dishwashing Treat” 





(CHAPMAN ANDERSON, JR 
























































*% With Celerful, Hi-impect 
Styron Plastic Orain Holder VISIT US 
For Silverwere and Gadgets 
J *Designed to treat the Space 
A homemaker to the dish 
—4/, drainer possessing every 330 
ZZ functional feature she ever 
— hoped for, especially the HOUSEWARES 
new plastic silverware and 
gadget drain holder, a fea SHOW RAYMOND REBEN 
* ture she dreamed of for Navy Pier 
many years. Hooker Ave., Poughkeepsie, 
N y ; COVE! New Y ork 
Contact Local Representative or Write for Catalog |-HA tate. excluding New Yor! 
City 
Lope | $i 1i¢ (0 j y) 
| Robert M. Bai . HARRY BLAKE 
Hibernia Bank Bidg., New 


(o., Inc., a aies agent for 
Mississippi, Texas, Oklahoma 
and Arkansas. 

Chapman Anderson, Jr., 
and Harry Blake will covet 
the area for the Deveney 


Company 


Lambert Inc. 


Lambert Inc., Dayton and 
Ansonia, Ohio, ha named 
William A. Matzke, and hi 
BOT Robert. as its factory 
representatives for Washing 
«7 ton and Oregon 
(Pa | ROBERT M. BARNES Their offices are at 809A 
/ 

(UL), Orleans, La., has Louisiana, ermina! Sales Building, 5e 
‘ attie, W ash 


Microstone® 
Element 


FILTERS 


Yow sell customer convenience and 





satisfaction when you sell SETTE’s Pos 
itive Filtration, tor Positive Filtration 
means free flowing, clean burning oil, 

4 


lower fuel bills virtual elimination Model FIOB a Mississippi, Arkansas, Okla 


homa, and Texa 
eeees List Price $2.80 each , 
like SETTE Filter’s ease of installation INLET %” IPT Assisting Mr. Barn are Form Agency 


John P. Briant, J1 New Rayfield Kurland and Ber 


of burner maintenance. Customers 


or 4" on special 
order at no extra cost. OUTLET 


| ‘ , , owe ; 
Recommend SETTE Model FIOB which in ¥,” tube or 4" IPT Orieans ; and Geor, YP. al 
stalls at the tank or drum on all medium Frazer, Dallas. Texa . manufacturers ré¢ pre senta 


size installations MARQUART . ? tive agency, known 4 |: eld 
Manufacturing Co. New Partnership \ssociates, at Newark, N. J 


ORDER NOW fer the peck season 1241 High $1. « Oakland 1. Calif rev 
ahead! Dealers: if your jobber con ? gh ’ Killebrew & 


ease of cleaning, efficient operation 
“*} Neb nzani nave formed 


Hrackman, 
Export Agent 


Joins Agency 


; <7 4 , To. ; 
supply yov ORDER DIREC TT! Shipped Oc FANIC EXPORT COMPANY va nv bile ’ I enn ’ and Ken ' , 
PPD, 40% discount in dozen lots 400 Montgomery Street neth R. Roth. Asheville, N Julian B Jorwen mn na 

San Francisco 4 California > , nave formed the Kille oined tne HH hr Wi imriad) 

o— aa ae he oe oe GS 2 bes s Ff ££ Ff Ff Sf brew, Brackman & Roth manufacturers representa 

Please send the following Postpaid; dozen F Ayvency, man ifa turers rep live agency, Geneva, Oni 
MARQUART Sette Model FIO8 Filters : resentatives 


Manvtacturing Co. | Name iron Makers Convention 





i 1241 High Street | : Chattanooga Co. A national convention of 
BE  Ockland 1, Calif Hl Chattanooga Wheelbarrow ornamental iron manufactu 

City State ) 8 Co., Chattanooga, Tenn., has ers will be held Feb. 25-26 at 
[.. aS eae Se eee eS SS SSS eee appointed A. H. Deveney & Memphis, Tenn 
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Nt YMONEY- MAKERS» 
LOURLG 


e 
f 
= 
) x FIBERGLASS 
] BOAT COVERING KITS _ 
f 
4 
f 
f 





@ Highest Quality 
@ Lowest Prices 
. 
* 





Freshest Stocks 
Packed to YOUR 
Specifications 


Kit includes glass, resin, catalyst, color. 
Available with your name on package. 
Order with confidence from one of the 
largest suppliers of Fiberglass. 







* WATER SKI KITS 


(KIT INCLUDES HARNESS) 
® Non Warping ® Non Splitting 
@ 7-Ply Molded Plywood 


P Dular item tor do-it-yoursell ’’ custom- 
1 Skis are ready shaped, drilled for 
easy assembly Retail Price Birch or Gaum 


$14 Viahovany $16.00 


Water Ski Harness Available Alone 


(same as included with kit) 


Ihe Taft water ski har- 
ne puts this sport with- 
HIGH MARK.-UP FOR in the reach of all your 
DEALERS ON THESE customers. Retails at 
“MOST-WANTED” ITEMS 54.95 


TAFT MARINE WOODCRAFT 





f Dept. HA-1 619 39th Ave. N.E. Minneapolis 21, Minn. 
i 











CORALUM 
“FLAT-PACK"’ 






LADDERS 


in easy take-home 


package 


Steps down overhead 
teps up profit: SAVES 
warehouse Space 
13% shipping cost’ 
ASSEMBLES IN MINUTES 
V’Vure, extruded. heat 
tempered aluminum 
Moving part Vi KI 
ETED Sal-t-tred rubber 
feet. Non-skid steps and 
top’ Shakeproof* Sema 


and Keps* used exciu 





sively. Z2,3°.4°.5,.6 8,10 
ye A 


BAS Shetliield Ave. Brooklyn 7 N.Y 
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This litthe rig went to market 


Wherever they 
mounted on the 
Musgrave factory representatives draw 
crowds At the 
Chicago. such a trailer served a: 


travel with sample machines 


special trailer shown above 
attentive 
Show in 
display platform 
to pro’ ide Up COMmparison hbetwe etl Mi »W : 
CYCLE 24 and MOW-CYCLE “Cadet”. Thousands 
made their selection from this di play And log- 


asked 


sales 


National Hat dw are 
a close 
iobbe rs and deale) : 


handy, 


riding lawn 


ically enough, numerous 
how they could secure one of these 
helps for distributing MOW-CYCLE 
tractor: Requests were 
cided to offer these sper ial auto trailers at a below- 
cost figure (*) to all who handle MOW-CYCLE, 


hy Check coupon below if interested } 


Oo numerous that we de- 


MOW-CYCLE. 


for lawn care without 
2 walking 









MOW-CYCLE 24 





World leader in effi 
ciency afety tvling 
Powered my 3 hp 
Clinton engine. Recoil 
tartet forward-and 
reverse rift eparats 
i le clut j | in Ii2 


Factory List $289.50 


MOW-CYCLE ‘‘Cadet’’ 


The tripped for-action riding ") 
lawn tractor. 3 hp Clinton engine 
recoil tartey! for vara mma 
reverse shift. Direct driven 20 or 





Factory Lis! §209.50 


Cash in with MOW-CYCLE; 
built for riding, priced for 
selling. Mail coupon today 


Musgrave Incorporated, Dept 
}? 4 4 ‘ ‘ 


A, Springfield, Ohio 


MOOV vt ie: I iii isi Wii ti Cimi ifidi 74 Te nents 
pret iat MOW ( Y¢ LE Auto hi i ‘i ts) si if rrierti 

a* 

Witte i 

Firn 

Addre 


18% 





Attendance Up 70% at Salt Lake Hardware’s 
Second Annual Housewares Show Series 


The Salt Lake Hardware 
Co. is continuing its pro 
gram of dealer education and 
promotion with completion 
recentiy of its series of sec- 
ond annual houseware shows 
The three shows presented 
the 1956 lines of 33 house 
wares manufacturers to 659 
sales people of 205 dealers 
This is attendance 
of about 70 percent overt 
first show a year ago 
Dealer 


an yain 


the 


interest in promo 


tions and product knowledge 
was evident in the amount 
of time spent at this year’ 
show, substantial orders 
placed, and many sugyes 
tions that a now he held 
in 1956 

At each show Salt Lak 
Hardware and factory rep 
reseritatives were at the e» 
hibits to disecu housewares 
with dealers Mach now 
was open for three day* 

A sales seminar for Salt 
Lake Hardware salesmen 
was held on the Saturday 
preceding each how I ac 
tory representatives covered 
the features of their 1056 
lines 

Houseware shows were 


held at Grand Junction, 
Colo.: Boise, Idaho: and Salt 
Lake City, Utah, for dealers 
from New Mexico, Colorado, 


OBITUARIES 


W. P. Herrmann 
WwW. P 
of R. K 


chasing 


Herrmann, treasurer 
(arter & Co., pur 
New York 


agent in 


City, died Dee. ¥4 after a 
short illness. Mr. Herrmann 
joined the company in 10914 
a8 an accountant, Was 


elected 
and secretary. 


assistant treasurer, 
lie was elect 


April, 1952 


Arthur 8. Hilton 
Arthur B. Hilton, 75, hard 


ware merchant at Crane, Mo.. 


ed treasurer in 


since 1906, died at St John’s 
Hospital at Crane on Dee 
after one month’ illne 

Over the years he built the 
business up into one of the 
largest and most modern in 


Missouri 


Arthur Kempton 


Arthur Kempton Tur 
the first 


aoutnweat 


aid 


to have been to im 


184 





News of the Trade 


lt tah. idaho, 


ming and Oregon 


Nevada, W yo- 
represented 
Aluminum, 


Sunbeam. 


Lines 
Mirro 
W are, 


hou 5. 


were 
Revere 
W est ing 
Hall, 


{ net), 


Neseo, Carve! 
loyal Kkceo, 
Rubbermaid, Plastex, Silex, 
Foley, Handyhot tig Boy 


Barbecue, Munising Wooden 


( hrome, 





ware Colorflyte, Royale, 

Wagner, Griswold, Libbey 

(iia Proctor, Los Angeles 

srusn Met-lL. Top, Cal-Dak, 

hletcher, redera! TOO 

Titan Riva Grimiti spice, Dealers vot ideas on how to sell more housewares from 
Wolff Lacey Ledge, Voranne exhibits such as these at the second annual housewares 
of Calil Washburn show of Salt Lake Hardware 


i 








bHlardware | ront 


Robert Wright 


Salt Lake 
to right, Walter Samulski, Bill Fielding, WwW. I Hendrickson 
Clayton, William Gough, Lester Mathieu, William P. Clayton and John Duncan 
left to right, H. P. Mills, Morey White, Clinton Bellinger, Robert Allen, | 
Emory W. Berrett, John Benishek, George R. Woodward, Ben Thompson, C. | 
George Currie, Harlan V. Meyer, A. N. Parke 


Personnel at the Boise, Idaho, housewares show ot 


row 


ly Dene 
Ba k raw 
Kennett 


Stoddard, 


Frenk D. Stratton ware and Implement Co., 
' . Central Bridge, N. died 
rank Ld). Stratton, Vew ~ 

suddenly On VON 


England representative for 


Lamson «& 


(,oodnow Mfg 


Co., Shelburne Fal! Ma Carl E. Cowell 
port the time switch device :? 
into the U. 8S. from Switzer: died on Dec, 2 Carl BE. Cowell, 05, presi 
land over 40 years ago, and : dent and manager ol! Mo} 
vice president of the Tork Charles Ww. Grantier yantown Hiardware ‘ Vio} 
Clock Co., Ine Mt. Vernon, Charlies W. Grantie 7} yantow! W. Va., died id 
N. Y., died Dec. 10 at New owner of the Grantier Hard denly on 29 at his home 
York City 

DEALER BRIEFS: nesses. The firm was started 


Albert E. Marshall 88 years ago, 





and nad eel 
(Continued from page | 





Albert E. Marshall, 83, a in the Colman family 
prominent Lyons, N is Moline, Iii \ three-day tinuously 
hardware dealer until a few yrand opening celebration Las Vega \ i! 
af ‘ ‘ ‘ tibgee 
years ago, died Nov. 18 in was recently held by Ace ontenwe | racantia onet 
fa | (iW ii . ‘) *¢ *T) % O} ‘ 
the Lyons Hospital after a Hardware at 1411 15th ' ' 
ed another in } chau 
long illness lie opened hi Housewares, gift and toy , ¢ 225 Fourth Ave n 
" . , Lore Hi >) ou y j 
frat store in 1901 are featured in the 2500 aq ptown Yuma The two-da 
ITOLAIW I j Li Wt ay 
ft store Prize and muye , ; 
L i D M | , Open nouse featured doo! 
evi ° aione nirs were part of the event ADI 
bl ‘ pteiiai [= 
T : thy 
Levi I) Vialone. va presi Phe store ] affiliated vith ture. housewart ind 
dent of the Shelby spriu Mt Ace Hardware Corp On no 00d in { 
Hinge (o., Shelby, Ohio, and CARY 
0) year veteran ir the h) il ad Mo gavrf i} i } 
ers’ hardware indu try, died Piatte City Vf Liu rt ma pent : & Me 
on Nov. 29 He had been McDonnell has purchased the Hardware store Ww rece 
president of Shelby ince Guy Colman Hardware, one held at Morgan Pa 
1v4s of the city. olde 1 imi And app fice ire < tured 
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HA Photo Anéles A report in pictures of events in = trade 


He iknap Hardware & Mi ¢ Lo Louisville Ky has 
put into use the hret high-speed data processing drum 
of its kit d in a hardware company af bine hye lifte, 
(lef IBM branch manager, and E. W. Heller, Belk 
nap secretary comptroller (right), watch Huss i] Pro 


ter, Belknap president, test machine 


bs i “ 
HARDWisre < “Es 
, AEM 


"= 


Se nd eg eee 
Attending the recent annual banquet of the Yankee A . 7? ' 


biardwaremen s (lub at Koston were seated, from 


ss > , 

i. oa 08 ' 
left | I ink (,rant die low . Dowse Lo (,ordon bart ; i 
i] < 

Decatur *~ Hiookins Lo \ incent Burns W ate bHlard P j 

, — 

wa>re Lo Standing. from lett Stanle y lohnson ims | : : — i | 
) j 


mouth ( ordage a. 
A Die ( ‘> kK eet) Vi, 
McGravey, True len \ 


np ‘ Ory and (,arnet! \qoams 


Donovan, Greenheld la; 


arkKey Keen Markey Co Neill 





sigelow & LDowse ‘ 


> 


national corte af 


birat prize ol $1000 in a 
ror window displays of Fabulon bloor 
finish went to James Baldwin beckdol 
Hlardware & porting (,oode ©: 


Va 


sharon 


Samuel Malawista (center) with other members of the sales torce of | Rahbinowe Bm Ca Yonkers. NJ 
ar award. Others, (lett to right) are tdward Stites, 
credit manayer Manny Rabinowe, sales manayer A\lbe rt Rabinowse 


* ident: Max Zimberg mere handising manayer 


5 
I re 
Celving Salesman ot the y © 


branch manager Philip (wam7on, 
pre siciernt operations 


Be rrnan Mahinowe pres 
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Dealers, Wholesalers Warned By FTC That Import 
Goods’ Origin Must Be Marked and Advertised 


(Continued from page 14) 


imported goods in retail stores. 
All imports 
marked in the 


must be clearly 
English language 
as to country of origin. The mark 
ing may be no smaller than one 
sixteenth of an inch. 

Once the yoods are in this 
try, the marking may not be con 


coun 


cealed or obliterated by 
manufacture, 


further 
without the marking 


being replaced in a conspicuous 
place. 

If the main portion of the arti- 
cle is imported, then the entire 


article must be marked, even 
though parts of it were made in 
this country. 
driver blank 
fitted 
handle in this country 


marked “Made 


For instance, a screw 
made in Japan and 


with a wooden or plastic 


should be 


in-Japan 


Watch Mail Order Ads 


The general rule followed by the 
FTC in 
that the 


adequate 


deciding marking cases is 
customer must have “an 

deter 
whether 


opportunity § to 
mine, by examination,” 


the product is 


made in this coun 


try or imported, 
this 
imported item, 


Following when an 


marked, is 
in a sealed plastic con 


rule, 
clearly 
packaged 
tainer or an unsealed paperboard 
box, so that the item cannot be 
inspected without opening the car 


ton, the 


carton must be marked 


with the country of origin. 

In norma! advertising, by either 
a wholesaler or a retailer, it is not 
necessary to warn the customer 
that the goods are imported unless 
the goods 


mail. In 


may be purchased by 
this case, the customer 
wouldn't have an adequate oppor 
tunity to look for a label! 


taking possession, 


before 
and the adver 


1&6 


tisement would have to include the 
country of origin 

Simply using the term “import- 
ed” in advertising skirts the 


border between legal and 
because in the case of 


yood 5. 


less wanted by 


marking 
Japanese-made which are 
yenerally U.S. con 
sumers, it might not be adequate 
warning, whereas in the case of 


German-Swiss goods, which are 


generally acceptable, it would 
meet legal requirements 
The FTC has 


it uses to poli e the 


VW hich 
marking of 


two powers 


imported goods, one covering ull 


fair or deceptive practices as to 
other 


competition 


customers, and the 
ing unfail 


COVeET- 


between 


sellers. 
In the case of unfair competi 
tion, it might be illegal for a store 


to advertise an imported item at 


prices dramatically below prices 





Consumer Mailers 


New Wholesalers’ Aids 


for Dealers’ Use 





Walter H. Allen Offers 
Colorful Sale Broadside 


Walter H. Allen Co.. Inc... hard 
ware distributor of Dallas, Texas, 
offers dealers a 4-page colored 


broadside for mailing to custom 


ers. 


The mailer is a follow-up to 
the 32-payge fal] catalog 
The broadside features many 
sale-priced items in hardware and 
housewares Dealers 
their imprinted on 


them for mailing purposes 


may hav e 


own names 


‘ itho iT 


" + | sf , 
ing it was imported, if the effe 


of similar U.S. goods 


would imnaye competit tOfl Tila 
rially In this case, a competitor 
WO iid pre i) I ive to be adi qi 
out of Dusine befo. the Fit 
CoOuG cy 

in addition to tne federal law 
regulating marking, several states 
also have law which, in effect 


req iire tnat tne { ustomel pe not 


fied when merchandis foreign- 


made. 


Problem of mar kK lripe lipo ted 


goods a8 a warning to potential 


customers becoming espe ially 


important because of the growing 


pl ictice ot Man’ foreign manu 


facturers of m iking ¢ neap imita 


tion of brand-name American 


merchand}! calling them by sim} 


lar names, and trading on the rep 


WTATION of the | ~~. prod ice rs 


Credit Group Sees 1956 
As Good Business Year 


Intelligent and alert credit oper- 


ation. attentiveness to accounts 


rece ivable. and the handiing of 


credit 


expansion will have much 


to do with how individual corpo- 


rations fare in 1956, representa 


tive executives of financial man- 
uyement agree in the 
of the National Association of 
( redit Men at New \ ork 


The analvsts are 


annual poll 


UNANIMOUS In 


’ 
’ 


their confidence in an overall good 
foresee a 
falling off in the 
half, afte 
ith backlogs of orders 
A contrary 


low up, 


HOuUsSiINess Some 


Year. 
creel tie 
- > 


Tor ond 


plant have caught up 


view is for a spring 
then a revival in the fall 
ufter credit restrictions ease 
There is a two-way opinion of 


DOs ible reactions from the Com 


ny election, the negative in terms 
of uncertainties as to future Bove 
ernment 


al policy toward busine 


the positive in the conviction that 
neither political party would dare 
risk losing face by letting the 
economy 


ip a Coy. 


Business Failures Up 

Business failures were 247 in 
the week ended Dee 15, Dun & 
bradstreet, inc reported. This 
compares with 219 for the preced 
ing week. The Dec. 15 figure is 
the highest for any week 
Feb. 3 


since 
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EYE APPEAL: 


NO. 480 SERIES 


CARDED COIL WIRE 


The finest carded line 
on the market, especially 
suitable for peg board or 


ALL self service displays. 


ECONOMY & UTILITY 
COILS 


Soft copper 











Soft galvanized 


Taal 


. 
WIRE MIRROR CORD 


e Fins? QuAatiTy Wii PICTURE WIRE 


e STRONG 


. 
o FLEXIBLE it ALUMINUM WIRE 


© DURABLE 


” 
STOVE PIPE WIRE 





Catalog on our complete 
E ’ 

_es Wire Line is yours for the 
\ asking 


SOLD THROUGH JOBBERS ONLY 


ANCHOR 


WIRE CORPORATION 


ee ee ee oe 
JAMAICA . any AeA YORK 





Are you stocking 
THE FINEST OF ALL 
Standard Duty Locksets? 


Heoken @' feokeod oie 


New “S” Series 


LOCKWOOD HARDWARE MFG. CO., FITCHBURG. MASS 
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_— 
“Es ye? ’ 


wy . ww 


» Le)’, Aa e-\7- Wel, 


—SanbeodoR fale meres ta— 


Order both 
Aluminum and Steel 


rural mail boxes from 


FAW SCO 


Pay only one freight charge 
on your assorted shipment 





iF rules pr ( cu) rriiti 
No.1 MAILBOXES 
SIZE: Length: 18.15/16"; Width: 6-1/4"; Height: 86.13/16" 
ALUMINUM: 20 gavge, 4? pping ae ght eact j in: ¥ of 
STEEL: 20 gavage shipping weight each Atha &B 7 


No. 2 MAILBOXES 


SIZE: Le ' qth 23 | 2”. Width 17 ; He ght 14 , 
ALUMINUM: 20 gouge, shipping weight each 8 ibs 
STEEL 20 guuge, s? pepe qj we q} ’ each 20) Ibs 


TS A A | | | a 


, ) 
FAWSCO MFG. DIVISION HA. 156 

' | 

vyal oqga Falls, (Ohio j 

Please send me prices on f wal mailboxes } 

} 

NAMI j 

| 

ADORESS } 

CITY TATE ' 

I LE le NN StS RR Ee J 








KEEP AN EYE ON 


ue 


FOR NEW 
IDEAS TO 


HELP YOUR 
SALES s PROFITS 





MANUTACTURING CO, SOUTHBRIDGE, MALL, USA 


woe 


HOME REPAIR TOOLS SINCE 1875 








Eacior to coll 
_.. because they're 
hetter known! 


PURITAN 


TOILET SEATS 































































PRODUCT 





18s 


1955 Toy Market At 
$1.25 Billion Mark 


American-made toys and related 
lines sales amount to a $1.25 bil 
lion retail market in 1055, the To 
Manufacturers of the | 5. A es 
timate. Thi 48 a Valli of apoul 
ly 3 per ent over tne nest prey 


‘7ii*® Year 


During the Christmas season 


jt) million tOovVvs VaATTICS and 


puzzles Yee moid If AW eati- 


mated that 33,600,000 out of the 


12 million families in the United 
States bougnt one or more toys 
for Christma AV raye expend! 
ture per family was estimated at 


S431. or $3 more than the averave 


1954 { nristmas pure nase 
The to manufacturers point 
out that women are the chief buy 


accounting for Sl pet 
cent of all to 


(Children 2 to 6 


pure hases 
veal ol aye 
account ror the bigve t aye Yroup 
this 


percent OT 


market (hildren in ave 
Yroup accoun?t for 46 
all children. but 


cent of all tor 


receive 50 per- 
purchased and a 
count for 49 the 


, . | 
nercent of retail 


dollar market for to 

Modest Increase Shown 

In October Inventories 
Retail 


Vare and 


the 


materials 


inventories in hard 
field 
tood at $2.300 billion at the close 
of October. the Dept 
reports 

This 
in ©) 


huilding 
(‘commerce 


with $2.280 bil- 
1994, and with 
$2.350 billion in September, 1955, 
before 
Variations 
Total 
amounted to $23.850 billion as of 
Oct. 31. 1955 
lion a yea 
billion at 


1955. 


f OMmpare! 
LOT] toner. 


adjustments for seasonal 


retail inventories 
$22 .630 bil 


$92 800 


against 
earlier and 


the end of September, 


Laundry Appliance Sales 
Break 1950 Records 


(,uenther Baumgart, executive 


director, American Home Laun- 
Association, 
that 1955 
dryers, and ironers 


topped the previous record year, 


dry Manufacturers’ 


has announced sales 


of washers, 


1950, by 14 percent. 
Sales for 1955 were nearly one- 








































1954, with 5.7 


m n units being sold 

He said new records should be 
set each year through 1960, based 
on survé made by AHLMA mem 
pers 


Toastmaster Sues Chain 
For Price Violations 
Legal Ne@w 


(,uVsa 


action to prevent all 


branch of ‘Two 


ai tI 5< 


From Harrison from selling Toast 


mastel products below fair trade 
started, Toastmas- 
McGraw Electric Co., 


has announced 


prices has been 
ter Dyy 

Kelgin, Lil., 
been filed tor perina 
Herbert, 
Hiubschman, in 


Suits have 


nent injunctions against 


Sidney. and Laura 


dividually, and doing Dusiness as 
Windsor Fifth Avenue, Inc., and 
Two Guys From Harrison, at 
Asbury Park, North Bergen, Fair 
lawn. Wate nung and Totowa, N J 
Toastmaster recently obtained 
an Injunction ayvain another 
membe! of the chain, Two (,;uyvs 
White Plains, 


Krom Harrison, at 


ee ¢ 


Forecasts 5 Percent Gain 
In Sporting Goods Sales 


The American public this year 
will spend more than $1.3 billion 
on sporting goods and athletic 


the Na- 


CIATION. 


equipment, ace ording Lo 


tional sporting (,00ds3 Ass 


(;. Marvin Shutt, executive secre 
tary, predicts retail sales will run 
> percent or more above last year 


volume totaled $1.25 billion. 


when 


Department Store Sales 
Increase 3 Percent 


Department store sale in the 
['nited States for the week ended 
Dec. 3 ran 3 percent ahead of 
sales for the same week in 1954, 
the Federal Reserve Board an- 
nounces or tne j weeks ended 
| ec 8 sales rose 6 per ent above 
the previous year 

A detailed breakdown of store 
sales follows: 

4 VV eek a } 
iy ex | | rnd 

." Le 1) : 
ih ; & 7 
‘\ 7 > o 
j a 
Clews i4 
Hi 4 ’ 
Atianta 4 
‘'? ago ; * 
~ iawis 
Minne at 4 
Kaneae ’ + 4 
Lie se | 4 t . | 
~~ Prat . 4 | a ° 
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A Self-Selling 


DRILL 


> Cabinet 





permanently lithographed Tt) 


etail lanksandh t] ly lon kead 


nto the tace otf the tlie stop 
Ca y e S pers Sturdy wire tasteners are 


itt iched td) slots ised trae 


the metal ot the blank. [hey 
* © fold flat for easy st pping and 
(orag See the convenient 
Ig pee rl § chart below tor dimensions 


Complete range 1/16 to 2 by 64ths 


From your jobber or 


/ 
Xn 





Henry L. Hanson Company 
27 Union St Worcester, Mass 









NEW! Ne | 
Kromex 7“) 


~ 


/ 





Shipping Weight 








~y 
= 

> 

has 

z 

z 

4 




















Diam Fast- ’ Order From 
eter eners Per Doz. Per Gross 
No. 3 ivory 8-17 64°|6 or 7 if ibe. 7 ov.| 43 the Your Wholesaler 
dias No. 6 ivory| 9 ; 17 of 8} 5 ithe L 62 ie Or Write Us 
Packed | dozen per carton. | gross per case 
POUR-O-MATIC WHISTLING TEA KETTLE _ For References 


“Lift Kettle and Spout opens avtomatically’’ 


Sparkling stainiess steel with solid copper bottom 
patented black plastic automatic handle Modern 
streamline design Nationally advertised Kromex 





Americas most wanted line of housewares 
National Housewares Show ) sig 
NAVY PIER, CHICAGO BOOTHS 197-199-201 Lithographed Meta/ Contamers 
and all other leading shows 
WATCH FOR SHOW SPECIALS! J tL. CLARK MANUFACTURING Ct ROCKFORD, ILLINO 


Kromex CLEVELAND 3. OHIO 
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SUPPLEX 


SPRAY-SOAKER 
not a sprinkler 


An improved scientific method for deep wa- 
tering foundation plantings, garden rows, etc. 


Sprays acrated water evenly from end to 
end...in a narrow pattern, Will not rot, rust, 
or mildew can be left in place all year 


round, Keattachable couplings. Flush-out 


end cap 
Every house can use at least 150 ft. A must 
for your watering equipment department 


See complete Supplex line on page 137. 


DOOD does ir beat 


SUPPLEX COMPANY, Garwood, N. J. 


Division ef Americon Hard Rubber Company 





THE a Art CALLS 
c 
Da Ga. 
STEEL BLUE'?. 
ye 35> 


Lose 


Dies and \St 
Templates, 


operas package 8-oz. can fitted with 


Hakelite cap holding soft-hair brush 
for applying right at bench; metal sur 
face ready for ott in a few minutes 
The dark blue background makes the 
aoribed lines show up in sharp relief, 
prevents metal glare. Increases effi 
ciency and accuracy 


Write for full inl ermation 
THE DYKEM COMPANY 
Established 1920 
23058 Nerth |ith St + = =6&. Lewls 6, Me 








Promotions 


























Dealers Offered Ads 
In New Ekco Program 

A new share-the-cost ad-builder 
mat book program is offered to 
dealers by Ekco Products Co., 1949 


i 


No. Cicero Ave., Chicago 39, Ill. 
The 19 pave Kkco-F lint book 


Jes Here! sorncise 


@ FLINT-WARE 


wee te snecing renee Flalicvnt, Haat Cone 


— 
Sed 
~~ 
. 
oo, 
oo 
a 


ADVERTISING MAT BOOK 


6 rs ” * as” ” 4“ 


J a ‘os ; 
ey - ae ree” 
* a. 
e* 














, | 
st he 


“u\ ailable for ad- 


” 


mate 


shows ad 


vertising all the nationally adver- 


tised products of the firm. Sea 


sonal ads and budget ads aire also 
offered in the book. 

Dealers using the program will 
pay 50 percent of ad costs with 
Kikeo'’s share not to exceed $20 per 
maxi 


advertisement. A dealer's 


mum under the program will be 


year in news 


Audit Bu 


up to six ads per 
papers audited by the 


reau of (ire ulation. 


Permaglas Plans Unique 
Production Celebration 


A unique award idea will high- 


light the celebration of produc 


tion of the three-millionth water 


built by Permaglas 
Div., A. O. Smith Corp., Kankakee, 
lil., early in 1956. 


In late February or early March 


heater to be 


“Permaglias” water heater num 


Manufacturers’ New Merchandising Plans 



































ner 4 million will be 


produced. 


abies born to any family named 


Smith, who rent or own their 


houses, on that day are eligible to 


receive a 30-gallon deluxe heater. 


Dealers who install the awards 


will also 


neater 


receive a free watel 
lo qualify, parents nave only to 


submit an affidavit of birth signed 
by a doctor, along with a copy of 
the birth 


announcemen? of 


certificate. within 30 
days ol “three 


millionth day.” 


Stanley Works Offers 
Dealers 32 Page Book 


The Stanley Works, New Britain, 


(onn., offe dealers a 52-page 
roltovravure catalog of its hard 
ware division product 

All types of city and country 
builders’ hardware are shown and 


described, with approximates re 
tail prices included 
Dealer's name Can be imprint 


ed free on the fro 


Decorating Book Offered 
By Archer-Daniels-Midland 


The ABC's of Color, a 24-page 
color booklet prepared by Better 
THE 5S OF COLOR 





Gardens for Archer 
Minneapolis, 


offered to dealers at 1l&Sé¢ 


and 


Homes 
Daniels-Midland Co., 
Minn., is 


Pe | CODY ; 


nave their names 


Dealers may 
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Vackn ged) for 
oe 


[ OMY Galen 


super-TUFF 


50 ft. coll 


quality 
manila 


25 Ibs. packed in self- 
carton, 
Measure-marked every 
LO feet. 


disp nsing 





of manila VY 


rope im attractive c¢ llo- 


phane bag. No wrap- 
ping of measuring 
“it’s packaged right to 
sell on sight’, 





Practical rope packages for- 
Home + Farm «+ industry + Recreation 


MANUFACTURER —~-< 4 . , Ny _ 


iy 


THE THOMAS JACKSON & SON CO. Reading, Pennsylvania 


THE DEMAND 1S 6#£LA7FOR 





Be 


H. P. GOTT MFG. CO. = 





Sta-Kool Water Coolers 
with recessed, flust 
mounted faucet Avail 


able in 1'14-, 2-. 3-. § Available with or with 
ond 10-gallon sizes out recessed. flush 
mounted faucet. |' > , Z : 


Specify Sta-Kools 
from your 


hordware jobber 


KEEP PURE DRINKING WATER ALWAYS HANDY 


HARDWARE AGE 


esata cans and 
water coolers 


Keeps water pure and cool tor long pe 





riods of time. Extra large top openings 
make Sta-Kools easy to fill and ice. Rug 
vediy built on the exclusive Cott prin iple 
of double-wall, thermo-type construction 
of galvanized steel with 
out heat conductors 


off- / ami 4-gallon sizes are 
. equipped with easy 
carrying bails; 5- and 10 
gallon sizes have large, 


convenient side handles. 





WINFIELD . KANSAS 






























eye appea 





BILTRITE 


VINYL PLASTIC 


GARDEN HOSE 
and SPRINKLERS 


. by one of the world’s largest pro- 
ducers of vinyl and rubber products. 


Biltrite liose and Sprinklers help N¢ I] 


themselves. Brilhant color hand 
somely finished solid bra fitting 
merchand! ) er packaging —" point 


of-sale information everything has 
been cle ivned Lo wiv the 


more buy cp) pe al to sell more for You, 


BILTRITE 10-STAR 


Lighter and more ‘ 







TRIT} 







flexible, yet more dural 

Wor t ' ( it} cy GARDEN 
oF ~~ 
lHiea icha 

ris in 

fit 


Also available BILTRITE &-STAR 
and S-STAR hos ed & and 


(,uarante 





Va. | TRIPLE-TUBE 
lp d SPRINKLER-SOAKER 
ere @® Luis flat mntt 
Flexible @ Nickel-plated 
: | ’ i fit 
_ j 
. . | - - I t 





AMERICAN BILTRITE RUBBER COMPANY 


CHELSEA 50, MASSACHUSETTS 


Biltrite line 
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Only QUALITY Hardware 


Assures Constant Demand 


Because quality is 


mever sacf4ri 
ficed in “little things,” the 
above items are on dealers’ 


Want Lists permanently 
because their uniform quality 
keeps them in permanent de 


mand ' 


M. S. Brooks & Sons, Inc., Chester, Conn. 


Since 1848 


BROGKS fe HOGKS 


for quality 
and strength 





SCREW & SPECIALTY CO. 


450 BROOME STREET, DEPT. GA 
NEW YORK 13, WN. Y. 








— 





imprinted on the booklets, or buy 
them blank, for customer mailing. 

The booklet includes 49 different 
color schemes for every type of 
all the 


match 


for 
for 


(olor chips 


room 
schemes are included 
ing trims and drapes 


Easy Glamur Launches 
Million Dollar Campaign 


Giamur Products, Inc., New 
York, N. } has launched a mil- 
lion dollar advertising promotion 
for kasy Glamur rug cleaner for 
1UD6. 

The promotion began with a 
cleanup for the Christmas holidays 
theme 

Network radio and television 
programs of Steve Allen, Arthur 
(,odfrey and Gary Moore will be 


used extensively. 


Norman Krokenshire, veteran 
radio personality, will head up a 
new Kasy Glamur educational pub 


New York 


with a theme of reducing accidents 


lic service division at 


in the home. 


d-Con Advertising Budget 
At Record $1.8 Million 

The d-Con Co., 
Ill., has set 
for advertising through 
1956 


Inc., Chicago, 
a budget of $1,830,000 
all media 
for 

The 
higher than in 1955, is the largest 


huge budget, 48 percent 
amount ever spent by the firm for 


ales promotion 
in the budget are ad 


tele- 


Included 


vertisements on radio and 


vision, newspaper ads, consumer 
and trade magazine ads, and point 


of sale displays. 


G. E. Introduces New 
Brighter Light Bulb 
Electric Co 


new 


intro- 
light 
give be- 


(Ceneral has 


duced a incandescent 


bulb 
tween 6 and 15 percent more light 


which it says will 
than ordinary bulbs without using 
more electricity. 

Now 750-watt and 
1,000-watt industrial and commer- 


available in 


cial sizes, the new lamps will be 


extended to smaller household 
sizes within several years. GE 
states the ultimate benefit to 


American amount 
to more than $100 million a year 


consumers can 


HARDWARE AGE, JANUARY 5, 


Devoe & Raynolds Boosts 
Prices Average 3.2 Percent 
Devoe & sted 


prices LO trade an 


Ray nolds Co. DOO 


its the 


average of 3.2 percent in 


paint 
Decem- 

for 

and 


ber, citing “higher costs pro- 


duction, raw materials me! 
chandising.’” 

House 
creased 14 to 20¢ per gallon, enam 
gio paints up lL‘) to 

and alkyd flat 


up 10 


paint prices were In- 


els and sem) 


l5¢ a galion, and 


vinyl water-soluble paints 


to llé per galion. 


industrial Fasteners 
Sales Up 35 Percent 


Sales of industrial fasteners 
broke all existing records in 1955 
They were 35 percent higher than 
1954 
tinue without letup in 1956,” 


sales, and promise to con 


says 


H. O. MeCully, vice-president in 
charge of sales, Russell, Burdsal! 
& Ward Bolt and Nut Co., Port 
Chester, N. Y. 

“De pite the remarkable sales 


yain in the year, the industry 
could have done even better in 
1955 if raw materials had been in 
yreater supply,” Mr. McCully said 
Sears Reports Record 
Sales for November 

Sears, Roebuck & Co. reports 
record sales both for November 
and for the 10-month period ended 
Nov. 30. 1955 


November sales for the nation’s 
firm amounted 
up 10.5 


1954 month 


biggest mail order 


to $321 million, percent 
over the same 
Kor the 10 


20. sale 


Nov 


billion, a 


months ended 


were $2.799 
gain of 12.1 percent over the pre 


VIOUS Vear°r 


Toastmaster Forms Toast 
information Service 


Creation of a toast information 


service, called Toastmaster Toast 
Institute. has been announced by 
Toastmaster LDiv.. Me 
Graw Electric Co., Elgin, Ul. 

The institute will develop and 
disseminate information 
toast and the part it plays in the 
home through newspapers, maga- 
and television 


Products 


about 


zines, and radio 


food 


commentators. 





1956 














REALLY IN DEMAND! 


HY-KO PRODUCTS 





HY-KO FEATURES 


Designed for Fast Turns 





@® Light Reflecting easiest to 
read day or night 

@® Highest Quality Altuminun 
Enamel and ght reflecting 
beads 

@® Eye-Catching, easy to serve 
displays 





all metal 
display racks 
and window cards 





| FREE! 





PRODUCTS CO. 


$026 WOODLAND AVENUE CLEVELAND 4, ONnIO 





More profit on 


HOUSEWARES 


with these 
high-quality 
fast-selling 


BRUSHES 











Put this good-looking dis- 
play of quality household 
brushes in a good traffic 
spot and watch your brush 
sales climb. Profits, 
—not just 3314%, but 
a full 37%%—for you. 


too 


colorlul merchandive ... 
appeaiingly displayed 


Kellogg @ Brushes 


famous name... famous brand 


tt ho 
Mt the Show KELLOGG BRUSH MFG. CO. 
364-366 Westfield, Mass. 
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POWER FOR EVERY JOB — Whether it be 
preparing seed beds, cultivating gardens, 
renovating lawns, mulching, or cleaning up 
borders, PLANETILLER with its hefty 2% 
h.p. engine will sail through if with ease 
regardless of ground condition or size of job, 


, 


- ‘ 
SELF-CLEANING, SELF-SHARPENING TINES 


PLAMETILLER'S 
10°" tines ore the result of years of research and development 
Heat Treated and Tempered they are self-cleaning and self 


sharpening and designed to give maximum tilth, Adaptable 
for deep tillage or shallow cultivation; optional gauge wheels 
provide positive control of depth up to 6 inches. Your customers 
will be amazed at the handling of PLANETILLER. Only 2 controls, 
clutch and throttle Weighs only 79 ibs. € ompact and easy to 


store im a corner of a garage 


iT FULS—IT MOWS: The PLANETILLER can be quickly trans 
formed into a rotary mower by veing Planet Jr. ASZT Rotary 


Attechment es tc c r : 
ANOor CAOD sD aA AAR |S 


HER = 
PROFIT By ANET 

























THE NEW Planet Jr. 


PLANETILLER 


You don't have te be «@ power machinery specialist te make meney 

selling PLANETILLER. All you need is @ prospect PLANETULER will 

de the reset 

Take this opportunity. Get in on the Biggest Money Maker for 

1956. Steck and Display The Brand New Rugged, Dependable, 
Versatile PLANETIULLER 


S. Lt. ALLEN &@ CO., Inc oa 
3417 WN. Sth Street 

Philadelphia 40 Pag 

Rush the special story on PLANETILLER to me at once 


ADDRESS 


city STATE 


DON'T DELAY-——MAH COUPON TODAT! j 


| 
| 
NAME | 








Classified Opportunities Section 


CLASSIFIED ADVERTISING RATES 
Help Wanted, Accounts Wanted BOXED DISPLAY AD RATES —s NOTE: Somples of “merchandise, literature 


warded to box 





, ee yfaiogs, er - no? be 
in . 
Bus ess Opportunities $8.00 per column inch number advertisers unless accompanied by 
Representatives Wanted, etc. . sufficient postage for rema 9g 
‘ 5°/, discount allowed for 4 or more con- 
ae? solid, maximum %0 words $5 00 - : 
Each additional word 10 secutive insertions of Boxed Display Ads. No agency commission allowed 
Cuts or special borders not accepted. ; 
Positi W Addre our correspondenc nd repli t HARDWARE AGE $ published every one 
ositions anted ss your corresponcence an epres 10 Thursday. Classified forms ose 15 days 
(Special Rate) set solid. maximum A W A p a pud atior jate 
60 words $2.00 


Each additional word 0s Remitta @e mus? oa ompany rder n torm 


Attew Coven Wards for Hased hdidoon Classified Opportunities Dept. , ioh Ge Gate endee. Gas queens @ 
or Your Address Chestnut & Séth Sts., Philadelphia 39, Pa. stomps 














Representatives Wanted Representatives Wanted Representatives Wanted 


DISTRIBUTORS WANTED 
REP RESENTATIVES aie consi pumeies tongeen ee te REPRESENTATIVES 


M k ' $3.00. Will be exclusive with you. Full Discount 
Write now, giving all nformatior refer to 
F a nd 9 — 7 ows || eae INDUSTRIES, INC Quick Earnings 
rom airco $ abulous Box 156. Westfield, N. J. . 9 
with famous tackle brand's 


New Direct-to-Dealer 
Program Quality Chrome Bathroom Accessories new Direct-to-Dealer 





























, Manufacturer selling nationally to the distributors . i Pp 
if yours now selling direct to the of hardware, clumbing supply, tile, floor and wall e ing rogram 
dealer or if you re getting ready covering, builders hardware and lumber yards, has 
‘ we . 
to make the profitable switch as others the six New England States available for assign Harry Gephart, one of the oldest. best 
d W al ment under an exclusive arrangement to an aggres 
—e Some altco Products com sive sales organization now successfully selling com known fishing rod manulacturers is now 
plete line of Fishing Equipment and panion lines selling on a direct-to dealer basis If 
c C Address Box (224, care of HARDWARE AGE - 
Picnic 70008 e the line for you Chestrmut & 56th Sts Philadetphia 39, Pa you are now selling tactory to retailer 
Buying direct is becoming the goal of or have adequate retailer contact there 
all dealers! Heavily advertised, Waltco KE PRESENTATIVI WANTED GUOD is a great opportunity with Harry Gep 
is styled right for sales appeal | LINE OF COCOA MAI refer men in Mid hart This old line, well accepted by 
west thie nd Roeky Mountai tate ' 
priced to meet and beat any com Pref tal resentat me bate the dealer and consumer, has exclusive 
petition It's a ‘qold line’ for live p , : , ren 4 , ad Alas prefer rhe lucrative territories open for men who 
wire producers ' out ind department stores. Addr are hard workers and want to make 
}4 , _ Zz. | ii A® An) A ' ‘ ‘ | iT \ , . j 

WRITE TODAY giving complete de ot] elphia 39, Pa big earnings. Write today giving terr 
tails of where you travel, the lines you tory covered, lines presently carried 
now carry. and as much information | MEN WANTED TO COVER SOUTH and background in either tac kie and 
as possible to help us make a choice LASTER lates calling justriat ‘ sporting goods selling or contact with 


tackle dealers 


WALTCO PRODUCTS | wo seit low price hovele, twiet: dri 
2300 West 49th St. \ddress: Box A-6, care of Haxpwase Act HARRY GEPHART, INC. 


Chicago 9, Illinois | : 176 W. Adams St., Chicago 3, Ill. 
NS aa EXPERIENCED PRAVELINE 
+ VAN it) ell iy «jake clusivel ‘ 



































i? 
‘ : \1 i ‘) Vi 7 “Meili ‘ ’ 
REPRESENTATIV | 7 : se yee -* fe e oe roe: ' PAINT BRUSH SALESMEN 
; , iy ena rie ( . : : ‘ 
te arry nati all promoted unique hardware iten bene ( ( i ’ nt Vrominent ft nt ber + mantnufsa rer hase ove 
retell ’ eld ‘«@ 4 le arti ent et ree aru el ore , . yf ' ' ' . i’ . 
euUpPivitea Bulurt) ae rural reta rt Able 7 wet ’ . eee : 4 " : Puer 
new Prueline , fa } if (mt ben Write ; . ; ; ' ' a ' ' . i 
a ' ; * ie , “_F 
givine all informat sn pefer present . carried REPKE I LA iy iA | j foal ’ 
‘ Pel i coy i ‘, AM® {y ! naraw rf Bt , mint ’ ' ; ’ ize 
WESTFIELD INDUSTRIES, INC be lennessee and Wi , : 
8 } Address Box 615. eare of HAROWARE AGE 
or 564. Westteld, New Jersey eats 1 mas foes ; machs ' 
, ‘ Chestnut & S6th Sts... Philadetphia 19, Pa 
tor : ' 
‘ i4 \ fi Tiapi , AG) 
M ANI sc ' R | 7; ; R | pri wn ‘ revi { A ey ; j indeipi } ; }’ “— ‘ vO VA ' 7 : ; Mii VV 
VA AN | } 1) “Sie VAN now call rs 7 } : rr i id " ‘ \ ; ‘ 
i + sneres et 4 > . 
ati : | ' with tw © threes : ; i ReEPRI PNTA’ ivi Leu et ittra 
thie sete W ag at > “el t's ‘ ‘ ’ i” sé ty ral toet v¥ ext 7 ‘ ' ’ ‘ 
and ‘© paint low-priced ga nm paints and a te Det We manut 
riatien ' : ve ' ‘ ; ‘ | | ' rake ; ‘ i} 
on : conn ! | Tr } 4 hs ey) , j | \ { 
ma net ippea ; et ' 4 “f VA j , ‘ V : i4 | 
is @ i ! ect W wits 
covets ' vw tt, : | ‘ 
carried Achdiress it P . Blas ams ‘ i Mii NEPR } | | 
Ace, ( heat i A ' ' ’ } ri iH 
'F ‘ i | j ‘ an ' | 4 4 : 
‘ } ; fA PAC] 
A] } Af | eo \A ,* 1} 1) rect ; sr | \ { ’ 
' ya ‘ s 1) + ' ’ , ” 
bee Zz ' ' ’ new Vi | ’ ‘ L. \] 
ari seat jal atti ' rack ioect it¢ “tof ia’ VA P " t¥ 
here hia rictlect ariel ferrito traveled Add: es tats rie : Pee hanced \W t¢ rie a? ’ | ie ' ' 
Rox A-12, care of Hanpwase Ace. Chestnut & | { let Midwest Plast Mig. ¢ ed. first lett ) ) : M 
56th Sis., Philadelphia 39, Pa Rats A wenue + PP ty Mins cy 
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Classified Opportunities Section 








Representatives Wanted 


Accounts Wanted 


Business Opportunities 














AGENTS WANTED 


One f the nations ta 4 manufacturers of twit 


Gritisa seek ng ommission agent elit & Hew titte »f 
twist drills especially dé grec for the Rardware and 
automotive wholesalers Li mm " CRoice terri 
tore pen in New England. Atiant States. Seuth 
Mid.West rar Weet and Paeei fie States Nen-con 
flict ng side-tine s acceotabl: 

A ddr e* Box 208 are f HAROWARE AGE 


_hestaut & oth Sts Philtadetohia ) Pa 














biaR a. ‘ 
i } 
KEPRI 
ER Kit 
}’ . ’ 
‘ { 


Hardware & Housewares Lines Wante 
Distribut throughout South Florida quara 
eed Dy ; estabdiiined we "ow iggrettive 

with 4 fy time 
worenouse and jelivery fa ries Ova bie ? 
yOu eea herr 

Please contact P. O. Bou 6398 
Ste. B. Miami 34, Fieride 














Must « 1) Year Established Nardwoare Store 
Must hecause of other interest’ 

Selling Price $9,800 
473 Main SI 


Fer tatermation. eall or write 
ue Frank Reverr!. Ceunty Stationers, tte 
Mi Proepect Street. Terrington, Cena 


cated on Main Street 


Mort Hardware Loe Torrington (enn 











Help Wanted 








Accounts Wanted 








WE ARE LOOKING TOWARDS 1956 
ARE YOU? 


Here is your opportunity to “HITCH YOUR 
WAGON’ 10 a selling organ zation nal nas 
been successful for 2/7 years with chains 
jobbers and department stores 

We are open for two lines. Permanent show 
room in the heart of the Market at 200 


Fifth Avenue, N. Y ( 
SAM WEISMAN Sales Organization 


200 Sth Avenue. New York 10. N. Y 








TOP EARNING SALESMAN 
to handle nationally known line 
exclusively 


This spo? is for the Georgia Fiorida. Ala 
bama Tenn ssee and Mississipp: areas 
Applicant must be resident of Atlanta 
You i he selling to housewares and hard 
ware iobbers who know us O86 well as their 
own names. We are the nations leading 
manufacturer in our field. have an al! 
inclusive line and back you up with a 
vigorous promotion program We want a 
young, aggressive man 25 to 39. whos 
looking for a real career. You |! get salary 
and commission the first year and soon 
go on straight COMMiIssion Write fully 
in strictest confidence to 

fiex A-|. care of HARDWARE AGE 

Chestnut & Séth Sts Philtadeishia 4. Pa 














REPRESENTATIVES 


Street. Pittsburgh 2. Pa 
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Positions Wanted 














Business Opportunities 








FOR SALE 
Hardware ‘store tocated rt a 


pwr ’ iv UY) «=«6aopulatior Carry 


j 
mbout $35.000-3$ 4/7 000 ror more detail write 


Address tex [1772 care of HAROWARE AGE 
Chestnut & Wah Ste Phitadetohia 9. Fa 





- 
hu:iding with 6000 suave feet Stock and fivtures 
, 








Hf ARID 


if 3 1 . ‘ ’ thy 


195 






















Fast Selling NECESSITY 


Now oat lost — a quick and simple 
method of mirror-hanging. Makes hang - 
ing a mirror a job thet anyone 
Clear plastic clips and 4 
with simple instructions 

Comes 3 dozen in 
self. dispensing 
display for 
quick sales 


Write for 





can 
perform 
screws 


details 
” agate 











Merc l 


DISPLAY TICKETS 





ADVI m Is ED PE. MOULDING TICKETS 
C1AL point t the featured SPECIAL SALES CARDS 
; nd Mops ore TAM. ges yecusys 
' ; a ij Prom 

i ; ips 


fiinieeen 
] 








Index to Advertisers 








UMIVERSAL PRICE MARKING SYSTEM 


401 Wasa gion Minneapo! Be Minnesota 














PLASTIC BASKET 
UTILITY LAUNDRY CARI 


Che Cart of OCt] uses 


~ Removable Basket — 





Aven se South = 
ee approximately a Bushel 
25287" in WHITE, PINK or 
YELLOW 
Handy for Baby's Bath—Wash Tub 


Garden Basket—Overtize Dish Pan 


QUAKER STRETCHER CO. 


Kenosha, Wisconsin 


ORDER from 
JOBBER 
WRITE to: 


your 
or 






KEEPS WATER OUT 
TOOLS DRY! 


bis aa ry 
its : aL 4 ¢ 
a " 
4 
> 
‘ ’ 
ti ’ f . 
ib : 
. e | : 


SIMONSEN INDUSTRIES, 


Chicago 5 


INC. 


1414 5. Michigan Ave., 





196 





DEEP DRAWN STEEL 





A 
Abbott Plastic Machine Corp 62 Edmont Mfg. Company 
Acme Metal Products Compony i Er e Gr 
Aircratt-Morine Products lf igi Empire Wo 
Allen Manufacturing Compony 42 Eva Rule mparny 
Alle Mig. Company, W. D 179 
Alle: _—o 193 
American Biltrite Rubber © 19! 
American Cabinet Hdwe. Cor; 23 , 
American Crayon Company 12 | ain, ial iin 
American Greate Stick C 56 —_ Mia. DO 
American Pad & Textile Co 59 Fletch , ; Cc 
American Toy & Furniture C« 
Ames Company, O d 
Anchor Wire Corre e/] 
Apex Tire & Rubber Company } 
Aristo-Mat Company yay Th 
Armstrong Brothers |: . Ge 5 PY ‘ 
Artwire Creations a4 Seude Paeschke & Frey ‘ 
Atkins Saw Div Borg Warne Goide | i " 
Corpo } Div ta h 
Atia Screw & Specialty © 9/ ©ood mn ¢ The 8B. Ff 
Atias Tack Corporat ai. (Korose irden Mose 
Autoyre ¢ The 77.73 Gott Mig MH. P 
Graham © Jor rH 
King Coft ( age 
Greenlee | Comp ‘ 
‘ Griffin Mfg mpany 
Bassick Company, The “ 
Boker & Company a. 3 b 
Borg Warner Corp Atk Ww 
Div ; riamiito Mfg. Corp 
Brooks & Sons, |: Mm * 192 Ho pany. Henry 
Brow iy John Clark 146 Helle WwW & © 
Buch Mig Company 4% Memo & Company in 
Burns Mig. Company 1344 Hende Mig. Company 
Heppner Sales Company 
Merculea Appliance Co 
Mercules Chemical Co ine 
Holthouse & Hartus 
, rivenfeld Company The 
Cal-Dak Co ine The 107.108 Hyde Mfaq sompany 
Campbe!l! Chain Company 198 Hydropor Chemical Co = 
Carlisle Mfg. Company 24 Hy-Ko Products Company 
Century Products, 1 | 88 
Champion DeArment Too! C }4} 
Chattanooga Royal Co i2d 
Chicago Roller Skate Co 125 
Choremaster Div Webe! f 
neered Products, |r 435 | B Powder Co., Ine 
Clark Mfg. Co >» © 169 
Clemson Brothers 14) 
Cleveland Mills Co 32 
Colema Co ly The 4 ad 
Columbus = Plast Product > Jacks a Company, The 
Container Corp. of America Thomas 
(Vapocan) 26 
Cooper Mig. Company 7 
Cooper Thermometer Co tél 
Coronet Aluminum industries . 
Corp 16) 
Crescent To Company Tt, ne ¥ > & npany 
Kellogg & Mfg. Company 
Kester ‘S« Company 
Keutte s ‘ Company 
D King Coftf Cordage 
(Jon 4 sha 
Dicks-Pontius ¢ Th 78 Kile A Moat! 
Domes of Silence. Robert E. Mille 7% «OF ex 
Durofiex Compa 144 
Dyke { Th bi 
nde , y & : 
. ' 
Darley 
EZ ¢ F } P ; ; ( iL a Blows pany 
Eagie Elect Mig. Ce 114 aw Boy rr wd Ma 
Ed ij Comms ’ BO Mig y 
HARDWARE AGE, JANLARY 5. 





io?) 
a) 


se 


12/40 t 


ae 


200 
|88 
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— | 
e Efficient operation 
> 
e Durable construction 
e Smartly styled 
y* . 
Leonard Company, The 179 Rhienhart C The i" e Nine models in the 
Lewis Engine a Mi Co Rhopa 7 I; a , > 
ee 8-39-4 popular price range 
; ; ;7-4 we ige ’ { mpany The i179 
: Dbey Owe 4 iz Gg f5!'att [ Rg ( ‘ 
; , pora f 4 . . Py ’ 
(\~w { vad tt DH ; 44 ys I: , . P| I }: * ) 
- Rugg Company. E. 1 177 Hk LA LIN M (sy, ). 
Linzer & Sons. | David 133 
Lockwood Hardware Mig a} NEW BRIT ALIN, ¢ ONN, 
Loma Plastics, In ; : Since 1897 
Lumite Div Ch pee M ‘ i 3 
Lux Clocks Mfg 69 S ———— = = ee J 
ifeguard f 4 
»afe Pad kt & Hardware 4 
Schivet Mf Comoa 25 
M , ’ 
. humacne f mpany . t 44 
Mo e Mig ( mpany The 164 Settes< p juc? ‘ y Bi 
Ma field Sanita ’ Potte y | 9 na Bolt & ow 'f 40 
Marke riec? Pr / ; 42 heffield &8 ze Pa , ¢ 4? 
Moa ) ot Mig ‘ , a) The Z ib 
Marshalitown Trowel ¢ ” 9 . strie ‘% | FAST SELLING, NATIONALLY ADVERT 
‘ ‘ ‘ ry ’ Mr ; ( i8 i9 
Martin stamping & Stove Cor , ’ . Now demanded by millions for houseplants, flowers, vegetables, lawns 
pany ¢ , 9e0 ne gr jens. Produces vigorous, beautiful growth in all plants quickly Pays 
McG Metal Products isa Smith & Company, D. & Q easier 5 4 profit, Attractively packaged for display. Does nol deter 
Mell-Hoffman Mfa. ( 6 Smith & Son: Seyn 14 iorate. is clean. odorless and SAFE. Dissolves instantly in water for use 
l-oz. makes 6 galions liquid plant food 
Meitnor Meta Products Co 4b Southe Screw '¢ mpany 4/ 
, Retails Your Cost ; 
Metror tan Wire Company standard Horse Na f ’ l-oz. phi. 10¢ 2? to case wt. 7 Ibs M40 case < 
(Ar ao or Wire Forn f ' 54 te ey AW i The j lor. can 2% & to case wt 1? ibs $i OO case (“ tne ee 
" 5 sO0¢ ouse et 
Midiand Company, The 49 Ste Brush ( npany /-02. can Wr 24 to case wt. 14 ibs $4.00 case . —— > 
Miller & Co. In Robert § (Golden Touch Products Co 4) l-ib. can $1 00 12 to case wt. 16 Ibs $8 00 case ! sewve ; 
Domes of Silence ' Star Stainless Screw Company Aiso packed in 10-ib., 25-1b., 50-1D. and 100-1b drums 
Musgrave Mfg. Company 83) Strat? &B Tersteage Co. | “ lf your jobber cannoli supply you, order direct 
Supple ‘ 137-156-172-190 ‘ 
pplex ; HYDROPONIC CHEMICAL CO., Inc., Copley, Ohio, U.S.A, 
Swing A-Way Mia 50 
¥ ( [ 
N 
Natio: Q ¢ af Co ‘ 5] 
Nat mg Mig (or pany is] l 
Nationa Screw & Mig ‘ 199 
Nesco incorporated 43 Toft Marine Woodcraft ia} 
New Er gar a Carb le Too Cor Tap! ; Mig or, The 197 
Qg LS 
r at 4 Taylor Chain Company, 5. G 123 
40 | So s 5 4A 
North & Judd Mfg. ¢ 152 | (ve Temper Lory 16-17 GREENLEE HAND TOOLS 
qr JG f . ry - : 
4 Pa 7 ivad y y oF mpany Edw ro 171 
W «il tlusetr ated 17 page book on 
(,8EENLER Hand Tool ime juger 
het Prin amis govge frowtmve tiwe ng 
, ’ ‘pw wrew dative push 
i nd any - 
* 
Onwall Too! Con at <> 
Oruwa T Company td United States Plywood Corp HL) — 
versa Price Mark } >Syster %6 Rieke GRE LEE 
pend today for y ” 
tree copy of thes mfodr 3? ve & a 
p 
¥ 
» « of : GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, Il. 
Man orged ( ‘ 
Pittsburgh Nipple Work 0 Versa | Company 198 
Pittsburgh Piate Glass ( Vichek Too! Company 45 | 
(Pe vernon Div “2 Vulcan Radiator Company 22.23 | 
a ’ W ove Ve + 
Plume & At i Mia y 
& 4 t ; i? 
wW 
Woatert y * & Soe yity ¢ 
> The 4} 
Wate Maste ‘ mpany 4 
Juake Mig me / 60-4 Waste kt Mita 
* T tretcher 4 vA Ww 4 tte ie 4 ‘ CASTERS 
? nee , ’ p North & J id ¢ 0 
Winete Mig. and GLIDES 
1? {bh r ' 4 
ws _ ‘ *, on Pages 243, 284, 285, 244 
A ’ ‘ee ‘ ; a + 
” sw of july 21 issue 
w 
HAROWARE AGE DIRECTORY 
Red Dev | y 
Revere Copper & Brass 2-53 7 
aids ale Cos 
Reynolds Meto pany | , FAULTLESS CASTER CORPORATION, Evensville, ind. 
gme , iv .¥ Z «a Tr ’ 4 4 S/ 
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ut meus ee ae 


Available only from 


CAMPBELL CHAIN Comsany 


WEST BURLINGTON, |IOWA—PORTLAND, OREGON—SACRAMENTO, CALIF 





MARSHALLTOWN TROWEL COMPANY + MARSHALLTOWN, IOWA 

















BAS FROARD MODE! 206)0) ae 16)8) 2! 











Will Lest @ LHetime @ fasy te instal eutea t nite if 16” t 
24 board bany t in 
. Mothing te Weer Ow . Nothing te Break ata on 6 ’ ~” v4 
tal “aN thout na e 
@ finest Money Con Buy chining. drilling of — ” “ 
Weill FOR BULLETIN PATERT Pineme fC ~ _ — 7 ‘ we. Ph 
J i witli rei ’ wre as 
| ae 6 oe mew iF RETAIL 
Metal 188-192 MATSON AVENUE i, chew ot @ i nice ~ $11.95 
Poastpata 


WILKES-BARRE + PA 


dala 

































Az 
~~ 
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converts a table saw to 
@ lig saw in 3 minutes 






rele 


ee Bae 









This is not at It uses 
stan dard } 
‘(ute 2%” Ti k stock 





VERSA TOOL MFG. CO., INC., 401 Lake Ave., Racine, Wis. 














B. F. Goodrich 








GARDEN HOSE 


The es Be Goodrich Company 


INDUSTRIAL PRODUCTS DIVISION « AKRON, OHIO 


























pPOomeneese OF stiLencr 
RRR Eh (1 PRRION et tre 





furmture Rest Pintie Type 





RUBBER CUSHIONED GLIDES 


One set on a }- 
ara 


etqot 




















35 PEARL ST 
198 









NEW YORK 4. N.Y 


sus coterie lal be tees, kicldeneen Eaacen Bess Write us a short note about any of your 
reduced to $4.95 | ) . activities you feel would be of interest to 

New low prices on B. F. Goodrich G ind others who read the News of the Trade regu- 
Goodsich di tributor \ a” larly in HA. Don’t worry about style. Just 





You Make News 


What you do is news to thousands of other 
hardware dealers who read HARDWARE AGE 
They’re interested in knowing of your plans 
to remodel, of new partners, stores sold o1 
bought, anniversaries, etc. 


give us the facts briefly ; we'll do the rest. Ad- 
dress your note to the Editor, HARDWARE AGE, 
100 E. 42nd St., New York 17, N. Y. 





DOMES of SILENCE ror ALL WOOD AND METAL FURNITURE 


i2Z? cards in ao bos 
Sizes 
Adjustable Rubber i i ad 
Pe Ask your jobber. if he is not supplied, write ' | 
Monopoint Glide ROBERT E. MILLER & CO., INC. a Type 





REGULAR GLIDES 


One 
Dor 










tet a 
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STANDARDIZE ON “NATIONAL’’ 
..».. for packaging eye-appeal 


¥Y pack- 


snappy red and black boxes that stay new- 


National's most cor mp llete line of tasteners is unittorm|! 


CqotTtics iti 
Lirt 


| At h sturdy 


aged 
looking and finger marks don't show on the glossy 


surtace box has an €asy-to read label color- 


coded tq make stan kK handling easic¢r lhe combination of} 


eye-catching packaging and high-quality fasteners is one 


vou to standardize on National 


more reason why it pays 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal 
3423 South Garfield Ave. « Los Angeles 272, Cal. 


Nation a y VA 
Fasteners / / Hodelil chains 


‘@, ‘ 
ar ‘y 





CARRE B BOLTS 


Chester hoists 


ne Bolts © lag Bolts 
Screws * Cap Screws 
' ipping Craw 


(otter Pins 








right range is 





va > 
2X J 
a 


FAMOUS 


BLU-HOT “ 
BURNER | } : ‘ EE RANGES 


FAST - CLEAN 7 STOVES 
ECONOMICAL HEATERS 
OVENS 


Is your Carpet more sales ' large) profit lt so, 

your right range is BOSS. It's no hit or miss proposiuon 
when you offer your customers modern BOSS kerosene 
ranges, stoves, and heaters very BOSS is built right to 
sell > we hac ked up with hard hitting advertising and 


promoton a priced right for p) fits. 


Be uty .., cconomy .. . CONnVENICNCS ~all ATe combined i 
he Ss thy Sedlhvre packed, fh appeal line that more home- 
makers use than any othe kerosene cooking ind he itiny 
appliances Yes, BOSS ts the one truly comple te line 


oO! kk « roserne ippli tnccs., 


Stock the BOSS line... sell the BOSS 





your customer: 
Be sure of sales .. 
positii S of proj [ » dd ith BOSS. 


THE HUENEFELD CO. 
CINCINNATI 25, OHIO 





